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The objectives of this study were to study the demographic characteristics, the
listening behavior, and the gratification of the teenagers who regularly listen to the
Center Pont Radio program. This study also included the correlation between the
listening behavior and the gratification of teenagers in response to the Center Point
Radio program

This study used quantitative methodology. The subjects were 200 randomly
selected respondents (84 males, 104 females and 12 third-sex teenagers) who
listened to the Center Point Radio program at least once a week and not less than
30 minutes in each exposure. Percentage, Chi-Square and Pearson's Product
Moment Correlation Coefficient were used to analyze the data through SPSS/PC
computer.

The results of the research were as follows:

1) The different demographic characteristics of the teenagers -- gender, types
of schools, hometown and family members -- did not affect the frequency of the
Center Point Radio program listening exposure, but the amount of allowance did
have an effect on the frequency of the Center Point Radio program listening
exposure.

2) The different demographic characteristics of the teenagers -- gender, types
of schools, hometown, family members and the amount of allowance -- affected
the gratification of the teenagers in response to the Center Point Radio program.

3) The frequency of the Center Point Radio program listening exposure did
not correlate to the gratification of the teenagers in response to the Center Point
Radio program.

In any further study, interviews with open-ended questions should be
considered in order to avoid respondents' misunderstanding. Moreover, there are
other interesting aspects of the Center Point Radio program to study such as the
motivational factors of the producers in producing the Center Point Radio
program, DJs' arrangement styles and techniques, or the program content in deeper
details. To get a whole picture of the teenagers' uses and gratifications of mass
media, a study of the teenagers' uses and gratifications of other media is
recommended.
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