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The objectives of this research were to study policies and decision making in
choosing sports events as_special events for promotional sales and to study patterns,
strategies and managing in order to be successful. The study, which solely focuses on
patterns of competition in the “Amstel Futsal Thailand Championship 20017, employs
interviewing an executive of the Thai Asia Pacific Brewery Co., Ltd. who was the owner
of the event, and an executive of Siam Sport Syndicate (plc) who is responsible as the
organizer of the event. It also includs participant observation by the researcher and data
collecting from 300-people sampled that viewed the event at the venue. The findings are
presented by analyzing the descriptive data.

It is found that Amstel decided to hold a sport event to promote sales because it had
analysed the target group and concluded that they were football enthusiasts. Futsal has an
image related to Amstel beer. Also, futsal and Amstel are both new comers in the Thai
market. Moreover, sports marketing has had great success in Europe. Lastly, the power in
public relations of Siam Sport Syndicate assured Amstel of gaining high public interest.

The objectives of organizing a special event are to introduce new products to the
market, establish an image for the brand, devise brand awareness, make ways for other
prospective promotions, attract new customers, institute a positive reputation for the brand
and maximize sales in the long term, as well.

The main promotional pattern uses the futsal Thailand championship competition,
along with other sales promotional activities such as presenting beer booths with special
discounts, game booths, and half-time games. These activities aimed to attract people to
the event and allow free trial, which can lead to purchase.

Three parties participated in the arrangement of the event. The Football Association
of Thailand was responsible for superintendence of the competition. Thai Asia Pacific
Brewery Co., Ltd. handled sales promotional activities. Siam Sport Syndicate (plc) took
care of all the operations. Strategies to success are created under the concept “different,
new event, big, and boom” by offering the exciting, entertaining games along with
interesting, big news releasing and a large set of recreational activities to keep the
audience in the location.
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