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This cross-sectional survey research was designed to study the factors
affecting health promoting behaviors of life insurance employees in Bangkok.

Pender’s Health Promotion Model was applied to formulate the conceptual
framework of the study. Three hundred and seventy-five employees were selected by
multistage random sampling. Data were collected by using self-administered
questionnaires. Frequency, percentage, mean, standard deviation, Chi-square,
Pearson’s Product Moment Correlation Coefficient and Multiple Classification
Analysis were performed for data analysis.

Results revealed that the majority of life insurance employees (36.0 percent)
had a moderate level of health promoting behaviors. It was found that sex, age,
experience of health promoting behaviors, health values, perceived self-efficacy,
perceived benefits of health promoting behaviors, perceived barriers to health
promoting behaviors and receiving social support from related persons were
significantly related to health promoting behaviors (p<0.05).

Multiple classification analysis showed that modifying factors could be
used to predict health promoting behaviors of the employees at about 22.8 percent
(Multiple R?= 0.228) and the best predictor for modifying factors was experience of
health promoting behaviors (Beta®=0.137). Cognitive-perceptual factors could be used
to predict health promoting behaviors of the employees at about 75.4 percent
(Multiple R? = 0.754) and the best predictor for cognitive-perceptual factors was
perceived benefits of health promoting behaviors (Beta®=0.514). Cues to action factor
(receiving social support from related persons) could be used to predict health
promoting behaviors of the employees at about 2 percent (Multiple R* = 0.02, Beta’
=0.02).

All factors could be used to predict health promoting behaviors of the
employees at about 73.1 percent (Multiple R? = 0.731). The best predicting factor was
perceived benefits of health promoting behaviors (Beta? =0.651).

Therefore, the result of this study suggests that the perceived benefits of
health promoting behaviors should be emphasized in the implementation of health
promotion programs for life insurance employees.
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