R =

29 MAR 2002

INFORMM <
Do NERS

A STUDY OF FACTORS AFFECTING
THE DRINKING YOGURT CONSUMPTION BEHAVIOR
OF UNIVERSITY STUDENTS

ATCHARIYA SIRICHAKWAL

With compliments
of

Jofisinmay uunneauuiing

........................................................

A THESIS SUBMITTED IN PARTIAL FULFILLMENT
OF THE REQUIREMENTS FOR
THE DEGREE OF MASTER OF ARTS
(LANGUAGE AND CULTURE
FOR COMMUNICATION AND DEVELOPMENT)
FACULTY OF GRADUATE STUDIES
MAHIDOL UNIVERSITY
2002
ISBN 974-04-1156-8
COPYRIGHT OF MAHIDOL UNIVERSITY



Fac. of Grad. Studies, Mahidol Univ. Thesis/ iv

4236281 LCCD/M: MAIJOR: LANGUAGE AND CULTURE FOR
COMMUNICATION AND DEVELOPMENT:
M.A. (LANGUAGE AND CULTURE FOR
COMMUNICATION AND DEVELOPMENT)

KEY WORDS  : FACTORS/DRINKING YOGURT CONSUMPTION
BEHAVIOR/UNIVERSITY STUDENTS
ATCHARIYA SIRICHAKWAL: A STUDY OF FACTORS AFFECTING
DRINKING YOGURT CONSUMPTION BEHAVIOR OF UNIVERSITY STUDENTS.
THESIS ADVISORS: DUANGPORN KAMNOONWATANA, M.A., APINYA
BUASUANG, M.A.  YONGYUTH BURASITH, M.A., THARA VIRIYAPANICH,
M.S. 141 p. ISBN 974-04-1156-8

The objective of this study was to study the factors, especially communication
factors, that affect the drinking-yogurt consumption behavior of university students.
The study also examined university students’ attitude towards drinking-yogurt and their
consumption behavior as both their attitude and consumption behavior would help to
ascertain why university students were persuaded to consume such drinking yogurt.

This was a quantitative study. It used a crossectional survey/ purposive sampling
technique carried out by questionnaire from June to August, 2001. It consisted of 400
respondents (223 females and 177 males) who were undergraduate government university
students of various faculties in Bangkok and the vicinity. The study included those who
drank drinking yogurt at least once a week and those who were willing to fill in the
questionnaire. Statistics used in this study were percentage, mean, and SPSS.

The results of the research were as follows:

1) Demographic factors, which included gender, economic status, and family
background (parents’ career and educational level), did not affect the frequency of
drinking yogurt consumption behavior.

2) Marketing factors -product, sales promotion and price- did not have any
relationship with the frequency of the drinking yogurt consumption behavior, but place
(convenience of purchase) did have a relationship with this behavior.

3) Communication factors- interpersonal communication, advertising in the mass
media, and nutrition labeling did not have any relationship with the frequency of the
drinking-yogurt consumption behavior. Packaging was the only communication factor
that was found to be related to drinking-yogurt consumption behavior.

In any further study, interviews with open-ended questions should be considered in
order to avoid respondents’ misunderstanding. To get a whole picture of what affected
the frequency of the drinking-yogurt consumption behavior of the target group, an
extensive study in other regions in Thailand is recommended.
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