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The aim of this reasearch was: to study the factors influencing BTS’s
consumers regarding its services; to study the problems and suggestions related to
BTS’s service. Questionnaire was the instrument used for data collection. SPSS
program was used for statistical evaluation by percentage, mean, standard deviation

and One-Way Analysis of Variance (ANOVA).

The findings indicated that age, education, occupation, the frequency of using
BTS’s services and the knowledge of BTS affected significantly the satisfaction of
BTS’s services ( at p < 0.001). In addition, the aims of trips and the access to BTS
information affected significantly the satisfaction of BTS’s services ( at p < 0.01).
BTS’s consumers were satisfied by BTS at a high level.

The findings showed that the sample suggested the solutions to BTS’s service
problems, namely, a survey of the BTS’s commuters need should be conducted for
better service improvement, the state agency should keep controlling and monitoring
the BTS services, the information of the lines intersecting at the important stations

should be published and technical mistakes should be solved properly.
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