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THE PRODUCTION OF THAI POPULAR SONGS BY GRAMMY RPG CO., LTD. : IN CASE
STUDY OF PETER CORP DYRENDAL ALBUM “VERSION 4.0’

THANAT THUNYAHAN 4136028 MSMS/M

THESIS ADVISORS : SUGREE CHAROENSOOK , MMM.E., D.A., KITTI SRIPAURAYA,
B.A., M.A,, WIPA KONGKAKUL, Ed.D.

ABSTRACT
This quantitative research was conducted by studying Thai popular music in term of it’s
historical background roles, and social responsibilities. The business operation and the creation of
quality music, marketing and competitively also are included in this study. Period of data collection
for being competitive in the market since the beginning and ending of promotion; August 2002 to
04 January 2003. After the acquirement, the descriptive research was initiated.

According to the study, Grammy RPG Co., Ltd. is a subsidiary of GMM Grammy Plc.;
which is the leader of conducting many social campaigns for social responsibilities such as child
and youth, drugs, and environment campaigns.

In marketing , with respect to the album’s cost of production, the break even paint was at
25 million Bahts per album. The feed back of this album was fairly good. In competitively, the
study has found that there is a strong competition among music companies many factors have
affected their business operation. First, consumers’ buying behaviors and the way they listen to
music have changed. Another risk factor is the rental concession renewal from television and radio
programs. Producer and artist “Brain Drain” and copyright violation have effected their business as
well. For the analysis of the production of Thai popular songs, it was found that the production
process is initiated by the creation of master tape products, sales, promotion, and distribution

process as well.

KEY WORDS : PRODUCTION PROCESS / CREATION OF QUALITY MUSIC / THAI POP
MUSIC
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