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BROCHURES : A CASE STUDY OF RAFTING TOURISM, KRUNG CHING DISTRICT,
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The objective of this research was to study strategy for ecotourism strengthening by using of
brochures. The study compared level of knowledge and attitudes of 180 tourists who used brochures as the
guidebooks with 180 controls of tourists who did not use them. The method of the study was made through
questionnaires. Questionnaires were used as the research instrument for collecting of data. The statistics used in
analysis of the data were percentage, mean, standard deviation, t-test, chi-square, one-way analysis and stepwisc
multiple regression analysis.

The results showed that levels of knowledge and attitudes of tourists who used brochures as
guidebooks were different statistically from the controls at 0.05 alpha level. The factors affecting levels of
knowledge were characteristics of tour group, receiving of ecotourism information and the number of travelling
times. The change of attitude was affected by characteristics of the tour group, the number of group members
and their knowledge on ecotourism

In analysing the relationship between knowledge and attitude by using one-way analysis it was found
that knowledge on ecotourism was related to attitude but knowledge on natural resources and environment of
destination and overall knowledge were not related to attitude.

In the analysis of multiple factors influencing tourists’ attitude, the factors which positively influenced
attitude were knowledge on ecotourism while the factors negatively influencing attitude were using of brochure
and characteristics of the tour group.

The study indicated that to strengthen ecotourism by using of brochures to create good attitudes there
must be more siress put on giving of knowledge on ecotourism and spreading of ecotourism information by the
media more. According to the study, it was found that brochures showed ecotourism knowledge for tourists were
as useful as travelling guidebooks. Moreover, the number of environmentally conscious quality tourists will

increase. The results of study can be the guideline for ecotourism strengthening in the other locations.






