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* Cuniculum public relations is the activity of publicizing and providing information
ahut an educdion institution's curriculum.

This research study was carried out with the objective to study curriculum
public relations strategies of Mastq's degree programs. The survey was conducted by
collecting information from 4 sample goups : deans of the graduate studies faculties
of various universities, chairpersons of graduate programs, professionalJpublic
relations officers from private organizations and graduate students of Mahidol
University. Two methods of survey were applied in this research. Interviews were
used wittt the 25 deans and 20 professionaldpublic relatiom offrcers. Qustionnaires
were used with the 8l chairpersons of graduate p(Erams and 42O graduate students.
Collected data were analyzed by using SPSS/PC+ program. Descriptive statistics
which included frequenry, percentage and ranking were used for daa analysis.

The results ofthe resarch are summarized as follow.

L Most deans of the graduate studies faculties aod chairpersons of graduate programs
agreed that faculties of graduate studies should be responsible for curriculum
public relations.

2. Nearly all dens and chairpersons recommended that ractive stratery is the best
action for curriculum public relations while professionalVpublic relations officers
from private organizations recommended that a complimentary mix of reactive and
proactive sfategies would provide the most effective result for curriculum
promotion.

3. Most deans suggsted arranging bulletin b@rds while chairpersons recommended
publicizing essential information about Maste/s degree program in the university
joumaUneunletters.

4. The majority of deans, chairprsons and graduate students recommended tlrat ttre
most appropriate media for curriculum public relations should h priiled mater.

5. Mostofthe deans, chairpersons, professionaldpublic relation officers and graduate
snrdents recommended that the core content of curriculum public relations should
be the descripion of graduate programs.

6. Most of the deans, chairpersons, professionalVpublic relation officers and graduate
students agred that the most appropriate time for cuniculum public relations
should trc l-3 months before application. For frequency of publicization,
respondents said currisulurr should be publicized anytime or when convenient.

7. Most ofthe dens, chairpereory professionalVpublic relation officers and graduate
studen6 agreed that the most effective mettrod of evaluating curriculuur public
relations would be to include an evaluation section in student application forms.
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