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ABSTRACT
The purpose of this cross-sectional study was to explore factors associated

with caffeinated beverage consumption among industrial workers in Bangkae District,
Bangkok. The sample included 356 workers. Data was collected by interview using a
questionnaire. Data were analyzed using descriptive statistics and inferential statistics.
The level of significance was set at less than 0.05. The findings revealed that industrial
workers performed caffeinated beverage consumption behaviors at a moderate level
(59.5%), and a low level (46.4%) respectively. There was a high level of knowledge
about caffeinated beverages among 46.4% of the sample. The level of influence of
reference persons, i.e., family members and colleagues, was at a moderate level (46.7%
and 55.8%, respectively). The level of influence by advertising was at a low level
(59.0%). The results of the study suggest that the relationships between gender, age, job
description, education, income, knowledge about caffeinated beverage, influence of
reference persons, influence of advertising, and caffeinated beverage consumption
among industrial workers, did not have any statistical significance (p > 0.05). It was also
found that the sample performed caffeinated beverage consumption behaviors more than
twice a day, and had inaccurate knowledge regarding the claim that caffeinated beverage
was good for the brain and nervous system. The highest level of influence of reference
persons involved the fact that their family members performed caffeinated beverage
consumption, especially of coffee or energy drinks. The highest level of influence of
advertising involved the brands and prices of caffeinated beverages. Therefore, it is
recommended that campaigns or exhibitions explaining the health impacts of caffeinated
beverage consumption among risk groups, as well as family members, should be
launched. Moreover, it is suggested that advice be presented on how to consume
moderately, and how to reduce caffeinated beverage consumption, in order to support
healthy behavior among the study population.
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