=® Y a Y v v A Y Aa
mmwawa“la‘lugmmwnn‘lﬁmmimuqﬂlmwuazmmmﬁnnnﬂmmguﬂnﬂ

AIAUANH AOIHUIMIANINHAY

a d A A d
W3NS UgnsIne

a a ddw < U d! = Y]
IentnusHiuaiuridaveamsanumuvangns
Byanfalmansumiadia (Mumaz IausIsNNaNTADAIIHAZNITNAIU)
VUNAINGIAY NHIINAgNHA

N.F1.2560

d
AVANBVINHIINEN QBN



o

UNAINGIEY WMIINGIAINHAD Ineninug /9

=2 Y a Y v v A Y a R a )
ﬂaquwa%iuﬂmmwmiMu3msmqunwuazmmminﬂﬂﬂﬁuammim ATUANET FDIUVINITAN
WAL
SATISFACTION OF SERVICE QUALITY AND CONSUMER LOYALTY IN HEALTH CARE SERVICES :

A CASE STUDY OF LIVER FLUSHING TREATMENT
wig3uns Ugiisined 5537180 LCCD/M

AR, (MELETATITUfioMIFo NI HaYMITANN)

v

{ a A s o o aa a
ﬂmzﬂiﬁhﬂ?ﬁﬁﬂ?ﬂ‘]ﬂ’)ﬂﬂ?uwu‘ﬁ :%TV\N‘H uiyiﬂ‘kﬂ ﬂi.ﬂ.,ﬁiu’ﬂﬁ W“]J”ﬁﬂﬂél’;lﬁu, UA.A., VYUUNT

s

2FMWaNT, Ph.D.

UNAALD

Ao Aa S Y A A = o = o
N137 ﬂuuqﬁﬂﬂﬁgﬁﬁﬂﬁﬁﬂ 3U9AD 1) EWﬂﬁﬂ‘H'ﬁgﬁﬂﬂﬂ'ﬂﬂJWQW@lﬂ ﬂ']']llﬂ']ﬂﬁ:l\?sluﬂﬂ!ﬂ"IW

a

M3 1dusms nazanuesninavesdldusnms ludeny Inenfideaniuninmsdanivan 2) Anpienina

yoanuiane la luganimms 1dusmsntidennuasinand lums U msanuuimsdeiind uag 3)

A

efAnyIANULANA1TEHIIANNaNe latazanuman Tsveanquithwueluguamms 1dus msves

Y a - Y a o YA o Y o < 9 ) 1w ' = Y
m%ﬂiﬂ?iﬁﬂ?uﬂiﬂ'ﬁﬁNWH@]ﬂ W’Ji]f]blﬂﬂ'lﬂ1§!,ﬂﬂeljﬂlluﬁ1ﬂEJGIJ"BL!,‘UTJﬁﬂﬂiﬂlﬁnﬂﬂq&lﬂ’]ﬂﬂﬁ G]Nllﬂ!m

U

3

Y a a Y a o o = Yo o o A ] 2y o o A
m%’ﬂiﬂ'ﬁﬁﬂ?uﬂiﬂﬁaNWHﬂU Gluﬁmuuvlﬂammm WHIANYIULY LAY uaIuiih Jandeasay

U

o Y aa a d 9 Y N ' a a oA
IPY IUIU 184 AU Iﬂﬂi"lﬁﬁﬂﬁiuﬂﬁ’uﬂi1$1’wi’)yjﬂ sznouaie Aseay AuRfo@IAAA LazANDeLY

o o J J o aa a 4
AT t-test ANTUNUTUU VNS TU HAaZanANITAATIEUNITNADDYN AT

@ 1

HaddenuI {lausmsarisauainulnglinnuaian fuazanuiane loaeguaimms

Y a Y A o . o Y i Y 19 !
THusmsvesnesadenibd lasswegluszauge Tasmuigengalaun dumsquaenlald sesasundoe

A o a o ' ' o
AWt urene uazms Iianuiuly mansiATIEHANNIANAIITENINANNMIANTILAzAAINe 10
wunianuuana et uegniiedaynnan uaznuNauRaeauiane laliganianumanisluyn
) o a J a ' [ ' @ ] J
am dmsumsanngdguamlumsIdusmsaeanueeinindvenguaitedis nun anuianelalu
1A

aumsquaronla ldlisnEnanennanssumsvenae naznganssuMsseisou anuitane ldudnbug

: 2 ¥ 2 ' '
1/I'Nﬂ1fJﬂ'l‘W1dJ?JVI‘ﬁWﬁ@]fJﬂ’ﬂN@Ni%‘%ﬂ‘]ﬂ uazmﬂmau‘lmmawm
oo w Y a (2 @ v W ' a a
mMangy - ﬁN‘W‘Hﬁll/ﬂ’J"Illﬁ\'iwBﬂli]/ﬂ’ﬂllﬂ"lﬂﬁ’N/ﬂ’Nll%Qiﬂﬂﬂaﬂﬂﬁﬁﬂi}/ﬂmﬂ"mﬂiﬂﬁ

v
173 ¥1U1




o

UNAINGIEY WMIINGIAINHAD Inetinus /v

SATISFACTION OF SERVICE QUALITY AND CONSUMER LOYALTY IN
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ABSTRACT

The objectives of this research were to estimate the level of satisfaction,
expectation in the quality of service with the loyalty of Thai people towards
detoxification service to study the influence of satisfaction on service quality and the
loyalty within the use of the detoxification service and to identify differences between the
satisfaction and expectation of the target customers which represent the quality of service
by the detoxification center. Data were collected using questionnaires from a sample, that
included 184 candidates who used liver detoxification service from the Leadership
Training Institute in Kanchanaburi and Baan Suannamfah, Sisaket province and data were
analyzed by percentage, average and standard deviation, supported by the t-test Pearson’s
correlation and multiple regression analysis statistics. From the research, patients tended
to have more expectations and the urge for satisfaction with the quality of their treatment.
Overall results obtained were in a high standard, the highest was caretaking procedures
followed by credibility and assurance. The analysis of the difference between the
expectation and satisfaction, showed significant differences in all aspects. Exceptionally,
the average satisfaction was higher than expected. For the analysis of quality in terms of
service towards customer’s loyalty, the sample group showed that the satisfaction of
caretaking had a strong influence on the behavior and the behavioral complaints, while
physical satisfaction influenced the intent of repeated purchase and non-sensitivity to
price.

KEY WORDS: LIVER FLUSHING/SATISFICATION/EXPECTATION/
CUSTOMER LOYALTY/ SERVICE QUALITY
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