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ABSTRACT

This quantitative aimed to study the influence of perception on
organization culture and efficiency of officers in aesthetic business organizations. The
subjects of this research were 229 officers of FB BANGKOK 97 LTD., and THE
TOUCH BANGKOK LTD. A questionnaire was used for collecting data. The
statistics used were percentage, mean, standard deviation, Pearson Correlation
Coefficient, and multiple regression analysis. The results revealed that the target
group’s perception for organization culture emphasized mostly on the Attention to
Detail, Innovation, Risk Taking, and Team Orientation. The overall image of
efficiency in performance was at a high level. The efficiency of performance in the
Goal Accomplishment and the Internal Process and Operation were at the highest
level. The results of the data using multiple regression analysis found that the
organization culture emphasized Attention to Detail, People Orientation,
Aggressiveness and Stability which influenced the Goal Accomplishment. Also,
organization culture emphasized Aggressiveness, Stability and Team Orientation
which influenced the System Resource. Moreover, the organization -culture
emphasized Stability and Team Orientation which influenced the Internal Process and
Operation.In addition, the organization culture emphasized Aggressiveness, Stability
and Outcome Orientation which influenced the Participant Satisfaction. FB
BANGKOK 97 LTD., and THE TOUCH BANGKOK LTD and other aesthetic
business organizations should emphasized Stability in organization culture for better
efficiency of performance

KEY WORDS : PERCEPTION FOR ORGANIZATION CULTURE/ EFFICIENCY
OF PERFORMANCE/ BUSINESS FOR BEAUTY
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