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ABSTRACT

The main objective of this research is to identify the factors influencing the
intention to adopt QR Codes among firms in Thailand. Many firms are currently
adopting the innovation that could effectively interact with customers. QR code is a
vitally necessary tool for any firms for communication with their customers. Firms
need to understand what factors they should consider before implementing QR code to
avoid resistance from their employees.

In this research, the technology, organization and environment (TOE)
framework was selected to analyze three aspects that influence the intention to adopt
QR code. Over 400 sets of questionnaires were distributed to a corporate employee to
evaluate the proposed model. The results show that environmental context were the
highest influential rate. For individual factors, we found that mimetic pressure, complexity
and organization compatibility are the most significant that could influence the intention
to adopt QR code.
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