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MLABRI REPRESENTATION: THE STUDY OF FILMMAKING NARRATIVES
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ABSTRACT

This qualitative research aims to study the filmmaking narratives of two films which
representation Mlabri and to analyze the perception of two audiences by using visual anthropology, a new
paradigm narration, representation, and perception as the conceptual framework. The researcher collected data
by analyzing the theme, plot, conflict, narrator standpoint, and characters which appear in the film and used
group and in depth interview to study audience perception.

The study found that both films had the same storytelling structure, using a plot. but had different
details. The first film continuously tells a story of one issue under “the Civilized vs Uncivilized” theme and uses
third person narration. The meaning of this story is that the Mlabri is an underdeveloped and uncivilized ethnic
group. The second film tells a story with four issues using the flashback technique under the “Change” theme
using the first person narrative method. The meaning of this story is that changes in society cause the Mlabri
tribe to be worried. Referring to perception, the Mlabri tribe is perceived and has been interpreted with a new
meaning. They are called Pee Tong Leaung (or Ghost of Yellow Leaf), which has a new negative meaning.
Students in the sample group who watched the film were aware of this negative meaning but considered it as a
representation of ethnic prejudice. In the film Mlabri: The human, Mlabri and students in the sample group
perceived and interpreted the meaning in the film and felt that they were involved and concerned about the
change [Which was represented to them by the first person narrative method.

For further studies, if a researcher can study various audiences, the data collected will widen and
deepen our sensitivity and lead to a better understanding of ethnic differences. Future studies can also cause
positive attitudes toward the Mlabri and a realization of social respect and equality for ethnic groups in our

society.

KEY WORDS: NARRATIVE/ PERCEPTION/ ETHNOGRAPHIC FILM / MLABRI REPRESENTATION /
VISUAL ANTHROPOLOGY
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