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ABSTRACT

This research aims to draw lessons learned from Small Medium
Enterprises (SME) in the efforts on participating Corporate Social Responsibility
(CSR). This program was initiated by the Department of Industry to enhance
sustainability and social recognition for SME. Qualitative research using case studies
was applied. The results from in-depth study indicated that: 1) Participating CSR was
positive to the SME in terms of organization development. The operating systems
were designed and renovated to meet the industry standard for social responsibility
governed by the Department of Industry Rules, 2554. 2) The implementation
guidelines for the industry standard as such were too complicated and demanded a
high level of financial support, the criteria for environment, in particular. This was
because the criteria were set up for large, not for a small and medium enterprises. Thus
the SME could not follow all the criteria. 3)This study suggested that SME should
adopt sufficiency economy as the philosophy to operate their enterprise. In addition,
sustainable development, a Buddhist management concept, as well as the principles of
good governance, can be used to demonstrate the social responsibility image of small

enterprises.
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