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ABSTRACT 

 The research aimed at studying the military's image on national development as  perceived by 

the public and examining a new way of communicating the image by making them accessible to the Royal 

Thai Army Museum in Honor of His Majesty the King. It employed both quantitative and qualitative 

methodologies by presenting the ideas of communication for development, perception, learning and image 

for the study. 

 It was found that, in exploring the military's image on national development as perceived by 

the general public and community leaders, the results indicated that there were two groups of public opinion 

on the military's image on national development at the highest level, including the army’s loyalty and their 

determination to promote and protect the monarchy. Meanwhile, the lowest level of the military's image on 

national development as  perceived by the general public and community leaders included political neutrality 

without supporting any political party. For a primary survey of the information regarding the museum, it was 

found that 97.6 of the population had never been to the museum because they did not realize its existence. 

However, those who used to visit the museum indicated that they did because they wanted to gain more 

knowledge about military history and development of the army. They also added that they were given the 

information with regard to the museum from television and leaflets. For community leaders, as visitors to the 

museum, the highest forms of image of the army’s national development, perceived through exhibitions held 

in five rooms, included elements featuring the loyalty and protection of the monarchy and the army’s 

bravery/ devotion. The leaders suggested the museum open on holidays. In their view, permission to visit it 

should be flexible.

 Suggestions to make the Royal Thai Army Museum in Honor of His Majesty the King a 

medium in building an image of the army’s national development by making it accessible to the people 

include the opening of public relations such as building a website and the museum’s Facebook fanpage, etc. 

As a result, the museum is likely to gain a better reputation as well as to help the public gain access to both 

the museum and its information. 
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