AN INVESTIGATION OF VOCABULARY LEARNING
STRATEGIES EMPLOYED BY HIGH AND LOW ENGLISH
PROFICIENCY UNIVERSITY STUDENTS BASED ON
SELECTED VOCABULARY FROM A BUSINESS CORPUS

KUSUMA PITUKWONG

A THESIS SUBMITTED IN PARTIAL FULFILLMENT
OF THE REQUIREMENTS FOR
THE DEGREE OF MASTER OF ARTS
(APPLIED LINGUISTICS)
FACULTY OF GRADUATE STUDIES
MAHIDOL UNIVERSITY
2012

COPYRIGHT OF MAHIDOL UNIVERSITY



Fac. of Grad. Studies, Mahidol Univ. Thesis / iv

AN INVESTIGATION OF VOCABULARY LEARNING STRATEGIES
EMPLOYED BY HIGH AND LOW ENGLISH PROFICIENCY UNIVERSITY
STUDENTS BASED ON SELECTED VOCABULARY FROM A BUSINESS
CORPUS

KUSUMA PITUKWONG 5336218 LAAL/M
M.A. (APPLIED LINGUISTICS)

THESIS ADVISORY COMMITTEE: SONGSRI SORANASTAPORN, Ph.D.,
KARANSUPAMAS ENGCHUAN, Ph.D., THANAYUS THANATHITI, Ph.D.

ABSTRACT

The purposes of this study were: 1) to compile a corpus of business
English in order to examine high frequency technical vocabulary as a resource for
designing a test of technical vocabulary in context and 2) to explore vocabulary
learning strategies employed by high and low English proficiency students.

The participants included 40 undergraduate students, who enrolled in an
English for Business course in the academic year of 2011. They were selected by the
purposive sampling technique and were then classified into two groups: high and
low English proficiency students based on the scores obtained from the technical
vocabulary test in context. In the current study, there were four research instruments:
1) AntConc Software Version 3.2.2, 2) Technical vocabulary test in context, 3)
Questionnaire, and 4) Semi-structured interview. To collect quantitative data,
questionnaires were used to identify the participants’ vocabulary learning strategies.
The Cronbach’s alpha reliability coefficient of the questionnaires was 0.92. The
quantitative data was analyzed by percentage, mean, standard deviation, and chi-
square. Additionally, semi-structured interviews were employed to gain more in-
depth information focusing on perceptions towards teaching and learning technical
vocabulary. The interviews were tape-recorded and transcribed verbatim on the same
day in order to increase validity of the data. Then the transcriptions were analyzed
by using open-axial coding procedures and content analysis.

The main results of this research are as follows. 1) There were 209
technical vocabulary items found in the business corpus and the most frequent words
are marketing, company, product, business, and firm. 2) The high proficiency
students preferred determination and metacognitive strategies such as using English
language media (news, movie, and newscast), using surrounding words, using
affixes and roots to guess the meaning of a word, and using English-English
dictionary. 3) The low proficiency students identified that they preferred cognitive
strategies the most such as learning the word through verbal and written repetition,
and making note of the word and its meaning when listening to the teacher.
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