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ABSTRACT

The framework for this study draws on Needs Analysis theory to
investigate the needs, problems, and wants related to skills, task-based activities,
curriculum, and cross cultural communication in two dimensions: academic and
professional in the workplace. All instruments were field tested by the Office of the
Committee for Research Ethics (Social Science), Mahidol University, for validity
and reliability. The study combined two complementary methods, 1) quantitative:
71 questionnaires administered to students and teachers and 2) qualitative: 10 focus
group interviews with students and teachers, and 15 semi-structured interviews with
alumni and white collar workers. The reliabilities of the instrument were 0.97 and
0.98 (learners, teachers) with data analyzed by mean, standard derision, and percentages.

The results indicated: 1) four sample groups needed to improve and use
their four communication skills: speaking, listening, reading, and writing. The
sample groups found writing to be the most difficult skill to master. 2) As for
differences in language use, students had difficulties in comprehension of listening
activities involving Chinese videos without subtitles, difficulties the alumni and
white collar workers did not have. By contrast, the alumni and white collar workers
focussed on the obstacles that encountered when they communicating with Chinese
people face to face. 3) The sample groups wanted to focus on group work activities,
improve skills of writing and note-taking, critical thinking, and the use of authentic
media and materials in class. 4) Although the sample groups had a lot of experience in
China, they often transfer mother language and culture to target language and culture.
Therefore, all groups emphasized the importance of cross cultural communication in
learning and teaching Chinese, as well as in the workplace. The study suggests that
those involved in the teaching and learning of Chinese need to understand the
problems, wants, needs and efficiency issues, and plan for learners accordingly so that
students can apply what they have learnt to the target situation in the future.
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