[y [y d 4 J Y] o
MIANEIANNTUNUEIZHNIMIToasMeluasnnstuaNuNanela Uiy

o ¥

voanunnuehevig USEN anisuiua 100 (NHIBY)

Y

= daa
nguu Meaulwyadds

a a ac‘i’ | | c§ =< [
QTIEI1“1/‘!“5“!1]14%’[3“%“&‘1]6&ﬂ]iﬂﬂﬁ]ﬂ]ﬂﬁﬁﬂgﬂi

U

Baanfalmansumadia My mes Iausssumemsaoasuazmsiam)

UNAINYIAY NN QYNNG

N.A. 2554

AVANTUBINK N IALNTIAA



TUNaINGIds NH1INAFINTAD Inendinug /9

MIFNEINNFURUTs Y39 Aea1snteluednsfuanuiiane 1o lunsiiauves
Wiinnurdge VIEN aniauniya 3108 (WKsu)

A STUDY OF THE RELATIONSHIP BETWEEN ORGANIZATIONAL COMMUNICATION
AND JOB SATISFACTION OF SALES REPRESENTATIVES OF SAHAPATHANAPIBUL

PUBLIC COMPANY LIMITED
MUY 1ieulnyadds 4937884 LCCD/M

ARLY. (MEALIAUTITUNENT AT AT M THMUI)

@ 4

AMzNsTUMINUTAE AN : 5wy yayinun, Ph.D., a2aws sayaiand, MA.,

d5uns fyanyisid, Ph.D.

UNANYD
QSJJ 9

av AN v J A = v o 1 A
N15290A5IUNINg s aen L‘WEJﬁﬂ‘leI'lﬂ'J'IiJﬁiJW‘l!‘ﬁigﬂ’JNEﬂLLUUﬂ1§’ﬁ€)’ﬁ'l§

Q

=

4 [} o (% o [
melussansnuanuianelalunsiinu Tasdnududszynssuau 196 au As wiinau

[

1 a o @ a o o 4 <
fhevigues 15N ananiiya 910a (UHIrY) wazlsuuvasumuilunieaiolunsny

9
=

9 I Ay A o AaA 9 a 4 Y " Y 1 A
33UIINVYA NITIYU ﬂUﬂ'lﬁ'Ji]UHN'ﬁ'li'ﬁ] ﬁmm“l%alummmﬁww ]‘lﬂl,l,ﬂ I8¢ AURAY

(%

[ d' a Q( [ 1] 4 A o a 4 =
ausuuuinaigu dulscansanduiusvouiesdu mMitaszianuliiulinaden
HAZATNATDUAN

HaN1339ewU 1) JUnunsdedsmeluvesminauihens U5EM aviaunya

[

o S v A’ 1 dgl d’ = 9 1
A (UMwY)  BanYazMIAeaNNaNIUDY  LagnIdoas Iuuudueuins 1yl

= =

szavn 2) wiinaudInglanuiane lalunmsUfiaou  Tessandregluszauu

Yo o

9 =2 Y % A 1 1 [ Y] A

nan snduanuiane lalududisduiysuazimousinanued luszauun 3) wiinaung

[ 4 1 [ =\ A =1 o 1

anvaznalsznnsenaasuananny  Jgdupumsaeasuazanuiawelalunisiienly
Vo A s ~ v o do o =<

uananiy 4)  gdupumsdemsmeluesans  Uanuduiusiuseauanunawelalums

o o v d | v v d @
Mmaeaminau Tastianuduiuslumanuaziuanuduiug lussauge

100 1111




o

UNAINGITY NHINGFINTAD Fnendinug /

A STUDY OF THE RELATIONSHIP BETWEEN ORGANIZATIONAL
COMMUNICATION AND JOB SATISFACTION OF SALES REPRESENTATIVES
OF SAHAPATHANAPIBUL PUBLIC COMPANY LIMITED

JARUMON TIENPAIBOOSIRI 4937884 LCCD/M

M.A. (LANGUAGE AND CULTURE FOR COMMUNICATION AND
DEVELOPMENT)

THESIS ADVISORY COMMITTEE : THERAPONG BOONRAKSA, Ph.D.,
DUANGPORN KAMNOONWATANA, M.A., SIRINTORN BHIBULBHANUVAT,
Ph.D.

ABSTRACT

The objective of this research was to study of the relationship between
internal communication patterns and job satisfaction. This research studied a
population of 196 people who were sales representatives of Sahapathanapibul Public
Company Limited. Data was collected using a questionnaire. This study is a survey
research. Percentage, arithmetic mean, standard deviation, Pearson’s product moment-
correlation coefficient, one-way ANOV A and t-test were employed in this study.

The results of the study are as follows: (1) The internal communication
patterns of sales representatives of Sahapathanapibul Public Company Limited is
upward communication and horizontal communication at a high level. (2) Job
satisfaction of many sales representatives is at a moderate level, and satisfaction of
sales representatives towards superiors and colleagues is at a high level. (3)
Demographic segmentation is different, but it has internal communication patterns,
and job satisfaction are not different. (4) The internal communication patterns are
related to job satisfaction of sales representatives, and there was positive relationship

at a high level.
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