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ABSTRACT

During times of economic slowdown, the development of E-commerce for
business operations and business implementation tends to increase. E-commerce business
in Thailand also continues to increase. Although there are more E-commerce businesses,
E-commerce businesses trading via the internet only are only slightly successful, making
the trading values of E-commerce businesses inconsistent with their growth. This research
aimed to study the key success factors of E-commerce in Thailand by collecting experts’
opinions and extending DeLone & McLean’s IS success model to the present theoretical
model used for explaining users’ attitudes. This research was a survey that aimed to
indicate key success factors of E-commerce in Thailand. There were three steps of the
research, which are as follows; Step one) The researcher studied information in related
research, documents, and textbooks to analyze/synthesize the factors of information
systems in the context of E-commerce. Step two) The researcher studied 15 experts’
opinions on E-commerce success factors by using Delphi technique research over two
rounds. Step three) The researcher examined users’ attitudes by surveying a sample group
of 400 people who have experience of using E-commerce. Then, the researcher used the
results to analyze confirmatory factors, and undertake structural equation modeling using
LISREL to test the hypothesis by examining factors important to E-commerce success.

The research results show that E-commerce success can be determined from
the factors of system use, user satisfaction, and net benefits of E-commerce. Good service
quality and good web design quality leads to the use of E-commerce. User satisfaction
was influenced by the efficiency factors of system quality, web design quality, and
information quality. Moreover, system use and user satisfaction correlated with the net
benefits of E-commerce. As for use of the IS success model, results show that evaluation
principles of information systems success were suitable and encouraged E-commerce in
Thailand.
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