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ABSTRACT

This survey research aimed to study the monitoring levels of the
production and distribution of cosmetics, in accordance with the Cosmetics Act
B.E.2535, in the Bangkok metropolitan area. There were three sample groups in the
study; 100 manufacturers, 100 distributors, and 8 government officials. Information
was collected through questionnaires. Statistical analysis was performed, including
percentage, mean, and standard deviation. T-test and One-way ANOVA were
employed for testing differences.

The study found that 87.0% of the manufacturers had a high level of
knowledge about the Cosmetics Act B.E.2535; 55.0% had a medium level of opinion
about the monitoring of production; and 66.0% had a high monitoring level of
production. Manufacturers’ representatives of different ages had different monitoring
levels for production with statistical significance (p-value = 0.021). 72.0% of the
distributors had a high level of knowledge about the Cosmetics Act B.E.2535, 69.0%
had a medium level of opinion about the monitoring of distribution and 66.0% had a
high monitoring level of distribution of cosmetics. Distributors with differences in
updating information had different levels of monitoring of distribution of cosmetics
with statistical significance (p-value = 0.001). 62.5% of the authoritative personnel
had a medium level of opinion about the monitoring of production and distribution,
and 100% had a high monitoring level of production and distribution of cosmetics.

The researcher recommended that the age of participants should be
considered carefully when conducting training about rules and regulations regarding
the production of cosmetics. Channels for providing information, using appropriate
kinds of media, should be adjusted to the needs of trainees when conducting training
for cosmetics distributors. For government officials, support in terms of vehicles and
manpower should be more widely available to increase the efficiency of the
monitoring.

KEY WORDS: MONITORING / COSMETIC ACTS / MANUFACTURING /
DISTRIBUTION
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