THAI CONSUMER WILLINGNESS TO PAY FOR CONSUMER
PRODUCTS WITH CARBON REDUCTION LABEL

PATSARA TETANANANTH

A THEMATIC PAPER SUBMITTED IN PARTIAL FULFILLMENT
OF THE REQUIREMENTS FOR
THE DEGREE OF MASTER OF BUSINESS ADMINISTRATION
(BUSINESS MODELING AND ANALYSIS)
FACULTY OF GRADUATE STUDIES
MAHIDOL UNIVERSITY
2011

COPYRIGHT OF MAHIDOL UNIVERSITY



Fac. of Grad. Studies, Mahidol Univ. Thematic Paper/ iv

CARBON LABEL
PATSARA TETANANANTH 5038743 ICMA/M
M.B.A. (BUSINESS MODELING AND ANALYSIS)

THEMATIC PAPER ADVISORY COMMITTEE: NUNTANA UDOMKIT,Ph.D.,
YINGYOT CHIARAVUTTHI, Ph.D.

ABSTRACT
Global Warming is the biggest problem facing by human race in

century. The rise of environmental awareness has been felt by people aro

paper attempts to quantify Thai consumers’ Willingness to Pay (WTP) for con

products with carbon reduction label. Representative consumers were sele

from non label products.
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sampling to participate in the experiment, using ritre price auction. The subjects

THAI CONSUMER WILLINGNESS TO PAY FOR CONSUMER PRODUCT WITH

this
und the

world. People tend to seeks for the way to reduce the emission of Greenhouse Gas

which is the main cause of global warming as their environmental responsibility. This

sumer
cted by

were asked to compare the sugar and dehydrated strawberry that certified with carbon
reduction label and non-label. The results showed that Thai consumers acgept the
consumer products that certified with the carbon reduction label, as WTP for sugar and

dehydrated strawberry that has label was increased by 2.08% and 2.23% respectively
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