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ABSTRACT

The research aimed at studying the effect of cigarette labeling on health perception, opinions
toward the images on cigarette packets, and the intention to smoke among vocational education students in
Bangkok, Thailand. The sample consisted of 480 students who were selected using a multi-stage sampling
method. The respondents were classified into the groups of smokers, non-smokers or ex-smokers. Data
analysis was done by computing percentage, arithmetic mean, and standard deviation as well as using an
independent t-test and one-way ANOVA (F-test).

The research findings revealed that the percentage of the sample who smoked was 30.6. Higher
levels of perceived severity and susceptibility to adverse effects from smoking through the viewing of
cigarette labels were found in females as compared to males. The group of smokers was found to have a
lower perceived severity and perceived susceptibility than the other groups (perceived severity from seeing
warning labels and narrations were 6.87 and 6.14, respectively and perceived susceptibility from seeing
warning labels and narrations were 5.64 and 6.91, respectively). A statistically significant difference of
perceived severity from seeing warning pictures and narrations was found among all groups. Respondents
who had never seen warning labels had a significantly increased perceived severity than those who had seen
them before (with a score of 8.63). Respondents who had an intention to stop smoking were found to have a
higher level of perceived severity and perceived susceptibility than those who had no intention to quit. The
mean score of perceived severity from smokers with an intention to stop smoking and no intention to stop
smoking were 7.12 and 6.71, respectively; and a perceived susceptibility of 6.01 and 7.03, respectively. A
statistically significant difference was found between perceived severity and perceived susceptibility from
seeing warning pictures and perceived severity from seeing narrations. Warning labels on cigarette packets
made all respondents want to neither take cigarettes with them nor to buy cigarettes.

The recommendations from this study are that warning pictures should continue to be printed on
cigarette packets and this regulation should be also applied to packages of loose tobacco. Pictures used
should be specifically aimed at adolescents with an appeal to fear and clearly communicated. Campaign
activities of warning pictures should be conducted through various forms of media with the aim of
preventing adolescents from starting to smoke.
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