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ABSTRACT

The main objectives were to identify the stakeholder’s involvement pattern
including roles and responsibilities, to examine the local perception on tourism impacts,
and to identify problems encountered on water-based community tourism development.
This research used both quantitative and qualitative research methods. Quantitative data
was collected by a household questionnaire survey. The sample group was 200
households. The Statistical Package for Social Sciences (SPSS) was used for data analysis.
In addition, qualitative data was collected by observation and in-depth interview and
analyzed by descriptive approach. The sample group was the Taling Chan floating market
alliance, local government, local community, local vendors, and community committee.

The results showed that the Taling Chan floating market alliance or local
agency was the one key stakeholder in the Taling Chan floating market without
cooperation from other relevant stakeholders. Local perception of the benefits gained in
economic, social, and environment aspects was at a high level as was satisfaction with all
aspects. In addition, the respondents perceived the negative impact to be at a medium
level. Involvement in the water-based community tourism made a significant difference to
perception of negative impact at p<0.05 level. The major problems encountered by the
water-based community tourism development included lack of support from the
government, followed by having an insufficient budget to contribute to community
tourism, low education, knowledge, and skills, unclear plans and responsibilities for
stakeholder involvement, and the high influence from local politics.

The recommendations are that Tourism Authority of Thailand (TAT) should
consider providing more involvement, in particular promoting the Taling Chan floating
market as a signature floating market in Bangkok. Local people should be allowed to gain
opportunities to make decisions and play a significant role in their community. The
appropriate stakeholders, including tourism planners, the local community, TAT, the
Taling Chan floating market alliance, and the local government should all cooperate in
promoting community tourism. The local community should gain more knowledge, skills,
and abilities in tourism management in order to contribute to sustainable tourism
development.
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