a ¢ & % a a £y dad v
NI UAIISHIHDH 31]!!‘1]‘1] ﬂﬂuﬂﬂ!!i;’lZ‘Wt]ﬂﬂi‘iﬁlﬂ1ﬂ‘l§Wﬂi!?iﬂ!ﬂﬁﬂlﬂﬁ?ﬂ‘éu‘lﬂﬂ

A WY

a a dcg | v 4! = [
:mﬂmwuﬁmﬂumuﬁuwmmmnmmuﬁanqm

L4

Paandadmansumadia (M mes Tausssumemsaamsuazmsiam)

UNAINYIAY HHIINENABNKAA

W.A. 2553

AVANTURINHIINLNALNTING



TuNaINIay YM1INeIaeNAg Fnendinug /9

a o dy % a a 9 dad YL
NI1TAUATICHIUDNN E‘I_IL!,‘]J']J ‘VlﬁuﬂﬁlLa%Wf]ﬂﬂiiJJﬂ”Ii1%Wﬂ§lﬁliﬂlﬂaﬂlﬂﬂﬁﬂ§u1ﬂﬂ
FORWARDED EMAILS: CONTENT ANALYSIS, FORMATS, TEENAGE USER’S ATTITUDES AND
BEHAVIORS

119A1 WS 5137463 LCCD/M
ARLY. (MB AL IAUTITUNOMTTRATUAZMTWAIU)

AmgNsINMINUTnE INeTinus: d3uns Wyanyisi, PhD., adens Myaiant, MA.,

i Algue, Aa.

UNANGD
= S dao s A = & sag Ao A
msfAnInsiidaglszasamodnyuion wazgluuuvesesisamanioguInetionds
' = a o a o Aa sad Vg ' = ' <4
Ao aapAIUANEINDANTSuIzRAUAAYeITegu Inshliaovosasawaluiluanls msdnyuiseemilu 3
' Y a ¢ A sas o a ¢ X ;oA
da 1dun msnsziiilenazglunuveses Asamamunanmsinsgdiiion uazdiun 2 uag 3
9 1 = a @ a v 0 A dAad o w = Ya [ da =K
Taun msfAnmganssunaziruaavesiogu Ineifideves dsawamudiy Faldsmsdunivalzean
NYUAIDINTIUIY 16 AU
k4 k4
1 1w [l o A 1 g o a o
HAMIANINDI NQUAIDENNITY 16 AU uiuTumemes U 8 AL BazMAXG 1Y
= ' = o o =& v & W = A = A S A% o oA
8 AY lagliergszndng 12 - 17 1 wagmdednuluszavsudsendny)n 1 8910 6 MalidlwinGeunn
T5a58usgUIa 319U 15 AU 1aznn15358wensy 1Y 1 aY Uglduuegnianiangunuumiung
1 9 4
$wu 15 Aau tagdandadszys wau 1 au linSesneuiumesdaudaidn 15 au Jaguseadmsly
- ¢ a ¢ e & A P Y o ¢ & o
AoNNImesIAzdUMesIiaveIngualee iy 3 2 aw Tdun 1) Jagilszasdiensiian uaz 2) ag
4 v A V@ ' ' 14 Ao a a g A
Uszasdiionuniuie ngudednaulngdadisuon 11 au 1¥neuiuaesuazdumesiiantuves
Yy 14y Ay A a v a A 19 Y E ]
aues  sosaan launnthugnathuieuainuazimuimsfegIndi  Sesszeznalumsldau
a J J 1w 1 a Y o A £ o 1 @ ~ o 1
ABNN UMD WU NguAdRENTTzazna lumsIdnudiganias Tusde 1 70 azgeiga 10 $2ugde 1
o o sad A 1 o Yo o A a o 1w 7 A a o 1
u Swaudesisawainguaredieldsudmngamas 10 mfvaedlad wazgaigamas 50 wifuse 1
o ¢ o sad ' A A A 4 o w
dlat Tagldsuvlesisamaninyana 3 nqu 1dun iouaiin ives aze1msdaudii
a o 1 sag Ay a4 o Y a y a
wqmﬂiimjamﬂqumwgimmmﬂmw 4 Junou laun (1) NHANTIUMITID (2) NOYANTTY

2 a < a 1
M3ila (3) NYANTIUMINL 1A (4) NHANTIUMITAIAD

v P
Y ~ @ 9

3
WruaAvesioguaeiionesifawain Ianunanratenanidiuuin ey tagng
2 v £ v 9 E4
me TagiilemNngualee1ens 16 au Hiauad luniainedu 6 dszan ldun 1) Usziandallz/anuda
< 4 2 o
afuassa 2) Uszianian 3) Useianmania 4) Uszianizeslan/dwinessd 5) Ussnnmalulad/any
o o L ' I o & A 1o | Ao a A 1 =~ Y o
Wede uaz 6) Uszamiiloms (@n+dad) dasilomnngudledaiinauaaluned liduniga Tdun
9 v '
1) Yszaninne dsarzansia uaziilomingudledniiisuadnuneunigal 2 Uszinn laun 1) Uszian

MINNIU Lo 2) Uszanuuunadey

@ 4

Mddn: Wodisawa / Sogunes woAnssu / iruad

171 ¥




TuNaINIay YM1INeIaeNAg Fnesinug /v
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ABSTRACT

This qualitative research is to study contents and formats of forwarded emails
including to study the target groups’ opinions and behaviors effecting to the contents and the
formats. The study was divided into 3 parts; 1) the forwarded emails’ contents and formats
that Thai teenagers send, 2) the target groups’ opinions towards the forwarded emails, and
3) the target groups’ behavior towards the forwarded emails.

The study has found that all 16 participants who were s males and s females aged

among 12-17 years old, the 1s of them studied in government schools and the other one from a

private school. For their domicile, the 15 participants lived in Bangkok and the other one
lived in Saraburi province. The 15 participants had their own computers. The study showed the

participants used their computers for 2 purposes: 1) working and 2) entertaining. Most of them
used computers at their own houses but fewer ones used at their close friends’ and cousins’
houses, and at computer or internet cafés nearby their houses.

For the period of using computers of the 16 participants, the lowest duration was
half an hour per day and the highest duration was 10 hours per day. The lowest forwarded
emails received per week were 10 issues on average and the highest were 50 issues on
average. People who sent forwarded emails to them were their close friends, their cousins and
their teachers.

There were 4 behavior steps, starting from (1) receiving step, (2) opening step,
(3) storing step and ending with (4) forwarding step. The study showed that most of all 16
participants had the same behaviors.

The last part of this research was about the study of teenager’s attitudes towards
contents and formats of forwarded emails. The result of this survey found that there were
various attitudes; good, bad even neutral.

The attitudes towards forwarded emails’ contents that stayed in the good side of
all 16 Thai teenagers were 1) art and creation, 2) children, 3) festival, 4) strange title/thing,
5) technology and 6) co-contents while the attitudes towards forwarded emails’ contents that
stayed in the bad side of the 9 teenagers were 1) foretell and zodiac. In addition, the attitudes
towards forwarded emails’ contents that stayed in the neutral side of the 9 teenagers were
1) working and 2) quiz.
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