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ABSTRACT

This research was conducted in order to study the relationship of how
being members of social networking websites would impact on consumer’s decisions
to choose a particular type of mobile phone. Target respondents were office workers,
who have social network accounts and also mobile phones, working in Sathorn road,
Bangkok, Thailand. In addition, the researcher utilized questionnaires as an
instrument. Three hundred and eighty-five questionnaires were distributed and data
was analyzed by using the SPSS program. The results show that being a member of
social network websites, the duration of visiting social network websites, and age are
related significantly to the purchasing decision for a particular type of mobile phone.
Consequently, the target respondents who were members of social network websites
purchase mobile phones that support such social network applications now and in the
future.
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