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ABSTRACT

The research investigates marketing, problems and obstacles of organic fruit production
in the East region of Thailand. The objective of the research is to study costs, return profits, problems
and obstacles in fruit production and marketing from growing organic fruits, by comparing with fruit
grown with chemical assistance. The analysis also included the marketing channel and cost as well as
marketing margins of organic fruit. This included the determinant factors affecting the decision
making of the consumers when purchasing organic fruit. A questionnaire was applied for data
collection from 16 organic fruit farmers and 26 inorganic fruit farmers. The samples were acquired by
multistage random sampling of farmers in 5 provinces (Prachinburi, Cholburi, Rayong, Chantaburi
and Trat) of the East region. The data was collected by snowball technique via 3 middle-men; 400
consumers’ data were acquired by simple random sampling technique. All were analyzed by
comparing production cost, Return on Investment (ROI), and net profit from organic farming with the
same factor from inorganic farming. T-test technique at P-value 0.001 was applied for such analysis.
Percentage and arithmetic mean was applied for marketing cost and return of organic fruit analysis.
Percentage was applied for problem analysis on data from both organic and inorganic farmers as well
as middle men. Weighted mean score (WMS) and comparative score technique was applied for factor
analysis on decision making for organic fruit purchasing.

Findings related to production cost and profit for all 3 fruits showed that average
production cost classified by type of organic fruit, namely mangosteen, organic rambutan and organic
longkong equaled 21,834.26, 19,369.15, and 21,578.20 baht/rai, respectively. Organic longkong price
was the highest (40.33 baht per kilogram). The lowest price was organic rambutan (13.50 baht per
kilogram). The fruit which provides the highest profit per kilogram was organic longkong, followed
by organic mangosteen and organic rambutan (24.73, 17.58 and 2.68 baht/kg., respectively).
Comparative survey on economic status of organic fruit and inorganic fruit farmers found that cost
per rai, Return on Investment per rai, and net profit per rai of 3 kinds of organic fruit were higher than
inorganic fruit, with P-value < 0.001.

The total marketing cost was 55.15% of the retail price. The farmers share was
44.85%. Such marketing cost (55.15%) was composed of net marketing cost (14.50%), wholesale
trader’s margin (15.49%), and retail trader’s margin (25.16%).

Regarding the problems in growing organic fruit, it was found that the production of
organic fruits was not sufficient for the market need. As for problems in terms of distribution, it was
found that the production was not in accordance with the market need. Regarding the problems of
growing fruits with chemicals, it was found that the farmers encountered problems in relation to
expenses of farm input. For the fruit distribution problem, it was found that the farmers faced a lack
of marketing knowledge and this meant they could not negotiate successfully with the merchants who
purchased the fruit.

Furthermore, determinant factors in the consumers’ decision making regarding organic
fruit consumption were highly influenced by the products, price, the distribution channel and
psychological factors. The culture and social factors affected moderately the consumption level while
the promotion had a low level of effect.

KEY WORDS: ORGANIC FRUIT/PRODUCTION COST/MARKETING

157 pages




Fac. of Grad. Studies, Mahidol Univ. Thesis /v

m3antmiaaa dynuezgiasiavesmsnaana liounidlunnag Susenilszmelne
MARKETING, PROBLEMS AND OBSTACLES OF ORGANIC FRUIT PRODUCTION IN THE EAST REGION
OF THAILAND

7

qussaim3 neAavadnA 4937815 ENTM/M

.. (naTulagmsusmsaanadon)

A (= a A o ~ Aw S a a o o
AUNIIUMINUTABIINNTNUS : deny o3ueINING, 1.0, WInBal HyFsziiunii, Ph.D.,
Tnsmnd duaszmsern, Ph.D.

UNnAAge

ms3teseansdnmimenaa Jynuazglassavesnsnaanalidunid lunanzSueen
Uszme'lng Tinquszasdlumsaing fe iefnudunu maneuuny f1'ls Tywuazaiassalunmsndauas
msmmﬂmﬂmiﬂanwa"luaumEJuJifmmsmnumiﬂaﬂwa"lmmu%ﬁmﬂu Any13imsaain dunumsaain
drumdeunsnan uawﬂnyﬁjimﬂmwammmﬂﬁu%%wa“luauwmmmwuﬂﬂﬂ TaotAusudoyaninms
“lmmuﬁauamfmmymﬂa11ﬂaaamnymmwﬂaﬂwa"lmumammu 16 519 mymniwﬂgﬂwa'lwi%mﬂu
mmu 26 319 “])’\HHMﬂﬂ”Iiﬁllﬂ’J’f]ElNﬂ’JEl’J‘ﬁ Multlstage random sampling NNNBATNT IUNIAAZ iuﬂ@ﬂ EJeEY
Wedu's smda dud 93051915 813 32803 IUNYS HAZAIIA umnaumaﬂwﬂunmwsucﬁawa”lu
dun3diman 3 510 42075 Snowball technique unznguAI9819duT Iand 1191 400 318 $2675 Simple random
sampling udnhdoyauniinaizd dsil Anseridunumsndn naaouunuMIHAR LAY zilsgn3ildnnnswndn
wa'luaumﬂummiﬂumwﬂumswmwa'lwhawmmm LNANOUTDA ttest N3zduriodifamadda 0.001
AnsizRdunumInaIn waﬂammu‘n"lﬂmﬂmimwa'luaumﬂmmﬂunan Taeld13ooaz (Percentage) Hay
AuRAuavANA (Arithmetic Mean) amﬂmi"lmwwmmymm 2 dszian wazilymivesnunawlagldmfosas
(Percentage) 110 amsuwi”lmawnwamamimauiwawa"hlaumﬂmmwmTﬂﬂiﬂﬂmsmmmumuﬂmaa
(Weight means score:WMS) ag ltnausinisnfiouifisunziuu & FnmsfnG1 nuh

muwuuawwamammumiwamwa"luaumam 3 “Iﬂm w1 Funumseaamasienariaves
waliBunid wud Aunumsndndiga Wy LagapINIBUNIANIINY  21,834.26, 19,369.15, 1Az 21,578.20
1/l awddy asanesdunsdiisiaaieden lansugeiiga fie 40.33 Vmaen lansu daunaldiiisiaae
aonTansusiiga Ao 1zdumsd iy 13.50 v wa it lsdeATansugega fio aoenosdunsd sesaanio
fagadunad naznedunid ey Taslidilsdenlaniumindy 24.73, 17.58 uaz2.68 M awd ey nag
MnmMsdisanmassgivveunsainsilgana ldsunidiionSsuionduinuasnsidganalfiunuly
Al nuh walidunidnniaidunumsnande lideil naneuunumsnande lsaell uazlsgniaels
aotl gandwaldildamsatinnaia fszduisdwamaada 0.001

dunumsamanuaiiudooas 55.15 vesnanlan Taonuasns 185udamunis 44.85 % dunu
namsaaafaily 14.50 % daudirdaasddrlan 185udmmaeumsnnia 15.49 % uaz 25.16 % awd ey

HJaymmsdgawaldounid wodr wa'lddunidinaaldilsnabifioamedenudensves
aaa dauilamlumsdinienalddunid wuh wandalideandesiuanudesmsvesaaia uazilamilu
miﬂanwa”lmmu“lﬂfﬁmﬂu wuh dszauigminedudesileiemsnaainauma duigmnsiimite
waldl wun aJi’]tuwmm"lmmmamummmwﬂwVlnmmmmm@asmﬂuwaﬂmmﬁu%"lﬂ

uaﬂﬂmuwmﬁ]mﬁmmwa@]amwawa”lmumammwuﬂnﬂ 18un dodomadrundadus
fadedusin adedureanamsiasimite uay ‘i"l%ﬂmqmuﬂmTﬂﬂmwamammmuiwawa‘lmumﬂu
szdvnn dauiladomedmdausigy uazilaemedudenuiinasonsdaduladona lisunisluszdun
na uazilvdhiinasomsaaduladeluszauiies Ao Jedemedumsdudiumsaaia

157 ¥ih






