MIZFUMNIAZNGANISNTTIUAINFUM NV sz nou T WMANaT UM

Tunanaa d3vianu

1M DU

o2
@
@

a a ddw I | d! = (Y]
ImentnusHiuauntaveamsanmmunangas
PSyamenunasansuiiadio (Maweagvey)
VUNAINGIag N¥IINEaaNraa

N.A. 2552

AVANTUBINKIINENABNTIAA



TuNaINeay YH1IN[INHA Fnenfinug /9

AMzguNMLazNgAnIINa s ugunmvesdlszneuenindiedudi luamaaa Senianu
HEALTH STATUS AND HEALTH PROMOTING BEHAVIOR AMONG MARKET

MERCHANTS IN NAN PROVINCE

YUY NUBE 4837038 RAAN/M
Y "
WeLy. (MInenuag Ina))

A (=R a a J ~ dy . = @
AMZAITUMINUTIEIINNUNUT - 7NN 913400, Ph.D. (Nursing), WITUIA WHIAUE, IN.9.

Anyurmans)
UNANYD

@

ao | & B s A = a P} = )
ﬂ15jﬂﬂﬂjﬂuujﬁﬂﬂizﬁQﬂLWﬂﬁﬂH1 m’Jzq"um‘wuazquﬂﬂﬁua"iNLtT’illqﬁlJmWﬁU@mﬂizﬂm_l

a

= Y a 9 @ [ [l 9 a = 1 a <2 J

p1FnmMnedunlupaiada 3aniani laslénseuuuinangunisauasuguamnyouiunosiiy
= 1 o 1 Y = Y a g < o
uuanlunsdne ngqudtedruiiudilseneuerindmisdumluaainaanowdu Tuwa 6 Sune voq
Tariatin ienngudledaumzasmunusimrue 1angudieeesiuIu 142 AU 01gsEHaNe 15—
a1 A oA 3 9 o 7y P o

60 1) (Aunde = 41.04; ANdeunUIATFIU = 10.16) NUToYA TAeMsTuMBaIA eIV U W YaN 2 1)
puuaeUauAzguNia Il azuuuaeuwwgAnssuadiuaiugunin Ansizvdeyalaoldana
A g ' A 1A Y Aaay a A
VIT18NITUINUIININD T08ag AN AnTeuuuuIaIgIY uazldanaoisaalumsnagenaiin

aa o o oy J o aa v o 7 J 1 1w 1
(Independent t-test) ADAANFUNUTINESHY taz anaanduiusailosuuy wamsAnBINDI NquUAI0E1
Haguuunnggunmegluszauneudned uazlingdnssuadraasuguamlaeion aou'liluszdud a1y

@

v o do a v a ' v o aad o
’q‘llﬂ?Wﬁﬂ'ﬂllﬁﬂJWHﬁﬂﬂWimﬂiillﬁiNLﬁﬂanllﬂﬁN fJEJNﬁuEJﬁWﬂiUVINﬁﬂG]ﬁSZﬂH (p < .01 )ﬂ']ﬁﬁﬂ‘};l"llmgi

o

[ @ o o o w
3zo2a1 UM IUTENo U B NUANUFURUTAUNILGUMN (=26, p <.01 LA r= 27, p <.01 AWAIAL)

@ a

pazlianuduiusfungAnssuadiuasugunin edniieddyneada =17, p < .05 uay r= 23, p <
01 awddy) deSeuifeuns quatiasngins suad uaS ugUANI TN UNABLAIMANGNND
Tufinnuuanaredunana wamiﬁﬂmmzqﬁyﬁJuei’l'agaf‘hw%uwammuazﬁuqmmw“lummmmuﬁ']”ﬂ
Tsunsudmsvatruasumginssuguamieliiszneuerdndune Ugtianganssuguam ety an

@ § 1 a @ o [ y 3w a y
Pasodesnemainalsa ouszih llgmsiinnzquamnaaudnenmuazgunndinia luouan

[

Mdifn : AMzguam / nganssuaiuasugunn / guszneuondnmanedudluaainda

9

144 v




TuNaINeay YH1IN[INHA Fnensinug /v

HEALTH STATUS AND HEALTH PROMOTING BEHAVIOR AMONG MARKET
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ABSTRACT

The purpose of this survey research was to examine the health status and
health promoting behavior of the market merchants in Nan province. Pender’s health
promotion model was used as a conceptual model in this study. The sample was
comprised of evening market merchants living in 6 districts in Nan province. There
were 142 participants between the ages of 15 to 60 years old (mean = 41.04; SD =
10.16). Data was collected by using self-reported questionnaires consisting of a
personal data form, a 36-ltems Short Form Health Survey: SF-36, and a Health
Promoting Lifestyle Profile. Data was analyzed using descriptive statistics including
frequency, percentage, mean, and standard deviation, and inferential statistics
including independent t-test, Pearson’s Product moment correlation coefficient, and
Spearman rank correlation coefficient.

The results revealed that the health status of market merchants was lower than
the healthy standard, while they frequently acted in a way that promoted healthy
behavior. Health status and health promoting behavior were significantly associated in
a positive fashion. In addition, education and the amount of work experience were
significantly associated with health status in positive fashion. Also, education and
work experience were significantly correlated to health promoting behavior. However,
there were not significant differences in health status and health promoting behavior
between men and women. In conclusion, findings from this study could be beneficial
for nurses and multidisciplinary health teams to develop a plan for promoting healthy
behavior among market merchants. This would help to decrease risk factors related to
non contagious diseases and would promote health in general and the quality of life.
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