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ABSTRACT

This research on organic vegetables in Thailand aimed to study the following areas: 1)
farmers’ costs, return and profit from growing organic vegetables; 2) the marketing system,
cost system and marketing interest for organic vegetables; 3) problems and obstacles in the
production and marketing of organic vegetables; 4) factors affecting the purchasing of organic
vegetables.

Findings related to production cost and profit for all 4 vegetables suggested that the
highest cost came in growing organic iceberg lettuce at 26,104.93 Bt/rai. Organic lettuce
yielded the most profit per rai, followed by organic iceberg lettuce, organic caisim and organic
kale.

The total marketing cost for all of the organic vegetables was 41 % of the retail price
and the grower received 59 % of the retail price. The marketing component of the total
marketing cost amounted to 15.9 %. Two other components of the total marketing cost were
marketing interests of the wholesaler and retailer, of 5.1 % and 20 %, respectively.

Problems with growing suggested that there were some difficulties in finding organic
fertilizer and natural extracts for eliminating pests. As for problems in distributing organic
products, these findings indicated that an inconsistent amount of organic products made it
impossible to determine the exact amount of product available for sale.

Furthermore, other factors that were found affecting consumers’ purchasing decisions

were distribution channels, psychological factors (buyers believe that organic vegetables are

good for health)and the price.
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