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ABSTRACT 

The objectives of this research are to study the following issues – a) the 

communication process in teaching meditation practice; b) the organization’s policy, which 

encourages employees to participate in the meditation training; c) changes in attitude, 

personality and communication behavior of employees after training; and d) the level of 

satisfaction of executives with regard to the employees, including the benefits obtained 

through the training. This study uses different data-collection methods including review of 

relevant documents, interviews with the director of the meditation course, a head executive 

and Human Resource manager of the Wanavit Group, direct observation by the researcher of 

the meditation practice teaching method, and a questionnaire survey of the 45 employees who 

participated in the meditation training. 

The research results showed that the communication process in meditation practice 

involved several factors that brought about changes in the attitudes of practitioners which 

supported the learning process. These factors were comprised of a “sender” with experience 

and knowledge in dharma practice. This person also had to be someone with the ability to 

convey content, and respectable personality. The “message” was presented in a step by step 

way, from easy to more difficult, including continuous oral presentation during practice and 

correlation between dharma description and practice. The “media” used in this training 

included direct personal approach, language (verbal and nonverbal), VDO, tape recording and 

media ambiance (media surrounding) to support the learning process. Besides, the 

determination and good attitude of the practitioner also played a role in bringing acceptance 

and change in the participant. The median results of changes, measured before and after 

training, showed that the attitudes of most of the employees towards work, colleagues and 

supervisors had improved. In addition, personality traits such as openness, conscientiousness, 

extraversion, agreeableness and neuroticism, also underwent a positive change. Changes could 

be seen in speaking and listening behaviors such as speaking less in negative ways (gossiping, 

complaining, speaking impolitely to others etc.) and being more patient when other persons 

complain, scold or are sarcastic. These changes are beneficial to both practitioners and people 

around them. 

To broaden the scope of this research to explain the effectiveness of wider 

communication, further study into changes of attitude, personality and communication 

behavior should be conducted with people in regular contact with those who undertook the 

meditation course and the actual language used in teaching meditation practice in particular. 
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