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WANGTONGLANG DISTRICT, BANGKOK METROPOLIS
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ABSTRACT

This study was a quasi-experimental research aiming to assess the effectiveness
of the campaign for food safety sanitation for street food venders by organizing
participatory activities and media for motivating the street food venders to follow 10
basic food safety sanitation standards developed by the Bangkok Metropolis. The
samples were 80 street food venders working at Chokechai 4 Night Market,
Wangtonglang District, Bangkok Metropolis, without using any sampling method. The
experimentation was carried out over 12 weeks. The data were collected before and after
the experimentation by using an interviewing schedule and an observation form including
a study of 100 consumers' satisfaction at the end of the experimentation.

The results of the study showed that most of the sampled street food venders were
females (74.0%); the average age was 44.5 years and most of them (61.25%) have had
this job for more than 10 years. The campaign for food safety sanitation organized was
effective in significantly increasing knowledge, perception and practices related to food
sanitation in accordance with the food sanitation standards set among the street food
venders (p<0.0001). Regarding the consumers' satisfaction as measured at the end of the
campaign, it was found that most of them were aged between 20-50 years; 41.0 percent
were males and 59.0 percent were females; 69.0 percent were married; 43.0 percent
bought the food from street food venders every 2-3 days; and 85.0 percent had a high
level of satisfaction toward street food safety sanitation after the experimentation.

It is recommended that the campaign activities should be organized by using
participatory training programs, friendly and informal social supports, and by positive
and negative control measures such as issuing good venders with the Certificate of Food
Safety Sanitation Standard and using step-by-step law enforcement to penalize bad
venders.
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167 p.






