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ABSTRACT

The objectives of this research were (1) to study, survey and analyse details of substance,
frequency of OTOP news and information in Thai daily newspapers; and evaluate the effectiveness of
OTOP news and information through in Thai daily newspapers. 10 Thai daily newspapers were studied,
namely: Matichon, Bangkok Business, Naew Na, Thai Rath, Daily News, Kow Sod, Kom Chad Luk,
Manager, Ban Muang and Thai Post between December 1, 2003 to April 30, 2004. This study focused
on 6 types of OTOP product namely: (1) Foods (2) Beverages (3) Clothes and garments (4) Created arts
and souvenirs (5) Utensils and decorative ornaments (6) Herbs, not medicines or foods.

The results showed that the Thai Post newspaper presented most news and articles 115 items.
Bangkok Business presented 103 items, and Naew Na presented 4 items, the least number. Bangkok
Business used 1,544.65 column inches at 1,529,203.50 baht. Kom Chad Luk used 1,138.12 column
inches at 1,707,180 baht, and Manager used the least, 138.42 column inches at 137,035.80 baht.
Evaluating the effectiveness of OTOP news and information in the Thai daily newspapers, it was found
that income, work increase OTOP for entrepreneurs as arebuild of publication.

These results suggest that (1) The state should support and promote skill in production,
marketing, and sales. (2) The state should advise the trend to the local area in managing the advertising
system and public relations of the products in the local area (3) The state should support budget to the
local area to make the documents for disseminating the products. (4) The OTOP entrepreneurs should
coordinate with the publisher to disseminate the products and follow the results continuously .(5) The
OTOP entrepreneurs should make the supplementaries to insert at the middle of the newspapers to
publicize the products absolutely.
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