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ABSTRACT

The objective of this research was to develop an effective web-based strategy
to promote the consumption of environmentally friendly products. This research also
studied the website quality and determined the satisfaction of the experts and the
sample group.

The research was divided into four stages: formative research, web analysis
and development, individual and group tests and revision, quasi experiment and
evaluation. Formative research was undertaken among 200 internet-user employees
who work in Bangkok. The data gathered included the characteristics of the
employees, consumer behavior regarding environmentally friendly products,
knowledge and awareness of environmentally friendly products, acceptance of
information on environmentally friendly products, internet-using behavior and web
development needs. Based on the results of formative research, web analysis and
development were undertaken. Web contents and design were validated by experts.
Subsequently, the quality of the website was pilot-tested by three employees and the
necessary revision was done prior to a final test by ten employees. Finally, a quasi
experiment was conducted via the Internet among the sample group comprising 30
individuals by a pretest-posttest to evaluate knowledge and awareness of
environmentally friendly products, and assessment of satisfaction from the newly
developed website. The statistics were analyzed using paired-samples t-test. The
assessment of satisfaction by the sample group and experts was determined through
mean, median, mode and percentage. The results of the study concluded the
following: a) Test achievement results for the sample group were higher after they
visited the website, which was statistically significant at a level of 0.05; b) The post-
test score of awareness of the sample group was significantly higher than the pre-test
score at a level of 0.05; c) The website was rated as “good” by both the sample group
and the experts.

The result of the study showed that the website is an appropriate tool in
enhancing knowledge and awareness of environmentally friendly products and could
lead to improved consumption behavior. In addition, it is recommended that further
study be conducted on other environmentally friendly products in other quasi
experiments to promote other products.
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