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ABSTRACT 

 The objectives of this research were (1) to study, survey and analyse details of substance, 

frequency of OTOP news and information in Thai daily newspapers; and evaluate the effectiveness of 

OTOP news and information through in Thai daily newspapers. 10 Thai daily newspapers were studied, 

namely: Matichon, Bangkok Business, Naew Na, Thai Rath, Daily News, Kow Sod, Kom Chad Luk, 

Manager, Ban Muang and Thai Post between December 1, 2003 to April 30, 2004. This study focused 

on 6 types of OTOP product namely: (1) Foods (2) Beverages (3) Clothes and garments (4) Created arts 

and souvenirs (5) Utensils and decorative ornaments (6) Herbs, not medicines or foods.  

The results showed that the Thai Post newspaper presented most news and articles 115 items. 

Bangkok Business presented 103 items, and Naew Na presented 4 items, the least number. Bangkok 

Business used 1,544.65 column inches at 1,529,203.50 baht. Kom Chad Luk used 1,138.12 column 

inches at 1,707,180 baht, and Manager used the least, 138.42 column inches at 137,035.80 baht.  

Evaluating the effectiveness of OTOP news and information in the Thai daily newspapers, it was found 

that income, work increase OTOP for entrepreneurs as a rebuild of publication. 

 These results suggest that (1) The state should support and promote skill in production, 

marketing, and sales. (2) The state should advise the trend to the local area in managing the advertising 

system and public relations of the products in the local area (3) The state should support budget to the 

local area to make the documents for disseminating the products. (4) The OTOP entrepreneurs should 

coordinate with the publisher to disseminate the products and follow the results continuously .(5) The 

OTOP entrepreneurs should make the supplementaries to insert at the middle of the newspapers to 

publicize the products absolutely. 

  

KEY WORDS: EFFECTIVENESS/ NEWSPAPER/ OTOP/ ONE TAMBON ONE PRODUCT 
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CHAPTER 1 

INTRODUCTION 
 

1.1 Background 

 

Since 1997, Thailand encounters the economic problem that effect poor 

problem. They affect violent to financial and industrial section of Thailand, for 

example, money value is without stability, export value is decrease abolish 

employment. Until 2001, the government, under Taksin Chinnawat Leading, 

determine poor elimination policy of Thai people at ground scale. Thai government 

has three minor policy : (1) Suppresses farmer’s debt (2) Villages capital (3) Increases 

farmer’s incomes (Opening seminar speech “OTOP” of prime minister at April 30, 

2001) 

 

From third minor policy, it causes to contribute “One Tambon One Product : 

OTOP”. It has important objectives that increases farmer’s incomes at ground scale, 

construct economic strength to community, bring community knowledge to most 

useful. 

 

Principle of “OTOP” (Kitti Thinsakul, 2003 : 2) is  

1) “Community knowledge to international knowledge” mean the product has 

standard, has continual improvement, agree with culture and has specific strong point 

that has acceptability from internal and external market. 

2) “Self trust and creative thinking” mean brain storming for creative and 

develop the best product by having activities promote community effectiveness. 

3) “Construct human resources” mean construct widely knowledge person, has 

competences in community, has market planning, emphasizes production and service 

that signigicant consider the end user by caress all people to challenge fight and 

creative mind. 
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For support creative idea from people to build many products depend on 

community’s export and appropriation, it uses raw materials, resources and humans 

for the best and value useful, decrease the migrate problem to civilize city affect 

environmental problem. That way supports community economic, be viewpoint 

agreeable enough economic development from the King’s viewpoint (Opening 

Seminar speech OTOP of prime ministry at April 30, 2001) 

 

…“OTOP” policy is the way to make the civilization to community, raise 

status to community by production and manage resources become quality products, 

has strong point that agree with each culture for widespread to around the world… 

(Kitti Thinsakul 2003 : 2). While it is interest and modern story, researcher choose the 

research subject about “OTOP” policy. By the way, Thailand encounter significant 

economic problem, finding incomes is important. For Thailand has completely 

geography and community knowledge should pushed for advantage make incomes to 

country easily. Further, “OTOP” policy of government is important because of 

government has objectives that mass media participate to propagate knowledge about 

OTOP. It make the major question for mass media how feel to present about OTOP, 

especially daily newspaper. 

 

Communication assign the tendency and role to instruct altogether with assign 

community or first human of the world. The function of community has three point : -

(Chairat Kamnuan 2003 : 2) (1) survey environment (2) make co-ordination with in 

community (3) instruct society inheritance from generation to next generation. These 

three point are significant function of mass media, especially right now, OTOP is 

interest story of people. Media propagate knowledge and approach people widely and 

most is newspaper, has role and most effect education, because newspaper can collect 

long time and sustainable property detail and can be reference evidence. (Chairat 

Kamnuan 2003 : 36)    

 

… Newspaper is mass media that has most role for community people not only 

report news, explain phenomenon in each community, society, national and 

international with completely knowledge, it is information source, analysis and 
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discussion subject that available for people. Newspaper is related development society 

in economic, politics, govern by duty to report event, shift up the society. Further 

newspaper affect feeling of reader, has every type of sexes, ages, profession status 

through report news, fact and opinion… (Boonlerd Changyai 1999 : 28-29). 

 

Because of awareness about daily newspaper has major role to affect 

knowledge and credit, if they present about OTOP in quantity, suitable and frequency. 

However, that role perform daily newspaper encounter many problem. If consideration 

occur from general structure of daily newspaper, indicate that major problem is 

problem from news source and inside organization. Presentation of daily newspaper is 

controlled by Printing Act, 1939, printing officer and profession ethics are external 

factors that control perform of each daily newspaper. How the daily newspaper present 

depend on internal element of each newspaper. In the same of presentation about 

“OTOP”, any problem looking should consider both related part of newspaper’s 

organization and any news sources : - organization be related with management and 

administer of “OTOP” project, government, public or community because news 

presentation to reader has different news sources. Also newspaper seem “Gate 

Keeper” to release of hold news that enter in press by determined role of self 

judgement that should allowed every news forward. 

 

News presentation from any daily newspaper, emphasize quality/emphasize 

quantity/semi-quality, has strategic to present in the same that principles. In the act 

often encounter many problem. Education about type and frequency of “OTOP” 

presentation should consider both organization and news sources. 

 

Each problem, if consider organization, is area of text problem, time limitation, 

other newspaper presentation and newspaper’s policy, newspaper emphasize trading 

often has advertizing, newspaper emphasize to support political party often present 

politics, newspaper emphasize to be people representative often present knowledge for 

public, etc. Morever policy problem, owner and editor perspectives is significant 

problem too. 
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…For daily newspaper organization, OTOP news quantity that appear on 

newspaper page depend on executive policy about OTOP. Furthermore, if composition 

related to personnel, editor leader, news writer, article writer, interest OTOP project 

affect news presentation and depend on co-ordination from many organization and 

quality news problem from any sources… (Boonlerd Changyai 1999 : 55-56) 

 

So researcher catch that news presentation about OTOP, government policy 

press to increase incomes of people, not obtain fully support because some issues 

present that news in the small box, some issues have not that news in a month. Also 

there are idea that OTOP project is completely strategic of government, but have not 

public relation. OTOP lift up the SMEs, researcher educate about OTOP news, publish 

in daily newspaper, how present new for apply useful with owner and producer of 

them. 

 

1.2 Conceptual Framework of Research 

 

In education “The Effectiveness of One Tambon One Product (OTOP) News 

and Information through Thai Daily Newspapers” determine Conceptual Framework 

of research divide 6 types of OTOP : (1) Foods (2) Beverages (3) Clothes and 

garments (4) Created arts and souvenir (5) Utensil and decorate ornament (6) Herb, 

not medicine and food. These things are presented in 10 issues of daily newspaper : - 

1) Daily Matichon (2) Bangkok Business (3) Naew Na (4) Thai Rath (5) Daily News 

(6) Kaw Sod (7) Kom Chad Luk (8) Manager (9) Ban Muang (10) Thai Post.        

These newspaper affect marketting of owner and know that effectiveness indicate in 

figure1-1 
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3) Clothes and Garment 

         4) Created Art and Survenia 

         5) Utensil and decorate ornament 

         6) Herb, not food and medicine 

 

  Effectiveness of OTOP 

         10 issues of Thai Daily     Presentation in Thai daily  

                  Newspaper       Newspaper on producer 

         Distribution 

 

         Marketing   

 

 

Figure 1-1 Conceptual Framework of Research 

 

1.3 Objectives of Research 

 

In education “The Effectiveness of One Tambon One Product (OTOP) News 

and Information through Thai Daily Newspapers” determine objectives of research : - 

1.3.1 Study, survey, analyse detail of substance, frequency and value 

evaluation the public relation of OTOP news in Thai daily newspaper. 

1.3.2 Evaluate the effectiveness of OTOP presentation through Thai daily 

newspaper. 
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1.4 Questions wanted Answer from Research 

 

1.4.1 OTOP news in daily newspaper, information or article, how frequency 

and quantity in Thai daily newspaper? 

1.4.2 How values of public relation compared with advertising cost? 

1.4.3 How do The OTOP news on Thai daily newspaper affect on margin of 

producer? 

 

1.5 Limit of Research 

 

In education “The Effectiveness of One Tambon One Product (OTOP) News 

and Information through Thai Daily Newspapers” determines the limit of research 

follow at : - 

1.5.1 Limit of Research Area 

  Thai daily newspaper that sell round country and has publisher’s office 

in Bangkok. 

 

1.5.2   Limit of Research Sample Group 

  Educate 10 issues of Thai daily newspaper, are divided 3 types (Peera 

Jirasopon 1989 : 191-3) 

  1.5.2.1 Quality Newspapers are “Daily Matichon, Bangkok Bisiness 

and Naew Na”. (3 issues) 

  1.5.2.2 Popular Newspapers are “Thai Rath, Daily News, Kaw Sod, 

Kom Chad Luk”. (4 issues) 

  1.5.2.3 Mixed Quality and Popular Newspaper are “Manager, Ban 

Muang, Thai Post”. (3 issues)  
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1.5.3 Limit of Perfect News (Contents) 

  OTOP contents from Thai daily newspaper analyzes from news’s 

character. 

    1.5.3.1 News 

    1.5.3.2 Article 

   Which analyses from Thai daily newspaper about Foods, Beverages, 

Clothes and garment, Created arts and souvenir, Utensil and decorate ornament  and 

Herbs, not food and medicine. 

 

1.5.4 Limit of  Newspaper Producer 

   Use questionnaire with newspaper profession of edition department 

related to writed news and article about 6 types of OTOP. 

 

1.5.5 Limit of Producer has Advertising through Newspaper 

   Use questionnaire by post and interview target group that certified 

“Community Product Standard”. 

 

  1.5.6 Limit of Time Frame 

    Educate since December 2003 – April 2004, consider by 

     1.5.6.1 festival 

     1.5.6.2 post harvest season 

     1.5.6.3 travel season 

 

1.6 Definition 

 

1.6.1 OTOP means “major policy of government to solved poor problem 

which government support community developing process, contribute strong, self 

communities, support people participate to increase incomes with take resources, 

community knowledge to create quality products and services, have strong point and 

value added support internal and external markets”. 
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1.6.2 Foods means “Fresh products from agriculture, ex. Vegetable, fruit, etc. 

and processed foods, ex. ready to eat products, ready to cook product, processed foods 

from continual industry, ex. pepper sauce or dried chilli”. 

1.6.3 Beverages means “alcoholic beverages, ex. soak liquor or distill liquor, 

etc., non-alcoholic beverages, ready to eat beverages, diluted tea, poured tea, ex. fruit 

juice, herb juice, prepared powder ginger, hmon-leaf tea, etc.” 

1.6.4 Clothes and Garment mean “weared cloth and knited clothes from 

nature or natural fiber mixed synthetic fiber, ex. Prawa Cloth, Crodie knited cloth, etc., 

clothes products, body ornament from every matter, ex. scarf, helmet, pocket, belt, 

necklace, earring, shoes, etc.” 

1.6.5 Created arts and souvenir mean “Invention rebound Community 

knowledge life style and Culture”. 

1.6.6 Utensil and decorate ornament means “furniture, home decorate, office 

utensil products and weared products for apply, ex. created flowers, tables, chairs, 

etc.” 

1.6.7 Herbs, not food and medicine mean “Natural products not for eat and 

treat, ex. herb cosmetics, herb soap, herb shampoo, aromatic oils, etc.” 

1.6.8  Thai daily newspaper means “Publisher that has title, regular address, 

not book, published every day and general present. In this study means “Daily 

Matichon , Bangkok Business, Naew Na, Thai Rath,  Daily News,  Kaw Sod,  Kom 

Chad Luk, Manager, Ban Muang and Thai Post” 

1.6.9  Quality Newspaper mean “newspaper emphasize knowledge, perceived 

and problem, especially political, society economic, education. News writing character 

is not encorage emotion, be real. Information is realistic detail. Knowledge 

presentation is more reason. These newspaper has not enough sell volumes, because 

emphasize interested reader want knowledge. In this study mean “Daily Matichon , 

Bangkok Business, Naew Na” 

1.6.10 Popular Newspaper mean “newspaper emphasize light news, ex. crime 

news, entertainment news, etc. These news not emphasize information, like quality 

newspaper. News writing character encorage emotion, attract interesting by big size 

headline, has many picture. Writing pattern is fully imagination and use market 
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language. So that these newspaper get more sell volume because expect every scale 

market. In this study mean “Thai Rath,  Daily News,  Kaw Sod, Kom Chad Luk” 

1.6.11 Mixed quality and popular newspaper mean “Newspaper nixed quality 

and popular. News writing character is lightly news and encorage emotion in first page 

but is fully information inside. In this study mean “Manager, Ban Muang and Thai 

Post” 

1.6.12 News mean “event, fact or story have important matter. In this study, 

OTOP news in daily newspaper was studied”. 

1.6.13  Articles mean “analyzed news and conclused for fitting, induced read. 

It is knowledge article or discussed article. In this study, OTOP articles in daily 

newspaper was studied”. 

1.6.14  Public Relation Value mean “OTOP news and article was published in 

newspaper not cost, compare with general advertised cost know how value about news 

or article news area”. 

1.6.15 Column inch mean “wide 1 column inch has wide 1.82644  inch”    

1.6.16 Community Product Standard mean “Standard determine characteristic 

of product by community, not complexity, appropriate with production statement of 

community, for acceptable and quality assurance to consumer. It is trend for quality 

development to international standard”. 

1.6.17 Effectiveness mean “Evaluation from news presentation in daily 

newspaper. It consider from OTOP sales volumes. In this study evaluate before and 

after published OTOP news”. 

  

1.7 Result expectation 

 

In education “The Effectiveness of One Tambon One Product (OTOP) News 

and Information through Thai Daily Newspapers” has result expectation followed as :  

 

1.7.1  For know expectation and observation both producer and publisher’s 

office according to OTOP policy. 
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1.7.2  For support baseline determination about OTOP project with other 

organization. 

1.7.3 For trend to determine government and publisher’s office policy. It 

induces to develop OTOP jobs in Thai daily newspaper. 
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CHAPTER  2 

LITERATURE REVIEWS 
 

 

This research have been reviewed from many documents concerning to topic 

“The Effectiveness of One Tambon One Product (OTOP) News and Information 

through Thai Daily Newspapers”  which include topic as following : 

2.1 Government policy to ease poverty 

2.2 Marketing Theory 

2.3 Government action into OTOP 

2.4 Product standard-regulation project into the community 

2.5 General information of Thai newspapers 

2.6 History of recent Thai newspapers 

2.7 Other concerning researches 

2.8 Report of literary review 

 

2.1 Government policy to ease a poverty 

Since 1997 Thailand has faced an economic crisis that caused poverty to Thai 

people. In 2001 the government leaded by Taksin Chinnawat regulated an emergency 

policy trying to lift standard of working and living for Thai people especially in 

countryside. It is called One Tambon One Product project (OTOP) to solve the poverty 

into 76 provinces in Thailand. The government has guided and ordered a practical 

mission to the concerning team to search information as following : 

1) Community potential and social asset 

2) Using the marketing as a production guideline  

3) Developing  OTOP Process 

And set the Government Regulation Committee of OTOP 2001 which they 

have authority to set the policy, strategy and action plan for OTOP including setting 

the standard and the condition for OTOP product effectively. 
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    Government Policy of OTOP 

 

                                             Ministry of Interior Policy of OTOP 

 

1. Encourage the Sufficiency Economic by  “Marketing Emphasis” 

2. Developing “OTOP” Process 

 
Marketing Promotion       Marketing Promotion   Marketing Promotion Marketing Promotion 

 
    E-Commerce    Quality Developing     Juristic Person/Association/               E-Commerce 

Company 

- Web 
- Thai Tumbon.com 
- U-Com 
- Database 
- Local Internet 

- Food & Drug stabdard 
- Rahat Tang Thai 
- Idea License 
- Mor.O.Kor 
- Halal 
- Thai product standard 

to develop community  

- Finance support 
association 

- Advance career leader 
association 

- Marketing 
Association/Business 
organization 

- Guideline how to 
organize 
association/company 

- Making 
manual/document 

- Excursion 

- PAR 
- Developing research of 

packaging 

      Thai develop    

       community shop 
 
- Display counter 
- Expand Thai shop  

branches in Bangkok/ 
provinces 

- Skill/ Knowledge/Career 
developing 

- Information exchange 
- Showroom 
- Business talk 
- Learning Society 
- Learning by soing 

 Product Value Increasing 
 
- Converting 
- Contest 
- Local idea 
- Informal Market 

Thai Community Developing 
Service Cooperative 

 
- Advise how to organize 

the cooperative 
- Making manual 
- Promote business 

doing 
- Expand the cooperative 

network 
- Brochure 
- Excursion 

Evaluation 
 
- OTOP measurement 
- Increasing income 
- Highlight of product 
-  Product owner realize 
- Strength of community 
- Developing process of 

OTOP 

Figure 2-1: Developing Process of  “OTOP” and participating in the process “OTOP” 
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As Figure 2-1, we see that the important drive of this visible process is the 

local people who live in each communities and are directly concerned to the 

necessities as following: 

 

1)   Local Government Service :  Because the visible process of “OTOP” is 

developed from inside to outside, so instead of commanding by government, it should 

be the thinking and action deeply by a participation of local people. Government 

should be just an observer and reporter of each communities. There are different 

methods in each steps of developing. Province government service is as an 

administrator, will not provide the help system directly. However, it maybe provides 

an information service and observes the developing advance by survey, evaluate and 

collect information. The local management will be joined with local people and will 

support them to drive “OTOP” in every step. The service is invested by government 

and officials are responsible for helping.  

 

2) Company :  The local companies are needed for the corporation because 

they are in same place and should be concerned the responsibility helping local 

people. 

 

3) Local Leader : Local leaders can not be missed for this developing. They are 

important to make the community strong. However, the local leaders are not only 

Tambon leader or Village leader, but also other leaders such as farmer leader, place 

leader, etc. These leaders know local people’s needs and can be representative for 

them. 

 

4) Resident Organization : Which are cooperatives of farmer, chamber of 

commerce, consumer, etc. These groups will be representative for their gain, strategies 

and marketing for the process “OTOP”. 
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AREA TARGETING 

 
TECHNICAL HELPING SUPPORT 
• CORPORATE WITH LOCAL 

EDUCATION INSTITUTE 
 

 
• PEOPLE FINANCE 

COOPORATION WITHOUT 
GUARANTEED ASSETS 

MARKET DEVELOPMENT 
• ROAD STATION 

NETWORK 
• INTERNET MARKETING 
• MODERN MARKETING 

(DIRECT SALE AND 
NETWORK SYSTEM BY 
SELF PRODUCTION) 

• COUNTER TRADE 
BALANCE 

HUMAN RESOURCE 
DEVELOPMENT AND LEADER 
BUILDING 
• SCHOOL OF LOCAL 

LEADER DEVELOPMENT  
 

FARMER COMMUNITY / 

COOPERATIVE WITH 

GOVERNMENT SUPPORT

DEVELOPING METHOD  
AND PRODUCT SELECTION 

Figure 2-2 : Visional process of the developing process “OTOP” 

Source : Choosak Detkriangkraikul, Nitas  Kanawan, 2002 
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 From Figure 2-2 We see that OTOP developing process is a new thinking 

collection of its community aiming to change and develop their product. 

 

 In this part, we describe about guildline of OTOP developing which its 

concerning necessities.  Firstly, we must target to the area and the method selecting 

our different product that can be added more value than the other competitive one. 

Then we  consider the situation of market to increase more effective to the product 

developing. There should be a discovery of a stable highlight product by using local 

specific skills.  That is usually from such as the local farmer community or 

cooperative. Besides, there are other necessaries to be concerned as following : 

 

1) Market Development  There should be a consideration that the local skills 

could expand the old market and the new market. These are some new marketing 

method ; ROAD STATION NETWORK, INTERNET MARKETING, MODERN 

MARKETING (DIRECT SALE WITH NETWORK SYSTEM OF SELF 

PRODUCTION) and COUNTER TRADE BALANCE 

  

2) Human Resource Development and Leader Building The key of profit 

increasing is a must to create a different and unique product. That we could require 

from local and outside people who have various skills, knowledge and abilities then 

brainstorm all ideas together to discover a new strategy. These people are from such as 

local education institute, Tambon Management Organization and supporting 

government service. (Choosak Detkriangkraikul, Nitas  Kanawan, 2002 : 60-61) 

 

For all above description is just an idea for developing One Tambon One 

Product (OTOP). The business owner may also take this idea to achieve their success. 

 

2.2 Marketing Theory 

 

 Businessman realizes that marketing plan is important and necessary for a 

success. They have tried to create a new theory and thinking. A theory that is the most 

popular and specious is Marketing Concept. 
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 Marketing Concept means “A full trying of an organization to make 

satisfaction to its customer with profit expectation”, or “A business theory that target 

to customer (Market), profitability and organizational cooperation”. 

  

Key factors of marketing are Product, Price, Place and Promotion (4Ps) as 

details following: 

 

Figure 2-3 : Marketing Factors 

 

Product 

- Features 

- Quality 

- Style 

- Size 

- Brand 

- Packaging 

- Product Mix 

- Product lines 

- Warranty 

- Installation 

- Servicing 

- Etc. 

Price 

- Pricing Objective 

- Pricing Method 

- Pricing Policies and Strategies 

- Etc. 

 

 

Place 

- Channel of Distribution 

- Physical Distribution 

 

 

Promotion 

- Advertising 

- Personal Selling 

- Sales Promotion 

- Publicity and Public Relation 

 

                

CUSTOMER 
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 2.2.1 Product means “Any offering to sell by business aiming to match a 

satisfaction of customer.” The offering could be visible and invisible such as thing, 

service, thought, place, organization and personal. 

  

2.2.2 Price means “Value of product which could be money and other 

countable exchange” 

  

2.2.3 Place or Distribution means  “ Channel structure which combine the 

institute and the activity to drive product and service to market”. The driving institute 

is marketing institute and the activity is distribution of product including 

transportation, inventory and warehousing. 

  Distribution is combined with 2 parts as following : 

  2.2.3.1 Channel of Distribution means “ Route and/or the right of 

product ownership is changed into market.”  The system is entered into producer, 

merchandise and consumer or industrial consumer, as shown as following 

 

          

 

 

2.2.3.2 Physical Distribution means “The activity that drive product 

from producer to consumer or industrial consumer”.  The distribution is entered into 

the important activities as following   

   2.2.3.2.1   Transportation 

   2.2.3.2.2   Storage and Warehousing 

   2.2.3.2.3   Inventory Management 

 2.2.4 Promotion means “Communications concerning between Seller and 

Buyer in which to build awareness and purchasing”. Communications could be 

Personal Selling and/or Nonpersonal Selling which are entered into as following 

  2.2.4.1 Advertising means “Activity to inform about Organization, 

Product and Service through Media such as Radio, Television, Newspaper, Magazine, 

etc that properly require a media cost.”  

PRODUCER CHANNEL 
CONSUMER 

or INDUSTRIAL CONSUMER 
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  2.2.4.2 Personal Selling means “Activity to inform and persuade the 

market by Personnal” . In this case, it is a personal-to-personal communication 

between Seller and Buyer. 

  2.2.4.3 Sales Promotion means “Activity to activate a purchasing such 

as discount, exchange, sampling, free gift, etc through consumer, merchant or personal 

seller.”  

  2.2.4.4 Publicity and Public Relation, Publicity means “Activity to 

inform about Organization, Product and Service that we properly do not pay for a 

media cost.”  The news or information must be valuable for public and media such as 

news of new product, management exchange, conference, seminar, etc.  Public 

Relation means “A try of organization to build good relations into each parts of 

business such as general public, share holders, government service.” The activity can 

be a notice printing, news informing, community supporting, etc. (Choosak 

Detkriangkraikul, Nitas  Kanawan, 2002 : 123-128) 

 

2.3 Government Action into OTOP 

  

2.3.1 Central Role 

2.3.1.1 The Ministry of the Interior is responsible about community, 

product discovery and basic information including strength building in the community. 

  2.3.1.2 The Ministry of Agriculture and Co-operatives is responsible to 

production supporting, material discovering, controlling, transforming, studying and 

developing. 

  2.3.1.3 The Ministry of Industry and the Ministry of Public Health are 

responsible to standard and rule regulating of product selection. 

  2.3.1.4 The Ministry of Commerce is responsible to marketing 

promotion support, distribution, license, and trademark 

  2.3.1.5 The ministry of Science Technology and Environment is 

responsible to quality development research of product, technology, designing and 

packaging. 
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  2.3.1.6 The Office of the Prime minister is responsible to public 

relations, communications and foreign relations into technical and capital support from 

other countries. 

  2.3.1.7 The Ministry of University Affairs is responsible to process 

following and evaluating. 

 

2.3.2 Provincial Role 

  2.3.2.1 Provincial Subcommittee of OTOP by Provincial Governor as 

the president is in-charge to develop the province to be the subcommittee and 

secretary. 

  2.3.2.2 Amphur and Sub-Amphur Subcommittee of OTOP by Amphur 

Governor or Amphur Deputy Governer or Sub-Amphur Governor as the president is 

in-charge to develop the Amphur and Sub-Amphur to be the subcommittee and 

secretary. 

  

  The main responsibility of provincial role is to select a highlight 

product of each Tambon and present to the Committee of OTOP. Besides, it is also to 

restore the process plan, to manage provincial budget with 5 processes of 

responsibility as following. (Choosak Detkriangkraikul, Nitas Kanawan, 2002 : 11-12) 

 

  Process 1 : Tambon Devision The Tambon Management Organization 

is responsible to manage the selection of highlight product in each Tambon. 

 

  Process 2 : Amphur and Sub-Amphur Devision The OTOP committee 

of Amphur and Sub-Amphur is respnsible to manage the selected highlight products 

from each Ambon into succession, to restore the process and to allot budget for 

supporting. 

 

  Process 3 : Provincial Devision The OTOP Committee of Province is 

responsible to select the most highlight product of each Amphur, to restore the process 

and to allot budget for supporting. 
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  Process 4 : The OTOP Directing Committee will regulate the rule of 

OTOP and present the highlight product list to the ministers. 

 

  Process 5 : The OTOP Directing Committee will support the process 

according to the strategy policy and master plan. 

 

2.4 Product Standard-Regulation Project into The Community 

 

 2.4.1 History 

  Thai Industrial Standards Institute issued the Community Product 

Standard Regulation Project in 5 years process, Baht 112,475,000 estimate (One 

Hundred Twelve Million and Four Hundred Seventy-Five Thousand Baht) to 

guarantee the community product quality which had been not yet developed. At same 

time, Thai government had a policy to set One Tambon One Product (OTOP) project 

in which to encourage the community using their local skills, developing their 

highlight products and distributing to the market. So the Community Product Standard 

Regulation Project is a tendency consistent and supporting to OTOP that there is same 

objective to connect the local product to the world market as following : 

  2.4.1.1 To promote and develop local product quality to receive the 

guarantee formally. 

  2.4.1.2 To support the product marketing to be acceptable worldwide 

and encourage consumer for purchasing local products both in and outside the country. 

To emphasize the stable development and to be consistent the government urgent 

policy – OTOP. 

 

  Then Ministry of Industry by the Deputy assigned Thai Industrial 

Standard Institution to manage Community Product Standard Regulation with the 

conclusion of Quality and Technology Development Research Subcommittee of 

OTOP Directing Committee. For all these actions, there was an estimate as 15 million 

Baht which the Department of Industrial Promotion was a coordinator and supporter 

for information concerning to this process. 
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  Deputy of Industry Minister issued Industrial Order No. 400/1545 date 

September 30, 2002 appointing Community Product Standard Committee by Secretary 

of Thai Industrial Standards Institute as the president in which to manage the project. 

Their authorities and responsibilities are as following 

  1)  Consideration, regulation, revision and cancellation of Community 

Product Standard. 

  2) Guarantee the quality of community product by issuing the 

certificate and keep following the quality. 

  3)  Promote, develop and advertise the quality in which to encourage 

ability of community. 

  4)   Appoint the committee to arrange the assigned process. 

  5)   Evaluate and report an advance of the process to the Quality and 

Technology Development Research Subcommittee of The OTOP Directing Committee 

frequently. 

  6)   Other processes concerning which assigned by the Deputy of the 

Industrial Minister  

 

 2.4.2 Tendency 

  2.4.2.1 Quality Regulation : The Quality and Technology Development 

Research Subcommittee will regulate the standard that is suitable to each products and 

acceptable to concerning departments, which is not too complicated practicable and 

difficult achievable. They will also realize to the timing of regulation by using 

information from seminar to set the standard by themselves or hiring the expert to do 

then bring the regulation to public consideration and concerning departments before 

announcing. 

  2.4.2.2 Quality Guarantee : The subcommittee will guarantee and 

follow the effect in which to activate community to keep producing quality product 

and being trustable. They will do random testing, control the testing expense, support 

the subcommittee, design guarantee mark and inform public aiming to be acceptable. 

  2.4.2.3 Producer Developing : Incase of some producers could not 

achieve the regulated quality, The subcommittee will deliver expert to the community 
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to train and consult until the community could develop the achievable quality and 

request the guarantee. 

  2.4.2.4 Supporting and Communicating : It will activate an awareness 

and realization by announcing through media such as broadcast, newspaper, etc, 

motivating both directly and indirectly through publicity such as a community leader 

meeting, publicizing  through local media such as radio, television, or repeating and 

enhancing the guaranteed community to be successful ideal. 

 

 2.4.3 Processing 

  2.4.3.1 Meeting of Community Product Standard Committee on 

November 8 and 28, 2002 for considering of process, quality guarantee, regulation of 

guaranteed trademark, namelist 2003 – 60 products and other concerning. 

  2.4.3.2   Practical Seminar “Listening to Information and Opinion for 

Community Product Standard Regulation” by 3 concerning parts; local producer, 

consumer and expert on July 16 – 17, 2003 at Chalalai Room, Chonjan Hotel, Pattaya, 

Chonburi for listening to 13 information and opinions concerning to local product 

standard before announcing the regulation. 

  2.4.3.3   The Community Product Standard Guarantee begins the 

service since February 2003 with free of charge for the application. The regulation and 

condition are 1) Support and develop the product quality to be acceptable by showing 

the guarantee mark of being OTOP producer 2) The guarantee combines with 

producing place examination and quality control in each application 3) The application 

could present at Thai Industrial Standards Institute or Provincial Industry 4) After 

receiving the application, the subcommittee will make an appointment to examine the 

producing place and product sample 5) Evaluate the examination weather reach the 

standard or not  6) The product quality guarantee is 3 years valid since the specific 

date  7) Extending the valid could be applied when the last one finish 8) Condition and 

evaluation must be held on with the quality standard  9) Evaluation will be done one 

time a year  10) Cancellation  could be done by the subcommittee if the product 

quality do not reach the standard twice continually 11) Any cast of cancellation, the 

application must finish every media showing the guarantee. 
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Expectation of the Community Product Standard Project are 

  1)   Could support the small producer to produce a quality product and 

be in market with the guarantee mark which can be a stable developing and lift the 

producing standard. 

  2)   Could respond the urgent government policy “OTOP” in quality 

control and be acceptable showing the mark 

  3)   Could support and develop community product quality to contend 

in the market especially the OTOP project. 

  4)   Could promote the acceptation in market and increase creditability 

to consumer both in and outside country. 

 

2.5 General Information of Thai Newspaper 

 

2.5.1 Objectives of newspaper 

  Referring to journal and newspaper in library (1999), there are the 

objectives of newspaper as following 

  1)  To inform : This is the first and most important objective of 

newspaper. News is the most important content and the first thing to present to reader 

  2)   To be communicate : Newspaper is a mass media that would make 

a right understand between community and government. 

  3)   To advise : To acknowledge reader how to handle a situation. 

  4)  To entertain : This is not a main objective but it can make the 

information and newspaper more interesting. 

 

  Tadasak Watcharapong (1989) summarized the objective of newspaper 

as following 

  1) To inform any movements in and outside country 

  2) To be mass media for public examining to social, environment and   

the recent situation. 

  3) To acknowledge reader the world update. 

  4) To be equipment of studying and learning to people. 

  5) To develop the social and community to a better condition 
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  6) To be speaker and representative to people. 

  7) To be a reference of the daily situation. 

  8) To support the balance of democracy 

 

2.5.2 Type of Newspaper 

Peera Jirasopon (1989) separated the type of newspaper into 3 types 

  2.5.2.1 Quality Newspaper : Usually informs the important news of the 

nation such as economical, politic, social, educational news. This type, reader should 

have knowledge background to understand content and it will acknowledge reader for 

long term. 

  2.5.2.2 Quantity Newspaper : Usually informs a general news such as 

criminal, exiting, entertain, etc. The content is not serious. General reader can 

understand easily. 

  2.5.2.3 Quality and Quantity Mixed : There are usually exiting news on 

cover page and important news inside. 

 

2.5.3 Character of Newspaper 

  It is usually the same standard that is using many papers to make a 

book but not binding. Paper sizes are 15 x 22 inch (Full Size) and 11 x 13 inch 

(Taploid)  

  In Thailand, daily newspaper is usually Full Size with a noticeable 

different color of each newspaper. 

  First page of newspaper will show Year, Number and Date of issue. 

There are generally 12 – 20 pages per book. In each page, the content will be partly 

separated. Content selection is not steady, can be changed to any situation that suit 

recently an interested of reader. (Darunee Hiranrak referring to Puangpetch 

Chertchanpipat, 1998) 

        

 2.5.4 Role of Newspaper 

  Somkuan Kaweeya and Malee Bunsiripan (Referring in Puangpetch 

Chertpipat, 1999) said newspaper is a speaker of resident, a watching guard of social 

and national gain. These are some roles 
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  1)   Being a watching guard to protect a social gain by reporting the 

fact happening in the social immediately to public. 

  2) Being relations media between organizations by report a description, 

a critical and a comment impartially, and also make clear information of a confusing 

situation to the public. 

  3)  Succeed the social admire, attitude, credibility and heritage to the 

next generation. 

  4)  Entertain without harming the social. 

 

  Chairat Khamnuan (2001) also summarized the role of newspaper as 

following 

  1)  Announce to public with presenting facts of daily happening. 

  2)  Inform to public with visible details. 

  3)  Feedback to public. Matichon Newspaper usually give a chance to 

public to feedback their opinions of an interesting news. This makes reader could have 

both side of opinion. 

  4)  Being important supporter to identify the mistake of the community.  

Even commercial advertising in newspaper could activate the marketing competition 

supporting more quality and price cheaper to the product. 

  5)  Protect and restrain the bad behavior of the society. Remind public 

of a dangerous situation, release the innocent of the allegation and strengthen role of 

democracy. 

  6)  Educate reader with various knowledge. 

 

2.6 History of recent daily newspaper 

 

 There were 10 case studies of newspaper as following 

 

 “Matichon” Daily Newspaper  has been issued since January 9, 1986 with its 

policy being as a quality newspaper (Tongchai  Mahatraipop : 45-48) and informing as 

same  tendency as Ruamprachachatturakit which was the old name that had been 

issued before.  At first, the founder had issued since November 15, 1936 and changed 
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the owner and name many times because of political command. Until January 29, 

1987 the publisher issued the name Ruamprachachatturakit and changed name to be 

Matichon next year later. 

 

 Matichon informed very serious news firstly but changed to be softer later. The 

first page presents criminal and beauty contest news with colorful layout which 

managed by Matichon Co., Ltd.. There are more books in the company such as 

Matichon Weekly, Matichon Technology and Culture Arts. Nowadays the company is 

located at 12  Naruban Municipality, Jatujak, Bangkok 10900. 

 

 “Bangkok Business” Newspaper is the oldest newspaper in Thailand. It is a 

company with The Nation newspaper. There are many famous columnists who write 

general, business, political, social, educational, entertainment and other news. Its 

policy is “News Leader of Decision”.  

 

“Naew Na” Newspaper is published the first issue on March 22, 1980 with 

corporation of journalist group that are 4 columnist ; Mr.Choopong Maneenoi, 

Mr.Suparp Kreekajai, Mr.Padet Pooreepatiparn and Mr.Prasong Tanasettakorn that 

they bought a expired newspaper license and extent a valid. There was Banmeang 

Printing as a key share holder firstly, then in 1982 Mr.Warin Poonsiriwong has became 

the owner until today. 

 

In 1990 it was closed by order Por Ror 42 with allegation of the affecting 

headline to Thailand-Saudi Arabia relations. That made it using “Ekalak” as its name 

between September to November but “Naew Na” name was still appearing and bigger. 

 

Naew Na Newspaper focus general news. Its target is middle class people that 

interested politics and economics which are its content. The news would be benefit for 

public reader, no private, such as a working principle or method of key man (Rasamee  

Itiwanapong 1987 : 188-189). The office is located at 96 Moo 7 Vipawadi-rangsit 

Road, Bangkhen, Bangkok 
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 “Thai Rath” Newspaper is the most successful newspaper in Thailand. 

(Sumeth Wannapreuk 1986 : 79-89). It was firstly  published on January 1, 1928) 

named “Khao-Pap” weekly, distributed every Friday by Mr. Kampon  Watcharapon as 

owner. It received good response because of the emotional headline that made Thai 

Rath  became a twice per week newspaper and daily newspaper later. But it was 

closed by FM. Salid Tanarat order. 

 

 On May 17, 1958 the management team bought “Angtong” newspaper license 

and distributed with successful as before. In 1961 they bought “Thai Rath” newspaper 

license from ACM. Chalermkiat Watanangul and distributed as a morning newspaper. 

For Angtong, they distributed as a afternoon newspaper. Then the original owner of 

Angtong bought back the license, so They published only Thai Rath both in morning 

and afternoon since December 25, 1962. 

 

At present, Thai Rath presents every kind of news, mostly are light and 

emotional news. The popular columnists are Taiphun, Zoom and Plewseengern. It is 

the top selling newspaper with 6 versions; 1) Bangkok- morning  2) Bangkok – 

afternoon  3) Northern  4) Southern  5) Middle  6) Northeastern – Bottom Northern -  

Eastern. 

 

“Dailynews” Newspaper published firstly on March 28, 1964 by Dailymail-

Daily and Dailymail-Monday corparation which was closed in FM. Salid Tanarat 

government time. The ordinary name was “Naw Na Hang Yuk Dailynews” with 

Mr.Prapan Hemtrakul as an editor. Then the name has been cut to be “Dailynews”  

 

Dailynews is the second most popular newspaper following Thai Rath. It 

informs more criminal, social and emotional than political news. It is similar to Thai 

Rath with exciting headline and broadcasting drama story that targets commercial 

more than the others. There are color page inside which are entertainment and lady 

news. There is also a critical column of international politic. Recent editor is Mr. 

Pracha Hemtrakul. The owner is Siprayakarnpim Company located at ¼ Vipawadee-

Rangsit Road, Donmeang, Bangkok. 
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“Kaw Sod” Newspaper is a newspaper under Matichon network but has its 

own management team names “Komkam Co.,Ltd.”  which was first published on 

December 1, 1990.  Actually it had been published since June 10, 1981 but by a 

different owner that was Pooree Company.  The content was light such as criminal, 

people, entertainment news. It had been published by Pooree Company for 10 years 

and finished in middle of May 1991 with Mr. Parameth Watcharapan as Editor. 

 

Komkam Co., Ltd. combined Kaw Sod Newspaper with Sport News 

Newspaper to be “Kaw Sod Sportnews”  by Mr. Likit Chongsakul as Editor, Printer 

and Advertiser that started new issue no. counting. Then it has been cut name to be 

only “Kaw Sod”. 

 

New edited Kaw Sod is still focus on light news. There are color at first and 

inside pages focusing at entertainment news to fit its policy “National Newspaper for 

National People”. Komkam Co., Ltd. is located at 12 Narunat Municipality, 

Prachaniwet, Jatujak, Bangkok. 

 

“Kom Chad Luk” Newspaper is newspaper under network of The Nation as 

same as Krungtepturakit Newspaper. It was first published on October 16, 2001 with 

general news such as politics, inside-outside national economics, education, 

international, sport and update happen interesting news. 

 

“Manager” Newspaper is published weekly, specially and online daily with 

general, politics, stock market, marketing, industry, community, entertainment, 

international and other news. 

 

“Ban Muang” Newspaper was founded by Mr.Mana Praepan who used to 

publish Khao Siam Yuk Ban Muang Newspaper in 1971 (Sumeth Wanapruk 1987 : 

44-48) by buying license from Angtong. In a same moment, he built the company on a 

land owned by Mr. Banharn Silapa-archa who has been a president of the company 

until today. The first issue is under management of Ban Muang Printing Co.,Ltd. 
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It informs inside and outside country news. It is a quality and quantity mixed 

newspaper (Peera Jirasopon 1988 : 191 – 193) that politics, criminal, social, and 

entertainment are same as important. 

 

One character of this newspaper (Jomnong Wiboonsri and Downgtip 

Warapan : 185 – 187) is a policy try to acknowledge children on the education page 

and the first newspaper that parent can share reading with their children. This caused 

the newspaper got the reward from the National Youth Bureau. Ban Muang Printing 

Co.,Ltd. is located at no. 1 Soi Pleummanee, Vipavadi-Rangsit Road, Jatijak, Bangkok 

10900. 

 

“Thai Post” Newspaper has been founded since October21, 1999 by Thai 

General Group Co.,Ltd. with its policy to be a quality newspaper and present a 

freedom of thinking that we could see the holding until today. 

 

 The founder is Mr. Roch Ngamman or “Plewseenhern”  the popular penname. 

From the first to recent issue, Thai Post had faced the economic crisis as same as other 

business. That made the management team had to review the strategy to fix the 

situation. Because there was a official closing of 18 loaning companies by government 

order. 

 

 That time, Thai Post was a new newspaper. It cut unnecessary expenses and 

decreased employee’s salary double times which it could save 30 % for survival. But 

that was not enough. Thai Post had to rise a price from 7 to 10 Baht at last in January 

1999 which other newspapers had rise their price before already. The price rising 

effected sale to drop immediately. But it was a right decision because the main 

customer is still support especially city people, government official. That helped Thai 

Post survive in the situation and could raise a loan with very high interests 24%. 

 

 After 3 years suffering, it seemed to be better with losing started from 35 

million Baht at 1st year, 70 million Baht at 2nd year and 14 million Baht at 3rd year 

revenue. And in year 4 (1999), management team issued more product line which was 
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a political magazine to make stronger brand to the newspaper. It was the beginning of 

Tabloid. Thai Post is now located at 1852 Kasemrart Road, Klongtei, Bangkok 10110. 

 

2.7 Concerning Research 

 

Arpanchanit Siripat : analyzed content concerning sport news on daily 

newspapers and found that Siamkeera is the most sport-news informing at 48.99 %, 

Thairat 17.97%, Dailynews 17.52% and Matichon 15.53%. 

 

Korbkit Tanjarernrat : studied content concerning population news on daily 

newspapers and found that Thairat is the most population-news informing at 

118,753.98 sqr.inch, the next is Siamrat, Matichon, Dailynews and Banmeang orderly. 

 

Jaranai Galgoson : analyzed content concerning education news on daily 

newspapers by separating the content to be 4 subjects ; Social, Science, Language and 

Technology, and found that Thairat focus on Social, Education with criticizing and 

Q&A column. Siamrat focus on Social. 

 

Maitree Jareansil : studied the action of daily newspapers concerning to non-

formal education and found that each newspapers share their different concentrate. 

Thairat acknowledges more Medical and Health to children than other knowledge. 

Siamrat acknowledges Politics. 

 

Bunlert Supadilok : Studied the communications in Thailand and criticized the 

content of 6 newspapers ; Thairat, Dailynews, Siamrat, Matichon, Banmeang and 

Nawna. He discovered Quality newspapers are Siamrat and Matichon which inform 

news and knowledge both inside and outside country that is facts. Quantity 

newspapers are Thairat and Dailynews that inform news and article for entertaining. 

This discover can be identified that newspapers in Thailand are more creative 

informing news and article to response public need and people rights. 
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CHAPTER 3 

RESEARCH  METHODOLOGY 
 

 

 Education “The Effectiveness of One Tambon One Product (OTOP) News and 

Information through Thai Daily Newspapers” is survey research that emphasized to 

survey relation between OTOP news in Thai daily newspaper and producer sales 

margin collected by questionnaire survey. These have research methodology follow as  

 3.1 Research Method 

 In order to approach objectives of research determine research method detail 5 

steps. 

First step  Preparation step composes : -  

 - Related literature review mean news and articles research education in 

newspaper pages and related research.  

 - Check list of Thai daily newspaper produced and sales in the present.   

 - Check list of newspaper’s producer that perform about OTOP news and 

articles. 

 - Check list of OTOP producer follow community product standard for sample 

group. 

Second step Research design step composes : - population and sample 

determination, designation of tools, designation data collection, designation data 

analysis and designation data assessment. 

Third step Data collection step compose tool analysis, tool distribution, 

data collection. 

Fourth step Data assessment step compose : -  

 - assessment by take questionnaire data to inspect completliness of questionaire 

at least 80% of total question. (Pornsri Sri-atsadaporn 1986 : 21-23) 

 - data assessment by statistic method and data transform of sample. 

Fifth step Reporting step compose publishing proposal issue of research 

result to thesis control committee, for defense testing and then take to correctly 
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improve follow the thesis control committee, pubished completely report for present to 

the thesis controll committee and graduated institute, Mahidol University for 

successful graduation indicated at figure 3-1 

 

         
 

 

 

 

 

 

 

 

 

 

                     

                        

 

      

                            

        

 

                      

 

       

 

 

         

 

 

          

 

 

 

 

Figure 3-1 : Research Method Step 

Secondary data collection 
 

1) Policy of poor problem solving  
     from government 
 
2)  Policy of community  organization 
 
3) Policy of marketing 
 
4) Policy of OTOP project 

Primary data collection 
 
1. Type and kind of daily newpaper 
 
2. Daily newspaper’s producer 
 
3. Type and kind of OTOP project 
 
4. OTOP’s producer 

1. Preparation
Step 

Assess and Analyse
Data 

Report and Test Document 
And Document Review 

2. Research Designation Step 

Determine Population and Sample 

Newspaper Group OTOP Group 

Daily Newspaper Newspaper’s Producer Product OTOP’s Producer 

Designation of Sampling Designation of Assessment 
Primary and Secondary data 

3. Data Collection Step

4. Assessment and Analyse Data Step

5. Reporting of “The Effectiveness  of  OTOP news and informations 

 through out Thai Daily Newspapers” 
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3.2 Population and Sample group 

 

3.2.1 In this study, Population is sixes type of OTOP’s producer as : 1) Foods 

(2) Beverages (3) Clothes and garment (4) Created arts and souvenir (5) Utensil and 

decorate ornament  (6) Herbs, not food and medicine that published in 10 issues of 

daily newspaper since December 1, 2003 to April 30, 2004, total 411 items. 

 

3.2.2  Sample is random sample, divide 2 group 

  3.2.2.1 Sample from newspaper’s professioner that duty to OTOP news 

and article writing indicated in table 3-2. 

 

Table 3-2 :  Population is Sample of Thai daily newspaper’s producer 

 

Newspaper’s Name Editor Head OTOP news and 

article writing 

Quality Newspaper 

   1. Daily Matichon 

   2. Bangkok Business 

   3. Naew Na 

 

1 

1 

1 

 

1 

1 

1 

Popular Newspaper 

   4. Thai Rath 

   5. Daily News 

   6. Kaw Sod 

   7. Kom Chad Luk  

 

1 

1 

1 

1 

 

1 

1 

1 

1 

Mixed quality and popular 

Newspaper 

   8. Manager 

   9. Ban Muang 

   10. Thai Post 

 

 

1 

1 

1 

 

 

1 

1 

1 

 10 10 
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   3.2.2.2  Sample from producer’s sampling of OTOP determine 2 of 3 

proper as table 3-3 

 

Table 3-3 : Sample group (2 of 3 proper) 

 

Item Population Sample (2 of 3) 

1. Foods 

2. Beverages 

3. Clothes and garment 

4. Created arts and souvenir 

5. Utensil and decorate ornament   

6. Herbs, not food and medicine 

78 

52 

72 

79 

66 

64 

52 

35 

48 

53 

44 

43 

 411 275 

 

 

3.3 Research Tool 

 

 Education “The Effectiveness of One Tambon One Product (OTOP) News and 

Information through Thai Daily Newspapers”, research tool is questionnaires. 

 

3.3.1 Questionnaires with interview 20 person of newspaper professioner’s that 

duty OTOP news and article writing. 

 

3.3.2 Questionnaires 275 person of OTOP producer that published in Thai 

daily newspaper. 

 

3.4 Creation of Research Tools 

 

Step of creation research tools follow as :-(Utumporn Jamornmam 1987 : 9-55) 

 3.4.1 Determination of Questionaire’s Objectives 

  Major objective of this research is 
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  1)   For educate, survey, analyse element, frequency of OTOP news and 

value evaluation of OTOP public relation in Thai daily newspaper. 

  2)  For assess effectiveness of OTOP presentation through Thai daily 

newspaper determene objective of questionaire. 

   2.1) For realize the element, frequency of OTOP news and 

valuation of public relation compared with advertising cost in Thai daily newspaper. 

   2.2 )  For realize the effectiveness of OTOP news through Thai 

daily newspaper affect to producers. 

 

 3.4.2 Determination Major Point of Contents 

  From two objectives of questionaire, these can determined major point 

of questionaire content follow as :- 

  (1)  Type of OTOP contents. 

  (2)  Frequency of OTOP news 

  (3)  Valuation of public relation compared with advertising cost in Thai 

daily newspaper. 

  (4)  Effectiveness of OTOP presentation. 

 

 3.4.3 Distribution of Major Point to Minor Point 

  (1) Major point about OTOP content in Thai daily newspaper  can 

divided to minor point follow as :- 

1.1   Foods 

1.2. Beverages 

1.3. Clothes and garment 

1.4. Created arts and souvenir 

1.5. Utensil and decorate ornament   

1.6. Herbs, not food and medicine 

  (2) Major point about frequency of OTOP presentation in Thai 

daily newspaper  can divided to minor point follow as :- 

2.1 Amount of news present. 

2.2 Amount of articles present. 

 



Duangrutai  Mankhong   Research Methodology / 36 
 

 

  (3) Major point about valuation of public relation compared with 

advertising cost in Thai daily newspaper can divided to minor point follow as :- 

3.1  Area of news and article content. 

3.2  Advertising cost. 

(4) Major point about effectiveness of OTOP presentation through 

Thai daily newspaper  can divided to minor point follow as :- 

4.1   Value  added product 

   4.2   Quality added product 

   4.3   Marketting increase 

   

3.4.4 Determination of Quantity and Weigh of Questionaire 

  When distribute major point to minor point, we determined quantity 

and weigh of each question then determined number of minor point question compared 

with total question.(Edwards allen and Kilpatrick 1969:381) 

 

3.4.5   Determination Type of Question 

  In this study, type of question is real wanted question. 

 

3.4.6 Determination question format 

  In this study, tool is questionaire for data collection by self read and 

answer and send comeback by post. In this study, they have 2 forms, 

  (1)   Closed-Ended question is choosed answer for support reader and 

interviewer that have limit time. Z Karnjana Wathayu, 2002 : 176) 

   (2)   Open – Ended question has chance against reader to show the 

opinion and suggestion in the final part of question for development of product. 

   

3.4.7   Testing Balance of Question 

  Minor points, Major points and objectives of question with interview is 

checked quality of research tool by consideration of the thesis control committee about 

balancing, checking, correction and modification to completely research. 

 

3.4.8 Making Proposal Questionaire. 
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 3.4.9 Pilot Study or Try-Out. 

  Take questionaire to test with not research sample for quality inspection 

of questionaire before used. 

  

3.5 Finding Tool Effectiveness 

 

 Education “The Effectiveness of One Tambon One Product (OTOP) News and 

Informations through out Thai Daily Newspapers” is found tool effectiveness follow 

as :- 

 

 3.5.1 Researcher study from many document and research for consider 

component that affect to effectiveness and make completely question for advise head 

of the thesis control committee and expert to check accuracy, clear up, and content 

validity. 

 

 3.5.2 Take modified questionaire to test with not research sample (Pre-Test) 

total 20 persons for test understanding of reader. 

 

 3.5.3 Analyse questionnaire by validity and reliability to finding Cronbach 

Alpha  Coefficience equal 0.89 and then modification. 

 

3.6  Data  gatherings 

 

3.6.1 Procedure  of  data  gathering  from  sampling  Thai  language  daily  

newspapers 

 

These  are  gatherings  of  data  by  reading  of  news  articles  from  each  

newspaper.  When  any  news  or  article  on  OTOP  is  found,  data  acquired  will  be  

recorded  in  a  theme  analysis  table  classified  into  types  of  themes,  number  of  

areas  and  frequency  until  all  10  newspapers  were  examined,  details  are  as  

follow:- 
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Table  3-4 :  Number  of  sampling  daily  newspapers 

 

Namelist  of  newspapers Period  of  analysis Total 

   Matichon   1  December  2003 - 30 April  2004 152  issues 

   Bangkok  Business 1  December  2003 - 30 April  2004 152  issues 

   Naew Na 1  December  2003 - 30 April  2004 152  issues 

   Thai Rath 1  December  2003 - 30 April  2004 152  issues 

   Daily  News 1  December  2003 - 30 April  2004 152  issues 

   Kaw Sod 1  December  2003 - 30 April  2004 152  issues 

   Kom  Chad  Luk 1  December  2003 - 30 April  2004 152  issues 

   Manager 1  December  2003 - 30 April  2004 152  issues 

   Ban Muang 1  December  2003 - 30 April  2004 152  issues 

   Thai Post 1  December  2003 - 30 April  2004 152  issues 

 

 3.6.2 Data  gatherings  from  sampling  newspapers  entrepreneurs 

Researcher  has  gathered  details  of  locations  of  all  10  Newspapers.  

Gatherings  of  data  in  this  study  are  executed  though  the  making  of  a  

newspaper  from  the  faculty  of  environment  and  resources,  Mahidol  University  

to  ask  for  cooperation  in  gatherings  of  data  from  newspapers  entrepreneurs  and  

making  of  appointments  on  days  and  times  to  submit  questionnaires  for  

cooperations  to  20  newspaper  professionals  who  duties  concerned  with  writing  

news  and  articles  on  OTOP.  Afterwards,  appointments  will  be  made  to  gather  

back  the  questionnaires  writhen  7  days. 

 

 3.6.3 The gatherings  of  data  from  sampling OTOP entrepreneurs. 

Researcher  has  gathered  details  of  OTOP  entrepreneurs  who  already  

acquired  community  products  standard  approal.  Gathering  of  data in  this  study  

are  excuted  through  the  making  of  a  lelter  from  the  faculty  of  environment  and  

resources,  Mahidol  University  to  ask  for  cooperation  in  gatherings  of  data  from  

OTOP  entrepreneurs  and  for  them  to  back  by  mail  to  researcher  along  with  all  

the  275  xopies  of  questionnaires  scheduted  to  be  turning  back  within  30  days.  

Later,  the  rest  of  the  questionnaires  will  be  acquired  back  through  telephonings  
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upon  address  and  telephone  numbers  printed  in  newspapers.  267  questionnaires  

were  got  back  totalling  97% 

 

3.7 Data Analysis 

  

Researcher has data analysis step follow as :- 

 3.7.1 Primary Data Assessment 

  3.7.1.1   Obtained questionnaire are checked every  issues for correctly 

certained them. 

  3.7.1.2   Completely questionnaire are arranged and taked to run code 

for assessment by SPSS software. 

   

3.7.2 Data Analysis 

  Statistic for data analysis is 

  3.7.2.1   Descripted statistic for descript data distribution is frequency, 

percentage. 
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CHAPTER 4 

RESEARCH RESULTS  
 

 

In the study of “The Effectiveness of One Tambon One Product (OTOP) News 

and Information through Thai Daily Newspapers” with the objectives of 1) To study, 

survey, analyse detail of substance, frequency and value evaluation the public relation 

of OTOP news in Thai daily newspaper. 2) Evaluate the effectiveness of OTOP 

presentation through Thai daily newspaper. In this study, daily newspapers data were 

analysed and questionnaires were used together data. The outcomes of those data 

analysises have been presented by the researcher in four sections as follows: 

 

 4.1 The outcome of analysises on themes of OTOP news in daily 

newspapers. 

From data gatherings done from 1st December 2003 till 30th April 2004, an 

overall 5 months period there have been ten newspapers being sampled totalling 1) 

520 issues classified by types of newspapers into 3 types as follows:- 1)  Type 

stressing on quality  2)  Type stressing on quantity  3) Type stressing on half – quality 

half-quantity. In this study, the results of education have been determined to be 

presented as follows:- 

 

 4.1.1 Analysises of types of themes, manners of presentation, frequencies 

and spaces for presentation of news of OTOP will be done with each newspaper 

separately. 

 Type of newspaper stressing on quality. 

  4.1.1.1  Matihon newspaper 

  4.1.1.2  Bangkok business newspaper 

  4.1.1.3  Naew Na newspaper 

 Type of newspaper stressing on quantity. 

  4.1.1.4  Thai Rath newspaper 
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  4.1.1.5  Daily news newspaper 

   4.1.1.6  Kaw Sod newspaper 

  4.1.1.6  Kom Chad Luk Newspaper 

 Type of newspaper stressing on half-quality half quantity 

  4.1.1.7  Managers newspaper 

  4.1.1.8  Ban Muang newspaper 

  4.1.1.9  Thai Post newspaper 

 4.2 The outcome of evaluation of public relations costs. 

 4.3 The outcome of analysises of questionnaires from entrepreneurs in 

daily newspapers. 

 4.4 The outcome of analysises of questionnaires from entrepreneurs of 

OTOP in daily newspapers. 

 

4.1 The outcome of analysises on themes of OTOP news in daily newspapers. 

  

 4.1.1 Analysises of types of themes, manners of presentation, frequencies 

and spaces for presentations of news of OTOP will be done with each newspaper 

sveltely. 

 

Type of newspaper stressing on quality 

4.1.1.1  Matichon newspaper 

  From study on Matichon newspaper from 1st December 2003 till 30th 

April 2004. Results of studies have been classified into news theme and article theme 

as follows:- 

 

News theme Matichon Newspaper has been presenting themes mostly 

on Clothes and Clothes with percentage of 21.05, next on Foods, Beverages, Creative 

arts and souvenirs, Utensil and decorate ornament and Herbs, not Foods and medicine 

15.79%  

 

It was found that among the frequencies of news  themes presentations 

from December 2003 till April 2004, the frequencies in April were at the most at 12 
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times by presenting equally the themes, twice per themes. Lower is January at 6 times 

by presenting every type of news theme equally one time each. As for February, it was 

found that there was only one news presentation with theme of news presented 

concerning of Clothes and Clothes at 149.80 inches per column. The lesser ones are 

Foods, Beverages, Creative arts and souvenirs, Utensil and decorate ornament and 

Herbs, not food and medicines. ( as stated in  table 4-1 ) 

 

Table  4-1 :  News of OTOP Presented by Matichon newspaper from 1st December 

2003 – 30th April 2004 (1,520 issues) 

 
Frequency  (number  of  time) Space 

Type  of  theme News Percentage 
Dec. Jan Feb. Mar. Apr. (inches  per  column) 

percentage Essence  of  News 

1. Foods 3 15.79 - 1 - - 2 110.38 15.73  - Producers of  OTOP 

goods 

2. Beverages 3 15.79 - 1 - - 2 110.38 15.73  - must  consider  

parcelling   

3. Clothes 4 21.05 - 1 1 - 2 149.80 21.35    and  packaging 

4. Arts 3 15.79 - 1 - - 2 110.38 15.73  - prime  Minister  

Taksin   

5. Utensil 3 15.79 - 1 - - 2 110.38 15.73  - boomed  up  wholesale 

6. Herbs 3 15.79 - 1  - 2 110.38 15.73     of  OTOP  goods. 

      total  19 100.00 - 6 1 - 12 701.70 100.00  

 

 Themes that are articles. It was found that Matichon newspaper has 

been presenting articles concerning Foods, Creative arts and souvenirs, Herbs, not 

foods and medicines with the percentage of 21.74, The lener ones are Clothes and 

garment with the percentage of 17.39 and Beverages type of them, Utensil and 

decorate ornament have been presented by Matichon newspaper at the least with 

percentage of 8.70. 

 

  The frequencies in presenting themes that are articles. It was found that 

in March the Frequencies in presenting articles were at top with the total of 9 times. 

By presenting articles on Foods, Beverages, Clothes and garments, Creative arts and 

souvenirs, twice per items. Herbs, not foods and medicines are time, as for Utensil and 

decorate ornament there has been not presentation. The lener ones Herbs, not foods 
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and medicines twice per items. As for Beverages, Clothes and garments, Utensil and 

decorate ornament they were not presented. And in Aril there was the least frequency 

of presentation that is two times. By presenting articles an Clothes and garments, 

Creative arts and souvenirs once per item. As for Foods, Beverages, Utensil and 

decorate ornament, Herbs, not foods and medicines were not presented. 
 

  As for spaces in presenting articles Matichon Newspaper has given 

spaces mostly to presentation an articles concerning types of Herbs, not foods and 

medicine at  252.98 inches per column. The lener ones are Foods at 225.25 inches per 

column and the least of spaces used in the presentations of articles are Clothes and 

garment at 55.95 inches per column ( as stated in table 4-2 )     
 

Table 4-2 :   Articles of OTOP presented by Matichon newspaper from 1st December 

2003 – 30th April 2004 (1,520 issues) 

 
Frequency  (number  of  time) space 

Type  of  theme Article Percentage
Dec. Jan Feb. Mar. Apr. (inches  per  column) 

percentage Essence  of  Article 

1. Foods 5 21.74 - 2 1 2 - 225.25 24.45 - Lotus seed 

roasted with 

sausages 

2. Beverages 2 8.70 - - - 2 - 109.10 11.84 - Community  

liquors, Herbs 

juice. 

3. Clothes 4 17.39 - - 1 2 1 55.95 6.07 - Hand  - woven 

cloth 

4. Arts 5 21.74 1 1 - 2 1 190.93 20.73 - Pottery, flowers 

etc. 

5. Utensil 2 8.70 1 - 1 - - 87.00 9.44 - Utensil 

improvised  from 

paper 

6. Herbs 5 21.74 1 2 1 1 - 252.98 27.46 - Herbs cushions  

      total  23 100.00 3 5 4 9 2 921.21 100.00 - Luke Prakob. 
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It was found from what were mentioned that Matichon newspaper has 

been presenting news and articles altogether mostly an Foods types themes, Clothes 

and garment, Creative arts and souvenirs, Herbs, not foods and medicine 19.05% .The 

lesser are Beverages, Utensil and decorate ornament at 11.90% . 

 

  It was found that in the presentation of news themes together with 

articles themes, The frequencies in April were at the utmost at 14 times by presenting 

themes on  Clothes and garment, Creative arts and souvenirs 3 times per item Foods, 

Beverages, Utensil and decorate ornament, Herbs, not food are medicine twice times 

per item. The lesser ones were in January at 11 times by presenting Foods types 

themes, Herbs, not foods and medicines 3 times per item, Creative arts and souvenirs 

two times, Beverages, Clothes and garments, Utensil and decorate ornament one time 

each and in December there were least presentation at 3 times by presenting themes an 

Creative arts and souvenirs, Utensil and decorate ornament, Herbs, not foods and 

medicines are time each. As for Foods, Beverages, Clothes and garment. None were 

presented. 

 

  As for spaces in presenting news and articles, Mtichon newspaper has 

given spaces for presentation of themes an types of Herbs, not foods and medicines at 

the most, that is, 252.98 inches per column, the lener ones are Foods 225.25 inches per 

column and the least space in presenting news and articles are Clothes and garment at  

55.95 inches per column. ( as stated in table 4-3 ) 
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Table 4-3 :  News and Articles of OTOP presented by Matichon newspaper from 

1st   December 2003 – 30th April 2004 (1,520 issues) 

 
News  and  articles Frequencies  of  news  and space  of  news  and 

combined articles  combined articles  combined Type  of  theme 

amount percentage Dec. Jan. Feb. Mar. Apr. inches  per  column percentage 

Remarks 

1. Foods 8 19.05 - 3 1 2 2 335.63 20.68  

2. Beverages 5 11.90  - 1 - 2 2 219.48 13.52   

3. Clothes 8 19.05  - 1 2 2 3 205.75 12.68   

4. Arts 8 19.05 1 2 - 2 3 301.31 18.57   

5. Utensil    5 11.90 1 1 1  - 2 197.38 12.16   

6. Herbs 8 19.05 1 3 1 1 2 363.36 22.39   

      total 42 100.00 3 11 5 9 14 1622.91 100.00   

 

 4.1.1.2  Bangkok Business newspaper 

  From study on Bangkok Business newspaper from 1 December 2003 

till 30 April 2004 Results from study have been clarified News themes and Articles 

themes as follows: 

 

  News themes Bangkok Business newspaper has been presenting 

themes on all 6 types of themes on OTOP equally at the percentage of 16.67. 

 

  It was found that among the frequencies in presenting articles themes 

from December 2003 till April 2004, the frequencies in January were at atmost at 42 

times  totally. By presenting all of the 6 types of themes 7 times per type. The month 

by presenting all of the 6 types of themes 2 times presentation at all. 

 

  As for spaces in presenting news, Bangkok Business newspaper has 

given spaces for presentation of all type of news equally at 343.47 inches per column. 

In presenting news themes of newspapers, accordingly, Most of the presentation will 

be concerning with all 6 types of themes let in the same news head, hence the 

researcher then decided to put them together (as stated in table 4-4 ) 
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Table 4-4 : News of OTOP presented by Bangkok Business newspaper from  

1st December 2003 - 30th April 2004 (1,520 issues) 

 
Frequency  (number  of  time) space 

Type  of  theme News Percentage 
Dec. Jan Feb. Mar. Apr. (inches  per  column) 

percentage Essence  of  News

1. Foods 13 16.67 2 7 2 - 2 343.47 16.67 

- Thailand 2004 

intelligence  

system 

2. Beverages 13 16.67 2 7 2 - 2 343.47 16.67 
- To emerge 

OTOP villages 

3. Clothes 13 16.67 2 7 2 - 2 343.47 16.67 
- To revert  

“backbrand”  

4. Arts 13 16.67 2 7 2 - 2 343.47 16.67 
- Ministry of 

interior expects 

5. Utensil 13 16.67 2 7 2 - 2 343.47 16.67 
   OTOP will be 

popular 

6. Herbs 13 16.67 2 7 2 - 2 343.47 16.67 
- BOI supports 

OTOP 

      total  78 100.00 12 42 12 - 12 2060.82 100.00 
- SMEs banks 

loans  OTOP 

 

  Articles themes It was found that the Bangkok Business newspaper has 

been presenting articles most on Creative arts and souvenirs at percentage of 30.18, 

next were Foods at 25.94% and Themes an Beverages have been presented by 

Bangkok Business newspaper at the least at 1.58%. 

 

  It was found that the frequencies in presenting Articles themes in 

February and April were highest at seven times a month with presentation of Herbs, 

not foods and medicine 3 times, Beverages, Clothes and garments, Creative arts and 

souvenirs, Utensil and decorate ornament are time each. As for Foods in February, 

there were no presentation at all In April presentations were made on Creative arts and 

souvenir, Utensil and decoration twice ties per articles. As for Foods, Clothes and 

garments, Herbs, not foods and medicines one times per article and for Beverages in 

April, there were in March with frequencies of presentation articles themes at 6 times 

with presentation of articles an Creative arts and souvenir 3 times, Utensil and 

decoration 2 times, Foods one time with no presentation an articles themes of 

Beverages, Clothes and garment, Herbs, not foods  and medicine. 
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  As for spaces in presenting articles, the Bangkok business newspaper 

has given spaces for presentations of articles on Creative arts and souvenir the west at 

466.21 column and the least used spaces for presentation of articles are Beverages at 

24.44 inches per column  

 

  From what we have talked about, It was found that Bangkok Business 

newspaper has been presenting news and articles altogether . the must of all, on Foods 

types themes at 400.73 inches per column with Beverages type theme being presented 

the least at 13.59% (As stated in table 4-5 ) 

 

Table 4-5 :   Article of OTOP presented by Bangkok Business newspaper from  

1st December 2003 – 30th April 2004 (1,520 issues) 

 
Frequency  (number  of  line) space 

Type  of  theme Articles Percentage
Dec. Jan Feb. Mar. Apr. (inches  per  column) 

percentage 
Essence  of  

article 

1. Foods 6 24.00 - 4 - 1 1 400.73 25.94 - Kapi wan , thai  

cakes, Nam Prik 

2. Beverages 1 4 - - 1 - - 24.44 1.58 - Mamo , thai 

wine    

3. Clothes 3 12 - 1 1 - 1 85.16 5.51 - Kiriwong  dyed 

cloth, Madmee    

cloth 

4. Arts 6 24 - - 1 3 2 466.21 30.18 - Darn kwian, 

pottery 

5. Utensil 5 20 - - 1 2 2 319.16 20.66 - Kang tal , 

furniture, etc. 

6. Herbs 4 16 - - - - 1 248.95 16.12 - Herbal scent, 

odoredtakrai 

      total  25 100.00 - 5 7 6 7 1544.65 100.00  

         

 

  If was found that in the presentation of news themes together with 

themes, the frequencies in January were at the most at 47 times by presenting themes 

on Foods  11  times, Clothes and garments 8 time. Creative arts and souvenir, Utensil 

and decorate ornament, Herbs, not foods and medicines 7 times per item. Lower  were  
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on February  and  April 19 items with presentation of Herbs, not Foods and medicine 5 

time. Lower were are Beverages, Clothes and garment, Creative arts and souvenir, 

Utensil and decorate ornament 3 times per item and Foods 2 times, In April, there 

were presentations of themes  on Creative arts and souvenir, Utensil and decorate 

ornament 4 times per item, Lower  are  Foods, Clothes and garment, Herbs, not foods 

and medicine 3 times each and Beverages 2  times. As for March there were least 

presentation altogether 6 times with presentation of  themes an Creative arts and 

souvenir 3 times, lower are Utensil and decorate ornament 2 times and Food 1 time 

with no presentations of themes on Beverages, Clothes and garments, Herbs, not foods 

and medicines at all. 

 

  As for spaces in presenting news and articles altogether, the Bangkok 

Business newspaper has given spaces for presentations of themes an Creative arts and 

souvenirs the most at 809.68 inches per column. Lesser are Foods 774.20 inches per 

column and least spaces in presenting news and articles are Beverages a 367.91 inches 

per column. 
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Table  4-6 :  News and Articles of OTOP presented by Bangkok Business newspaper 

         from 1st December 2003 – 30th April 2004 (1,520 issues) 

 
News  and  articles Frequencies  of  news  and space  of  news  and 

combined articles  combined articles  combined Type  of  theme 

amount percentage Dec. Jan. Feb. Mar. Apr. inches  per  column percentage 

Remarks 

1. Foods 19 18.45 2 11 2 1 3 744.20 20.64   

2. Beverages 14 13.59 2 7 3 - 2 367.91 10.20   

3. Clothes 16 15.53 2 8 3 - 3 428.63 11.89   

4. Arts 19 18.45 2 7 3 3 4 809.68 22.46   

5. Utensil    18 17.48 2 7 3 2 4 662.63 18.38   

6. Herbs 17 16.50 2 7 5 - 3 592.42 16.43   

      total 103 100.00 2 47 19 6 19 3605.47 100.00   

 

  4.1.1.3  Naew Na newspaper 

  From study on Naew Na newspaper from 1st December 2002 till 30 

April 2004. Results of studies have been classified into news theme and article theme 

as follows: 

 

  News themes Naew Na newspaper has no presentation of news on all 6 

types of themes on OTOP  

  

  Articles themes It was found that the Naew Na newspaper has been 

presenting articles mostly must are Utensil and decorate ornament, Herbs, not foods 

and  medicines at 25% . As for Foods, Beverages, Clothes and garments no 

presentation were made. 

 

  It was found that the frequencies in presenting articles themes in 

December were highest at times with presentation of Creative arts and souvenirs at 

two times. As for Foods, Beverages, Clothes and garment, Utensil and decorate 

ornament, Herbs, not foods and medicine, no presentation were made. Lesser January 

and February at are time per month  and in March and April, no presentation were 

made as well. 
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  As for spaces in presenting articles, the Naew Na newspaper has given 

spaces for presentation of articles an Herbs, not foods uncle medicine the must at 

64.17 inches per column. Lesser are Creative arts and souvenirs at 59.93 inches per 

column and Utensil and decorate ornament at 19.53 inches per column. As for themes 

on Foods, Beverages, Clothes and garments no presentation were made (as stated in 

table 4-7) 

 

Table 4-7 :    Article of OTOP presented by Naew Na newspaper from 1st December 

2003 – 30th April 2004 (1,520 issues) 

 
Frequency  (number  of  times) space 

Type  of  theme Article Percentage
Dec. Jan Feb. Mar. Apr. (inches  per  column) 

percentage 
Essence  of  

Article 

1.   Foods - - - - - - - - - -  

2.   Beverages - - - - - - - - - - 

3.   Clothes - - - - - - - - - - 

4.   Arts 2 50.00 2 - - - - 59.93 38.86 - Miniature 

boats, Teak 

architecture 

5.   Utensil 1 25.00 - - 1 - - 30.11 19.53 - Furniture 

from bam 

boos. 

6.   Herbs 1 25.00 - 1 - - - 64.17 41.61 - Pew Thong 

la-ong  Suk  

Herbs. 

      total  4 100.00 2 1 1 - - 154.21 100.00  

 

 

4.1.1.4  Thai Rath newspaper 

 From study on Thai Rath newspapers from 1 December2003  till 30 

April 2004 Resully from study have been classified News themes and articles themes 

as follows: 

 News themes Thai Rath newspaper has been presenting themes an all 6 

types of themes on OTOP equally at the percentage of 16.67. 
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 It was found there amon the frequencies in presenting news themes 

from December 2003 till April 2004, the frequencies in February were the must at 6 

times by presenting all of the 6 types of theme are time each. As for December , 

January , March and April , no presentation were made. 

 

 As for spaces in presenting news, Thai Rath newspaper has given 

suttees for presentation of all types of news equally at 10.89 inches per column that is 

in the presentation of news themes of news papers Most of the will present all 6 type 

of themes in one news head, hence the researches then decided to put them together 

(as stated in table 4-8) 

 

Table 4-8 :    News of OTOP presented by Thai Rath newspaper from 1st December 

2003 – 30th April 2004 (1,520 issues) 

 
Frequency  (number  of  times) space 

Type  of  theme News Percentage 
Dec. Jan Feb. Mar. Apr. (inches  per  column) 

percentage Essence  of  News

1. Foods 1 16.67 - - 1 - - 10.89 16.67  

2. Beverages 1 16.67 - - 1 - - 10.89 16.67  

3. Clothes 1 16.67 - - 1 - - 10.89 16.67 

 - Ministry  of  

commerce  

Organized   

4. Arts 1 16.67 - - 1 - - 10.89 16.67 
    Indochina  OTO  

for  10  days 

5. Utensil 1 16.67 - - 1 - - 10.89 16.67  

6. Herbs 1 16.67 - - 1 - - 10.89 16.67  

      total  6 100.00 - - 6 - - 100.00 100.00  

 

 

 Articles themes It was found that Thai Rath newspaper has been 

presenting articles mouthy  Creative arts and souvenirs at percentage of 43.48 were 

Utensil and decorate ornament at 21.74% and themes an Beverages type, were not 

presented by Thai Rath newspaper . 
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 It was found that the frequencies in presenting articles themes in 

December, January and March were at the most at 5 times per month with presentation 

of Utensil and decorate ornament at 3 times. Creative arts and souvenirs, Herbs, not 

foods and medicine one time each. As for Foods, Beverages, Clothes and garments, no 

presentation was made. But in February and April there were frequencies of 

presentations at 4 times monthly. 

 

 As for spaces in presenting articles, Thai Rath newspaper has given 

spaces for presentations of articles an Creative arts and souvenirs to the most at 364.10 

inches percolumn. The lesser one over Utensil and decorate ornament at 182.05 inches 

per column, and the least of space used for presentation, and the least of space used for  

presentation were Beverages with no presentation at all. (As stated in table 4-9) 

 

Table 4-9 :     Articles of OTOP presented by Thai Rath newspaper from 1st December 

            2003 – 30th April 2004 (1,520 issues) 

 
Frequency  (number  of  times) space 

Type  of  theme Article Percentage
Dec. Jan Feb. Mar. Apr. (inches  per  column) 

percentage 
Essence  of  

Article 

1. Foods 1 435 - - - - 1 36.41 4.41 - Southern 

regions Foods, 

etc. 

2. Beverages - - - - - - - - - - snow flakes 

orenge juice 

etc. 

3. Clothes 3 13.04 - 1 1 1 - 102.93 12.48 - Batic cloth , 

women, veil, 

etc. 

4. Arts 10 43.48 1 3 1 3 2 364.10 44.14 - Nam Phi iron 

swords, Pottery

5. Utensil 5 21.74 3 1 - - 1 182.05 22.07 - Plastic basket 

work ,table 

ware 

6. Herbs 4 17.39 1 - 2 1 - 139.34 16.89 - carbonate of 

line herb,   

shampoo, 

soaps 

      total  23 100.00 5 5 4 5 4 824.83 100.00  
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  From what we have talked about, It was found that Thai Rath 

newspaper has been presenting news and articles altogether the most at all. As for 

Creative arts and souvenirs types of theme at the percentage of 37.93 , the lesser ones 

are Utensil and decorate ornament 20.69% and Beverages type of there. Thai Rath 

newspaper has been presenting the least at 3.4%  

 

  It issue found that, concerning the frequencies in presenting news 

themes and articles themes altogether, the frequency in February was the highest at 10 

times by presenting themes on types of Herbs, not foods and medicines 3 times 

Clothes and garments Creative arts and souvenirs twice times each and Foods and 

Beverages  Utensil and decorate ornament one time each. Next in December, January 

and March five times per month. As for April there were presentations altogether only 

4 times 

 

  As for spaces in presenting altogether news and articles, Thai Rath 

newspaper has given spaces to presentation of themes on Creative arts and souvenirs 

at 374.99 inches per column and spaces in presenting the least news and articles that is 

Beverages at 10.89 inches per Column ( castrated in table 4-10) 

 

Table 4-10 :   News and Articles of OTOP presented by Thai Rath newspaper from         

1st December 2003 – 30th April 2004  (1,520 issues) 

 
News  and  articles Frequencies  of  news  and space  of  news  and 

combined articles  combined articles  combined Type  of  theme 

amount percentage Dec. Jan. Feb. Mar. Apr. inches  per  column percentage 

Remarks 

1. Foods 2 6.90 - - 1 - 1 47.30 5.31   

2. Beverages 1 3.45 - - 1 - - 10.89 1.22   

3. Clothes 4 13.79 - 1 2 1 - 113.82 12.79   

4. Arts 11 37.93 1 3 2 3 2 374.99 42.13   

5. Utensil    6 20.69 3 1 1 - 1 192.94 21.67   

6. Herbs 5 17.24 1 - 3 1 - 150.23 16.88   

      total 29 100.00 5 5 10 5 4 890.17 100.00   
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4.1.1.5  Daily News newspaper  

  From study on daily Newspaper from 1 December 2003 till 30 April 

2004 Results from study have been classified News themes and Articles themes as 

follows: 

 

  News themes Daily news newspaper has been presenting themes an all 

6 types of themes an OTOP equally at the percentage of 16.67  

 

 It was found there among the frequencies in presenting news themes 

from December 2003 till April 2004, the frequencies in March were the must at 1 

times by presenting all of the 6 types of theme are time each. As for December, 

January, February and April, no presentation were made. 

 

 As for spaces in presenting news, Daily News newspaper has given  

suttees for presentation of all types of news equally at 12.76 inches per column that is 

in the presentation of news themes of news papers Most of them will present all 6 type 

of themes in one news head, hence the researches then decided to put them together 

(as stated in table 4-11) 

 

Table 4-11 :  News of OTOP presented by Daily News newspaper from 1st December 

2003 – 30th April 2004 (1,520 issues) 

 
Frequency  (number  of  times) space 

Type  of  theme News Percentage 
Dec. Jan Feb. Mar. Apr. (inches  per  column) 

percentage 
Essence  of  

News 

1. Foods 1 16.67 - - - 1 - 12.76 16.67  

2. Beverages 1 16.67 - - - 1 - 12.76 16.67  

3. Clothes 1 16.67 - - - 1 - 12.76 16.67 
OH! OTOP 

order 

4. Arts 1 16.67 - - - 1 - 12.76 16.67 Slow down

5. Utensil 1 16.67 - - - 1 - 12.76 16.67  

6. Herbs 1 16.67 - - - 1 - 12.76 16.67  

      total  6 100.00 - - - 6 - 76.56 100.00  
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  Articles themes It was found that Daily News newspaper has been 

presenting articles mouthy Creative arts and souvenir at percentage of 36.36 were 

Utensil and decorate ornament at 18.18 % and themes an Beverages type, were not 

presented by Daily News newspaper . 

 

  It was found the frequencies in presenting articles themes in December, 

January and February were at most at 3 times per month. In December, there were 

presentation of Foods types articles, Creative arts and souvenirs, Herbs, not foods and 

medicines one time each. In January, there were presentation of Foods types articles, 

Clothes and garments, Utensil and decorate ornament one time each and in February 

there were frequencies in presentations of Foods types articles, Creative arts and 

souvenirs, Utensil and decorate ornament one time each. The lesser ones were in April 

at two times by presenting Foods types articles, Clothes and garment are time each. As 

for March, there was no presentation at all. 

 

  As for spaces in presenting articles, Daily, News Newspaper has been 

using most of the spaces. In presenting Foods types articles at 118.20 inches per 

column ,the lesser ones are Utensil and decorate ornament 67.11 inches per 

column.Using the least of spaces are articles on Beverages and there were no 

presentation at all. ( As stated in table 4-12 ) 
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Table  4-12 :    Articles of OTOP presented by Daily News newspaper from  

  1st December 2003 – 30th April 2004 (1,520 issues) 

 
Frequency  (number  of  times) space 

Type  of  theme Article Percentage 
Dec. Jan Feb. Mar. Apr. (inches  per  column) 

percentage 
Essence  of  

Article 

1. Foods 4 36.36 1 1 1 - 1 118.20 34.22 - Tan Rice , Bread 

coverings , 

Products 

2. Beverages - - - - - - - - - - Satho, Wine 

3. Clothes 2 18.18 - 1 - - 1 63.51 18.38 - Kui’s garments 

4. Arts 2 18.18 1 - 1 - - 60.22 17.43 - Court Puppets 

5. Utensil 2 18.18 - 1 1 - - 67.11 19.43 - Bambor  woven, 

ceramic 

6. Herbs 1 9.09 1 - - - - 36.41 10.54 - Nai Kasetr’s 

Herbs 

      total  11 100.00 3 3 3 - 2 345.45 100.00  

 

  It was found that from what has been mentioned Daily News 

newspaper has been presenting news and articles altogether the most, that is Themes 

on Foods at percentage of 27.41 the lesser ones are Clothes and garments, Creative 

arts and souvenirs, Utensil and decorate ornament at 17.65% and Beverages type at the 

least with percentage at 5.88 

 

  It issue found that, concerning the frequencies in presenting news 

themes and articles themes altogether, the frequency in March was the highest at 6 

times by presenting all of the 6 types of theme are OTOP each time per month. Next in 

December, January and February three times per month. As for April there were 

presentations altogether only 2 times 

 

  As for spaces in presenting altogether news and articles, Daily News 

newspaper has given spaces to presentation of themes on Foods type at 130.96 inches 

per column. The lesser ones are Utensil and decorate ornament at 79.87 inches per 

column and spaces in presenting the least news and articles that is Beverages at 12.76 

inches per column (As stated in table 4-13) 
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Table 4-13 :     News and Articles of OTOP presented by Daily News newspaper from  

 1st December 2003 – 30th April 2004 (1,520 issues) 

 
News  and  articles Frequencies  of  news  and space  of  news  and 

combined articles  combined articles  combined Type  of  theme 

amount percentage Dec. Jan. Feb. Mar. Apr. inches  per  column percentage 

Remarks 

1. Foods 5 29.41 1 1 1 1 1 130.96 27.58   

2. Beverages 1 5.88 - - - 1 - 12.76 2.69   

3. Clothes 3 17.65 - 1 - 1 1 76.27  27.12   

4. Arts 3 17.65 1 - 1 1 - 72.98  15.37   

5. Utensil    5 17.65 - 1 1 1 - 79.87  16.88   

6. Herbs 2 11.76 1 - - 1 - 49.17  10.36   

      total 17 100.00 3 3 3 6 2 422.01 100.00   

 

4.1.1.6  Kaw Sod newspaper 

  From study on Kaw Sod newspaper from 1st December 2003 till 30th 

April 2004, results were classified into news themes and articles themes as follows: 

 

  News themes No news on all 6 types of OTOP being presented by Kaw 

Sod newspaper. 

 

  Articles themes It was found the Kaw Sod newspaper has been 

presenting articles on Foods, Herbs, not foods and medicines to the most at 25% . The 

lesser ones were Beverages, Clothes and garments at 16.67% . As for articles on 

Creative arts and souvenirs, Utensil and decorate ornament were presented at the least 

at 8.33% 

 

  The frequency in presenting articles themes in December were at the 

most at 4 times with Presentations on Foods, Creative arts and souvenirs, Utensil and 

decorate ornament, Herbs, not food and medicine at one time per article. As for 

January, February, March and April, articles were presented twice monthly. 

 

  As for space in presenting articles, Kaw Sod newspaper has given 

spaces for presentation on Foods at the most at 116.62 inches per column. The lesser 
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ones are Herbs, not food and medicine at 74.04 inches per column and spaces for 

presentation of articles on Utensil were at the least at 36.41 inches per column. (As 

stated in table 4-14) 

 

Table 4-14 :    Articles of OTOP presented by Kaw Sod newspaper from  

1st December2003 – 30th April 2004 (1,520 issues) 

 
Frequency  (number  of  time) space 

Type  of  theme Article Percentage
Dec. Jan Feb. Mar. Apr. (inches  per  column) 

percentage 
Essence  of  

Article 

1. Foods 3 25.00 1 - 1 1 - 116.62 31.13 

- Maw Kaen 

tinned, Yong 

fish.. 

2. Beverages 2 16.67 - 1 - - 1 44.78 11.95 
- Fruit wine, 

satho, Aloe. 

3. Clothes 2 16.67 - 1 1 - - 55.32 14.77 

- Cloth  

coloured  

mangrove, 

forest’s 

wood. 

4. Arts 1 8.33 1 - - - - 47.44 12.66 
- Fancy  

aquarium 

5. Utensil 1 8.33 1 - - - - 36.41 9.72 

- arrows brand, 

Home 

decorate 

ornament. 

6. Herbs 3 25.00 1 - - 1 1 74.06 19.77 

- Facial cream 

with healing 

odor. 

      total  12 100.00 4 2 2 2 2 374.63 100.00  

 

  4.1.1.7   Kom Chad Luk newspaper 

  From study on Kom Chad Luk newspaper from 1st December 2003 till 

30th April 2004, results were classified into news themes and articles themes as 

follows: 

 

  New themes Kom Chad Luk newspaper has been presenting news 

themes on Beverages to the most at 18.92%.The Lesser ones were Foods, Clothes and 

garments, Creative arts and souvenirs, Utensil and decorate ornament, Herbs, not food 

and medicine  at 16.22% equally. 
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  It was found that the frequencies in presenting nouns themes from 

December 2003 till April 2004, the frequencies in February were at the most at 24 

times altogether with presentation of all 6 types of themes equally at 4 times per type. 

The lesser ones were in December when all of the 6 news themes were presented 

equally twice per type. As for January, March and April, no presentation on news 

theme were made. 

 

  As for space in presenting news, Kom Chad Luk newspaper has given 

spaces for presentation of all types of news equally at 343.47 inches per column. In the 

presentation of themes on news of newspapers, mostly, all 6 types of themes will be 

presented altogether as one. In the presentation of themes on news of newspapers 

Mostly, all 6 types of themes will be presented altogether as one. Hence the researcher 

decided to put them together (as stated in table 4-15) 

 

Table 4-15 :  News of OTOP presented by Kom Chad Luk newspaper from  

1st December 2003 – 30th April 2004 (1,520 issues) 

 
Frequency  (number  of  time) space 

Type  of  theme News Percentage 
Dec. Jan Feb. Mar. Apr. (inches  per  column) 

percentage Essence  of  News

1. Foods 6 16.22 2 - 4 - - 83.6 16.67 -  Arrangement of 

flower basket to 

be sold on New 

Year Day 

2. Beverages 6 16.22 2 - 4 - - 83.6 16.67 -  To  be  sold on 

New year”s Day

3. Clothes 6 16.22 2 - 4 - - 83.6 16.67 - Construction of  

roadside goods 

stalls 

4. Arts 6 16.22 2 - 4 - - 83.6 16.67 - Emerge  OTOP  

research  center 

at Khon Kaen 

University 

5. Utensil 6 16.22 2 - 4 - - 83.6 16.67 - Design of  boxes 

to support  

OTOP 

6.  Herbs 6 16.22 2 - 4 - - 83.6 16.67 -  Proposals  of  

enlargement of  

OTOP    market.

      total  36 100.00 12 - 24 - - 501.66 100.00  
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Articles themes It was found that Kom Chad Luk newspaper has been 

presenting articles on Foods to the most at presenting articles on Foods to the most at 

percentage of 30.56. The lesser ones were Creative arts and souvenirs at 25% and 

themes on Herbs, not food and medicine were presented at the least by Kom Chad Luk 

newspaper at 5.56%. 

 

  The frequencies in presenting articles themes were found at the most in 

February and April at a rate of 10 times per month with presentation on Foods, 

Creative arts and souvenirs in February to the least at 4 time per type , Clothes and 

garments at 2 times. As for Beverages, Utensil and decorate ornament, Herbs, not food 

and medicine at 3 times, Foods, Beverages, Utensil and decorate ornament at 2 times 

each . Herbs that are not food and medicine at 1 times. As for Clothes and garments no 

presentation was made. The lesser ones were in December when there were 9 times of 

presentation on articles themes with presentation of art Foods 3 times, Beverages, 

Utensil and decorate ornament at 2 time each. Creative arts and souvenirs, Herbs, not 

food and medicine at 1 times each. As for Clothes and garments, no presentation was 

made. In January there were frequencies of presentations at 2 times. As for Foods, 

Creative arts and souvenirs, Utensil and decorate ornament, Herbs, not food and 

medicine, no presentation was made. 

 

  As for spaces in preventing articles, Kom Chad Luk newspaper has 

given spaces for presentation on Foods to the most at 350.59 inches per column. The 

least giving of spaces were Herbs, not food and medicine at 69.86 inches per column. 

(as stated in table 4-16 ) 
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Table 4-16 :   Articles of OTOP presented by Kom Chad Luk newspaper from  

1st December 2003 – 30th April 2004 (1,520 issues) 

 
Frequency  (number  of  time) space 

Type  of  theme Article Percentage 
Dec. Jan Feb. Mar. Apr. (inches  per  column) 

percentage 
Essence  of  

Article 

1. Foods 11 30.56 3 - 4 2 2 350.59 30.80 -  Nam  Prik  

Pla  Som 

muang yos, 

Kao Kriab. 

2. Beverages 5 13.89 2 1 - 1 2 137.47 12.09 -  Bai Mon leaf 

green tea, 

Snow flake 

orange juice

3. Clothes 4 11.11 - 1 2 1 - 117.82 10.35 -  Batik cloth, 

coloured cloth.

4. Arts 9 25.06 1 - 4 1 3 306.03 26.87 -  Replica of 

merchant boat 

5. Utensil 5 13.89 2 - - 1 2 156.35 13.74 -  Adaptation  

of bamboo to 

furniture 

6. Herbs 2 5.56 1 - - - 1 67.80 6.14 - Herb healing, 

varieties of 

Herbs 

      total  36 100.00 9 2 10 6 10 1138.12 100.00  

 

  From what we have mentioned, it was found that Kom Chad Luk 

newspaper has been presenting news and articles altogether at the most with themes on 

Foods at 23.29%. The lesser ones were Creative arts and souvenirs at 20.55% and 

themes on Herbs, not food and medicine were presented by Kom Chad Luk to the least 

at 10.96%. 

 

  The frequencies in presenting news themes and articles themes 

altogether were found at the most in February at 34 times with presentation on Foods, 

Beverages, Utensil and decorate ornament, Herbs, not foods and medicine at 4 times 

each. The lesser ones were in December at 21 times with presentations on Foods at 5 

times and garments at 2 times, As for January, Kom Chad Luk newspaper has been 

presenting to the least at2 times on themes of Beverages, Clothes and garments at one 

time each. But for Foods, Creative arts and souvenirs, Utensil and decorate ornament, 

Herbs, not food and medicine, no presentation was made. 
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  As for spaces in presenting news and articles altogether, Kom Chad 

Luk newspaper has given spaces for presentation of themes on Foods to the most at 

434.19 inches per column. The lesser ones were Creative arts and souvenirs at 389.63 

inches per column and herb that art not food and medicine were given the least of 

space at 153.46 inches per column ( as stated in table 4-17 ) 

 

Tabl 4-17 :   News and Articles of OTOP presented by Kom Chad Luk newspaper  

from 1st December 2003 – 30th April 2004 (1,520 issues) 

 
News  and  articles Frequencies  of  news  and space  of  news  and 

combined articles  combined articles  combined Type  of  theme 

amount percentage Dec. Jan. Feb. Mar. Apr. inches  per  column percentage 

Remarks 

1. Foods 17 23.62 5 - 8 2 2 434.19 26.48  

2. Beverages 11 15.28 4 1 4 1 2 221.07 13.48   

3. Clothes 10 13.89 2 1 6 1 - 201.42 12.28   

4. Arts 15 20.83 3 - 8 1 3 389.62 23.70   

5. Utensil    11 15.28 4 - 4 1 2 239.95 14.63   

6. Herbs 8 11.11 3 - 4 - 1 153.46 9.34   

      total 72 100.00 21 2 34 6 10 1.639.72 100.00   

 

 4.1.1.8   Manager newspaper 

  From study on Manager newspaper from 1st December 2003 till 30th 

April 2004, results have been classified into news theme and articles themes as 

follows:  

 

    New themes Manager newspaper made no presentation on all of the 6 

types of OTOP. 

 

  Articles themes It was found that Manager newspaper has been 

presenting articles mostly on Creative arts and souvenirs at percentage of 30. The 

lesser ones are Utensil and decorate ornament, Herbs, not food and medicine at 20% 

and 2nd Food type articles, Beverages, Clothes and garments at 10% 
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  It was found that the frequencies in presenting articles themes in 

December were at the most at 6 times with presentations of articles on  all of the 6 

types of OTOP One time each. As for January, February, March and April the 

frequency of presentation was once a month. 

 

  As for spaces in presenting articles, Manager newspaper has given 

spaces for presentation of articles on Creative arts and souvenirs to the most at 43.69 

inches per column. The lesser ones were Herbs, not food and medicine at 31.16 inches 

per column, and spaces being used at the least are Foods, Beverages, Clothes and 

garments at 2.76 inches per column ( as stated in table 4-18 ) 

 

Table 4-18 :  Articles on OTOP presented by Manager newspaper from 1st December 

           2003 – 30th April 2004 (1,520 issues) 

 
Frequency  (number  of  times) space 

Type  of  theme Article Percentage 
Dec. Jan Feb. Mar. Apr. (inches  per  column) 

percentage 
Essence  of  

Article 

1. Foods 1 10.00 1 - - - - 12.76 9.22 - 

2. Beverages 1 10.00 1 - - - - 12.76 9.22 - 

3. Clothes 1 10.00 1 - - - - 12.76 9.22 - 

4. Arts 3 30.00 1 - 1 1 - 43.61 31.56 
- Flower, Water 

lily fiber 

5. Utensil 2 20.00 1 1 - - - 25.27 18.27 - 

6. Herbs 2 20.00 1 - - - 1 31.16 22.1 - 

      total  10 100.00 6 1 1 1 1 138.42 100.00 - 

 

  4.1.1.9   Ban Muang newspaper 

  From study on Ban Muang newspaper from 1st December 2003 till 

April 2004, Results have been classified. In to new themes and articles themes as 

follows: 

 

  New themes Ban Muang newspaper made no presentation an all 6 

types of OTOP  
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  Article themes It was found that Ban Muang newspaper has been 

presenting articles mostly on Foods at a percentage of 50. The lesser ones Clothes and 

garments at 33.34%, and Herbs, not food and medicine at 16.66%. As for articles o 

Beverages, Creative arts and souvenirs, Utensil and decorate ornament were not 

presented. 

 

  It was found that frequencies in present articles themes an Foods in 

January and February were at the most at twice a month with presentation on foo 

articles  in January 2 times and for other type, no presenation was made. In February 

article an Foods were presented altogether as one with Clothes and garments, Utensil 

and decorate ornament, Herbs, not food and medicine. As for December and March 

there were frequency of articles presentation at once a month.. There were no 

presentation in April. 

 

  As for spaces in presenting articles. Ban Muang newspaper has given 

spaces for presentation of articles on Clothes and column. The lesser ones were Foods 

at 96.03 inches per column, Herbs, not food and medicine at 30.39 inches per column. 

Spaces being used at the least are Beverages, Creative arts and souvenirs, Utensil and 

decorate ornament, actually no presentation was made  (as stated in table 4-19) . 
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Table 4-19 : Articles of OTOP presented by Ban Muang newspaper from  

1st December 2003 – 30th April 2004 (1,520 issues) 

 
Frequency  (number  of  time) space 

Type  of  theme Articles Percentage
Dec. Jan Feb. Mar. Apr. (inches  per  column) 

percentage 
Essence  of  

Article 

1. Foods 3 50.00 - 2 1 - - 96.03 41.00 - Cashew  nut,  

Fish  skin. 

2. Beverages - - - - - - - - - - 

3. Clothes 2 33.34 1 - 1 - - 107.80 46.03 - Women cloth  

Chansopa, 

Ban Pong. 

4. Arts - - 1 - - - - - - - 

5. Utensil - - 1 - - - - - - - 

6. Herbs 1 16.66 - - - 1 - 30.39  - Milk soap and 

Herbs 

      total  6 100.00 1 2 2 1 - 234.22   

 

  4.1.1.10 Thai Post newspaper 

  From study on Thai Post newspaper  from 1st December 2003 till 30t 

April 2004, results have been classified into news themes and articles themes as 

follows: 

 

  New themes Thai Post newspaper has been presenting news themes on 

all of the 6 types of OTOP equally at a percentag  16.67. 

 

  It was found that the frequencies in presenting news themes from 

December 2003 till April 2004 were to the most in March 2nd April altogether at 24 

times with presentation an all of the 6 types of OTOP equally at 4 times per type. As 

for December, no presentation on new  themes was made 

 

 As for spaces in news presentation, Thai Post newspaper has given 

spaces to presentation of  all types of news equally at 343.47 inches per column. That 

is in the presentation on news themes of newspapers, they mostly present all 6 types of 

news themes as one. Hence, the researcher decided to put them together.(as stated in 

table 4-20) 
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Table 4-20  :   News of OTOP presented by Thai Post newspaper from 1st December 

              2003 – 30th April 2004 (1,520 issues) 

 
Frequency  (number  of  times) space 

Type  of  theme news Percentage
Dec. Jan Feb. Mar. Apr. (inches  per  column) 

percentage 
Essence  of  

news. 

1. Foods 14 16.67 - 4 2 4 4 260.09 16.67 - Silpacheep’s  

effects  On  

OTOP  

goods. 

2. Beverages 14 16.67 - 4 2 4 4 260.09 16.67 - Ministry of 

Commerce 

opened 

website to 

sell goods 

online. 

3. Clothes 14 16.67 - 4 2 4 4 260.09 16.67 - increase 

selling 

opportunity 

4. Arts 14 16.67 - 4 2 4 4 260.09 16.67 - Lampang the 

status level 

of OTOP 

goods 

5. Utensil 14 16.67 - 4 2 4 4 260.09 16.67 - Chamber of 

Commerce 

opened 

OTOP good  

dispersing  

center 

6. Herbs 14 16.67 - 4 2 4 4 260.09 16.67  

      total  84 100.00 - 24 12 24 24 1,560.54 100.00  

 

  Articles themes It was found that Thai Post newspaper has been 

presenting articles Clothes and garments to the most at a percentage of 38.71. at the 

least at 6.45%. 

 

  Also, it was found that frequencies in presenting articles themes in 

March were at the most. At 9 times with presentation an Clothes and garments at 4 

times, Utensil and decorate ornament at 3 times, Foods, Creative arts and souvenirs at 

one time each. As for Beverages, Herbs, not food and medicine, no presentation was 

made. The lesser ones were in February at 8 times with presentation an Clothes and 
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garments at 4 times. Foods at 3 times, Herbs at 3 times. As for Beverages, Creative 

arts and souvenirs, Utensil and decorate ornament, no presentation was made. As for 

January, there were every few presentations at 3 times with presentations of articles on 

Foods, Clothes and garments, Utensil and decorate ornament at one time per type. For 

the others, no presentation was made. 

  

  As for spaces in presenting articles, Thai Post newspaper has given 

spaces for presentation an Clothes and garments to the most at 413.91 inches per 

column. The lesser were Foods at 235.99 inches per column and the least of space was 

given to Beverages at 76.02 inches per column. (as stated in table 4-21) 

 

Tables  4-21 :  Articles of OTOP presented by Thai Post newspaper from  

1st December 2003 – 30th April 2004 (1,520 issues) 

 
Articles Frequencies of  articles space of articles 

Type  of  theme 
amount percentage Dec. Jan. Feb. Mar. Apr. inches  per  column percentage 

Essence  of  articles 

1. Foods 6 19.35 1 - 3 1 1 235.99 21.03  - Tha Chanan. Fish 

sauce  

2. Beverages 2 6.45 - 1 - - - 76.02 6.77  - Thau ancient noodle. 

3. Clothes 12 38.71 1 2 4 4 1 413.71 36.89  - Satho develop into 

wine 

4. Arts 3 9.68 - 1 - 1 1 111.09 9.90 -  cotton cloth carved 

with  

   flowers, women cotton 

cloth 

5. Utensil    5 16.13 1 - - 3 1 190.86 17.00  -  Ban Chang Thai   

6. Herbs 3 9.68 - 2 1 - 1 94.28 8.40 -  Plastic wicker work 

Nylon  

    Kratrib 

      total 31 100.00 3 6 8 9 5 1,122.15 100.00   - Luke Prakob herb 

 

  It was found that from what have mentioned, Thai Post newspaper has 

been presenting news and articles altogether to the most with themes Clothes and 

garments at a percentage of 22.61% . 
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  The lesser ones ever Foods at 17.39% and themes on Beverages 

presented to the least by Thai Post newspaper at 13.91 % 

 

  For frequencies in presenting news themes and articles themes 

altogether, it was found that in march, there were most presentations of news themes 

and articles themes altogether at 33 times with presentation an Clothes and garments at 

8 times, Utensil and decorate ornament at 7 times. As for Beverages, Herbs, not food 

and medicine at 6 times each. Beverages, Creative arts and souvenirs, at 5 time each, 

For Foods, Utensil and decorate ornament 4 times each. As for December, Thai Post 

newspaper presented themes an Foods, Clothes and garments, Utensil and decorate 

ornament to the least at 3 times each. As for Beverages, Creative arts and souvenirs, 

Herbs, not to and medicine, no presentation was made. 

 

  As for spaces in presenting news and writer, Thai Post Newspaper has 

given spaces for presentation of themes an Clothes and garments to the most at 674.00 

inches per column. The lesser ones are Foods at 696.08 inches per column and the 

least to presentation of news and articles an Beverages at 336.11 inches inches per 

column ( as stated in table 4-22) 

 

Table  4-22 : News and Articles of OTOP presented by Thai Post newspaper from  

1st December 2003 – 30th April 2004 (1,520 issues) 

  
News  and  articles Frequencies  of  news  and space  of  news  and 

combined articles  combined articles  combined Type  of  theme 

amount percentage Dec. Jan. Feb. Mar. Apr. inches  per  column percentage 

Remarks 

1. Foods 20 17.39 1 4 5 5 5 496.08 18.49  

2. Beverages 16 13.91 - 5 2 4 5 336.11 12.53  

3. Clothes 26 22.61 1 6 6 8 5 674.00 25.12  

4. Arts 17 14.78 - 5 2 5 5 371.18 13.84  

5. Utensil    19 16.52 1 -4 2 7 5 450.95 16.81  

6. Herbs 17 14.78 - 6 3 4 4 354.37 13.21  

      total 115 100.00 3 30 20 33 29 2,682.69 100.00  
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4.2 The outcome of evaluation of public relation costs. 

 

From the study on 10 Thai language daily newspapers from December 2003 till 

April 2004, classification on specific newspaper was made as follows:- 

 

4.2.1 Matichon newspaper 

 

It was found from the study on Matichon newspaper in five months from 1st 

December 2003 till 30th April 2004 that Matichon newspaper had expenses on 

advertisements 1,500 baht per column inch, hence, spaces used in presentation of 

articles on Herbs, not food and medicine cost to the most for 252.98 column inches at 

379,470 bahts. The lesser one Foods for 225.25 column inches at 337,875 bahts and 

spaces for presentation of articles consumed to the least for Clothes and garments 

using 55.95 column inches cost 83,935 bahts (as stated in table 4-23)  

 

Table 4-23 :  Denotes spaces and costs of advertisings in Matichon newspaper  

from 1st  December 2003 – 30th April 2004  

 

amount of space cost of advertise 
Type of them 

( per column ) ( baht ) 

Remark 

 

1. Foods 225.25 337,875 Per column 1,500 baht 

2. Beverages 109.10 163,650  

3. Clothes 55.95 83,925  

4. Arts 190.93 285,000  

5. Utensil 87.00 130,500  

6. Herbs 252.98 379,470  

      total 921.21 1,381,815  
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4.2.2  Bangkok Business newspaper 

 

It was found from the study on Bangkok Business newspaper in five months 

from 1st December 2003 till 30th April 2004 that Bangkok Business newspaper had 

expenses on advertisements 990 baht per column inch, hence, spaces used in 

presentation of articles on Created Arts and Souvenir cost to the most for 466.21 

column inches at 461,547.90 bahts. The lesser one Foods for 400.73 column inches at 

396,722.70 bahts and spaces for presentation of articles consumed to the least for 

Beverages using 24.44 column inches cost 24,195.60 bahts (as stated in table 4-24)  

 

Table 4-24 : Denotes spaces and costs of advertisings in Bangkok Business newspaper  

from 1st December 2003 – 30th April 2004 

 

amount of space cost of advertise 
Type of them 

( per column ) ( baht ) 

Remark 

 

1. Foods 400.73 396,722.70 Per column 990 baht 

2. Beverages 24.44 24,195.60  

3. Clothes 85.16 84,308.40  

4. Arts 466.21 461.547.90  

5. Utensil    319.16 315,968.40  

6. Herbs 248.95 246,460.50  

      total 1,544.65 1,529,203.50  
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4.2.3 Naew Na newspaper 

 

It was found from the study on Naew Na newspaper in five months from 1st 

December 2003 till 30th April 2004 that Naew Na newspaper had expenses on 

advertisements 990 baht per column inch, hence, spaces used in presentation of 

articles on herbs that are not food and medicine cost to the most for 64.17 column 

inches at 63,528.30 bahts. The lesser one Created Arts and Souvenir for 59.93 column 

inches at 59,330.70 bahts and spaces for presentation of articles consumed to the least 

for Beverages, Clothes and garments not to presentation (as stated in table 4-25)  

 

Table 4-25 :  Denotes spaces and costs of advertisings in Naew Na newspaper  

from 1st  December 2003 – 30th April 2004 

 

amount of space cost of advertise 
Type of them 

( per column ) ( baht ) 

Remark 

 

1. Foods - - Per column 990 baht 

2. Beverages - -  

3. Clothes - -  

4. Arts 59.93 59,330.70  

5. Utensil    30.11 29,808.90  

6. Herbs 64.17 63,528.30  

      total 154.21 152,667.90  
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4.2.4  Thai Rath  newspaper 

 

It was found from the study on Thai Rath newspaper in five months from 1st 

December 2003 till 30th April 2004 that Thai Rath newspaper had expenses on 

advertisements 2,600 baht per column inch, hence, spaces used in presentation of 

articles on Created Arts and Souvenir cost to the most for 364.10 column inches at 

946,660 bahts. The lesser one Utensil and decorate ornament for 182.05 column 

inches at 473,330 bahts and spaces for presentation of articles consumed to the least 

for Beverages not to presentation (as stated in table 4-26)  

 

Table 4-26 :  Denotes spaces and costs of advertisings in Thai Rath newspaper  

from 1st December 2003 – 30th April 2004  

 

amount of space cost of advertise 
Type of them 

( per column ) ( baht ) 

Remark 

 

1. Foods 36.41 94,666 Per column 2,600 baht 

2. Beverages - -  

3. Clothes 102.93 267,618  

4. Arts 364.10 946,660  

5. Utensil    182.05 473,330  

6. Herbs 139.34 362,284  

      total 824.83 2,144,558  
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4.2.5  Daily News  newspaper 

 

It was found from the study on Daily News newspaper in five months from 1st 

December 2003 till 30th April 2004 that Daily News newspaper had expenses on 

advertisements 2,500 baht per column inch, hence, spaces used in presentation of 

articles on Foods cost to the most for 118.20 column inches at 295,500 bahts. The 

lesser one Utensil and decorate ornament for 67.11 column inches at 167,775 bahts 

and spaces for presentation of articles consumed to the least for Beverages not to 

presentation (as stated in table 4-27)  

 

Table 4-27 :  Denotes spaces and costs of advertisings in Daily News newspaper  

from 1st December 2003 – 30th April 2004 

 

amount of space cost of advertise 
Type of them 

( per column ) ( baht ) 

Remark 

 

1. Foods 118.20 295,500 Per column 2,500 baht 

2. Beverages - -  

3. Clothes 63.51 158,775  

4. Arts 60.22 165,550  

5. Utensil    67.11 167,775  

6. Herbs 36.41 91,025  

      total 345.45 863,625  
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4.2.6  Kaw Sod newspaper 

 

It was found from the study on Kaw Sod newspaper in five months from 1st 

December 2003 till 30th April 2004 that Kaw Sod newspaper had expenses on 

advertisements 990 baht per column inch, hence, spaces used in presentation of 

articles on Foods cost to the most for 116.62 column inches at 115,453.80 bahts. The 

lesser one Herbs, not food and medicine for 74.06 column inches at 73,319.40 bahts 

and spaces for presentation of articles consumed to the least for Utensil and decorate 

ornament for 36.41 column inches at 36,045.90 bahts (as stated in table 4-28)  

 

Table 4-28 :  Denotes spaces and  costs of advertisings in Kaw Sod newspaper  

from 1st  December 2003 – 30th April 2004  

 

amount of space cost of advertise 
Type of them 

( per column ) ( baht ) 

Remark 

 

1. Foods 116.62 115,453.80 Per column 990 baht 

2. Beverages 44.78 44,332.20  

3. Clothes 55.32 54,766.80  

4. Arts 47.44 46,965.60  

5. Utensil    36.41 36,045.90  

6. Herbs 74.06 73,319.40  

      total 374.63 370,883.70  
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4.2.7  Kom Chad Luk newspaper 

 

It was found from the study on Kom Chad luk newspaper in five months from 

1st December 2003 till 30th April 2004 that Kom Chad luk newspaper had expenses on 

advertisements 1,500 baht per column inch, hence, spaces used in presentation of 

articles on Foods cost to the most for 350.59 column inches at 525,885 bahts. The 

lesser one Created Arts and Souvenir for 306.03 column inches at 459,045 bahts and 

spaces for presentation of articles consumed to the least for Herbs, not food and 

medicine for 69.86 column inches at 104,790 bahts (as stated in table 4-29)  

 

Table 4-29 :  Denotes spaces and costs of advertisings in Kom Chad luk newspaper 

from 1st December 2003 – 30th April 2004  

 

amount of space cost of advertise 
Type of them 

( per column ) ( baht ) 

Remark 

 

1. Foods 350.59 525,885 Per column 1,500 baht 

2. Beverages 137.47 206,205  

3. Clothes 117.82 176,730  

4. Arts 306.03 459,045  

5. Utensil    156.35 234,525  

6. Herbs 69.86 104,790  

      total 1,138.12 1,707,180  
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4.2.8  Manager newspaper 

 

It was found from the study on Manager newspaper in five months from 1st 

December 2003 till 30th April 2004 that Manager newspaper had expenses on 

advertisements 990 baht per column inch, hence, spaces used in presentation of 

articles on Created Arts and Souvenir cost to the most for 43.69 column inches at 

43,253.10 bahts. The lesser one Herbs, not food and medicine for 31.16 column inches 

at 30,848.40 bahts and spaces for presentation of articles consumed to the least for 

Foods, Beverages, Clothes and garments for 12.76 column inches at 12,632.40 bahts 

(as stated in table 4-30)  

 

Table 4-30 :  Denotes spaces and costs of advertisings in Manager newspaper  

from 1st December 2003 – 30th April 2004 

 

amount of space cost of advertise 
Type of them 

( per column ) ( baht ) 

Remark 

 

1. Foods 12.76 12,632.40 Per column 990 baht 

2. Beverages 12.76 12,632.40  

3. Clothes 12.76 12,632.40  

4. Arts 43.69 43,253.10  

5. Utensil    25.29 25,037.10  

6. Herbs 31.16 30,848.40  

      total 138.42 137,035.80  
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4.2.9  Ban Muang newspaper 

 

It was found from the study on Ban Muang newspaper in five months from 1st 

December 2003 till 30th April 2004 that Ban Muang newspaper had expenses on 

advertisements 700 baht per column inch, hence, spaces used in presentation of 

articles on Clothes and garments cost to the most for 107.80 column inches at 75,460 

bahts. The lesser one Foods for 96.03 column inches at 67,221 bahts and spaces for 

presentation of articles consumed to the least for Beverages, Created Arts and 

Souvenir, Utensil and decorate ornament not to presentation (as stated in table 4-31)  

 

Table 4-31 :  Denotes spaces and costs of advertisings in Manager newspaper  

from 1st December 2003 – 30th April 2004 

 

amount of space cost of advertise 
Type of them 

( per column ) ( baht ) 

Remark 

 

1. Foods 96.03 67,221 Per column 700 baht 

2. Beverages - -  

3. Clothes 107.80 75,460  

4. Arts - -  

5. Utensil    - -  

6. Herbs 30.39 21,273  

      total 234.22 163,954  
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4.2.10  Thai Post newspaper 

 

It was found from the study on Thai Post newspaper in five months from 1st 

December 2003 till 30th April 2004 that Thai Post newspaper had expenses on 

advertisements 1,500 baht per column inch, hence, spaces used in presentation of 

articles on Clothes and garments cost to the most for 413.91 column inches at 620,865 

bahts. The lesser one Foods for 235.99 column inches at 353,985 bahts and spaces for 

presentation of articles consumed to the least for Beverages for 76.02 column inches at 

114,030 bahts (as stated in table 4-32)  

 

Table 4-32 :  Denotes spaces and costs of advertisings in Thai Post newspaper  

from 1st December 2003 – 30th April 2004  

 

amount of space cost of advertise 
Type of them 

( per column ) ( baht ) 

Remark 

 

1. Foods 235.99 353,985 Per column 1,500 baht 

2. Beverages 76.02 114,030  

3. Clothes 413.91 620,865  

4. Arts 111.09 166,635  

5. Utensil    190.86 286,290  

6. Herbs 94.28 141,420  

      total 1,122.15 1,683,225  
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4.3 The outcome of analysis of questionnaires from entrepreneurs in daily 

newspaper. 

  

 The gatherings of gatherings of questionnaires from all 10 renowned 

newspapers using opened-end questionnaires to give independency to replier. Thus, 

newspaper professionals of editorial department who have duty to write news and 

articles on all 6 types of OTOP 20 of them altogether. Presentation of results of 

printing agencies has been arranged as follows:- 

 

 4.3.1 Government policies promotion and support process for promotion of 

OTOP 

 

 Government of questionnaires from newspaper entrepreneurs revealed that all 

10 daily newspapers planned to support government policies to promotion OTOP 

project. In this case, the printing agencies have proposed ways to promote and support 

government policies that can be summarized as follows:- 

 

    4.3.1.1  Printing agencies will give importance to presentations of news 

and articles on OTOP because they will enable producers to earn more and varieties of 

products on newspapers pages 

  4.3.1.2   Printing agencies will promote and support government 

policies to promote OTOP project by newspapers pages regularly to accustomed 

readers and promoted interest. 

 

4.3.2 Regulations of presentations of news on Ford type OTOP in daily 

newspapers. 

  

 Gatherings of questionnaires from newspaper entrepreneurs revealed that all 10 

daily newspapers have their own regulations in presenting news on foul type OTOP 

that can be summarized as follows:- 

  4.3.2.1   The printing agencies have their regulations based on current 

appetite of people ,what King of food instance eating for healthiness, secure from 
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illness. If sources of information are accurate or approved of tastiness and having 

nutrition values, they will be printed . 

  Limitations to presentation of food type of OTOP news in daily 

newspapers. 

Food type products have many news and articles. The printing agencies 

choose news and articles that distinctive and demand of people. 

 Proposals on presentation of news on food type of OTOP news in 

daily newspapers. 

 Food type products entrepreneurs should improve their products of 

standard levels. 

 

4.3.3  Regulation of presentation of news on beverage type OTOP in daily 

newspapers. 

 

Gatherings of questionnaires from newspaper entrepreneurs revealed that all 10 

daily newspapers have their own regulations in presenting news on foul type OTOP 

that can be summarized as follows:- 

 4.3.3.1  The printing agencies have regulations based on consideration 

from demand of consumers and advantage of consumers. 

 4.3.3.2  The printing agencies have regulations based on consideration 

from standard approved beverages. 

 4.3.3.3  The printing agencies have regulations based on consideration 

from nicely packed products and rare of sight and special considerations will be 

practiced. 

Limitations to presentation of beverages type of OTOP news in  

daily newspapers. 

 Beverages type products are merely printed because of repeated liners. 

 Proposals on presentation of news on beverages type of OTOP 

news in daily newspapers. 

 (1) It was found from studies that consumers care about health so the 

production of health beverages will be highly favoured by consumers. 

 (2) Products and packages should varied and tasty. 
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4.3.4 Regulations of presentation of new on clothes and garment type OTOP in 

daily newspapers. 

 

Gatherings of questionnaires from newspaper entrepreneurs revealed that all 10 

daily newspapers have their own regulations in presenting news on clothes and 

garment type OTOP that can be summarized  as follows:- 

 4.3.4.1 The printing agencies have their regulations in their selection of 

news and articles concerning clothes and garment that have outstanding identities, 

fineness and difficult to produce. 

 4.3.4.2 The printing agencies have their regulations in their selection of 

news and articles concerning clothes and garment that recirdprizes and attractive. 

  Limitation to presentation on news of OTOP concerning clothes 

and garment in daily newspaper 

  Most of the clothes and garment products being printed received prizes 

and have their own specific dominants. 

 Proposals to presentation on news of OTOP concerning clothes and 

garment in daily newspapers. 

 (1) Clothes and garment products entrepreneurs should search for 

distinctive features of garments for designing of modern patterns gracefully 

noticeable. 

 (2) The state should support in all 2 pects to bring Thai garments to 

fame owing to the world. This talent in weaving. 

 

 4.3.5 Regulations of presentations of news on creative arts and souvenirs 

type of OTOP in daily newspapers. 

 

 Gatherings of questionnaires from newspaper entrepreneurs revealed that all 10 

daily newspaper have their own regulations in presenting news on creative arts and 

souvenirs type OTOP that on creative arts and souvenirs type OTOP that can be 

summarized as follows: 
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  4.3.5.1   Printing agencies have regulations in selecting news and 

articles concerning creative arts and souvenirs having fitness, distinctive and 

outstanding features. 

  4.3.5.2   Printing agencies have regulations in selecting news and 

articles concerning creative arts and souvenirs that are able to find simple materials for 

creation of fine-looking works. 

 Limitations to presentation on news of OTOP concerning creative 

arts and souvenirs in daily newspapers. 

  Most of the creative arts and souvenirs products being printed will be 

selected from products that are nice, distinctive and noticeable. Although having not 

many yet. 

  Proposals to presentation of news on creative arts and souvenirs 

type of OTOP in daily newspapers. 

  Entrepreneurs of creative arts and souvenirs products. Should have 

initiativeness. 

 

  4.3.6 Criterion in product presentation on tambol, one product, utensil and 

decoration ornament in daily newspaper. 

 

 The collection of questionaire of operator, newspaper in 10 copies have 

criterion in presenting products, in utensil and decoration ornament are summarized as 

follows:- 

  4.3.6.1   The press has criterion in selecting news and matter of utensil 

and decoration ornament, which considering aspect of usage and materials. 

  4.3.6.2   The press has criterion in selecting news by considering 

strange, charming, symbolic and beauty. 

 Limitation of presenting news of OTOP concerning utensil and 

decoration ornament in daily newspaper. 

 The products of some kind that received printed has high price, buyer 

are only some group. 
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Proposals of presenting news on utensil and decoration ornament 

typeof OTOP in daily newspaper 

 1) The operator should design to be strange, charming, symbolic which 

will absorb buyer’s interest a lot. 

 2) The government should train skill to operator to gain more standard 

and export overseas. 

 

 4.3.7 Criterion of presenting news in herb that is not food and medicine in 

daily newspaper 

 
 The collection of questionaire of operator, in 10 issues, has criterion in 

presenting products is as follow:- 

  4.3.7.1   The press has criterion by considering from people popularity 

such as massage for relaxing, smell etc. 

  4.3.7.2   The press has criterion by selecting news by considering easily 

found in household, and being therapy which are not realized by people. 

 Limitation of presentation news of OTOP concerning herb that is 

not food and medicine in daily newspaper  

 The products that are received printed mostly will be the same. 

Proposals of presenting news on herb not food and medicine type of 

OTOP in daily newspaper  

  1) The operator should produce by standard and certified for guaranty 

to buyers. 

  2) The operator should search herb curricula to be variety. 

 

 4.3.8 The newspaper can have a role to present news to help operator to 

supply products more. 

 The collection of questionnaire of operator, 10 newspaper has a role in 

presenting as follow:- 

  4.3.8.1   The newspaper has duty to present news various kind so it 

spreads income to producers. 



Duangrutai  Mankhong   Research Results / 84 

  4.3.8.2   The product that receives printed will be widely known. After 

readers received news more, it is an opportunity to select consumption or buying 

products more. 

  4.3.8.3   Some products that are not known after being printed, will be 

interested to readers. 

  4.3.8.4   Language used in writing should impress interesting of 

readers. 

  4.3.8.5  After government arranged “OTOPCITY” in Muangtongthani, 

newspaper presented news for people to come to select a lot. 

4.3.8.6   The study products will have more sale target and income. 

 

 4.3.9 Attitude of operator in presenting news 

  

The collection of questionaires in 10 issues are summarized as follow:- 

  4.3.9.1   Daily newspaper has duty to present news as well. 

 

 4.3.10 Opinion of operator about newspaper now in presenting news of 

products. 

  

By collection of questionaires of 10 newspaper, the operator are summarized as 

follow:- 

  4.3.10.1  Newspaper now has duty to present news as well and 

compatible to government policy. 
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4.4 The outcome of analysis of questionaire of operator in daily newspaper  

267 persons, this study has determined as follow: 

 

4.4.1 Part 1 basic data 

  4.4.1.1   sex 

The questionnaire collected, respondents mostly are female 53.56% and 

male 46.44%. 

 

Table 4-33 : Sex 

 

 

Data 

 

Food 

N=50 

Beverages

N=34 

Clothes 

N=48 

Arts 

N=51 

Utensil 

N=42 

Herbs 

N=42 

Mean 

N=267

 

1.  SEX 

     1)  male 

 

     2)  female 

 

 

 

 

36.00 

(18) 

64.00 

(32) 

 

 

41.18 

(14) 

58.82 

(20) 

 

 

35.42 

(17) 

64.58 

(31) 

 

 

70.59 

(36) 

29.41 

(15) 

 

 

57.14 

(24) 

42.86 

(18) 

 

 

35.71 

(15) 

64.29 

(27) 

 

 

 

46.44 

(124) 

53.56 

(143) 

 100.00 100.00 100.00 100.00 100.00 100.00 100.00
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  4.4.1.2   Period of establishment 

The questionnaire, the period more than 5 years over, mostly 46.82%, 

secondly period of operation 3-4 years 33.33% and period of establishment is between 

1-2 years 19.85%. 

 

Table 4-34 : Period of establishment 

 

 

Data 

 

Food 

N=50 

Beverages

N=34 

Clothes 

N=48 

Arts 

N=51 

Utensil 

N=42 

Herbs 

N=42 

Mean 

N=267

 

2.Period of establishment 

     1)     5 years over 

 

2) between 3-4 

years 

3) between 1-2 

years 

 

 

 

48.00 

(24) 

36.00 

(18) 

16.00 

(8) 

 

 

50.00 

(17) 

29.41 

(10) 

20.59 

(7) 

 

 

48.83 

(22) 

37.50 

(18) 

16.67 

(8) 

 

 

31.37 

(16) 

37.25 

(19) 

31.37 

(16) 

 

 

50.00 

(21) 

28.57 

(12) 

21.43 

(9) 

 

 

59.52 

(25) 

28.57 

(12) 

11.90 

(5) 

 

 

 

46.82 

(125) 

33.33 

(89) 

19.85 

(53) 

 100.00 100.00 100.00 100.00 100.00 100.00 100.00
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4.4.1.3   Founders of group 

  The questionaire, founders mostly are leader and member 89.51% and 

not member 10.49%. 

 

Table 4-35 : Founders of group 

 

 

Data 

 

Food 

N=50 

Beverages

N=34 

Clothes 

N=48 

Arts 

N=51 

Utensil 

N=42 

Herbs 

N=42 

Mean 

N=267

 

3. Founders of group 

1)  leader and   

     member 

2)  not member 

 

 

 

 

92.00 

(46) 

8.00 

(4) 

 

 

85.29 

(29) 

14.71 

(5) 

 

 

87.50 

(42) 

12.50 

(6) 

 

 

94.12 

(48) 

5.88 

(3) 

 

 

92.86 

(39) 

7.14 

(3) 

 

 

83.33 

(35) 

16.67 

(7) 

 

 

 

89.51 

(239) 

10.49 

(28) 

 100.00 100.00 100.00 100.00 100.00 100.00 100.00
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  4.4.1.4   Occupation 

  The questionaire, at present,member of occupation are 62.92% and 

other occupation is 37.08%. 

 

Table 4-36 : Occupation 

 

 

Data 

 

Food 

N=50 

Beverages

N=34 

Clothes 

N=48 

Arts 

N=51 

Utensil 

N=42 

Herbs 

N=42 

Mean 

N=267

 

4. Occupation 

1)  only    

     occupation   

2)  other 

     occupation 

 

 

 

44.00 

(22) 

56.00 

(28) 

 

 

35.29 

(12) 

64.71 

(22) 

 

 

39.58 

(19) 

60.42 

(29) 

 

 

82.35 

(42) 

17.65 

(9) 

 

 

85.71 

(36) 

14.29 

(6) 

 

 

88.10 

(37) 

11.90 

(5) 

 

 

 

62.92 

(168) 

37.08 

(99) 

 100.00 100.00 100.00 100.00 100.00 100.00 100.00
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  4.4.1.5   Accommodation 

Today member lived in area 89.14% and live outside area 10.86% 

 

Table 4-37 : Accommodation 

 

 

Data 

 

Food 

N=50 

Beverages

N=34 

Clothes 

N=48 

Arts 

N=51 

Utensil 

N=42 

Herbs 

N=42 

Mean 

N=267

 

5.  Accommodation 

1)  in area    

        

2)  outside area 

      

 

 

 

68.00 

(34) 

32.00 

(16) 

 

 

94.12 

(32) 

5.88 

(2) 

 

 

91.67 

(44) 

8.33 

(4) 

 

 

96.08 

(49) 

3.92 

(2) 

 

 

95.24 

(40) 

4.76 

(2) 

 

 

92.86 

(39) 

7.14 

(3) 

 

 

 

89.14 

(238) 

10.86 

(29) 

 100.00 100.00 100.00 100.00 100.00 100.00 100.00
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  4.4.1.6   Amount of member 

More than 10 persons 50.56% secondly 5-9 persons 36.70% and 

member 1-4 persons 12.73% 

 

Table 4-38 : Amount of member 

 

 

Data 

 

Food 

N=50 

Beverages

N=34 

Clothes 

N=48 

Arts 

N=51 

Utensil 

N=42 

Herbs 

N=42 

Mean 

N=267

 

6.Amount of member 

1)  more than    

      10 persons 

2)  5-9 persons 

 

3)  1-4 persons 

      

 

 

 

62.00 

(31) 

32.00 

(16) 

6.00 

(3) 

 

 

55.88 

(19) 

32.35 

(11) 

11.76 

(4) 

 

 

56.25 

(27) 

33.33 

(16) 

10.42 

(5) 

 

 

37.25 

(19) 

45.10 

(23) 

17.65 

(9) 

 

 

45.24 

(19) 

33.33 

(14) 

21.43 

(9) 

 

 

47.62 

(20) 

42.86 

(18) 

9.52 

(4) 

 

 

 

50.56 

(135) 

36.70 

(98) 

12.73 

(34) 

 100.00 100.00 100.00 100.00 100.00 100.00 100.00
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  4.4.1.7   Present member 

There are increasing 51.31% secondly same amount 37.83% and 

reduced 10.86% 

 

Table 4-39 : Present member 

 

 

Data 

 

Food 

N=50 

Beverages

N=34 

Clothes 

N=48 

Arts 

N=51 

Utensil 

N=42 

Herbs 

N=42 

Mean 

N=267

 

7. Present member 

1)  increasing    

       

2) same amount 

 

3)  reduced 

      

 

 

 

52.00 

(26) 

44.00 

(22) 

4.00 

(2) 

 

 

29.41 

(10) 

61.76 

(21) 

8.82 

(3) 

 

 

66.67 

(32) 

29.17 

(14) 

4.17 

(2) 

 

 

56.86 

(29) 

33.33 

(17) 

9.80 

(5) 

 

 

50.00 

(21) 

28.57 

(12) 

21.43 

(9) 

 

 

45.24 

(19) 

35.71 

(15) 

19.05 

(8) 

 

 

 

51.31 

(137) 

37.83 

(101) 

10.86 

(29) 

 100.00 100.00 100.00 100.00 100.00 100.00 100.00

 

 

4.4.2 Part 2  Production status 

 

  4.4.2.1   Reason that cause product 

  The questionaire, the reason to be occupation most are 54.68% 

secondly spare time, 34.46% and reason for making product least is knowledge at 

community and in the past. 
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Table 4-40 : Reason that cause product 

 

 

Data 

 

Food 

N=50 

Beverages

N=34 

Clothes 

N=48 

Arts 

N=51 

Utensil 

N=42 

Herbs 

N=42 

Mean 

N=267

 

1. Reason that cause 

product 

    1)  make along  

         times    

    2)  knowledge at 

         community and 

         in the past 

    3)  spare time 

 

    4)  can not from 

         financial  

         institution 

    5) to be occupation 

 

    6)  government  

          support 

     7)  other   

      

 

 

 

 

6.00 

(3) 

0.00 

(0) 

 

34.00 

(17) 

8.00 

(4) 

 

42.00 

(21) 

10.00 

(5) 

0.00 

(0) 

 

 

 

2.94 

(1) 

0.00 

(0) 

 

38.24 

(13) 

2.94 

(1) 

 

50.00 

(17) 

5.88 

(2) 

0.00 

(0) 

 

 

 

2.08 

(1) 

0.00 

(0) 

 

37.50 

(18) 

2.08 

(1) 

 

41.67 

(20) 

16.67 

(8) 

0.00 

(0) 

 

 

 

1.96 

(1) 

0.00 

(0) 

 

33.33 

(17) 

0.00 

(0) 

 

60.78 

(31) 

3.92 

(2) 

0.00 

(0) 

 

 

 

0.00 

(0) 

0.00 

(0) 

 

28.57 

(12) 

0.00 

(0) 

 

71.43 

(30) 

0.00 

(0) 

0.00 

(0) 

 

 

 

0.00 

(0) 

0.00 

(0) 

 

35.71 

(15) 

0.00 

(0) 

 

64.29 

(27) 

0.00 

(0) 

0.00 

(0) 

 

 

 

2.25 

(6) 

0.00 

(0) 

 

34.46 

(92) 

2.25 

(6) 

 

54.68 

(146) 

6.37 

(17) 

0.00 

(0) 

 100.00 100.00 100.00 100.00 100.00 100.00 100.00
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  4.4.2.2   Problem about production status 

  The questionaires, problem about production is location of operation 

mostly 61.42% secondly unsystematic plan 26.22%, and leader are not enough time 

least 4.12%. 

 

Table 4-41 : Problem about production status 

 

 

Data 

 

Food 

N=50 

Beverages

N=34 

Clothes 

N=48 

Arts 

N=51 

Utensil 

N=42 

Herbs 

N=42 

Mean 

N=267

 

2. Problem about 

production status 

    1)  problem of  

         location    

    2)  member not 

         participle          

    3)  leader not  

         enough time 

    4)  unsystematics 

         plan          

   5)  other   

      

 

 

 

 

36.00 

(18) 

18.00 

(9) 

12.00 

(6) 

34.00 

(17) 

0.00 

(0) 

 

 

 

 

41.18 

(14) 

11.76 

(4) 

5.88 

(2) 

41.18 

(14) 

0.00 

(0) 

 

 

 

 

47.92 

(23) 

14.58 

(7) 

4.17 

(2) 

33.33 

(16) 

0.00 

(0) 

 

 

 

 

64.71 

(33) 

3.92 

(2) 

1.96 

(1) 

29.41 

(15) 

0.00 

(0) 

 

 

 

 

92.86 

(39) 

0.00 

(0) 

0.00 

(0) 

7.14 

(3) 

0.00 

(0) 

 

 

 

 

88.10 

(37) 

0.00 

(0) 

0.00 

(0) 

11.90 

(5) 

0.00 

(0) 

 

 

 

 

61.42 

(164) 

8.24 

(22) 

4.12 

(11) 

26.22 

(70) 

0.00 

(0) 

 

 100.00 100.00 100.00 100.00 100.00 100.00 100.00

 

 

  4.4.2.3   Thinking or suggestion about production status 

  Thinking or suggestion about  production location mostly narrow 

51.31% secondly is 30.34% without modern equipment. 
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Table 4-42 : Thinking or suggestion about production status 

 

 

Data 

 

Food 

N=50 

Beverages

N=34 

Clothes 

N=48 

Arts 

N=51 

Utensil 

N=42 

Herbs 

N=42 

Mean 

N=267

 

3.  Thinking or    

     suggestion about  

     production status 

    1) government to  

        support products 

        process    

    2) product location 

         not comfortable   

    3)  without modern  

         equipment 

    4)  no answer 

                   

         

 

 

 

 

26.00 

(13) 

 

36.00 

(18) 

20.00 

(10) 

18.00 

(9) 

 

 

 

 

 

8.82 

(3) 

 

35.29 

(12) 

55.88 

(19) 

0.00 

(0) 

 

 

 

 

 

20.83 

(10) 

 

41.67 

(20) 

35.42 

(17) 

2.08 

(1) 

 

 

 

 

 

13.73 

(7) 

 

54.90 

(28) 

31.37 

(16) 

0.00 

(0) 

 

 

 

 

 

4.76 

(2) 

 

76.19 

(32) 

19.05 

(8) 

0.00 

(0) 

 

 

 

 

 

4.76 

(2) 

 

64.29 

(27) 

26.19 

(11) 

4.76 

(2) 

 

 

 

 

 

13.86 

(37) 

 

51.31 

(137) 

30.34 

(81) 

4.49 

(12) 

 

 100.00 100.00 100.00 100.00 100.00 100.00 100.00

 

 

 4.4.3 Part 3 capital status 

 

  4.4.3.1   Problem about capital status 

  Problem about capital high mostly 40.07% secondly is lacking of 

capital in operation, 20.97% and capital status least which cannot loan from financial 

institution and lack of labor 3.00%. 
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Table 4-43 : Problem about capital status 

 

 

Data 

 

Food 

N=50 

Beverages

N=34 

Clothes 

N=48 

Arts 

N=51 

Utensil 

N=42 

Herbs 

N=42 

Mean 

N=267

 

1. Problem about 

capital status 

    1)  capital high  

          

    2)  lack of material 

                   

    3)  lacking of 

         capital in 

         operation 

    4)  tools not 

         modern  

    5)  can not loan  

         from financial  

         institution 

    6)  lack of labor  

           

    7)  lack of skill   

      

    8)  other 

 

 

 

 

22.00 

(11) 

16.00 

(8) 

20.00 

(10) 

 

10.00 

(5) 

12.00 

(6) 

 

6.00 

(3) 

14.00 

(7) 

0.00 

(0) 

 

 

 

23.53 

(8) 

17.65 

(6) 

29.41 

(10) 

 

20.59 

(7) 

2.94 

(1) 

 

2.94 

(1) 

2.94 

(1) 

0.00 

(0) 

 

 

 

27.08 

(13) 

12.50 

(6) 

27.08 

(13) 

 

22.92 

(11) 

2.08 

(1) 

 

2.08 

(1) 

6.25 

(3) 

0.00 

(0) 

 

 

 

56.86 

(29) 

3.92 

(2) 

13.73 

(7) 

 

23.53 

(12) 

0.00 

(0) 

 

1.96 

(1) 

0.00 

(0) 

0.00 

(0) 

 

 

 

57.14 

(24) 

4.76 

(2) 

16.67 

(7) 

 

19.05 

(8) 

0.00 

(0) 

 

2.38 

(1) 

0.00 

(0) 

0.00 

(0) 

 

 

 

52.38 

(22) 

7.14 

(3) 

21.43 

(9) 

 

16.67 

(7) 

0.00 

(0) 

 

2.38 

(1) 

0.00 

(0) 

0.00 

(0) 

 

 

 

40.07 

(107) 

10.11 

(27) 

20.97 

(56) 

 

18.73 

(50) 

3.00 

(8) 

 

3.00 

(8) 

4.12 

(11) 

0.00 

(0) 

 100.00 100.00 100.00 100.00 100.00 100.00 100.00
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  4.4.3.2   Opinion and suggestion of capital status 

  Opinion and proposals about capital is government support in products 

quality most 42.70% secondly knowledge ability of people to advise, 38.20%, opinion 

and suggestion about capital least government should support to loan 19.10%. 

 

Table 4-44 : Opinion and suggestion of capital status 

 

 

Data 

 

Food 

N=50 

Beverages

N=34 

Clothes 

N=48 

Arts 

N=51 

Utensil 

N=42 

Herbs 

N=42 

Mean 

N=267

 

2. Opinion and 

    suggestion of  

    capital status 

    1)  government 

         support in  

         capital    

    2)  knowledge  

        ability of people 

         to advise 

    3)  government 

         support to loan 

      

 

 

 

 

 

46.00 

(23) 

 

28.00 

(14) 

 

26.00 

(13) 

 

 

 

 

38.24 

(13) 

 

32.35 

(11) 

 

29.41 

(10) 

 

 

 

 

47.92 

(23) 

 

29.17 

(14) 

 

22.92 

(11) 

 

 

 

 

70.59 

(36) 

 

21.57 

(11) 

 

7.84 

(4) 

 

 

 

 

21.43 

(9) 

 

64.29 

(27) 

 

14.29 

(6) 

 

 

 

 

23.81 

(10) 

 

59.52 

(25) 

 

16.67 

(7) 

 

 

 

 

42.70 

(114) 

 

38.20 

(102) 

 

19.10 

(51) 

 100.00 100.00 100.00 100.00 100.00 100.00 100.00
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4.4.4 Part 4 Marketing status 

 

 4.4.4.1   Type of products  

 Most products produced are art and souvenir 19.10%, secondly food 

18.73% and least is drinks, 12.73% divide by questionaires by type, (this study has 

sample group most in art and souvenir) 

 

Table 4-45 : Type of products 

 

 

Data 

 

Food 

N=50 

Beverages

N=34 

Clothes 

N=48 

Arts 

N=51 

Utensil 

N=42 

Herbs 

N=42 

Mean 

N=267

 

1. Type of products 

    1)  Food 

 

    2)  Beverages 

 

    3)  Clothes and 

          garment 

    4)  Arts 

 

    5)  Utensil 

 

    6)  Herbs not food 

         and medicine 

           

 

 

100.00

(50) 

0.00 

(0) 

0.00 

(0) 

0.00 

(0) 

0.00 

(0) 

0.00 

(0) 

 

 

 

0.00 

(0) 

100.00 

(34) 

0.00 

(0) 

0.00 

(0) 

0.00 

(0) 

0.00 

(0) 

 

 

 

0.00 

(0) 

0.00 

(0) 

100.00 

(48) 

0.00 

(0) 

0.00 

(0) 

0.00 

(0) 

 

 

 

0.00 

(0) 

0.00 

(0) 

0.00 

(0) 

100.00

(51) 

0.00 

(0) 

0.00 

(0) 

 

 

 

0.00 

(0) 

0.00 

(0) 

0.00 

(0) 

0.00 

(0) 

100.00 

(42) 

0.00 

(0) 

 

 

 

0.00 

(0) 

0.00 

(0) 

0.00 

(0) 

0.00 

(0) 

0.00 

(0) 

100.00

(42) 

 

 

 

18.73 

(50) 

12.73 

(34) 

17.98 

(48) 

19.10 

(51) 

15.73 

(42) 

15.73 

(42) 

 

 100.00 100.00 100.00 100.00 100.00 100.00 100.00
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 4.4.4.2   Certified products group 

 Community 99.25% secondly standard 41.20% certified least is from 

Chulaporn Research institute (more than 1item) 

 

Table 4-46 : Certified products group 

 

 

Data 

 

Food 

N=50 

Beverages

N=34 

Clothes 

N=48 

Arts 

N=51 

Utensil 

N=42 

Herbs 

N=42 

Mean 

N=267

 

2. Certified products  

    group 

    1)  food and  

         medicine  

         standard 

    2)  industrial  

         standard 

    3) Chulaporn 

        Research  

        institute 

    4)  copyright 

 

    5)  community  

         standard 

               

 

 

 

100.00

(50) 

 

0.00 

(0) 

0.00 

(0) 

 

4.00 

(2) 

100.00

(50) 

 

 

 

 

94.12 

(32) 

 

5.88 

(2) 

0.00 

(0) 

 

0.00 

(0) 

94.12 

(32) 

 

 

 

 

0.00 

(0) 

 

0.00 

(0) 

0.00 

(0) 

 

14.58 

(7) 

100.00 

(48) 

 

 

 

 

0.00 

(0) 

 

0.00 

(0) 

0.00 

(0) 

 

0.00 

(0) 

100.00

(51) 

 

 

 

 

0.00 

(0) 

 

9.52 

(4) 

0.00 

(0) 

 

0.00 

(0) 

100.00 

(42) 

 

 

 

 

66.67 

(28) 

 

0.00 

(0) 

0.00 

(0) 

 

0.00 

(0) 

100.00

(42) 

 

 

 

 

41.20 

(110) 

 

2.25 

(6) 

0.00 

(0) 

 

3.37 

(9) 

99.25 

(265) 

 

 

 

 

 

 

 

 



Fac. of Grad. Studies, Mahidol Univ.  M.Sc. (Env. Planning for Community and Rural Dev.) / 99 

 4.4.4.3   Products that produce by demand of people 

 The questionaire of demand of people 94.38% and without people’s 

demand is 5.62% 

 

Table 4-47 : Products that produce by demand of people 

 

 

Data 

 

Food 

N=50 

Beverages

N=34 

Clothes 

N=48 

Arts 

N=51 

Utensil 

N=42 

Herbs 

N=42 

Mean 

N=267

 

3. Products that  

    produce by  

   demand of people 

    1) without  

       people’s demand 

    2) demand of  

         people 

      2.1  customer in  

             area 

      2.2  customer in 

             area same 

             outside area 

      2.3  customer 

             outside area 

         

 

 

 

 

4.00 

(2) 

96.00 

(48) 

27 

 

18 

 

 

3 

 

 

 

 

5.88 

(2) 

94.12 

(32) 

20 

 

10 

 

 

4 

 

 

 

 

4.17 

(2) 

95.83 

(46) 

12 

 

32 

 

 

2 

 

 

 

 

13.73 

(7) 

86.27 

(44) 

13 

 

29 

 

 

2 

 

 

 

 

2.38 

(1) 

97.62 

(41) 

6 

 

30 

 

 

5 

 

 

 

 

2.38 

(1) 

97.62 

(41) 

5 

 

34 

 

 

8 

 

 

 

 

5.62 

(15) 

94.38 

(252) 

83 

 

335 

 

 

24 

 100.00 100.00 100.00 100.00 100.00 100.00 100.00
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 4.4.4.4   Problem about marketing 

 No serving market 55.06%, secondly is government did not support 

21.72% and marketing status problem is product’s quality not standard least 9.74% 

 

Table 4-48 : Problem about marketing 

 

 

Data 

 

Food 

N=50 

Beverages

N=34 

Clothes 

N=48 

Arts 

N=51 

Utensil 

N=42 

Herbs 

N=42 

Mean 

N=267

 

4.  Problem about  

     marketing 

    1)  product’s  

         quality not  

         standard 

    2)  government did  

         not support 

    3)  not interesting  

         in packaging 

    4)  no serving  

         market 

    5)  other 

 

               

 

 

 

100.00

(5) 

 

26.00 

(13) 

40.00 

(20) 

24.00 

(12) 

0.00 

(0) 

 

 

 

 

20.59 

(7) 

 

29.41 

(10) 

38.24 

(13) 

11.76 

(4) 

0.00 

(0) 

 

 

 

 

2.08 

(1) 

 

33.33 

(16) 

6.25 

(3) 

58.33 

(28) 

0.00 

(0) 

 

 

 

 

13.73 

(7) 

 

5.88 

(3) 

0.00 

(0) 

80.39 

(41) 

0.00 

(0) 

 

 

 

 

4.76 

(2) 

 

16.67 

(7) 

0.00 

(0) 

78.57 

(33) 

0.00 

(0) 

 

 

 

 

9.52 

(4) 

 

21.43 

(9) 

0.00 

(0) 

69.05 

(29) 

0.00 

(0) 

 

 

 

 

9.74 

(26) 

 

21.72 

(58) 

13.48 

(36) 

55.06 

(147) 

0.00 

(0) 

 

 100.00 100.00 100.00 100.00 100.00 100.00 100.00
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 4.4.4.5   Opinion and suggestion of marketing status. 

 The questionaire of opinion and suggestion about marketing, 

government should provide most 57.68% secondly should train and improve member 

to have skill to produce standard products. 

 

Table 4-49 : Opinion and suggestion of marketing status. 

 

 

Data 

 

Food 

N=50 

Beverages

N=34 

Clothes 

N=48 

Arts 

N=51 

Utensil 

N=42 

Herbs 

N=42 

Mean 

N=267

 

5. Opinion and  

    suggestion of 

    marketing status. 

    1)  government 

         should provide  

    2)  train and  

       improve member  

       to have skill 

   3)  no answer  

                        

 

 

 

 

54.00 

(27) 

36.00 

(18) 

 

10.00 

(5) 

 

 

 

 

 

50.00 

(17) 

44.12 

(15) 

 

5.88 

(2) 

 

 

 

 

 

54.17 

(26) 

39.58 

(19) 

 

6.25 

(3) 

 

 

 

 

 

58.82 

(30) 

29.41 

(15) 

 

11.76 

(6) 

 

 

 

 

 

61.90 

(26) 

28.57 

(12) 

 

9.52 

(4) 

 

 

 

 

 

66.67 

(28) 

28.57 

(12) 

 

4.76 

(2) 

 

 

 

 

 

57.68 

(154) 

34.08 

(91) 

 

8.24 

(22) 

 

 100.00 100.00 100.00 100.00 100.00 100.00 100.00
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4.4.5 Part 5  status after printed in newspaper 

 

 4.4.5.1 Products that are printed in daily newspaper 

  The printed products 1 time most 95.13% secondly 2 times 4.87% and 

no products are printed 3 times. 

 

Table 4-50 : Products that are printed in daily newspaper 

 

 

Data 

 

Food 

N=50 

Beverages

N=34 

Clothes 

N=48 

Arts 

N=51 

Utensil 

N=42 

Herbs 

N=42 

Mean 

N=267

 

1.  Products that are     

     printed in daily    

     newspaper  

    1)  1 time 

          

    2)  2 times  

               

    3)  3 times  

                        

 

 

 

 

82.00 

(41) 

18.00 

(9) 

0.00 

(0) 

 

 

 

 

 

100.00 

(34) 

0.00 

(0) 

0.00 

(0) 

 

 

 

 

 

95.83 

(46) 

4.17 

(2) 

0.00 

(0) 

 

 

 

 

 

98.04 

(50) 

1.96 

(1) 

0.00 

(0) 

 

 

 

 

 

97.62 

(41) 

2.38 

(1) 

0.00 

(0) 

 

 

 

 

 

100.00

(42) 

0.00 

(0) 

0.00 

(0) 

 

 

 

 

 

95.13 

(254) 

4.87 

(13) 

0.00 

(0) 

 

 100.00 100.00 100.00 100.00 100.00 100.00 100.00

 

 

  4.4.5.2   The result from production help burden reduction in household 

expense. 

  It reduces most 71.16% secondly same amount 20.97% and least is 

increasing debt 1.50%.4.4.5.3   
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Table 4-51 :The result from production help burden reduction in household expense. 

 

 

Data 

 

Food 

N=50 

Beverages

N=34 

Clothes 

N=48 

Arts 

N=51 

Utensil 

N=42 

Herbs 

N=42 

Mean 

N=267

 

2.  The result from  

      production help  

      burden reduction  

      in household 

      expense. 

    1)  reduced  

          

    2)  not reduced 

 

    3)  same amount  

          

    4)  increasing debt  

          

    5)  other 

               

 

 

 

 

 

 

60.00 

(30) 

4.00 

(2) 

22.00 

(11) 

14.00 

(7) 

0.00 

(0) 

 

 

 

 

 

 

 

76.47 

(26) 

2.94 

(1) 

17.65 

(6) 

2.94 

(1) 

0.00 

(0) 

 

 

 

 

 

 

 

79.17 

(38) 

2.08 

(1) 

8.33 

(4) 

10.42 

(5) 

0.00 

(0) 

 

 

 

 

 

 

 

72.55 

(37) 

0.00 

(0) 

23.53 

(12) 

3.92 

(2) 

0.00 

(0) 

 

 

 

 

 

 

 

73.81 

(31) 

0.00 

(0) 

23.81 

(10) 

2.38 

(1) 

0.00 

(0) 

 

 

 

 

 

 

 

66.67 

(28) 

0.00 

(0) 

30.95 

(13) 

2.38 

(1) 

0.00 

(0) 

 

 

 

 

 

 

 

71.16 

(190) 

1.50 

(4) 

20.97 

(56) 

6.37 

(17) 

0.00 

(0) 

 

 100.00 100.00 100.00 100.00 100.00 100.00 100.00

   

 

  4.4.5.3   Satisfaction to result from operation 

  Member are satisfied with result of operation because of demand of 

people 80.52% and dissatisfied of not enough income 15.36% 
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Table 4-52 : Satisfaction to result from operation 

 

 

Data 

 

Food 

N=50 

Beverages

N=34 

Clothes 

N=48 

Arts 

N=51 

Utensil 

N=42 

Herbs 

N=42 

Mean 

N=267

3.  Satisfaction to  

 result from operation 

    1)  satisfied 

 

       1.1 demand of  

              people 

       1.2 more income 

       1.3 serving  

             market 

       1.4 no answer 

    2)  dissatisfied 

 

        2.1 not enough 

              income 

        2.2some product 

             make along 

             times but less 

             income 

        2.3 conflict of 

              member 

        2.4 no answer 

     3)  no idea 

  

 

 

76.00 

(38) 

10 

 

19 

5 

 

4 

16.00 

(8) 

3 

 

2 

 

 

 

1 

 

2 

8.00 

(4) 

 

 

88.24 

(30) 

12 

 

8 

5 

 

5 

11.76 

(4) 

3 

 

0 

 

 

 

0 

 

1 

0.00 

(0) 

 

 

87.50 

(42) 

16 

 

10 

13 

 

3 

10.42 

(5) 

2 

 

1 

 

 

 

1 

 

1 

2.08 

(1) 

 

 

74.51 

(38) 

17 

 

11 

7 

 

3 

15.69 

(8) 

4 

 

1 

 

 

 

1 

 

1 

9.80 

(5) 

 

 

76.19 

(32) 

13 

 

11 

6 

 

2 

21.43 

(9) 

6 

 

1 

 

 

 

1 

 

1 

2.38 

(1) 

 

 

83.33 

(35) 

17 

 

9 

4 

 

5 

16.67 

(7) 

4 

 

2 

 

 

 

1 

 

0 

0.00 

(0) 

 

 

80.52 

(215) 

 

 

 

 

 

 

15.36 

(41) 

 

 

 

 

 

 

 

 

 

41.12 

(11) 

 100.00 100.00 100.00 100.00 100.00 100.00 100.00
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  4.4.5.4   Group status present time 

  Today group will combine most 92.51% secondly, changed to other 

activities 7.49% without quitting group. 

 

Table 4-53 :      Group status present time  

 

 

Data 

 

Food 

N=50 

Beverages

N=34 

Clothes 

N=48 

Arts 

N=51 

Utensil 

N=42 

Herbs 

N=42 

Mean 

N=267

 

4. Group status  

    present time 

    1)  group will  

         combine           

    2)  change to other 

         activities 

    3)  break off  

         the group          

    4)  other  

          

                   

 

 

 

82.00 

(41) 

18.00 

(9) 

0.00 

(0) 

0.00 

(0) 

 

 

 

 

94.12 

(32) 

5.88 

(2) 

0.00 

(0) 

0.00 

(0) 

 

 

 

 

91.67 

(44) 

8.33 

(4) 

0.00 

(0) 

0.00 

(0) 

 

 

 

 

100.00

(51) 

0.00 

(0) 

0.00 

(0) 

0.00 

(0) 

 

 

 

 

95.24 

(40) 

4.76 

(2) 

0.00 

(0) 

0.00 

(0) 

 

 

 

 

92.86 

(39) 

7.14 

(3) 

0.00 

(0) 

0.00 

(0) 

 

 

 

 

92.51 

(247) 

7.49 

(20) 

0.00 

(0) 

0.00 

(0) 

 

 100.00 100.00 100.00 100.00 100.00 100.00 100.00

 

 

  4.4.5.5   After products being printed in newspaper, will help income of 

member or not 

  It can help, because the products are well known 81.27% and help but 

not market demand 18.73%. 
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Table  4-54 :  After products being printed in newspaper,will help income of  

member or not 

 

 

Data 

 

Food 

N=50 

Beverages

N=34 

Clothes 

N=48 

Arts 

N=51 

Utensil 

N=42 

Herbs 

N=42 

Mean 

N=267

 

5.  After products  

     being printed in  

     newspaper, will  

     help income of   

     member or not 

  1)  help  because 

 

     1.1 product are  

            well know 

     1.2 more order 

           product 

     1.3 increase new  

           product 

     1.4 no answer 

   2) not help because 

 

    2.1 location is far 

    2.2 less interesting 

    2.3 not market  

          demand 

    2.4 no answer 

  

 

 

 

 

 

 

80.00 

(40) 

17 

 

12 

 

10 

 

1 

20.00 

(10) 

3 

0 

5 

 

2 

 

 

 

 

 

 

 

76.47 

(26) 

12 

 

6 

 

8 

 

0 

23.53 

(8) 

1 

1 

4 

 

2 

 

 

 

 

 

 

 

81.25 

(39) 

18 

 

8 

 

13 

 

0 

18.75 

(9) 

2 

2 

3 

 

2 

 

 

 

 

 

 

 

88.24 

(45) 

27 

 

8 

 

10 

 

0 

11.76 

(6) 

1 

2 

3 

 

0 

 

 

 

 

 

 

 

85.71 

(36) 

21 

 

9 

 

6 

 

0 

14.29 

(6) 

3 

2 

1 

 

0 

 

 

 

 

 

 

 

73.81 

(31) 

17 

 

7 

 

6 

 

1 

26.19 

(11) 

4 

3 

2 

 

2 

 

 

 

 

 

 

 

81.27 

(217) 

 

 

 

 

 

 

 

18.73 

(50) 

 

 

 

 100.00 100.00 100.00 100.00 100.00 100.00 100.00
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  4.4.5.6   Problem after printed in newspaper. 

  No most problem 42.32%, secondly, not demand on time 26.59% and 

even problem after printed least, far from the location which is difficult to buy 

11.61%. 

 

Table 4-55 :      Problem after printed in newspaper.  

 

 

Data 

 

Food 

N=50 

Beverages

N=34 

Clothes 

N=48 

Arts 

N=51 

Utensil 

N=42 

Herbs 

N=42 

Mean 

N=267

 

6. Problem after  

    printed in  

    newspaper. 

    1)  no address and  

      telephone number 

    2)  far from the  

          location 

    3)  not demand on  

         time          

    4)  no problem  

          

                   

 

 

 

 

22.00 

(11) 

24.00 

(12) 

28.00 

(14) 

26.00 

(13) 

 

 

 

 

 

38.24 

(13) 

26.47 

(9) 

2.94 

(1) 

32.35 

(11) 

 

 

 

 

 

16.67 

(8) 

4.17 

(2) 

20.83 

(10) 

58.33 

(28) 

 

 

 

 

 

17.65 

(9) 

7.84 

(4) 

31.37 

(16) 

43.14 

(22) 

 

 

 

 

 

11.90 

(5) 

7.14 

(3) 

38.10 

(16) 

42.86 

(18) 

 

 

 

 

 

14.29 

(6) 

2.38 

(1) 

33.33 

(14) 

50.00 

(21) 

 

 

 

 

 

19.48 

(52) 

11.61 

(31) 

26.59 

(71) 

42.32 

(113) 

 

 100.00 100.00 100.00 100.00 100.00 100.00 100.00
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CHAPTER 5 

DISCUSSION 
 

 

“The Effectiveness of One Tambon One Product (OTOP) News and 

Information through Thai Daily Newspapers” with the objectives of 1) To study, 

survey, analyse detail of substance, frequency and value evaluation the public relation 

of OTOP news in Thai daily newspaper. 2) Evaluate the effectiveness of OTOP 

presentation through Thai daily newspaper, this study analysed from daily newspaper 

and questionnaires as tools 4 parts as follow:- 

 

5.1 Analysis on themes of OTOP news  in daily newspaper 

 

The collection from 1st December, 2003 – 30th April, 2004 5 months, 10 

sample newspapers, the products in 6 types are printed continuously, because the 

project is government policy in reducing poverty of people which the press responds 

to government policy in this matter. 

 

This study 10 copies, has presented news less than content because of not 

interesting news, and not charming to readers, mostly are content in 1 column can 

write and have picture for reading to follow up. 

 

This study newspaper emphasized news more than other type because it 

emphasized quantity are Thai Rath, Daily News, Kaw Sod, Kom Chad Luk, can enter 

to readers of all ages, sex and occupation. 
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5.2 Evaluation of public relation costs 

 

The study 10 newspaper from 1st December,2003 to 30th April 2004 for 5 

months, have 10 newspapers each press has different rate because of readers which it 

is interesting to company to enter so much. 

 

The study is presentation of news has no expense in advertising, because the 

press responds to government policy and support Thai products by Thai people, so the 

researchers studied rate of advertising each one presented content are valued. 

 

The study news Thai Rath has highest rate 2,600 baht per inch because it is for 

all ages, sex, occupation, so high rate of advertising, it emphasized quantity, high rate 

of advertising, emphasize quality, and half quality, quantity and will have nearby same 

rate, the researchers calculate comparison, area space in 6 types, which value? 

 

5.3 Analysis of questionnaires from entrepreneurs in daily newspaper. 

 

The collection of questionnaires 10 newspaper in 3 types are 1) emphasize 

quality 2) quantity  3) half quality half quantity, criterion and policy in selecting news 

in 6 types are same, because it is the process of improvement, and support government 

policy of one Tambon, one Product. 

 

5.4 Analysis of questionnaires from entrepreneurs of OTOP in daily 

newspaper. 

 

The study from entrepreneurs of OTOP which is printed in daily newspaper 

from 267 persons 

 

5.4.1 Basic data, most operator are female, living in area to combine to 

produce because female are housewife who use their spare time to gain income and 

useful to family. 
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5.4.2 Production status, operator combined to gain income and occupation, 

problem is narrow space of location and no modern equipments, because they mostly 

come from up country, less capital and lack of expert to advise skill of production. 

5.4.3 Capital status, less capital, high production, capital mainly from 

members but spend lot of money to invest, and find an expert, materials, and packing 

to be interesting. 

5.4.4 Marketing status, by certified community because if products are 

certified, to supply will be accepted from buyer and has problem of not reserve 

market, some products are not demand of buyers so operator should analyse marketing 

status too. 

5.4.5   Status after printed, operator should satisfy with products of members, 

after being printed, the products should be widely known more, many groups of 

buyers, income increased more. 

5.4.6 The Effectiveness of One Tambon One Product (OTOP) News and 

Information through Thai Daily Newspapers, after being printed, products can 

construct income to group because news is media in presenting to buyers group. 
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CHAPTER  6 

CONCLUSION AND RECOMMENDATION 
 

 

 In study of “The Effectiveness of One Tambon One Product (OTOP) News and 

Information through Thai Daily Newspapers”, the researcher divided into 2 parts as 

follows:- 

 

6.1 Conclusion  

 

Educational summary : this study is summarized as follow:- 

 

6.1.1 To study, survey, analyse content type, quantity of news of one 

Tambon, one product, and evaluate public relation value of one Tambon, one product 

in daily newspaper. 

From this objective is summarized as follow:- 

 

Quality emphasized newspaper 

 6.1.1.1    Matichon newspaper 

 
 The study presents news and content mostly, are food, cloth and 

costumes, invention art and souvenir, herb not food and medicine 19.05% secondly, 

beverage, utensils and cosmetics 11.90%. 

 The frequency of content presentation is news and content together, in 

April, frequency of news and content mostly 14 times, by cloth and costume, and 

souvenir 3 times, food and beverage, utensil and decoration, herbs two times. 

 The details of news,has area for herb 252.98% column inches. 
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6.1.1.2 Bangkok Business newspaper 

 

The study, presents news and content most, are food and art, and 

souvenir 18.45%, secondly is utensils and decoration 17.48% and beverage least 

13.59%. 

The frequency of news in January has frequency most, 47 times, with 

food, 11 times, cloth and costumes 8 times, beverage, art, invention and souvenir, 

utensil and decoration, herb 7 times. 

The area of news has area for art and souvenir most 809.68 column 

inches. 

 

6.1.1.3 Naew Na newspaper 

 

The study has no news in 6 types but present in art and souvenir most 

50%, secondly utensil and decoration, herb 25%, content  of food, beverage, cloth and 

costume has no presentation. 

The frequency of news in December has frequency in presentation 

most, 2 times, with art and souvenir 2 times, food, beverage, cloth and costume, 

utensil and decoration, herb has no presentation. 

 

Quantity type newspaper 

6.1.1.4 Thai Rath newspaper 

 
 The study presents news most in art and souvenir 37.93% secondly 

utensil and decoration 20.69% and beverage, presents least 3.45%. 

 The frequency of presentation in February has most frequency of news 

10 times, by herbs 3 times, cloth and costume, art, souvenir 2 times, and food and 

beverage, utensil and decoration 1 time. 

 The Area of news presentation has art and souvenir most 374.99% 

column inches. 
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6.1.1.5 Daily News newspaper 

 
 The study presents most are food content 29.41%, secondly cloth and 

costumes, art, and souvenir, utensil and decoration 17.65% and beverage least 5.88%. 

 The frequency of news in March has frequency most 6 times, of one 

Tambon, one Product 6 types 1 time equally. 

 The area of news presentation has most area of food 130.96 column 

inches. 

 

6.1.1.6   Kaw Sod newspaper 

 

  The study presents 6 types but food, herbs most 25%, secondly 

beverage, cloth and costumes 16.67%, art and souvenir, utensil and decoration least 

8.33%. 

  The frequency of content in December has frequency most 4 times, 

food and souvenir, utensil and decoration, herb 1 time each. 

  The area of presentation, the newspaper has most area of food 116.62 

column inches. 

 

6.1.1.7   Kom Chad Luk newspaper 

 

  The study presents most are food 23.29%, secondly is art and souvenir, 

20.55% and herb least 10.96%. 

  The frequency in February has frequency most 34 times, with food, art 

and souvenir 8 times, cloth and costumes 6 times, beverage, utensil and decoration, 

herb 4 times each. 

  Area of news by food most 434,19 column inches. 
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Half quality half quantity newspaper 

6.1.1.8 Manager newspaper 

 
  The study has not presentation in 6 types but there are art and souvenir 

most 30%, secondly utensil and decoration, herb most 20% and food, beverage, cloth 

and costume 10%. 

  The frequency of presentation in December has frequency most 6 

times, by presenting one Tambon one Product of 6 types, 1 time. 

  Area of presentation the newspaper has area most in art and souvenir 

43.69 column inches. 

 

6.1.1.9   Ban Muang newspaper 

 

  The study has no presentation one one Tambon one Product in 6 types, 

and most are a food 50%, secondly cloth and costume, 33.34%, and herb 16.66% 

beverage, art and souvenir and decoration has no presentation. 

  The frequency of content news in January and February have frequency 

of food most, 2 times in January has food 2 times, and other types has no presentation 

  The area of presentation has most about cloth and costumes 107.80 

column news, 

 

6.1.1.10   Thai Post newspaper 

 

  The news presents most are cloth and decoration 22.61%, secondly 

food 17.39% and beverage, presents least 13.91%. 

  The frequency in March has most presentation 33 times, by cloth and 

decoration 8 times, utensil and decoration 7 times, beverage, herbs least 4 times. 

  Area of presentation has most about cloth and costume 674.00 column 

inches. 

  The frequency of presentation in March has most 33 times of cloth and 

costume 8 times, utensil and decoration 7 times, beverage, herbs least 4 times. 
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  Area of presentation of cloth and decoration most 674.00 column 

inches. 

 

 Naew Na newspaper 

The study has rate of advertising 990 baht per column inches, so the 

area of presentation of herb  most 64.17 column inches, valued 63,528.30 baht. 

 

 Thai Rath Newspaper 

The newspaper has rate of advertising 2,600 baht per column inches, so 

the area of art and souvenir most are 364.10 valued 946,660 baht. 

 

 Daily news newspaper 

The study this newspaper has rate of advertising 2,500 baht each, 

therefore the area of food most 118.20 column inches valued 295,500 baht. 

 

 Kaw Sod newspaper 

The study has rate 990 baht per column inches, the area of food most 

116.62 column inches, valued 115,453.80 baht. 

 

 Kom Chad Luk newspaper 

The study has rate 1,500 baht each column inches, area of presentation 

of food most 350.59 column inches valued 525,885 baht. 

 

 Manager newspaper 

The study has rate 990 baht per inches, so the area of art and souvenir 

most 43.69 column inches, valued 43,253.10 baht. 

 

 Ban Muang newspaper 

The study has rate 700 baht per inch so the area of cloth and costume 

most 107.80 inches valued 75,460 baht. 
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 Thai Post newspaper 

The study has rate 1,500 baht per inches, area of cloth and costume 

most 413.91 inch, valued 620,865 baht. 

 

Analysis of data from questionnaire of daily news operator 

 The process of government policy to promote project one Tambon,one 

Product, by press presents it as follows:- 

1)  The printing press has to present news because operator will increase 

income and have various products in newspaper. 

 2)  The press will support government policy to improve the project by 

presenting news and content into newspaper regularly for reader to familiar and follow 

up. 

 

The criterion of news presentation of food is summarized as follows:- 

 1)  During this time people like to eat what kind of food such as eat for health, 

without disease, which the source of news are the same as that aspect, or certify to be 

good taste, value in nutrition, will be printed. 

Definition: 

 food, news and content, are large which the press will select news that has 

prominent and for demand first. 

Proposal:  

The operator should improve standard products. 

  

 Criterion of news beverage of daily news are as follows:- 

1. by demand of consumer and useful to consumer. 

2. By considering drinks that has certified standard. 

3. By considering beauty of products, strange will be considered 

Limitation 

The product of drinks that will be printed less because it will be repetite. 

Proposal 

 1.  The study consumer are interested of health, so the drink for health will be 

popular for consumer highly. 
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 2.  The product and packaging should be various and look nice. 

 

Criterion of products in art and souvenir are as follow:- 

1. by selecting news of art and souvenir that has strange and charming. 

2. Select news of art that can find materials easily invented. 

 

Limitation 

The product of art and souvenir that are printed will select beauty and 

charming which is not much. 

Proposals 

The operator should have creative thinking in invention that has strange of 

variety and interesting products to buyers. 

 

Criterion to presentation of utensil and decorative of daily newspaper are as 

follow:- 

 1.  The press has criterion by selecting news of utensil and decoration 

considering from use and materials. 

 2.  The press selects news considering strange, charming, symbolic and beauty. 

 

 Limitation 

Some kind of products are printed in high price, buyer are only some group. 

Proposals 

 1.  The operator should design strange model, symbolic which will absorb from 

buyers. 

 2.  Government should increase skill to operator to gain more standard. 

 

Criterion of selecting news of herb that are not food, and medicine are as 

follow:- 

 1. The press selects news from popularity such as relaxing massage, good 

smell etc. 

 2. The press selects by easily found in each house and being therapy without 

thinking. 
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Limitation 

The product is printed mostly will be the same. 

Proposals 

1. The operator should be standard and certify for buyers. 

2. The operator should think of new curricula for variety. 

 

Daily newspaper can have role in presentation to help operator to produce 

more as follow:- 

 1.  newspaper has duty to present news variety to spread income to producer 

too. 

 2.  The product that are printed will be widely known. 

 3.  After reader received news so it is the chance to select in consuming or 

buying products more. 

 4.  Some products are not known to buyer after printed, it will be interested to 

buyers. 

 5.  Language used in news will help interesting of readers. 

 6.  The government created one Tambon one Product at Muangtongthani, the 

news presented news to persons to come by. 

 7.  From study products that are printed will increase sales and income. 

 

According to attitude of operators news are summarized as follow:- 

 1.  News has presented news as well. 

 

According to operator of newspaper, about newspaper now, presentation is 

summarized as follow:- 

 1.  Newspaper now has presented news as well and compatible to policy of the 

government. 

 

Analysis of questionaires from entrepreneurs in daily newspaper: 

Part 1  basic data 

 1.  sex, answerer of questionaire are female 53.56% and male 46.44% 

 2.  Time spent 5 years over 46.82% of foundation. 
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 3.  Start of operation founders are leader and member of groups 89.51% and 

other people 10.49%. 

 4.  Operation, today member of groups are 62.92%, other occupation 37.08%. 

 5.  Accommodation today member lived 89.14% and outside area 10.86% 

 6.  Members founded increased 51.31% 

 

Part 2 Production status 

 1.  Stimulation to products are income gain 54.68%. 

 2.  Problem about production is location 61.42% 

 3.  Opinion of suggestion of production is narrow place 51.31% 

 

Part 3 Capital status 

 1.  High production capital 40.07% 

 2.  Opinion is demand of government to support product quality 42.70% 

 

Part 4 Marketing status 

 1.  Type of products is art and souvenir 19.10% secondly food 18.73% and less 

is beverage 12.73% (divide by questionaires which has sample type art and souvenir 

most) 

 2.  Products certified most is community product standard 99% 

 3.  Product that is demand of people mostly same 94.38% 

 4.  Problem about marketing is no market reserved, are 55.06% 

 5.  Opinion about marketing government should find the place to reserve 

57.68%, secondly should train and find member to be standard more. 

 

Part 5 status after printed in daily newspaper 

 1.  Product that has printed mostly 1 time 95.13% 

 2.  The result from production help expense burden less, are 71.16% 

 3.  Satisfaction from operator member is satisfied with result because people 

demand 80.52% 

 4.  Status of group today mostly 92.51% 
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 5.  After being printed in newspaper, income increases or not, 81.27% and not 

help 18.73% 

 6.  Problem about status after printed, not many problem 42.32% 
 
6.2 Recommendation 

 

Proposals  In  this  study proposals  acquired  are  as  follows:- 

 

 6.2.1 Proposals  from  analysis 

  6.2.1.1   The state should support and promote skill in production, 

marketing and sales to increase precisely Knowledge in production process including 

the study on marketing and selling opportunities in order to provide products with 

markets and demands from the people. 

  6.2.1.2   Can be applied as guidelines for localities in establishment of 

advertisements and publicities of products systems in localities. 

  6.2.1.3   The propagation of researchs through printed matters in 

faculty’s journals, local newspapers, etc. by sending them to Tambons, provinces or 

authorities in order to present requirements of budgets in producing propagation 

documentaries on OTOP. 

  6.2.1.4   OTOP entrepreneurs should coordinate with the printing 

agencies in propagating products and continuously keeping abreast with results 

beneficial to both parties enabling the produces to be widely Known and printing 

agencies to respond to state’s policy pertaining the OTOP program. 

 

6.2.2 Proposals  for  the  next  researches 

  

 From the study on, The Effectiveness of One Tambon One Product (OTOP) 

News and Information through Thai Daily Newspapers, proposals for the next 

researches has been acquired as follows:- 
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  6.2.2.1  Attitudes of readers of OTOP news in daily newspapers should 

be studied in order to derive certain attitudes who they are interesting in news on 

OTOP or not and to perceive behavioral purchasing selection of product presented in 

news themes from 

  6.2.2.2  To analyse OTOP news themes from other sorts of media for 

instance;-Television media by analysing the patterns of presentation, and quantity of 

news can be attracted audience’s advertising on television to buy OTOP product. 

  6.2.2.3  To analyse OTOP news themes from other sorts of English 

Newspapers in Thailand by analysing the patterns of presentation, the number of news 

on OTOP, the frequency in presenting news on OTOP and spaces required for news on 

OTOP in order to evaluate successes on presentation of OTOP program in local 

English language newspapers. 

   6.2.2.4   OTOP entrepreneurs should seal supplementaries inside 

newspapers spaces and allowing OTOP entrepreneurs to extremely present their 

products. 
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Appendix A-1 : นโยบายสําคัญแหงชาต ิ
 

1) รัฐธรรมนูญแหงราชอาณาจักรไทย พ.ศ. 2540 
มาตรา 76 รัฐตองสงเสริมและสนับสนุนการมีสวนรวมของประชาชนในการกําหนด

นโยบาย การตัดสินใจทางการเมือง การวางแผนพัฒนาเศรษฐกิจ สังคม และการเมือง รวมทั้งการ
ตรวจสอบการใชอํานาจรัฐทุกระดับ  (รัฐธรรมนูญแหงราชอาณาจักรไทย ,2540) 

สามารถตีความไดวา รัฐบาลตองสงเสริมใหประชาชนหรือชุมชน มีสวนรวมในการ
กําหนดนโยบาย และการวางแผนพัฒนาเศรษฐกิจ สังคม และการเมือง (ณรงค เพ็ชรประเสริฐ, 
2545:221) 

 
2) แผนพัฒนาเศรษฐกิจและสังคมแหงชาติ ฉบับที่ 8 (พ.ศ.2540-2544) 
ในแผนพัฒนาเศรษฐกิจและสังคมแหงชาติ ฉบับที่ 8 (พ.ศ.2540-2544)  ไดมีการกําหนด

ยุทธศาสตรการพัฒนาไว 7 ประการ ซึ่งยุทธศาสตรนี้แบงออกไดเปน 4 กลุม ตามองคประกอบ
สําคัญ 4 ประการของความคิดพัฒนาที่มีคนเปนศูนยกลาง ซึ่งยุทธศาสตรที่ 3 ขององคประกอบที่ 2 
วาดวยเรื่องการพัฒนาเศรษฐกิจใหขยายตัวอยางตอเนื่องและมีประสิทธิภาพ ไดกลาวถงึ “การเสริม 
สรางศักยภาพการพัฒนาของภูมิภาคและชนบทเพื่อยกระดับคุณภาพชีวิตของประชาชนอยางทั่วถึง” 
(ชาติชาย ณ เชียงใหม ,2543:85)  ประกอบดวย 

- การกระจายโอกาสและความเจริญดานการพัฒนาพื้นที่ในภูมิภาค 
- การพัฒนาการมีสวนรวมในการพัฒนาและการกระจายการพัฒนาดวยการเพิ่มศักยภาพ

ขององคกรชุมชน 
- การเสริมสรางโอกาสการพัฒนาเพื่อสรางอาชีพและการมีงานทํา ดวยการสงเสริมบท 

บาทของภาคธุรกิจเอกชนและองคกรพัฒนาเอกชน 
- การบริหารจัดการงานพัฒนาในลักษณะพหุภาคี ทั้งในงานพัฒนาทั่วไป และในระดับ

พ้ืนที่ 
 

 3)  แผนพัฒนาเศรษฐกิจและสังคมแหงชาติ ฉบับที่ 9 (พ.ศ.2545-2549) 
วิสัยทัศน และ ทิศทางการพัฒนาประเทศใน แผนพัฒนาเศรษฐกิจและสังคมแหงชาติ    

ฉบับที่ 9 ไดมีการกําหนดวิสัยทัศนรวมของสังคมไทยในระยะ 20 ป โดยมีจุดมุงหมายเนนการแก 
ปญหาความยากจน และ ยกระดับคุณภาพชีวิตของคนสวนใหญของประเทศ ใหเกิดการพัฒนา        
ที่ยั่งยืนและความอยูดีมีสุขของคนไทย โดยยึดหลัก “ปรัชญาเศรษฐกิจพอเพียง” และไดวางบทบาท
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การพัฒนาประเทศในอนาคตที่สอดคลองกับศักยภาพและบทบาททางเศรษฐกิจของพื้นที่ โดยการ
ใหคนในชุมชนมีสวนรวมในการที่จะวางรากฐานการพัฒนาเปนสังคมและชุมชนที่เขมแข็ง มีระบบ
การบริหารจัดการที่ดีในทุกระดับ (วาสารวิชาการปริทัศน,2544:22)  

 
4)     นโยบายของรัฐบาลชุดปจจุบันภายใตการนําของ ฯพณฯ นายกรัฐมนตรี พันตํารวจโท

ทักษิณ  ชินวัตร   
นโยบายเรงดวน 9 ขอ ตามที่รัฐบาลชุดปจจุบันไดแถลงตอสภา ไดมีการกลาวถึงเรื่องการแก 

ปญหาเศรษฐกิจ เพื่อสรางความเขมแข็งของสังคมและเศรษฐกิจฐานรากดวย อาทิ การจัดตั้งกองทุน
หมูบานและชุมชนเมืองโครงการหนึ่งตําบลหนึ่งผลิตภัณฑ (หนังสือพิมพอินไซตการเมือง,2545:30) 
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Appendix B-2  :  เปรียบเทียบหนังสือพิมพที่ลงขาวและบทความรวมกัน 
 
 

 
 
 
 
 
 
 
 
 
 

 
หนังสือพิมพ 

 

 
จํานวนขาวและบทความรวมกัน 

 
         

1.  ไทยโพสต 
2.  กรุงเทพธุรกิจ 
3.  คมชัดลึก 
4.  มติชน 
5.  ไทยรัฐ 
6.  เดลินิวส 
7.  ขาวสด 
8.  ผูจัดการ 
9.  บานเมือง 
10. แนวหนา 

 
115 
105 
75 
42 
29 
17 
12 
10 
6 
4 
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Appendix B-3  :  แผนภูมิแสดงปริมาณขาวและบทความรวมกันของหนังสือพิมพแตละชื่อฉบับ 
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Appendix B-5 : เปรียบเทียบเนื้อที่ขาวและบทความรวมกันของหนังสือพิมพ 
 
 

หนังสือพิมพ จํานวนเนื้อที่ 
(คอลัมนนิ้ว) 

ราคาคาโฆษณา 
(บาท) หมายเหตุ 

   
  1.  กรุงเทพธุรกิจ 
  2.  คมชัดลึก 
  3.  ไทยโพสต 
  4.  มติชน 
  5.  ไทยรัฐ 
  6.  เดลินิวส 
  7.  ขาวสด 
  8.  บานเมือง 
  9.   แนวหนา 
  10.  ผูจัดการ 
 

 
1,544.65 
1,138.12 
1,122.15 
921.21 
824.83 
345.45 
374.63 
234.22 
154.21 
138.42 

 

 
1,529,203.50 
1,707,180.00 
1,683,225.00 
1,381,815.00 
2,144,558.00 
863,625.00 
370,883.70 
163,954.00 
152,667.90 
137,035.80 

 
คอลัมนนิ้วละ  990  บาท 
คอลัมนนิ้วละ  1,500  บาท 
คอลัมนนิ้วละ  1,500  บาท 
คอลัมนนิ้วละ  1,500  บาท 
คอลัมนนิ้วละ  2,600  บาท 
คอลัมนนิ้วละ  2,500  บาท 
คอลัมนนิ้วละ  990  บาท 
คอลัมนนิ้วละ  700  บาท 
คอลัมนนิ้วละ  990  บาท 
คอลัมนนิ้วละ  990  บาท 
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Appendix B-6  : แผนภูมิแสดงเนื้อที่ของขาวและบทความรวมกันของหนังสือพิมพแตละชื่อฉบับ 
 
 
 

0

200

400

600

800

1000

1200

1400

1600

มต
ิชน

กร
ุงเท

พธ
ุรก
ิจ

แน
วห

นา

ไท
ยร
ัฐ

เดล
ินิว

ส

ขาว
สด

คม
ชัด

ลึก

ผูจ
ัดก

าร

บา
นเม

ือง

ไท
ยโพ

สต


คอลัมนนิ้ว

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



Fac. of Grad. Studies, Mahidol Univ.         M.Sc. (Env. Planning for Community and Rural Dev.) / 133 

Appendix C-1 : แบบสอบถามผูประกอบการหนังสือพิมพ 
แบบสอบถามผูประกอบการหนังสือพิมพ 

เรื่องความสัมฤทธิ์ผลของการเสนอขาวสารผลิตภัณฑของโครงการหนึ่งตําบลหนึ่งผลิตภัณฑ 
ผานหนังสือพิมพรายวันภาษาไทย 

วันที่สัมภาษณ…………………………        ชื่อสํานักพิมพ ….……………………………… 
 

สวนที่  1  ขอมูลพ้ืนฐาน 

 
1.  ชื่อผูใหสัมภาษณ  (  นาย / นาง / น.ส. )  ………………………………………………………… 
      เพศ …………   อายุ  ………ป    วุฒิการศึกษาสูงสุด ………………………………………….. 
      ตําแหนงหนาที่รับผิดชอบ  ……………………………………………………………………… 
 

สวนที่  2  กระบวนการสงเสริมสนับสนุนนโยบายรัฐ  โครงการหนึ่งตําบลหนึ่งผลิตภัณฑ 
 
1.  หนวยงานของทานมีแผนการสนับสนุนนโยบายรัฐ  เพื่อสงเสริมโครงการหนึ่งตําบล   หนึ่งผลิต 
     ภัณฑหรือไม 
 (   )  1)  มี   (   )  2)  ไมมี 
 ขอจํากัด / ปญหา / อุปสรรค ……………………………………………………………… 
……………………………………………………………………………………………………… 
 ขอเสนอแนะ  ……………………………………………………………………………… 
……………………………………………………………………………………………………… 
2.  ทานมีเกณฑอยางไรในการเสนอขาวสารผลิตภัณฑหนึ่งตําบลหนึ่งผลิตภัณฑ  ประเภทอาหาร   
      ของหนังสือพิมพรายวันในปจจุบัน 
 ขอคิดเห็น  ……………………………………………………………………………….. 
……………………………………………………………………………………………………. 
 ขอจํากัด / ปญหา / อุปสรรค  …………………………………………………………….. 
…………………………………………………………………………………………………….. 
 ขอเสนอแนะ  ……………………………………………………………………………. 
…………………………………………………………………………………………………….. 
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3. ทานมีเกณฑอยางไรในการเสนอขาวสารผลิตภัณฑหนึ่งตําบลหนึ่งผลิตภัณฑ  ประเภทเครื่องดื่ม   
      ของหนังสือพิมพรายวันในปจจุบัน 
 ขอคิดเห็น  ……………………………………………………………………………….. 
……………………………………………………………………………………………………. 
 ขอจํากัด / ปญหา / อุปสรรค  …………………………………………………………….. 
…………………………………………………………………………………………………….. 
 ขอเสนอแนะ  ……………………………………………………………………………. 
…………………………………………………………………………………………………….. 
4. ทานมีเกณฑอยางไรในการเสนอขาวสารผลิตภัณฑหนึ่งตําบลหนึ่งผลิตภัณฑ  ประเภทผาและ  
     เครื่องแตงกายของหนังสือพิมพรายวันในปจจุบัน 
 ขอคิดเห็น  ……………………………………………………………………………….. 
……………………………………………………………………………………………………. 
 ขอจํากัด / ปญหา / อุปสรรค  …………………………………………………………….. 
…………………………………………………………………………………………………….. 
 ขอเสนอแนะ  ……………………………………………………………………………. 
…………………………………………………………………………………………………….. 
5. ทานมีเกณฑอยางไรในการเสนอขาวสารผลิตภัณฑหนึ่งตําบลหนึ่งผลิตภัณฑ  ประเภทศิลปะ   
     ประดิษฐและของที่ระลึกของหนังสือพิมพรายวันในปจจุบัน 
 ขอคิดเห็น  ……………………………………………………………………………….. 
……………………………………………………………………………………………………. 
 ขอจํากัด / ปญหา / อุปสรรค  …………………………………………………………….. 
…………………………………………………………………………………………………….. 
 ขอเสนอแนะ  ……………………………………………………………………………. 
…………………………………………………………………………………………………….. 
6. ทานมีเกณฑอยางไรในการเสนอขาวสารผลิตภัณฑหนึ่งตําบลหนึ่งผลิตภัณฑ  ประเภทเครื่องใช   
     และเครื่องประดับตกแตงของหนังสือพิมพรายวันในปจจุบัน 
 ขอคิดเห็น  ……………………………………………………………………………….. 
……………………………………………………………………………………………………. 
 ขอจํากัด / ปญหา / อุปสรรค  …………………………………………………………….. 
…………………………………………………………………………………………………….. 
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 ขอเสนอแนะ  ……………………………………………………………………………. 
…………………………………………………………………………………………………….. 
7. ทานมีเกณฑอยางไรในการเสนอขาวสารผลิตภัณฑหนึ่งตําบลหนึ่งผลิตภัณฑ  ประเภทสมุนไพร   
     ที่ไมใชอาหารและยาของหนังสือพิมพรายวันในปจจุบัน 
 ขอคิดเห็น  ……………………………………………………………………………….. 
……………………………………………………………………………………………………. 
 ขอจํากัด / ปญหา / อุปสรรค  …………………………………………………………….. 
…………………………………………………………………………………………………….. 
 ขอเสนอแนะ  ……………………………………………………………………………. 
…………………………………………………………………………………………………….. 
8.  ทานคิดวาหนังสือพิมพรายวันสามารถมีบทบาทในการเสนอขาวสารผลิตภัณฑของโครงการ 
     หนึ่งตําบลหนึ่งผลิตภัณฑ  เพ่ือชวยใหผูประกอบการผลิตสามารถจําหนายสินคาไดเพิ่มขึ้น      
     หรือไม  เพราะเหตุใด  โปรดระบุมาเปนขอ ๆ 

1. ………………………………………………………………………………………… 
2. ………………………………………………………………………………………… 
3. ………………………………………………………………………………………… 
4. ………………………………………………………………………………………… 
5. ………………………………………………………………………………………… 

9.  ตามทัศนะของทาน  ทานเห็นวา 
 (   )  1)   น.ส.พ.  ควรมีบทบาทในการเผยแพรความรูดานหนึ่งตําบลหนึ่งผลิตภัณฑ  ให 
                            มากขึ้นกวาปจจุบัน 
 (   )  2)   น.ส.พ.  ไดทําหนาที่เปนอยางดีแลว 
 (   )  3)   น.ส.พ.ไมมีความจําเปนตองเสนอขาวสารหนึ่งตําบลหนึ่งผลิตภัณฑ  แตอยางใด 
 (   )  4)   อื่น ๆ  โปรดระบุ……………………………………………………………….. 
10.  ทานมีความคิดเห็นวาหนังสือพิมพที่ทานทําอยูนี้ 
 (   )  1)   ทําหนาที่ในการเสนอขาวสารหนึ่งตําบลหนึ่งผลิตภัณฑ  เปนอยางดีแลว 
 (   )  2)   ทําหนาที่ในการเสนอขาวสารหนึ่งตําบลหนึ่งผลิตภัณฑ  นอยเกินไป 
 (   )  3)   ควรทําหนาที่ในการเสนอขาวสารหนึ่งตําบลหนึ่งผลิตภัณฑ  ใหมากกวาปจจุบัน 
 (   )  4)   อื่น ๆ  โปรดระบุ  ……………………………………………………………….. 
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Appendix C-2 : การวิคราะหแบบสอบถามผูประกอบการหนังสือพิมพรายวัน 

 
ขอคําถาม หลักเกณฑในการพิจารณาลงขาวและบทความ 

ในหนังสือพิมพรายวัน 
       
       1.กระบวนการสงเสริม
สนับสนุนนโยบายเพื่อสงเสริม   
โครงการ“หนึ่งตําบล หนึ่งผลิตภัณฑ” 

 

        
         ทุกสํานักพิมพมีแผนการในการสนับสนุน
นโยบายของรัฐเพื่อสงเสริมโครงการ “หนึ่งตําบล  
หนึ่งผลิตภัณฑ” โดยสํานักพิมพไดเสนอแนะ เกี่ยวกับ
การสงเสริมสนับสนุนนโยบายรัฐเพื่อสงเสริมโครงการ 
“หน่ึงตําบล  หนึ่งผลิตภัณฑ”  

1. ผูประกอบการผลิตมีรายไดเพิ่มมากขึ้น 
        2. มีผลิตภัณฑ OTOP หลากหลายขึ้นในหนา
หนังสือพิมพ 
        3. ผูอานใหความสนใจ และ เลือกซื้อผลิตภัณฑ 
ตาง ๆ ที่ไดรับการตีพิมพ 
        4. สํานักพิมพมีการเสนอขาวและบทความลงใน
หนังสือพิมพเปนประจํา 
         5. ผูอานเกิดความคุนเคย เมื่อหนังสือพิมพได
ตีพิมพขาวสาร OTOP 
         6.  ผูอานสนใจติดตามเมื่อหนังสือพิมพไดตีพิมพ
ขาวสาร OTOP 
 

       
     2. หลักเกณฑในการเสนอขาวสาร
ผลิตภัณฑ OTOP ประเภทอาหาร  
ของหนังสือพิมพรายวัน 

 

         
        1.สํานักพิมพมีหลักเกณฑโดยพิจารณาจาก 
ประชาชนนิยมรับประทานอาหารประเภทใด  
        2.สํานักพิมพมีหลักเกณฑโดยพิจารณาจาก 
ประชาชนใหความสําคัญกับการรับประทานประเภท
ใด  เชน กินเพื่อสุขภาพ  อาหารปลอดโรค  เปนตน 
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ขอคําถาม หลักเกณฑในการพิจารณาลงขาวและบทความ 
ในหนังสือพิมพรายวัน 

  
         3. สํานักพิมพมีหลักเกณฑโดยเลือกแหลงขาวที่
ตรงกับความตองการของประชาชนในชวงเวลานัน้ 
        4.สํานักพิมพมีหลักเกณฑโดยเลือกอาหารที่ 
แปลก  มีคุณคาทางโภชนาการ  และมีรสชาติดี 
 

        
     3. หลักเกณฑในการเสนอ
ขาวสารผลิตภัณฑ OTOP ประเภท  
เครื่องดื่ม  ของหนังสือพิมพรายวัน 

 

      
      1.  สํานักพิมพมีหลักเกณฑโดยพิจารณาจากความ
ตองการของผูบริโภค 
      2. สํานักพิมพมีหลักเกณฑโดยพิจารณาจากผลิต 
ภัณฑที่มีประโยชนตอผูบริโภค 
      3. สํานักพิมพมีหลักเกณฑโดยพิจารณาจากเครื่อง 
ดื่มที่ไดมาตรฐานผานการรับรอง 
       4.   สํานักพิมพมีหลักเกณฑโดยพิจารณาจากบรรจุ
ภัณฑที่สวยงาม  แปลกตา 
 

      
       4.    หลักเกณฑในการเสนอ
ขาวสารผลิตภัณฑ OTOP  ประเภท ผา 
และเครื่องแตงกาย  ของหนังสือพิมพ
รายวัน 
 
 

       
       1. สํานักพิมพมีหลักเกณฑโดยพิจารณาจากผาและ
เครื่องแตงกายที่มีเอกลักษณที่โดดเดน 
      2.  สํานักพิมพมีหลักเกณฑโดยพิจารณาจากผาและ
เครื่องแตงกายที่มีความปราณีตยากตอการทอ 
      3.  สํานักพิมพมีหลักเกณฑโดยพิจารณาจากผาและ
เครื่องแตงกายที่ไดรับรางวัล 
      4.  สํานักพิมพมีหลักเกณฑโดยพิจารณาจากผาและ
เครื่องแตงกายที่มีความสวยงาม  สะดุดตา 
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Appendix C-2 : การวิเคราะหแบบสอบถามผูประกอบการหนังสือพิมพรายวัน(ตอ) 
 

ขอคําถาม หลักเกณฑในการพิจารณาลงขาวและบทความ 
ในหนังสือพิมพรายวัน 

  
       5.  สํานักพิมพมีหลักเกณฑโดยพิจารณาจากผา
และเครื่องแตงกายที่ทันสมัยและมาจากฝมือคนไทย 
 

 
      5.หลักเกณฑในการเสนอขาวสาร
ผลิตภัณฑ OTOP  ประเภทศิลปะ
ประดิษฐและของที่ระลึกของหนังสือ 
พิมพรายวัน 

 
       1.  สํานักพิมพมีหลักเกณฑโดยพิจารณาจากศิลปะ
ประดิษฐและของที่ระลึกที่มีความสวยงาม 

เปนหลัก 
      2.  สํานักพิมพมีหลักเกณฑโดยพิจารณาจากศิลปะ
ประดิษฐและของที่ระลึกที่มีความแปลกและสะดุดตา 
     3. สํานักพิมพมีหลักเกณฑโดยพิจารณาจากศิลปะ
ประดิษฐและของที่ระลึกที่สามารถหาวัสดุงายๆมา
ประดิษฐชิ้นงานใหเกิดความสวยงามได 
      4. สํานักพิมพมีหลักเกณฑโดยพิจารณาจากศิลปะ
ประดิษฐและของที่ระลึกที่ไมเหมือนใคร 
 

       
      6.หลักเกณฑในการเสนอขาวสาร
ผลิตภัณฑ OTOP  ประเภทเครื่องใช
และเครื่องประดับตกแตง                     
ของหนังสือพิมพรายวัน 

          
        1.สํานักพิมพมีหลัก เกณฑโดยพิจารณาจาก  
เครื่องใชและเครื่องประดับตกแตงที่มีความแปลกและ
สะดุดตา 
         2.สํานักพิมพมีหลัก เกณฑโดยพิจารณาจาก  
เครื่องใชและเครื่องประดับตกแตงจากลักษณะการใช
สอย 
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ขอคําถาม หลักเกณฑในการพิจารณาลงขาวและบทความ 
ในหนังสือพิมพรายวัน 

  
        3.สํานักพิมพมีหลัก เกณฑโดยพิจารณาจาก  
เครื่องใชและเครื่องประดับตกแตงจากวัสดุที่นํามาผลิต  
ชิ้นงานแตละชิ้น 
         4.สํานักพิมพมีหลัก เกณฑโดยพิจารณาจาก  
เครื่องใชและเครื่องประดับตกแตงที่มีเอกลักษณเฉพาะ 
ตัวสํานักพิมพมีหลักเกณฑโดยพิจารณาจากเครื่องใช
และเครื่องประดับตกแตงที่ไดรับรองมาตรฐาน 
 

 
          7. หลักเกณฑในการเสนอขาว 
สารผลิตภัณฑ OTOP ประเภท
สมุนไพรที่ไมใชอาหารและยา     
ของหนังสือพิมพรายวัน 

        
       1.  สํานักพิมพมีหลักเกณฑโดยพิจารณาจากความ
นิยมของประชาชนในชวงเวลานั้น 
       2. สํานักพิมพมีหลักเกณฑโดยพิจารณาจากความ
ตองการของประชาชนวาตองการผลิตภัณฑใด 
      3.สํ านั กพิมพมีหลั ก เกณฑ โดย พิจารณาจาก
สมุนไพรที่หาไดงายในครัวเรือน 
       4.สํานักพิมพมีหลัก เกณฑโดยพิจารณาจาก
สมุนไพรที่คนทั่วไปนึกไมถึงวาจะสามารถนํามา  
ผลิตได 
       5.สํ านักพิมพมีหลัก เกณฑโดยพิจารณาจาก
สมุนไพรที่ไมใชอาหารและยาที่ไดการรับรอง 
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ขอคําถาม หลักเกณฑในการพิจารณาลงขาวและบทความ 
ในหนังสือพิมพรายวัน 

 

        8.  หนังสือพิมพรายวันสามารถ
มี บทบาทในการ เสนอข า วส า ร  
ผลิตภัณฑของโครงการ OTOP เพื่อ
ชวยใหผูประกอบการผลิตสามารถ
จําหนายสินคาไดเพิ่มขึ้นหรือไม 
 
 
 
 
 
 
 
 
 
 
 
 

        

        1. หนังสือพิมพมีหนาที่เสนอขาวสารและขาวสาร
ที่ลงจึงมีความหลากหลาย  ดังนั้นจึงเปนการกระจาย
รายไดใหกับผูผลิต 
       2.   ผลิตภัณฑที่ไดรับการตีพิมพจะเปนที่รูจักกวาง 
ขวางมากขึ้น 
       3. ผูอานสามารถเลือกบริโภคและเลือกซื้อผลิต 
ภัณฑไดมาก 
       4.    ผลิตภัณฑบางชนิดที่ยังไมเปนที่รูจักเมื่อไดรับ
การตีพิมพ  จึงทําใหเกิดความนาสนใจตอผูอานได  
       5    ภาษาที่ใชในการเขียนขาวและบทความมีสวน
ชวยดึงดูดความสนใจของผูอานไดระดับหนึ่ง 
       6. เมื่อรัฐบาลจัดงาน OTOPCITY  หนังสือพิมพ
ไดนําเสนอขาว ทําใหมีผูสนใจเดินทางมาเลือกซื้อ  
สินคาเปนจํานวนมาก 
       7.   จากที่สํานักพิมพไดศึกษามา ผลิตภัณฑที่ไดรับ
การตีพิมพ  จะมียอดขายและรายไดเพิ่มขึ้น 
 

 

        9.  ตามทัศนะของผูประกอบการ
หนังสือพิมพในการเสนอขาว  OTOP 
   

 

          ทุกสํานักพิมพ  ไดทําหนาที่ในการเสนอขาวสาร  
OTOP  ไดเปนอยางดีแลว 
 

       

       10. ตามความเหน็ของผูประกอบ 
การหนังสือพิมพ เกี่ยวกับ หนังสือ 
พิมพที่ทําอยูในขณะนี้ ในการเสนอ
ขาว OTOP 
 

          

          ทุกสํานักพิมพ ไดทําหนาที่ในการเสนอขาวสาร  
OTOP  ไดเปนอยางดี  และสอดคลองกับนโยบายของ
รัฐบาล 
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Appendix  D-1 : แบบสอบถามผูประกอบการผลิตผลิตภัณฑหนึ่งตําบล หนึ่งผลิตภัณฑ 
แบบสอบถามผูประกอบการผลิต  (กลุมผลิตภัณฑ OTOP ) 

เรื่องความสัมฤทธิ์ผลของการเสนอขาวสารผลิตภัณฑของโครงการหนึ่งตําบลหนึ่งผลิตภัณฑ 
ผานหนังสือพิมพรายวันภาษาไทย 

วันที่สัมภาษณ…………………………        ชื่อกลุมผลิตภัณฑ……………………………… 
ชื่อผูใหสัมภาษณ  (นาย / นาง / น.ส. )…………………………………………………………… 
สวนที่ 1  ขอมูลพื้นฐาน 
1. เพศ 

(     ) 1)   ชาย   (     ) 2)  หญิง 
2.    ระยะเวลาที่กลุมเริ่มกอตั้ง 
 (     ) 1)     5  ปขึ้นไป 
 (     ) 2)     ระหวาง  3 – 4  ป 
 (     ) 3)     ระหวาง  1 – 2  ป 
3.   ผูเริ่มกอตั้งกลุม 
 (     ) 1)     ผูนํา / สมาชิกกลุม 
 (     ) 2)     ไมใชสมาชิกภายในกลุม 
4.    ปจจุบันทานและสมาชิกกลุม 
 (     ) 1)     ประกอบอาชีพนี้อยางเดียว 
 (     ) 2)     ประกอบอาชีพอ่ืนดวย 
5.    ปจจุบันทานและสมาชิกกลุม 
 (     ) 1)     อาศัยอยูในพื้นที่ 
 (     ) 2)     อาศัยอยูนอกพื้นที่ 
6.      จํานวนสมาชิกเริ่มกอตั้ง 
 (     ) 1)     ตั้งแต  10  คนขึ้นไป 
 (     ) 2)     5 – 9  ป 
 (     ) 3)     1 – 4  ป 
7.     จํานวนสมาชิกปจจุบัน 
 (     ) 1)     มากกวา 
 (     ) 2)     เทาเดิม 
 (     ) 3)     ลดลง 
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สวนที่  2  สถานภาพดานการผลิต 

1. เหตุจูงใจที่ทําใหกลุมของทานผลิตผลิตภัณฑดังกลาว 
(   )  1)   ทํามาตั้งแตบรรพบุรุษ  (   )  4)   ไมสามารถกูเงินจากสถาบันการเงินได 
(   )  2)  ความรูที่ชุมชนสะสมมาในอดีต (   )  5)   เปนอาชีพเสริมรายได 
(   )  3)   ใชเวลาวางใหเปนประโยชน  (   )  6)   เจาหนาที่รัฐแนะนําสงเสริม 
      (   )  7)   อื่น ๆ  โปรดระบุ ……………………. 

2. ในขณะนี้กลุมของทานมีปญหาอะไรบางเกี่ยวกับสถานภาพดานการผลิต 
(   )  1)  สถานที่ประกอบการไมเอื้ออํานวย          (   )  3)  ผูนํากลุมไมมีเวลาให 
(   )  2)  สมาชิกกลุมไมมีสวนรวมในการตัดสินใจ     (   )  4)  แผนประกอบการไมมีระบบ 
               (   )  5)  อื่น ๆ  โปรดระบุ………………..   

3.  ทานมีความคิดเห็นหรือขอเสนอแนะเพิ่มเติมอะไรบางเกี่ยวกับสถานภาพดานการผลิต 
 ………………………………………………………………………………………………
…………………………………………………………………………………………………. 
……………………………………………………………………………………………………. 

สวนที่  3  สถานภาพดานตนทุน 

1.  ขณะนี้กลุมของทานมีปญหาอะไรบางเกี่ยวกับสถานภาพดานตนทุน 
 (   )  1)  ตนทุนการผลิตสูงขึ้น  (   )  5)  ไมสามารถกูเงินจากสถาบันการเงินได 
 (   )  2)  ขาดแคลนวัตถุดิบ  (   )  6)  ขาดแคลนแรงงาน 
 (   )  3)  ขาดเงินทุน   (   )  7)  ฝมือแรงงานไมดีพอ 
 (   )  4)  เครื่องมือไมทันสมัย  (   )  8)  อื่น ๆ  โปรดระบุ……………………... 
2.  ทานมีความคิดเห็นหรือขอเสนอแนะเพิ่มเติมอะไรบางเกี่ยวกับสถานภาพดานตนทุน 
 ………………………………………………………………………………………………
……………………………………………………………………………………………………. 
……………………………………………………………………………………………………. 

สวนที่  4  สถานภาพดานการตลาด 

1.  ผลิตภัณฑที่กลุมของทานผลิตเปนประเภทใด 
 (   )  1)  อาหาร    (   )  4)  ศิลปะประดิษฐและของที่ระลึก 
 (   )  2)  เครื่องดื่ม   (   )  5)  เครื่องใชและเครื่องประดับตกแตง 
 (   )  3)  ผาและเครื่องแตงกาย  (   )  6)  สมุนไพรที่ไมใชอาหารและยา 



Fac. of Grad. Studies, Mahidol Univ.         M.Sc. (Env. Planning for Community and Rural Dev.) / 143 

2.  ผลิตภัณฑที่กลุมของทานผลิตมีการรับรองแบบใด 
 (   )  1)  มาตรฐาน  อย.   (   )  4)  ทรัพยสินทางปญญา 
 (   )  2)  มาตรฐาน  มอก.   (   )  5)  มาตรฐานผลิตภัณฑชุมชน 
 (   )  3)  เครื่องหมายรับรองจากสถาบันวิจัยจุฬาภรณ     (   )  6)  อื่น ๆ โปรดระบุ…………. 
3.  ทานคิดวาผลิตภัณฑที่กลุมของทานผลิตตรงกับความตองการของประชาชนในพื้นที่หรือไม 
 (   )  1)  ไมตรงกับความตองการ 
 (   )  2)  ตรงกับความตองการ  เพราะ     (   )  ลูกคาสวนใหญเปนคนในพื้นที่ 
             (   )  ลูกคาเปนคนในและคนนอกพื้นที่เทา ๆ กัน 
4.  ในขณะนี้กลุมของทานมีปญหาอะไรบางเกี่ยวกับสถานภาพดานการตลาด 
 (   )  1)  คุณภาพผลิตภัณฑไมไดมาตรฐาน  (   )  3)  บรรจุภัณฑไมนาสนใจ 
 (   )  2)  ไมไดรับความชวยเหลือจากรัฐ  (   )  4)  ไมมีตลาดรองรับ 
       (   )  5)  อื่น ๆ โปรดระบุ…………….. 
5.  ทานมีความคิดเห็นหรือขอเสนอแนะเพิ่มเติมอะไรบางเกี่ยวกับสถานภาพดานการตลาด 
 ………………………………………………………………………………………………
……………………………………………………………………………………………………. 
 

สวนที่  5  สถานภาพหลังจากไดรับการตีพิมพลงในหนังสือพิมพรายวัน 

1.  ผลิตภัณฑของทานไดรับการตีพิมพลงในหนังสือพิมพ 
 (   )  1)  1  ครั้ง  (   )  2)  2  ครั้ง  (   )  3  ครั้ง   
2. ทานคิดวาผลตอบแทนที่ไดจากการผลิตทั้งที่เปนตัวเงินและไมเปนตัวเงินชวยลดภาระคาใชจาย 

ในครัวเรือนของทานและสมาชิกหรือไม 
 (   )  1)  ลดลง    (   )  3)  เทาเดิม 
 (   )  2)  ไมลดลง    (   )  4)  เพิ่มหนี้สิน 
      (   )  5)  อื่น ๆ โปรดระบุ……………………… 
3.  ทานและสมาชิกมีความพอใจในผลตอบแทนที่ไดรับจากการประกอบการนี้หรือไม 
 (   )  1)  พอใจ  เพราะ   
  (    )   1.1)   ผลิตสินคาไดตรงกับความตองการของประชาชน 
  (    )   1.2)   ทําใหมีรายไดเพิ่มขึ้น 
  (    )   1.3)   สินคามีตลาดรองรับ 
  (    )   1.4)   ไมตอบ 
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 (   )  2)  ไมพอใจ  เพราะ   
  (    )   2.1)   รายรับที่ไดไมพอตอรายจายในครัวเรือน 
  (    )   2.2)   สินคาบาลชนิดใชเวลาในการทํานานแตไดเงินนอย 
  (    )   2.3)   สมาชิกมีความขัดแยงกันในเรื่องรายรับของการขายสินคา 
  (    )   2.4)   ไมตอบ 
 (   )  3)  ไมมีความคิดเห็น 
4.  ในสถานการณปจจุบัน  ทานคิดวากลุมของทานควรจะ 
 (   )  1)  ยังคงรวมตัวกันอยู   (   )  3)  ยุบกลุม 
 (   )  2)  รวมตัวกันอยูแตเปลี่ยนไปทํากิจกรรมอื่น (   )  4)  อื่น ๆ โปรดระบุ…………….. 
5. ทานคิดวาหลังจากผลิตภัณฑไดรับการตีพิมพลงในหนังสือพิมพรายวันแลว มสีวนชวยเพ่ิมราย 

ไดใหกับสมาชิกหรือไม 
       (   )  1)  มีสวนชวย  เพราะ   

  (    )   1.1)   ทําใหสินคาเปนที่รูจัก 
  (    )   1.2)   มีคนสั่งสินคาเพิ่มขึ้น 
  (    )   1.3)   ไดกลุมลูกคาใหมเพิ่มขึ้น 
  (    )   1.4)   ไมตอบ 

 (   )  2)  ไมมีสวนชวย  เพราะ   
  (    )   2.1)   สถานที่ผลิตสินคาตั้งอยูไกล 
  (    )   2.2)   คนสนใจนอย 
  (    )   2.3)   สินคาที่ผลิตไมตรงกับความตองการของตลาด 
  (    )   2.4)   ไมตอบ 

 (   )  3)  ไมมีความคิดเห็น 
6. ในขณะนี้กลุมของทานมีปญหาอะไรบางเกี่ยวกับสถานภาพหลังจากไดรับการตีพิมพลงใน 

หนังสือพิมพรายวัน 
 …………………………………………………………………………………………….. 
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Appendix D-2:การวิเคราะหแบบสอบถามผูประกอบการผลิตผลิตภัณฑหนึ่งตําบลหนึ่งผลิตภัณฑ 
 

N % อาหาร เครื่องดืม่ ผา ศิลปะ เครื่องใช สมุนไพร เฉลี่ย 
สวนที่ 1    ขอมูลพื้นฐาน N = 50 N = 34 N = 48 N = 51 N = 42 N = 42 N = 267 

1.  เพศ        
     1)  ชาย 36.00 41.18 35.42 70.59 57.14 35.71 46.44 
 (18) (14) (17) (36) (24) (15) (124) 
     2)  หญิง 64.00 58.82 64.58 29.41 42.86 64.29 53.56 
 (32) (20) (31) (15) (18) (27) (143) 
 100.00 100.00 100.00 100.00 100.00 100.00 100.00 
2.  ระยะเวลาที่กลุมเริ่มกอตั้ง        
     1)  5 ป  ขึ้นไป 48.00 50.00 45.83 31.37 50.00 59.52 46.82 
 (24) (17) (22) (16) (21) (25) (125) 
     2)  ระหวาง 3 - 4 ป 36.00 29.41 37.50 37.25 28.57 28.57 33.33 
 (18) (10) (18) (19) (12) (12) (89) 
     3)  ระหวาง 1 - 2 ป 16.00 20.59 16.67 31.37 21.43 11.90 19.85 
 (8) (7) (8) (16) (9) (5) (53) 
 100.00 100.00 100.00 100.00 100.00 100.00 100.00 
3.  ผูเริ่มกอตั้งกลุม        
     1)  ผูนํา / สมาชิกกลุม 92.00 85.29 87.50 94.12 92.86 83.33 89.51 
 (46) (29) (42) (48) (39) (35) (239) 
     2)  ไมใชสมาชิกภายในกลุม 8.00 14.71 12.50 5.88 7.143 16.67 10.49 
 (4) (5) (6) (3) (3) (7) (28) 
 100.00 100.00 100.00 100.00 100.00 100.00 100.00 
4.  ปจจบุันทาน และ สมาชิก
กลุม 

       

     1)  ประกอบอาชีพนี้อยางเดียว 44.00 35.29 39.58 82.35 85.71 88.10 62.92 
 (22) (12) (19) (42) (36) (37) (168) 
     2)  ประกอบอาชีพอืน่ดวย 56.00 64.71 60.42 17.65 14.29 11.90 37.08 
 (28) (22) (29) (9) (6) (5) (99) 
 100.00 100.00 100.00 100.00 100.00 100.00 100.00 
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Appendix D-2:การวิเคราะหแบบสอบถามผูประกอบการผลิตผลิตภัณฑหนึง่ตําบลหนึ่งผลติภัณฑ (ตอ) 
 

N % อาหาร เครื่องดืม่ ผา ศิลปะ เครื่องใช สมุนไพร เฉลี่ย 
สวนที่ 1    ขอมูลพื้นฐาน N = 50 N = 34 N = 48 N = 51 N = 42 N = 42 N = 267 

        
5.  ปจจบุันทานและสมาชิกกลุม        
     1)  อาศัยอยูในพื้นที ่ 68.00 94.12 91.67 96.08 95.24 92.86 89.14 
 (34) (32) (44) (49) (40) (39) (238) 
     2)  อาศัยอยูนอกพื้นที่ 32.00 5.88 8.33 3.92 4.76 7.14 10.86 
 (16) (2) (4) (2) (2) (3) (29) 
 100.00 100.00 100.00 100.00 100.00 100.00 100.00 
6.  จํานวนสมาชิกเริ่มกอตั้ง        
     1)  ตั้งแต 10 คนขึ้นไป 62.00 55.88 56.25 37.25 45.24 47.62 50.56 
 (31) (19) (27) (19) (19) (20) (135) 
     2)  5 - 9  คน 32.00 32.35 33.33 45.10 33.33 42.86 36.70 
 (16) (11) (16) (23) (14) (18) (98) 
     3)  1 - 4  คน 6.00 11.76 10.42 17.65 21.43 9.52 12.73 
 (3) (4) (5) (9) (9) (4) (34) 
 100.00 100.00 100.00 100.00 100.00 100.00 100.00 
7.  จํานวนสมาชิกปจจบุัน        
     1)  มากขึ้น 52.00 29.41 66.67 56.86 50.00 45.24 51.31 
 (26) (10) (32) (29) (21) (19) (137) 
     2)  เทาเดิม 44.00 61.76 29.17 33.33 28.57 35.71 37.83 
 (22) (21) (14) (17) (12) (15) (101) 
     3)  ลดลง 4.00 8.82 4.17 9.80 21.43 19.05 10.86 
 (2) (3) (2) (5) (9) (8) (29) 
 100.00 100.00 100.00 100.00 100.00 100.00 100.00 
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Appendix D-2:การวิเคราะหแบบสอบถามผูประกอบการผลิตผลิตภัณฑหนึง่ตําบลหนึ่งผลติภัณฑ (ตอ) 
 

N % อาหาร เครื่องดืม่ ผา ศิลปะ เครื่องใช สมุนไพร เฉลี่ย 
สวนที่ 2   สถานภาพดานการผลิต N = 50 N = 34 N = 48 N = 51 N = 42 N = 42 N = 267 

        
1.  เหตุจูงใจทีท่ําใหกลุมของทาน        
     ผลิตผลิตภัณฑดังกลาว        
     1)  ทํามาตั้งแตบรรพบุรุษ 6.00 2.94 2.08 1.96 0.00 0.00 2.25 
 (3) (1) (1) (1) (0) (0) (6) 
     2)  ความรูที่ชุมชนสะสมมาในอดีต 0.00 0.00 0.00 0.00 0.00 0.00 0.00 
 (0) (0) (0) (0) (0) (0) (0) 
     3)  ใชเวลาวางใหเปนประโยชน 34.00 38.24 37.50 33.33 28.57 35.71 34.46 
 (17) (13) (18) (17) (12) (15) (92) 
     4)  ไมสามารถกูจากสถาบันการเงินได 8.00 2.94 2.08 0.00 0.00 0.00 2.25 
 (4) (1) (1) (0) (0) (0) (6) 
     5)  เปนอาชีพเสริมรายได 42.00 50.00 41.67 60.78 71.43 64.29 54.68 
 (21) (17) (20) (31) (30) (27) (146) 
     6)  เจาหนาที่รัฐแนะนําสงเสริม 10.00 5.88 16.67 3.92 0.00 0.00 6.37 
 (5) (2) (8) (2) (0) (0) (17) 
     7)  อืน่ๆ 0.00 0.00 0.00 0.00 0.00 0.00 0.00 
 (0) (0) (0) (0) (0) (0) (0) 
 100.00 100.00 100.00 100.00 100.00 100.00 100.00 
2.  ในขณะนี้กลุมของทานมีปญหา        
     อะไรบางเกี่ยวกับสถานภาพดาน        
     การผลิต        
     1)  สถานที่ประกอบการไมเอื้ออํานวย 36.00 41.18 47.92 64.71 92.86 88.10 61.42 
 (18) (14) (23) (33) (39) (37) (164) 
     2)  สมาชิกกลุมไมมีสวนรวม 18.00 11.76 14.58 3.92 0.00 0.00 8.24 
           ในการตดัสินใจ (9) (4) (7) (2) (0) (0) (22) 
     3)  ผูนํากลุมไมมีเวลาให 12.00 5.88 4.17 1.96 0.00 0.00 4.12 
 (6) (2) (2) (1) (0) (0) (11) 
     4)  แผนประกอบการไมมีระบบ 34.00 41.18 33.33 29.41 7.14 11.90 26.22 
 (17) (14) (16) (15) (3) (5) (70) 
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Appendix D-2:การวิเคราะหแบบสอบถามผูประกอบการผลิตผลิตภัณฑหนึง่ตําบลหนึ่งผลติภัณฑ (ตอ) 
 

N % อาหาร เครื่องดืม่ ผา ศิลปะ เครื่องใช สมุนไพร เฉลี่ย 
สวนที่ 2   สถานภาพดานการผลิต N = 50 N = 34 N = 48 N = 51 N = 42 N = 42 N = 267 

        
     5)  อืน่ๆ 0.00 0.00 0.00 0.00 0.00 0.00 0.00 
 (0) (0) (0) (0) (0) (0) (0) 
 100.00 100.00 100.00 100.00 100.00 100.00 100.00 
        
3.  ทานมีความคิดเห็นหรือขอเสนอ        
     แนะเพิ่มเติมเกี่ยวกับสถานภาพ        
     ดานการผลติ        
     1)  รัฐควรแนะนําใหกับประชาชน 26.00 8.82 20.83 13.73 4.76 4.76 13.86 
         ในเรื่องกระบวนการผลติใหมี (13) (3) (10) (7) (2) (2) (37) 
         ประสิทธิภาพ        
      2)  สถานที่ผลิตสินคาคับแคบ 36.00 35.29 41.67 54.90 76.19 64.29 51.31 
 (18) (12) (20) (28) (32) (27) (137) 
      3)  ไมมีอุปกรณที่ทันสมัย 20.00 55.88 35.42 31.37 19.05 26.19 30.34 
 (10) (19) (17) (16) (8) (11) (81) 
     4)  ไมตอบ 18.00 0.00 2.08 0.00 0.00 4.76 4.49 
 (9) (0) (1) (0) (0) (2) (12) 
 100.00 100.00 100.00 100.00 100.00 100.00 100.00 
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Appendix D-2:การวิเคราะหแบบสอบถามผูประกอบการผลิตผลิตภัณฑหนึง่ตําบลหนึ่งผลติภัณฑ (ตอ) 
 

N % อาหาร เครื่องดืม่ ผา ศิลปะ เครื่องใช สมุนไพร เฉลี่ย 
สวนที่ 3  สถานภาพดานตนทนุ N = 50 N = 34 N = 48 N = 51 N = 42 N = 42 N = 267 

        
1.  ขณะนี้กลุมของทานมีปญหา        
     อะไรบางเกี่ยวกับสถานภาพ        
     ดานตนทุน        
     1)  ตนทุนการผลิตสูงขึ้น 22.00 23.53 27.08 56.86 57.14 52.38 40.07 
 (11) (8) (13) (29) (24) (22) (107) 
     2)  ขาดแคลนวัตถุดิบ 16.00 17.65 12.50 3.92 4.76 7.14 10.11 
 (8) (6) (6) (2) (2) (3) (27) 
     3)  ขาดเงินทุน 20.00 29.41 27.08 13.73 16.67 21.43 20.97 
 (10) (10) (13) (7) (7) (9) (56) 
     4)  เครื่องมอืไมทันสมัย 10.00 20.59 22.92 23.53 19.05 16.67 18.73 
  (5) (7) (11) (12) (8) (7) (50) 
     5)  ไมสามารถกูเงินจากสถาบัน 12.00 2.94 2.08 0.00 0.00 0.00 3.00 
            การเงินได (6) (1) (1) (0) (0) (0) (8) 
     6)  ขาดแคลนแรงงาน 6.00 2.94 2.08 1.96 2.38 2.38 3.00 
 (3) (1) (1) (1) (1) (1) (8) 
     7)  ฝมือแรงงานไมดพีอ 14.00 2.94 6.25 0.00 0.00 0.00 4.12 
 (7) (1) (3) (0) (0) (0) (11) 
     8)  อืน่ๆ โปรดระบ ุ 0.00 0.00 0.00 0.00 0.00 0.00 0.00 
 (0) (0) (0) (0) (0) (0) (0) 
 100.00 100.00 100.00 100.00 100.00 100.00 100.00 
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Appendix D-2:การวิเคราะหแบบสอบถามผูประกอบการผลิตผลิตภัณฑหนึง่ตําบลหนึ่งผลติภัณฑ (ตอ) 
 

N % อาหาร เครื่องดืม่ ผา ศิลป เครื่องใช สมุนไพร เฉลี่ย 
สวนที่ 3  สถานภาพดานตนทนุ N = 50 N = 34 N = 48 N = 51 N = 42 N = 42 N = 267 

        
2.  ทานมีความคิดเห็นหรือขอเสนอ        
     แนะเพิ่มเติมเกี่ยวกับสถานภาพ        
     ดานตนทุน        
      1)  ตองการใหรัฐสนับสนุนเงิน 46.00 38.24 47.92 70.59 21.43 23.81 42.70 
           เพื่อพัฒนาคุณภาพสินคา (23) (13) (23) (36) (9) (10) (114) 
      2)  ตองการผูมีความรูความ 28.00 32.35 29.17 21.57 64.29 59.52 38.20 
            สามารถใหคําแนะนํา (14) (11) (14) (11) (27) (25) (102) 
     3)  รฐัควรสนับสนุนเรื่องการ 26.00 29.41 22.92 7.84 14.29 16.67 19.10 
          กูเงินจากสถานบันการเงนิ (13) (10) (11) (4) (6) (7) (51) 
 100.00 100.00 100.00 100.00 100.00 100.00 100.00 
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Appendix D-2:การวิเคราะหแบบสอบถามผูประกอบการผลิตผลิตภัณฑหนึง่ตําบลหนึ่งผลติภัณฑ (ตอ) 
 

N % อาหาร เครื่องดืม่ ผา ศิลป เครื่องใช สมุนไพร เฉลี่ย 
สวนที่ 4 สถานภาพดานการตลาด N = 50 N = 34 N = 48 N = 51 N = 42 N = 42 N = 267 

        
1.  ผลิตภัณฑที่กลุมของทานผลิต        
    เปนประเภทใด        
     1)  อาหาร 100.00 0.00 0.00 0.00 0.00 0.00 18.73 
 (50) (0) (0) (0) (0) (0) (50) 
     2)  เครื่องดืม่ 0.00 100.00 0.00 0.00 0.00 0.00 12.73 
 (0) (34) (0) (0) (0) (0) (34) 
     3)  ผา และ เครื่องแตงกาย 0.00 0.00 100.00 0.00 0.00 0.00 17.98 
 (0) (0) (48) (0) (0) (0) (48) 
     4)  ศิลป 0.00 0.00 0.00 100.00 0.00 0.00 19.10 
  (0) (0) (0) (51) (0) (0) (51) 
     5)  เครื่องใช 0.00 0.00 0.00 0.00 100.00 0.00 15.73 
 (0) (0) (0) (0) (42) (0) (42) 
     6)  สมุนไพรที่ไมใชอาหารและยา 0.00 0.00 0.00 0.00 0.00 100.00 15.73 
 (0) (0) (0) (0) (0) (42) (42) 
 100.00 100.00 100.00 100.00 100.00 100.00 100.00 
2.  ผลิตภัณฑที่กลุมของทานมีการ        
     รับรองแบบใด        
     1)  มาตรฐาน อ.ย. 100.00 94.12 0.00 0.00 0.00 66.67 41.20 
 (50) (32) (0) (0) (0) (28) (110) 
     2)  มาตรฐาน มอก. 0.00 5.88 0.00 0.00 9.52 0.00 2.25 
 (0) (2) (0) (0) (4) (0) (6) 
     3)  เครื่องหมายรับรองจากสถาบัน 0.00 0.00 0.00 0.00 0.00 0.00 0.00 
           จุฬาภรณ (0) (0) (0) (0) (0) (0) (0) 
     4)  ทรัพยสินทางปญญา 4.00 0.00 14.58 0.00 0.00 0.00 3.37 
 (2) (0) (7) (0) (0) (0) (9) 
     5)  มาตรฐานผลิตภัณฑชุมชน 100.00 94.12 100.00 100.00 100.00 100.00 99.25 
 (50) (32) (48) (51) (42) (42) (265) 
หมายเหตุ   คําถามนี้ตอบไดมากกวา 1 ขอ 
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Appendix D-2:การวิเคราะหแบบสอบถามผูประกอบการผลิตผลิตภัณฑหนึง่ตําบลหนึ่งผลติภัณฑ (ตอ) 
 

N % อาหาร เครื่องดืม่ ผา ศิลป เครื่องใช สมุนไพร เฉลี่ย 
สวนที่ 4 สถานภาพดานการตลาด N = 50 N = 34 N = 48 N = 51 N = 42 N = 42 N = 267 

        
3.  ทานคิดวาผลิตภัณฑที่กลุมของ        
     ทานผลิตตรงกับความตองการ        
     ของประชาชนหรือไม        
     1)  ไมตรงกับความตองการ 4.00 5.88 4.17 13.73 2.38 2.38 5.62 
 (2) (2) (2) (7) (1) (1) (15) 
     2)  ตรงกับความตองการเพราะ 96.00 94.12 95.83 86.27 97.62 97.62 94.38 
 (48) (32) (46) (44) (41) (41) (252) 
        (2.1) ลูกคาสวนใหญเปนคนในพื้นที่ 27 20 12 13 6 5 83 
        (2.2) ลูกคาเปนคนในและนอกพื้นที่ 18 10 32 29 30 34 335 
                 เทาๆกัน        
        (2.3)  ลูกคาเปนคนนอกพื้นที่ 3 4 2 2 5 8 24 

        
 100.00 100.00 100.00 100.00 100.00 100.00 100.00 
4.  ในขณะนี้กลุมของทานมีปญหา        
     อะไรบางเกี่ยวกับสถานภาพ        
    ดานการตลาด        
     1)  คุณภาพผลติภัณฑไมไดมาตรฐาน 10.00 20.59 2.08 13.73 4.76 9.52 9.74 
 (5) (7) (1) (7) (2) (4) (26) 
     2)  ไมไดรับความชวยเหลือจากรัฐ 26.00 29.41 33.33 5.88 16.67 21.43 21.72 
 (13) (10) (16) (3) (7) (9) (58) 
     3)  บรรจุภัณฑไมนาสนใจ 40.00 38.24 6.25 0.00 0.00 0.00 13.48 
 (20) (13) (3) (0) (0) (0) (36) 
     4)  ไมมีตลาดรองรบั 24.00 11.76 58.33 80.39 78.57 69.05 55.06 
 (12) (4) (28) (41) (33) (29) (147) 
     5)    อื่นๆ โปรดระบุ 0.00 0.00 0.00 0.00 0.00 0.00 0.00 
 (0) (0) (0) (0) (0) (0) (0) 
 100.00 100.00 100.00 100.00 100.00 100.00 100.00 
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Appendix D-2:การวิเคราะหแบบสอบถามผูประกอบการผลิตผลิตภัณฑหนึง่ตําบลหนึ่งผลติภัณฑ (ตอ) 
 

N % อาหาร เครื่องดืม่ ผา ศิลป เครื่องใช สมุนไพร เฉลี่ย 
สวนที่ 4 สถานภาพดานการตลาด N = 50 N = 34 N = 48 N = 51 N = 42 N = 42 N = 267 

        
5.  ทานมีความคิดเห็นหรือขอเสนอ        
     แนะเพิ่มเติมเกี่ยวกับสถานภาพ        
     ดานการตลาด        
     1)  ขอใหรัฐชวยหาตลาดรองรับ 54.00 50.00 54.17 58.82 61.90 66.67 57.68 
 (27) (17) (26) (30) (26) (28) (154) 
     2)  ควรอบรม/สงเสริม สมาชิก 36.00 44.12 39.58 29.41 28.57 28.57 34.08 
          กลุมใหมีทักษะ เพื่อผลิตสินคา (18) (15) (19) (15) (12) (12) (91) 
          ใหไดมาตรฐาน        
     3)  ไมตอบ 10.00 5.88 6.25 11.76 9.52 4.76 8.24 
 (5) (2) (3) (6) (4) (2) (22) 
 100.00 100.00 100.00 100.00 100.00 100.00 100.00 
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Appendix D-2:การวิเคราะหแบบสอบถามผูประกอบการผลิตผลิตภัณฑหนึง่ตําบลหนึ่งผลติภัณฑ (ตอ) 
 

N % อาหาร เครื่องดืม่ ผา ศิลป เครื่องใช สมุนไพร เฉลี่ย 
สวนที่ 5 สถานภาพหลังจากไดรับ N = 50 N = 34 N = 48 N = 51 N = 42 N = 42 N = 267 

การตีพมิพลงใน น.ส.พ.รายวนั        
        
1.  ผลิตภัณฑของทานไดรับการ        
     ตีพิมพลงใน น.ส.พ.        
     1)  1  ครั้ง 82.00 100.00 95.83 98.04 97.62 100.00 95.13 
 (41) (34) (46) (50) (41) (42) (254) 
     2)  2  ครั้ง 18.00 0.00 4.17 1.96 2.38 0.00 4.87 
 (9) (0) (2) (1) (1) (0) (13) 
     3)  3  ครั้ง 0.00 0.00 0.00 0.00 0.00 0.00 0.00 
 (0) (0) (0) (0) (0) (0) (0) 
 100.00 100.00 100.00 100.00 100.00 100.00 100.00 
2.  ทานคิดวาผลตอบแทนที่ไดจาก        
     การผลิตทั้งที่เปนตัวเงิน และ        
    ไมเปนตัวเงิน ชวยลดภาระคาใชจาย        
    ในครวัเรือนของทานและสมาชิก        
     หรือไม        
     1)  ลดลง 60.00 76.47 79.17 72.55 73.81 66.67 71.16 
 (30) (26) (38) (37) (31) (28) (190) 
     2)  ไมลดลง 4.00 2.94 2.08 0.00 0.00 0.00 1.50 
 (2) (1) (1) (0) (0) (0) (4) 
     3)  เทาเดิม 22.00 17.65 8.33 23.53 23.81 30.95 20.97 
 (11) (6) (4) (12) (10) (13) (56) 
     4)  เพิ่มหนีส้ิน 14.00 2.94 10.42 3.92 2.38 2.38 6.37 
 (7) (1) (5) (2) )1) (1) (17) 
     5)  อืน่ๆ  โปรดระบ ุ 0.00 0.00 0.00 0.00 0.00 0.00 0.00 
 (0) (0) (0) (0) (0) (0) (0) 
 100.00 100.00 100.00 100.00 100.00 100.00 100.00 
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Appendix D-2:การวิเคราะหแบบสอบถามผูประกอบการผลิตผลิตภัณฑหนึง่ตําบลหนึ่งผลติภัณฑ (ตอ) 
 

N % อาหาร เครื่องดืม่ ผา ศิลป เครื่องใช สมุนไพร เฉลี่ย 
สวนที่ 5 สถานภาพหลังจากไดรับ N = 50 N = 34 N = 48 N = 51 N = 42 N = 42 N = 267 

การตีพมิพลงใน น.ส.พ.รายวนั        
        
3.  ทานและสมาชิกมีความพอใจ        
     ในผลตอบแทนที่ไดรับจาการ        
     ประกอบการนี้ หรือไม        
     1)  พอใจ     เพราะ 76.00 88.24 87.50 74.51 76.19 83.33 80.52 
          (38) (30) (42) (38) (32) (35) (215) 
        1.1   ผลิตสินคาไดตรงกับความ 10 12 16 17 13 17  
                 ตองการของประชาชน        
        1.2   ทําใหมีรายไดเพิ่มขึ้น 19 8 10 11 11 9  
        1.3   สินคามีตลาดรองรับ 5 5 13 7 6 4  
        1.4   ไมตอบ 4 5 3 3 2 5  
        
         2)  ไมพอใจ     เพราะ 16.00 11.76 10.42 15.69 21.43 16.67 15.36 
 (8) (4) (5) (8) (9) (7) (41) 
            2.1  รายรับที่ไดไมพอตอรายจาย 3 3 2 4 6 4  
                    ในครัวเรือน        
           2.2   สินคาบางชนิดใชเวลาในการ 2 0 1 1 1 2  
                   ทํานานแตไดเงินนอย        
           2.3   สมาชิกมีความขัดแยงกันใน 1 0 1 1 1 1  
                  เรื่องรายรับของการขายสินคา        
          2.4   ไมตอบ 2 1 1 2 1 0  
        
     3)  ไมมีความคิดเห็น 8.00 0.00 2.08 9.80 2.38 0.00 4.12 
 (4) (0) (1) (5) (1) (0) (11) 
 100.00 100.00 100.00 100.00 100.00 100.00 100.00 
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Appendix D-2:การวิเคราะหแบบสอบถามผูประกอบการผลิตผลิตภัณฑหนึง่ตําบลหนึ่งผลติภัณฑ (ตอ) 
 

N % อาหาร เครื่องดืม่ ผา ศิลป เครื่องใช สมุนไพร เฉลี่ย 
สวนที่ 5 สถานภาพหลังจากไดรับ N = 50 N = 34 N = 48 N = 51 N = 42 N = 42 N = 267 

การตีพมิพลงใน น.ส.พ.รายวนั        
4.   ในสถานการณปจจุบันทานคิดวา        
       กลุมของทาน  ควรจะ        
      1)  ยังคงรวมตัวกันอยู 82.00 94.12 91.67 100.00 95.24 92.86 92.51 
 41 32 44 51 40 39 247 
     2)  รวมตัวกันอยูแตเปลี่ยนไปทํา 18.00 5.88 8.33 0.00 4.76 7.14 7.49 
          กิจกรรมอื่น 9 2 4 0 2 3 20 
     3)  ยุบกลุม 0.00 0.00 0.00 0.00 0.00 0.00 0.00 
 0 0 0 0 0 0 0 
     4)  อืน่ๆ  โปรดระบ ุ 0.00 0.00 0.00 0.00 0.00 0.00 0.00 
 0 0 0 0 0 0 0 
 100.00 100.00 100.00 100.00 100.00 100.00 100.00 
5.  ทานคิดวาหลังจากผลิตภัณฑไดรับ        
     การตีพิมพลงใน น.ส.พ.แลวมีสวน        
     ชวยเพิ่มรายไดใหกับสมาชิกหรือไม        
    1)  มีสวนชวย  เพราะ 80.00 76.47 81.25 88.24 85.71 73.81 81.27 
 (40) (26) (39) (45) (36) (31) (217) 
        1.1   ทําใหสินคาเปนที่รูจัก 17 12 18 27 21 17  
        1.2   มีคนสั่งสินคาเพิ่มขึ้น 12 6 8 8 9 7  
        1.3   ไดกลุมลูกคาใหมเพิ่มขึ้น 10 8 13 10 6 6  
        1.4   ไมตอบ 1 0 0 0 0 1  
     2)  ไมมีสวนชวย   เพราะ 20.00 23.53 18.75 11.76 14.29 26.19 18.73 
 (10) (8) (9) (6) (6) (11) (50) 
         2.1 สถานที่ผลิตสินคาตั้งอยูไกล 3 1 2 1 3 4  
         2.2 คนสนใจนอย 0 1 2 2 2 3  
         2.3 สินคาที่ผลิตไมตรงกับความ 5 4 3 3 1 2  
                ตองการของตลาด        
        2.4 ไมตอบ 2 2 2 0 0 2  
 100.00 100.00 100.00 100.00 100.00 100.00 100.00 
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Appendix D-2:การวิเคราะหแบบสอบถามผูประกอบการผลิตผลิตภัณฑหนึง่ตําบลหนึ่งผลติภัณฑ (ตอ) 
 

N % อาหาร เครื่องดืม่ ผา ศิลป เครื่องใช สมุนไพร เฉลี่ย 
สวนที่ 5 สถานภาพหลังจากไดรับ N = 50 N = 34 N = 48 N = 51 N = 42 N = 42 N = 267 

การตีพมิพลงใน น.ส.พ.รายวนั        
        
6.  ในขณะนี้กลุมของทานมีปญหา        
     เกี่ยวกับสถานภาพหลังจากไดรับ        
     การตีพิมพลงใน น.ส.พ. รายวัน        
     1)  น.ส.พ. บอกรายละเอียดที่อยู 22.00 38.24 16.67 17.65 11.90 14.29 19.48 
          และเบอรโทรศัพทไมชัดเจน (11) (13) (8) (9) (5) (6) (52) 
     2)  สถานที่ผลิตตั้งอยูไกล ทําให 24.00 26.47 4.17 7.84 7.14 2.38 11.61 
           สั่งซื้อสินคาลําบาก (12) (9) (2) (4) (3) (1) (31) 
     3)  ผลิตสินคาไดไมทันกับความ 28.00 2.94 20.83 31.37 38.10 33.33 26.59 
          ตองการ (14) (1) (10) (16) (16) (14) (71) 
     4)  ไมมีปญหา 26.00 32.35 58.33 43.14 42.86 50.00 42.32 
 (13) (11) (28) (22) (18) (21) (113) 
 100.00 100.00 100.00 100.00 100.00 100.00 100.00 
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