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ABSTRACT

History museums in Thailand generally use traditional interpretation of the
exhibit’s contexts which focus on the objects to deliver their discourses to the visitors.
Even though there is a growing trend to use multimedia interpretation, museums rarely
look into visitors’ perspectives regarding whether traditional or multimedia could
better facilitate understanding of museum discourses presented to visitors.

The overall results showed the significant of the interpretations regarding
the method for delivery of museum discourses to visitors. Even though there were no
outstanding differences between using traditional or multimedia interpretations, the
findings indicates visitors’ concerns regarding the importance of contexts such as
“prior knowledge”, “exhibition environment”, and “people engagement” supported
on-site interpretations which helped visitors understand the discourses of the
museums. Therefore, apart from looking into the appropriateness of on-site

interpretations, the museum administrators should also pay attention to the exhibit’s

contexts in order to facilitate understanding of the museum discourses for visitors.
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CHAPTER |
INTRODUCTION

1.1 Background

Nowadays, there are many types of museums, such as history museum,
ethnic museum, science museum, art museums and national museum. However, even
there are various types of museums; each museum is unique because they have
different discourses to convey to museum visitors. According to Serrell (1996), A
discourse is a message or a theme that museums want visitors to understand and to
take away with. For example, according to Justin Morris, the former Head of Strategic
Planning and Collection Services of the British Museum, the discourse of British
Museum was to convey Britishness. To be British is to be multi-cultural as Britain is a
multi-culture country. Visitors could understand their cultural identities and their
relations with the world and also culturally mixed population of United Kingdom as
part of the world (Chen, 2008). With respect to Helen Jones, the Planning Manager of
The Victoria and Albert Museum, the discourse of the museum was to convey
provision. The museum aim at advocating people to express their opinion of arts
openly, encouraging people to think and debate innovatively, and arousing people to
know more about arts. The museum acts as a cultural diplomacy that bridges different
culture and generates cultural exchange. Through the museum, visitors are able to link
themselves with arts and broaden their perspective of the world through arts
(Chen, 2008). However, as regards Gauri Khrisnan, Senior Curator of Asian
Civilizations Museum, Singapore, the discourse of the Asian Civilizations Museum in
Singapore was to define the race pluralities and to advocate race equality of Singapore
(Chen, 2008).

It is the museums’ discourse that orients the direction and the uniqueness
of a museum. To understand museums is to understand the discourses of museums.
Museums of the same nature are able to convey different meanings from different

discourses to visitors. A history museum can convey a discourse to explain the
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timeline history of the country or present multi-cultural aspects in the society. Even
the same types of object, discourses might be conveyed differently in museums of
different natures. In the history museum, the rain drum founded in Southeast Asia can
be implied to the existence of an agricultural society and high civilization, but can be
appreciated as a master-piece of bronze-wares in the art museum. However, there is no
single way to convey those discourses and the conveyance of a discourse is not
restricted to only texts. It can be by series of different on-site interpretation techniques.
Accordingly, as the places with different discourses, each museum has to depend on
the on-site interpretation to let visitors understand the discourses.

Tilden (1997) defined interpretation as an activity which aims to reveal
meanings and relationships through the use of original objects, by firsthand experience
and by illustrative media. It is the interpretation that is a key aspect of understanding
of museum discourses because it is only through interpretation that the visitor would
get the point of the story it tells. As the museum is an institution devoted to
communication of its discourses, at an exhibition of museums, on-site interpretation
plays important role on visitors as museums as the mission of interpretation is
communication with the museums’ visitors (Graham, 2005) and each museum has
different interpretations making people understand the discourses.

To convey discourses of museums to museum visitors, museums
commonly use traditional interpretation, the interpretation which is defined in
opposition to technological or interactive methods (Reino, Mitsche, & Frew, 2007).
Traditional interpretation focus on the use of wall-text and labels to describe the
artifacts of museums (Hooper-Greenhill, Museums and the Interpretation of Visual
Culture, 2000) because the traditional interpretation has been developed from the early
museum characteristics and the use of the wall-texts and labels descriptions are the
museum’s historic mission to present objects (Hein, 2000). In the past, the museums
were thus the collections of a small group of people who were mainly noblemen and
aristocracy, to let people appreciate the artifacts. The visitors could understand the
objects by reading the wall-texts and labels. Today, many museums still use traditional
interpretation to convey their discourse to museum visitors, for example, the ice age

artworks exhibition at the British Museum (figure 1.1).
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Figure 1.1 The ice age artworks exhibition (February, 2013) uses traditional
interpretation including of artifacts, wall-texts and labels to explain how human beings
developed art (The British Museum, 2013).

However, while traditional interpretation can be very informative, visitors
might walk pass important information or lack of interest to read the information if the
text is too long or complex to understand. Furthermore, owing to today’s museum
visitors are now more discerning, more curious and more demanding (Williams, 2009)
and that young people are more familiar with multi-media technology, museums are in
trend to use multi-media interpretation to replace traditional interpretation to convey
their discourses, embrace the need and attract more visitors. Therefore, it is common
nowadays for visitors to encounter a series of multi-media interpretation once they

enter a museum, for example, in the National Museums in Singapore (figure 1.2).

Figure 1.2 The Singapore living galleries at the National Museum Singapore uses
multimedia interpretation with help of Virtual hosts and in-gallery videos to help
visitors understand the cultural history of Singapore.

Photo by Patcharachon, Kanop 2014
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Nonetheless, the multi-media interpretation is not free from short-comings.
Firstly, it is expensive therefore all museums could not afford the establishment.
For example; the Singapore government invests SGD62 million (around USD50
million) to enhance contents in the country’s national museums Wwith new
interpretation techniques (Saad, 2013). Secondly, it is possible that visitors can be
distracted by the multi-media interpretation that they fail to focus their attention on
understanding those discourses which museums try to convey. After all, it still remains
unknown whether these interpretations can facilitate the understanding of visitors
towards those discourses of museums.

In Thailand, the first museum was established by King Rama IV (King
Mongkut) in the Grand Palace before moving to Wang Na, the frontal palace, which
was the former body of the present National Museum Bangkok, the first national
museum in Thailand and the main branch museum of the National Museums in the
country. The museum is located on Na Phrathat Road that is next to Sanam Luang
(figure 1.3).

Figure 1.3 Location of National Museum Bangkok

The discourse of National Museum Bangkok is to convey the glory of Thai
arts and culture from the past to the present (The Fine Arts Department, 2002).
The museum uses traditional interpretation in the form of artefacts and replicas, labels,
wall-text and photographs to help visitors understand its discourses. The museum
attracted around 300,000 among which Thai people was the majority in 2012
(Daily News, 2012).


http://en.wikipedia.org/wiki/National_Museum_(Thailand)
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Rattanakosin Exhibtion Hall is a new generation museum in Thailand that
is located on Ratchadamnoen Klang Road near the Democracy Monument (figure 1.4).
It was founded in 2010 by The Crown Property Bureau which looks after the royal
properties. The Hall is to exhibit the history and culture of Rattanakosin era to instill a
sense of pride of Thai people (Nitasrattanakosin, n.d.). Different from the National
Museum Bangkok that uses traditional interpretation, the Hall uses multi-media
interpretation such as 4D theatres, graphic censors and magic visions to convey its
discourse. The average numbers of visitors among were around 100,000 per year.
Same as the National Museum Bangkok, majority of the visitors are local Thai people

(Nitasrattanakosin, n.d.).

;‘@‘ Kgsso‘fl’fsﬁﬁiﬁ'ﬁyﬂ(

Figure 1.4 Location of Rattanakosin Exhibition Hall

In summaries, the two museums have two main similarities. First, they
exhibit history and culture-related content. Second, they have similar background as
non-commercialized organizations; the National Museum Bangkok supported by Thai
government and the Rattanakosin Exhibition Hall supported by the Crown Property
Bureau. Thirdly, their target markets are Thai people; particular pupils and students.
However, the two museums are different in their on-site interpretation techniques.

Therefore, the study is to look into the on-site interpretations of the two
museums in order to know the appropriate interpretation that could better facilitate
visitor’s understanding of museum discourses by comparing traditional interpretation
in National Museum Bangkok with multimedia interpretation in Rattanakosin
Exhibition Hall.
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1.2 Statement of problem

There are several on-site interpretation techniques used in the museums to
convey different discourses. Most museums are using traditional interpretation that
emphasizes on objects, wall-text and labels. However, traditional interpretations are
not free from critiques. Thereby, museums trend to use multi-media interpretation,
emphasize on media technologies arguing that multi-media interpretations can attract
visitors and facilitate their understanding of discourses of museums. Despite there
were researches that look into multi-media interpretations, these researches were from

the perspective of museums instead of from the perspective of museum visitors.

1.3 Research questions

This thesis is to look into the on-site interpretations of Rattanakosin
Exhibition Hall and the National Museum Bangkok to know which museum’s
interpretation that could facilitate better understanding of the discourse of the

museums to the visitors.

1.4 Rationale of research

Museums often claimed that they had conducted surveys to know visitors’
comments. However, these surveys tended to look into visitors’ satisfaction of the
facilities of the museums. Very seldom did museums look into the extent that visitors
understand their discourses.

Museums are to convey their discourses to visitors. To convey the
discourse, museums use different on-site interpretations. Therefore, it is important for
museums to know whether visitors understand the discourse that the museums try to
convey to them.

The history of museum development in Thailand is long. Basically
museums in the country use traditional on-site interpretation techniques. Even there is
a growing trend of the use of multi-media on-site interpretation by some museums

however, both on-site interpretation techniques are still not free from short-comings.
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Therefore, it is essential to look into which interpretation can better
facilitate the understanding of visitors towards the discourses of museums.
Accordingly, This thesis is to investigate the understanding of visitors towards the
discourse of two museums in Thailand: National Museum Bangkok and Rattanakosin
Exhibition Hall. The two museums are basically history museum. The former one uses
traditional interpretation to convey the discourse of the glory of Thai arts and culture
from the past to the present (The Fine Arts Dpartment, 2002) and the later one uses
multi-media interpretation to convey the history and culture of Rattanakosin era to
instill a sense of pride of Thai people (Nitasrattanakosin, n.d.).

The researcher aims to achieve to provide helpful information to minimize
the gap of the unknown to the museum by understanding the on-site interpretations
that better convey discourses in the museums. The researcher believes that the findings
of the paper would benefit museums administrators to give them an idea in the
selection of the interpretation to convey the discourses of their museums in particular

the choice between traditional and multi-media.

1.5 Research objectives

The thesis objective is to understand the on-site interpretation that makes
visitors understand the discourses of the museums by focusing on a comparative study
between the traditional interpretation in the National Museum Bangkok and the

multimedia interpretation in the Rattanakosin Exhibition Hall.

1.6 Scope of the study

This research only study the on-site interpretations, interpretations inside
the museums; comparative study between the National Museum Bangkok and
Rattanakosin Exhibition Hall. Apart from the interviewing the administrator of the two
museums, owing to the fact that the target markets of the two museums are Thai

visitors, the author will only investigate Thai visitors of the museums.
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In addition, the researcher selected one of the three exhibitions of the
National Museum Bangkok called the “Gallery of Thai History” to compare with the
second route exhibition of Rattanakosin Exhibition Hall including two permanent
galleries, “The colorful Thai way of Living” and “The Heart and Soul of the Nation”

as the galleries commonly convey the timeline of Thai history.

1.7 Terms of definitions

1.7.1 Museums

There are several definitions on museum differently depends on the fields
that the definitions have been used. No one definition can cover all the roles and tasks
of the museums completely. However, the general accepted definitions of museum are

presented here:

1.7.1.1 The International Council of Museums

The International Council of Museums defines museum as a
non-profit, permanent institution in the service of society and its development, open to
the public...for the purposes of education, study and enjoyment (ICOM, 2007)

1.7.1.2 The Museum Association of the United Kingdom

The Museum Association of the United Kingdom mentioned
that a museum is an institute which gathers collects, preserves, displays and interprets
a body of evidence for the utility of the public...based on reliable and verifiable

evidence (Museums Association, 1998).

1.7.1.3 The American Association of Museums

The American Association of Museums refers that museums
are administered with the aim of providing useful services to the public. The role of
the museum is to collect, preserve and conserve human research and to present objects
from the natural and man-made spheres...with the purpose of informing and

entertaining the public (American Alliance of Museums, 2000).
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Even though there are many definitions of museum but they aim to

illustrate the purpose of museums is for the benefit of the public.

1.7.2 Discourse

There are many definitions of the word discourse. Michel Foucault (1926-
1984), the French philosopher, defined a discourse was a way to influence the mindset
of people through the constitution of knowledge and social practices (Weedon, 1987).
Usher and Edwards (1994) defined a discourse was to diffuse knowledge to the
mindset of visitors. However, in the field of museum studies, Serrell (1996) defined a
discourse is a theme that museums would like visitors to take them away with after
visiting the museums. After all, the discourse of a museum is a “big idea” of museums

which museum would like to share with visitors (Serrell, 1996).

1.7.3 Interpretations

The way of transforming and conveying discourses in order that the
diverse receivers from different backgrounds can understand the discourses.
Interpretation is revelation based upon information but they are entirely different
things. However all interpretation includes information. It aims to reveal meanings and
relationships through the use of original objects, by firsthand experience and by
illustrative media (Tilden, 1997).
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CHAPTER I
LITERATURE REVIEW

This research focuses on visitors’ understanding of museum discourses.
The comparative study, National Museum Bangkok and Rattanakosin Exhibition Hall,
explores between traditional and multimedia interpretations, which interpretation
facilitate easier understanding of museum visitors toward discourses of history
museums. The literature review has been organized in 5 separate parts:

2.1 History of museum’s development

2.2 Development of museum’s interpretation

2.3 Related studies

2.4 Sites of Research Study

2.5 Conceptual Framework

2.1 History of museum’s development

Nowadays, there is a wide range of museums; however, American
Association of Museums defines museum as an organized and permanent nonprofit
institution that essentially is devoted to education or aesthetics (American Alliance of
Museums, 2000). Moreover, according to the International Council of Museums
(ICOM), a museum is a non-profit, permanent institution in the service of society and
its development, open to the public, for the purposes of education, study and
enjoyment (ICOM, 2007). Nevertheless, even both definitions are references in the
international community that support the similar main purpose of the museum to
benefit the public, the definitions are not the original purposes of the museums which

were changed from what it was in the past.
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The earlier museum may have been in third-century in Alexandria, Egypt.
It was comprised of exhibition halls presenting artifacts, instruments and other
appliances for the scholars and nobles (Ambrose & Paine, 2006). In ancient Rome,
museums were temples and the colonnades surrounding the Agora, marketplace. It
was full of works of art and historical objects, where beauty stimulated philosophical
discussion. Like the Greek Mouseion, they were dedicated to the Muses, the nine
daughters of Zeus, and Ideal for public and philosophical discussion (Glaser, 2004). In
the fifteenth century, the term “museum” was first used to describe a collection in
Renaissance Florence. The museum concepts were believed to signify the importance,
dominant power and value of the owner who was the Medici family (Miles & Zavala,
Towards the Museum of the Future: New European Perspectives, 2012).

Later, in the late eighteenth and early nineteenth centuries, many major
European cities established special galleries of antiquities called Cabinet of Curiosity,
the encyclopedic collections of objects. The cabinet of curiosity was regarded as
a microcosm or theater of the world, and a memory theater. It conveyed symbolically
the patron's control of the world through its indoor, microscopic reproduction (Fiorani,
1998). Such as those of Charles I of England's collection, the most famous, best
documented cabinets of rulers and aristocrats, members of the merchant class and
early practitioners of science in Europe formed collections that were precursors
to museums. Therefore, most of the museums of that time were still exclusively for the
noble, the elite, and the highly educated; they were not intended for the public (Glaser
& Zenetou, 2013).

However, as the new social conditions, they are no longer looked on as the
prerogative of an elite but are expected to be accessible, understood, appreciated and
enjoyed by all (Marcousé, 1973). Louvre in Paris was the first museum opened to the
public in 1793. Then, following in the nineteenth century, other museums started
opening to the public. The Prado in Madrid opened in 1819, the National Museum for
Greek Antiquities on the island of Aegina opened in 1829, and the Altes in Berlin
opened its doors in 1830.


http://en.wikipedia.org/wiki/Macrocosm_and_microcosm
http://en.wikipedia.org/wiki/Charles_I_of_England
http://en.wikipedia.org/wiki/Science
http://en.wikipedia.org/wiki/Europe
http://en.wikipedia.org/wiki/Museum
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Nowadays, museums have been opened to the public, not limited only for
nobles or scholars. The most accepted definition of museums proposed by ICOM
mentioned the main role of the museum to open to the public and service the society
for purposes of study, education and enjoyment (ICOM, 2007). However, despite there
are different purposes in different museums, they are to convey discourses, a message
or a theme that museums want visitors to understand and to take away with (Serrell,
1996), which has to depend on the on-site interpretation, interpretation inside the

museums.

2.2 Development of museum’s interpretation

The importance and the way of using interpretation was first major
publications issued in 1920, Adventure of a Nature Guide and Essays in Interpretation
by Enos Mills, and 1957, Interpreting Our Heritage by Freeman Tilden. Mills
mentioned that the aim of the interpretation is to illustrate and reveal the alluring
world outdoors. He also was the first to mention a guide as an interpreter or someone
who translates unknown information into something more understandable (Mills,
1920). Likewise, Tilden highlighted that the interpretation as “an activity which aims
to reveal meanings and relationships through the use of original objects, by firsthand
experience and by illustrative media” (Tilden, 1997).

Loykie Lomine and James Edmunds (2007) elaborated that interpretation
aims at establishing communication between people who do not share the same
linguistic or cultural frames of reference. For example, in a museum exhibited in
English, the visitors who are not English literate would not be able to understand the
story that the museum wish to tell if the museum does not provide leaflets or audio
guide provided in their native language. In addition to this, the visitors might not
understand or even get lost in the museum if the museum leaves the information
unclear without helpful interpretations to guide the visitors.  Therefore, the
interpretation plays an important role in matching the visitors understand the

museums’ discourses.
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2.2.1 Traditional interpretation

Museums traditionally were to collect objects and signify the importance
of the owner as the renaissance habit. Accordingly, the traditional museums are the
museums that use the traditional interpretation focusing on preserving, storing and
displaying artifacts and displaying cultural collections. To exhibit the collections, the
curators, those who design what has to be exhibited, serve as an important role to
convey the discourses of museums. Differ from educators, whose background are from
human development and the question of how people relate to the objects, curators are
usually trained as an art historian; their focus was and still is on the objects and are
considered the experts and the leaders of the museum (Gainsburg, 2008). They play
the role of deciding the theme of an exhibition, selecting artworks, displaying them,
and convey the discourses of museums.

Therefore, exhibits developed with the traditional interpretation tend to
reflect the goals and interests of the museums or curators, not those of the visitor
(Knott, 1992). Generally, most museums still use traditional interpretation working
with objects from their collections to convey discourses of museums to the visitors, so
the input from visitors is not considered (Hooper-Greenhill, Museums and the Shaping
of Knowledge, 1992) and persist as one-way communication or basic communication
— objects speak for themselves. To illustrate the one-way communication, the Basic
Communication Model by Shannon and Weaver (1948) in “The Mathematical Theory
of Communication’, is applicable to the discourse conveyance of the traditional
interpretation.

Traditionally, the three-unit model of communication is one of the most
likely to be known to museums (figure 2.1). It consists of a simple communications
model of sender, discourse and receiver (Shannon, 1948). However, according to
McManus (1991), it is not an appropriate model for museums, first, because the
discourse is depicted as an object with an identity of its own, separated from the
understanding situation of human. Secondly, it is considered one-way communication

and the receiver is in some way in error in not getting the discourse (McManus, 1991).
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SENDER |:> RECIEVER |:> MESSAGE

Figure 2.1 The traditional model of communication by Shannon (1948)

To make sure that the visitors could get the discourses, McManus (1991)
mentioned about the golden rules that could help to ensure that the maximum amount
of writing communication is attended to:

1. Do not over write

2. Break the text up so that it is accessible

3. Use subheads to help the visitors skim texts

4. Above all, use an accurate orientation heading: that is, do not wander

off the topic. The objectives of the exhibition should be articulated.
Headings should relate to this.

McManus added that when visitors first encounter an exhibit they want to
know two things. Firsts, what the exhibit maker is talking about. Accordingly, they
need to be given headings and subheadings. Seconds, visitors need to form an early
impression of the general line the topic. In order to help visitor in this regard, the
orientation sentences should be provided before launching into detail. If visitors are
not given reference and orientation to the exhibition topic, they could possibly be
confused and miscommunications are likely to ensue.

However, in order to know whether or not the discourse has been received
and understood correctly, the museums tried to provide the feedback channels for
visitor response. Duncan Cameron (1968) proposed a basic communication model in
an article entitled ‘a view point: the museum as a communications system and
implications for museum education’. He accordingly also added the notion of the
feedback loop which will enable transmitter to modify the transmission. Alternatively,
it allows the visitor to compare his or her understanding with the intended discourses

that is to see if the discourses have been received correctly.
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TRANSMITTER MEDIUM RECIEVER

(exhibitor) |:> (real things) |:> (visitor)

A

FEEDBACK LOOP
Figure 2.2 The Basic Communications Model from Cameron (1968)

Nevertheless, even the model included the feedback from the visitors as
museums tend to do surveys on visitors, most the surveys or feedbacks are to ask
visitors’ satisfaction of museums facilities with toilets and souvenir shops inclusive.
The feedbacks are not whether they understand the discourses of museums or not.
Therefore, the model was still considered one-way communication and not free from
shortcomings about the visitors’ understanding of museums discourses so people
started questioning about the validity of the traditional interpretation based on the
basic communication model.

Roger Miles (1985) has described museum as ‘disabling system’ where
they produce exhibitions based on the basic communication model (Miles, 1985). One
of Miles’ major critiques is that where communication is seen as a linear process, with
the discourse defined by transmitter, this generally means that the transmitter is the
curator, and that curators therefore become what he calls the power-brokers in this
process, defining the themes, approaches and processes of exhibitions from their own
point of view. The meanings of the exhibition and its artifacts are defined by the
curator according to his or her agenda, without paying attention to the interests, desires,
needs of visitors.

To solve the shortcomings, some museums believed that it is essential to
look into new interpretation techniques. Moreover, with respect to the influence of
psychologists such as Jean Piaget and L. V. Vigotsky, they said that museum visitors
are knowledgeable and bring along with them knowledge while they visit museum and
react with the environment of the museum. Therefore, some museum has changed

their interpretation into interactive.
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Amongst the first interactive museums and galleries were the Children’s
Gallery at the Science Museum in London (1931), the Palais de la Decouverte in Paris
(1937), the Deutsches Museum in Munich (1925) and the Chicago Museum of Science
and Industry (1933) (Henning, 2006).

These museums featured industrial engines in its operations,
demonstrations of experiments, machinery and moving models which visitors could
activate using buttons and cranks. It contributes to the move away from the object
centered museum (Henning, 2006). After that, in 1952, the first audio tour was
introduced at the Stedelijk Museum in Amsterdam using radio broadcast technology
(Tallon L., 2009) and became the establishment of multimedia interpretation in the

museums.

2.2.2 Multimedia interpretation

After the initial form of museums’ multimedia interpretation at Stedelijk
Museum in Amsterdam was first introduced and operated its audio tour in 1952
(Tallon L., 2009), in the late 1960s, people strongly questioned about the effectiveness
of the traditional interpretation, the interpretation which based on one-way
communication. Moreover, at the same time, museums aimed to popularize science,
not just to increase public appreciation of science but to realize the potential for
scientific achievement amongst populations with little scientific education (Henning,
2006). Therefore, the trend of using technology is getting higher and higher so visitors
expect technology in the museums (Falk & Dierking, 2000).

Accordingly, there is an increasing new interpretation technique to
response those demands believing that it could better convey discourses of the
museums to make people understand. Therefore, museums had rid themselves of
artifacts altogether and devised new display devises and have become increasingly
multimedia and the multimedia technologies are viewed as purely oriented toward the
conveyance of discourses from museums to visitors (Henning, 2006). Many museums
believe that it is essential for them to use multimedia interpretations, the interpretation
which base on multimedia technologies, to help visitors understand the discourses of
the museums. According to Chen (2012), through the application of the multimedia
technology, museums can achieve the following:
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1. To give museum visitors relevance

Museum visitors expect technology (Falk & Dierking, cited in Chen 2012),
therefore, to connect with today’s visitors, and museums have to provide them with a
user language which they are familiar with while they visit museums (Tallon &
Walker, cited in Chen 2012). With respect to museums, it refers to multimedia
technology and many museums use multimedia technologies to link themselves with
their visitors.

2. To increase competitive edge

Museums are not free competitions. Amusement parks are long considered
competitors of museums. These parks often use multimedia technology to bring
enjoyment and excitements to visitors. Museums also face competitions from places
like theatres, libraries, monuments and zoos, where feature multimedia devices to
attract visitors, therefore, museums have to install multimedia interpretations to
compete.

3. To maintain a high visiting rate

Visiting rate is important for museums, as it is a yardstick to measure their
popularity. The popularity is important for museums to enlist funds from governments
or donations from private organizations because it can act as an indicator of the
contribution of museums to society.

4. To entice people to visit museums for learning

The most important function of museums is to educate. Museums are
important centers for learning (Ambrose & Paine, cited in Chen 2012). They are to
satisfy the learning needs of people (Falk & Dierking, cited in Chen 2012). In order to
attract visitors, many museums today use multimedia interpretations to create an
environment with fun to make learning, entertaining and museum visits enjoyable.

5. To convey the discourses of museums

Under the influence of psychologists such as Jean Piaget and L.V. Vigosky,
museum visitors are knowledgeable. They bring along with them knowledge while
they visit museums and react with the environment of museums. Therefore, to convey
their discourse to the visitors, museums believe that multimedia interpretation which
was initiated by the idea of visitors’ interaction can help convey the discourse of the

museums.
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In addition, the new technique, multimedia interpretation, has had an
impact not only in exhibition techniques and museum operations but as the focus of
new museums — those of television, radio, computers, photography, and other
multimedia technology. Multimedia interpretation seems to threaten the ‘aura’ of the
unique object, through making it available for a mass audience (Henning, 2006).
Therefore, the museums started showing less but showing attractively which mostly
models, replicas and multimedia are employed.

With respect to the multimedia interpretation, the Interactive Experience
Model of Falk and Dierking (2000) illustrate the essentialness to embrace three
contexts, personal, social and physical, that increase museum experience. They assume
all experience in the museums is contextual and involves interplay of three contexts:
personal, physical, and social (figure 2.3). The eight key factors in three different

contexts are emerged as particularly fundamental to visitors’ experience;

socio-cultural context

%
Z

physical context o personal context

Figure 2.3 The Interactive Experience Model

2.2.2.1 Personal context

Each museum visitor’s personal context is unique; it
incorporates a variety of experiences and knowledge, including varying degrees of
experiences in the knowledge of the content and design of the museum. Such
characteristics help to mold what an individual enjoys and appreciates, how he wishes
to spend his time, and what experiences he seeks for self-fulfillment. These
characteristics also mean that each person arrives at the museum with a personal
agenda- a set of expectations and anticipated outcomes for the visit. The personal

consists of;
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1. Motivations and expectations; people go to museums for
many reasons and have predetermined expectations, these motivations and
expectations, therefore, directly affect what people do and understand.

2. Prior knowledge, interests, and beliefs; the selection of the
visitors whether to go to the museum or not. Without appropriate prior knowledge,
interests, and beliefs, no one would ever understand anything in the museums.

3. Choice and control; visitors are to choose what and when to
understand and control their own understanding. Museums afford visitors opportunity

for both choice and control.

2.2.2.2 Physical context

The museum is a physical setting that visitors, usually freely
choose to enter. The physical context includes the architecture and “feel” of the
building, as well as the objects and artifacts contained within, for example,
institutional restrictions, policies and rules, architecture, layout, activities, collections,
and facilities. How visitors behave, what they observe, and what they remember is
strongly influenced by the physical context. The physical context consists of:

4. Advance organizers and orientation; when people feel
disoriented, it directly affects their ability to focus on anything else. Advance
organizers and orientation, therefore, could enhance visitors understanding and
improve people’s availability to understand.

5. Design of the exhibition; appropriately designed exhibitions
are compelling visitors understanding if it appears in meaningful settings.

6. Reinforcing events and experiences outside the museum;
understanding in the museums is incomplete, people accumulating it over time from

many sources in many different ways outside the museums.

2.2.2.3 Social context

Visits to museums occur within a social context. The social
context includes co-visitation patterns and social interactions within groups, between
visitors and staff. Most people visit museums in a group, and those who visit alone

invariably come into contact with other visitors and museum staff.
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Every visitor’s perspective is strongly influenced by social
context. It is about the variations in behavior between, for example, adults in family
groups and adults in adults groups, or children on school field trip and children
visiting with their families. The social context consists of:

7. Within-group socio-cultural mediation which builds social
bonds through shared knowledge. For example, parents help children understand and
make meaning from their experiences while children provide a way for parents to see
the world with new eyes.

8. Facilitated mediation by others as understanding can occur
strangers perceived to be knowledgeable. When skillful, the staff of a museum can
significantly facilitate visitors understanding.

Taken together, all three contexts could assume a major
importance in visitors” experiences, continually shifting interactions among personal,
social, and physical contexts. The eventual challenge of museums is to make visitors
understand the contents of the exhibits easily and remain highly enjoyable within these
contexts as museums are to focus on subject rather than collective objects (Henning,
2006). Therefore, for visitor, instead of seeing perception as their own creative and
cognitive act, visitors might find themselves continually tricked by the exhibitions on
display. On the one hand, the exhibition connects the museum to popular
entertainment in the form of the funfair and the magic show, diminishing the
unapproachable character of the museum. On the other, they can give the impression
that it, like the traditional museum, has all the answers and explanations, while all the

visitors has is experience (Henning, 2006).

Apart from Falk & Dierking’s Interactive Experience Model, there are
related studies about contexts or situations that could further support the people
visiting experience. Even the studies has not looked into the perspectives of museums,
the studies still presents the importance of having contexts to create people experience.
The studies were “the effects of store environment on shopping behaviors” by Julie
Baker and “the aesthetic experience theory” by John Dewey. Baker has looked into the
effects of the bakery store environment to its customers while Dewey looked into the

conditions or situations that could create people understanding.
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2.3 Related Studies

2.3.1 Julie Baker’s study of experience

Julie Baker (1987) studied about visitors experiences from different
environment of their visit. She studied factors that could affect people experience
focusing on different atmospheres at the first time visit of the people. The study

separates three factors;

2.3.1.1 Ambient factors

The ambient factors such as music, scent or air quality do not
motivate people when they are simply meeting their expectations. Also an extreme
ambient factor, such as very high or very low temperature can lead to avoidance
behavior. However, there could be exceptions when extreme levels may have an
impact on the people behavior, for example the scent of fresh bread attracting

customers to a bakery.

2.3.1.2 Design factors

The design factors include stimuli that exist at the forefront of
our awareness, such as architecture, color and materials. It is described as either
aesthetic or functional: Aesthetic factors are physical cues which customers observe
and influence the level of pleasure in the service experience (Aubert-Gamet, 1997).
Functional factors facilitate the behavior of customers in the service scape and include

layout, signage and comfort (Baker J. , 1987).

2.3.1.3 Social Factors

The social factors refer to social conditions represented by the
number, type and behavior of customers and employees. The service personnel present
in a customer environment, its size, appearance, and behavior, has been shown to

impact on consumer behavior (Baker, Levy, & Grewal, 1992).
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In Julie Baker’s study of people experience, the ambient factors equal the
motivation and expectation in the personal contexts as the ambient factors are to look
into environmental factors that could motivate people and meet the expectation of their
visit. The design factors equal the design of the exhibition in the physical contexts as it
is about the setting of the exhibition. The social factors equal the social contexts as it

is about the behavior and the influences among human.

2.3.2 Dewey’s aesthetic experience

According to Dewey (2005), people can understand in many types of
situations under many different conditions. They interact with the environment using
their bodies and minds. When such an encounter is brought to fruition and one's senses
are enlivened, it may refer to these experiences as aesthetic (Dewey, 2005).

He describes aesthetic experience in six different aspects as follow;

2.3.2.1 Connections

Connections refer to the way an individual connects to an idea,
concept or something tangible such as a map, a glass beaker, or a journal. It is about
how to connect with the subject, to the material. Connections have a reciprocal

relationship with caring, both drawing people into the subject matter.

2.3.2.2 Sensory experience

Sensory experience is the idea that one's senses are alive and
heightened during an aesthetic experience. This does not mean that people must
engage all the senses all the time, but that they should have the opportunity to use their
senses as much as possible. It is to invite people to activate their senses visually,
musically, and kinesthetically. Elliot Eisner has so far as to argue that it is virtually
impossible to understand without the use of the senses, the more the senses are used
the greater the opportunity for an aesthetic experience and engaged understood
(Eisner, 1996).
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2.3.2.3 Active engagement

Active engagement refers to being active and engaged during
an aesthetic experience. It requires that people not be passive receptacles of
knowledge, but that they be actively involved in the construction of their experiences

and of meaning.

2.3.2.4 Imagination Imagination

Imagination reveals that it may refer to the interactions
between a person and an object which yield something new (Uhrmacher, Moroye, &
Bunn, 2009). The use of the combination of active engagement and imagination
provides opportunities for people to take control in their understanding of something

extraordinary.

2.3.2.5 Risk taking

Risk taking refers to venturing into the unknown. During an
aesthetic experience there is some risk, even at a minimal level, in order for the learner
to experience a heightened sense of satisfaction. Not all risks are the same for each
individual; some people are uncomfortable speaking in front of a group, while others

relish that opportunity.

2.3.2.6 Perceptivity

Perceptivity involves the ability to engage in deep as opposed
to superficial "seeing." That is, one moves beyond the mere recognition of objects and
actually perceives the colors, textures, lines and shapes of that which is being focused
upon. In an aesthetic learning experience one knows more about the subject at hand

because one's engagement is at a deeper and more focused level.

Altogether, Dewey explained that doing things like taking risks, being
actively engaged, or having that sensory experience can heighten the experience for

the visitors and help them really enjoy and understand it.
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In Dewey’s aesthetic experience, all the situations or conditions that could
make people understand are also look into the three contexts in the Falk and
Dierking’s Interactive Experience Model. Connection could refer to the prior
knowledge, interests, and beliefs in personal context as it is about how people link to
the story. The experience refers to the design of the exhibition in the physical contexts
as it activates visitors’ senses visually, musically, and kinesthetically. Active
engagement and imagination refer to choice and control in the personal contexts as it
provides opportunities for people to take control in their understanding of something
extraordinary. Finally, the risk taking and perceptivity refers to the reinforcing events
and experiences outside the museum in the physical contexts as they are about the
encouraging situation to make people understand more.

In conclusion, even there are studies to look into different aspects of
people experience or conditions that could create visiting experience or understanding
to the people; basically those studies all look into the importance of having contexts to

further support the situations or settings.

2.4 Sites of research study

2.4.1 Bangkok National Museum

The history of the National Museum Bangkok dates back to 1874 when
His Majesty, King Rama V, King Chulalongkorn (reigned 1868 A.D.-1910 A.D.)
opened the first public museum to exhibit the royal collection of King Rama IV, King
Mongkut (reigned 1851 A.D.-1868 A.D.) and other objects of general interest, at the
Concordia Pavilion in the Grand Palace.

Later, the Museum was transferred to its present site, the "Wang Na", or
"Frontal Palace" which had been the palace of King Pinklao, the Second King during
the reign of King Mongkut. In 1926, the palace was named the "Bangkok Museum”
and subsequently developed into the National Museum Bangkok, when it came under
the direction of the Fine Arts Department in 1934 (The Fine Arts Department, 2002).
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The National Museum, Bangkok is located at the Na Phra That Road
between the Thammasat University and the National Theatre. The National Museum

Bangkok currently houses 3 permanent exhibition galleries:

2.4.1.1 The Thai History Gallery

The Gallery of Thai History leads visitors to the origin of the
Thai people; the group of people sharing the same culture and language of Thai-Dai,
prehistoric evidences in Thailand; evidences from the stone age and the metal age
founded in Thailand, development towards modern history; enhancing cultural
exchanges from other communities, various civilizations in the Original Thailand Prior
to and during the 13" century A.D., and the Thai kingdoms of Sukhothai, Ayutthaya,
Dhonburi and Rattanakosin.

2.4.1.2 The Archaeological Gallery

The sculptures in the two wings, the Prehistoric Gallery of
Thai History and the Ban Chiang Gallery in the south wing tell the prehistoric and
proto-historic archaeology of the Thailand. The main archaeological objects are
sculptures of the Buddha. Nonetheless, the outlook of the Buddha has undergone

severe changes throughout all these cultural epochs.

2.4.1.3 The Decorative Arts Gallery

Two types of Thai art are exhibited in the National Museum,
Bangkok. The north and south wings flanking the old palace exhibit Thai classical art,
and the 13 galleries inside the old palace exhibit mostly Thai minor art.

Figure 2.4 The main parts of the National Museum Bangkok;
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1. The Buddhaisawan Hall 2. Bathing Pavilion

3. Shiva Mokapiman Hall 4. The Red House

5. Isara Vinitchai Hall 6. Patihan Tasanai Pavilion
7. Gold Treasures 8. Maha Surasinghanat Hall
9. Prapad Pipitphan Hall 10. Issares Rajanusorn Hall

11. The royal Chariots

2.4.2 Traditional interpretation in National Museum Bangkok

As the paper is to investigate in only the Thai History Gallery, to
elaborate, the gallery major uses traditional interpretation with help of leaflets, wall-
text, labels and the focus is on collective objects or replicas to present its purpose to
represent the uniqueness and superiority of Thai arts and culture from the past to the
present (The Fine Arts Department, 2002).

However, as the museum is to briefly summarize and show the visitors
what they are going to see inside the gallery, the first section of the gallery is the
immersive video room. The room is newly renovated and the video is to point out the
keys that the museum specially focus on and ask visitor the question of “who is Thai?”

The gallery then traces the past of Thailand back to the Pliocene epoch
(2,000,000 — 10,000 years ago). Start from the introduction of Thai origin, visitor is to
see the evidence of human activities in prehistoric period such as the pottery from
Ban-Chiang prehistoric community with photographs of rock art paintings. The gallery
leads to Indian-influent historic period representing civilization of Dvaravati; the first
proto-historic civilization that dominated ancient Thailand, Srivijaya; the kingdom in
the south, and Lopburi; the Khmer influenced kingdom. The displays are with the
replica such as sculptures of Buddha image from those kingdoms with the mapping
photographs and explanation on the exhibition board and labels next to the objects.

The gallery then leads to the civilizations of the Sukhothai where the Thai
writing system was invented by King Ramkhamheng. The kingdom of Sukhothai then
was gradually succeeded by another kingdom in the south, Ayutthaya. The gallery
presents the glory of Ayutthaya in different aspects such as the administration,
religion, architecture and arts. Then, Dhonburi and Rattanakosin was founded after the

fall of Ayutthaya and the Chakri dynasty of Rattanakosin is the main content.
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Therefore, even the National Museum Bangkok has added some
multimedia features such as the immersive video room at the first section of the Thai
History Gallery, the tools is still limited as the museum is to focus on objects with help
of leaflets, wall-text and labels. The additional multimedia features are to support the
rest sections of the gallery which still use traditional interpretation to convey the

discourse, to create the pride of being Thai and appreciate the national treasures.

Figure 2.5 (Left) The immersive video room in the Gallery of Thai history
Figure 2.6 (Middle) The model of Ayutthayan war with label in the front

Figure 2.7 (Right) The small stupa of King Rama IV with label and wall-text beside
Photo by Pacharachon, Kanop 2014

2.4.3 Rattanakosin Exhibition Hall

Wishing to help transform Ratchadamnoen Avenue into a street as elegant
as its name “royal promenade”, the Crown Property Bureau established the
Rattanakosin Exhibition Hall to function as both a gateway to the old city of
Rattanakosin and as a treasury of the history, art and culture of the Rattanakosin era
(Nitasrattanakosin, n.d.).

The Crown Property Bureau intended to develop the buildings along the
Ratchadamnoen Rd. starting from the closest building to the King Jessadabodindra
Pavilion as it was the main gate to the Rattanakosin town in the past. As around
THB300 million (around USD10 million) investment project of Corporate Social

Responsibility supported by the Crown Property Bureau to educate people,
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the building was changed to the most modern interactive learning center of arts,
history and culture in Thailand called Rattanakosin Exibition hall. The new attraction
of Bangkok began the renovation of the building and its interior decoration work in
2008. On 9 March 2010, the exhibition was officially launched. It invites the public to
learn, appreciate and take pride in Thailand's artistic and cultural legacies of the
Rattanakosin Era (Nitasrattanakosin, n.d.). The Rattanakosin Exhibition Hall is located
along the Ratchadamnoen Rd. surrounding with tourists attractions such as the Loha-
Prasat (the Metal Castle), the Maha Karn Fort and the Democracy Monument.

The building has 4,800 square meters of floor space with two stores, not
including the mezzanine. Advanced technologies - such as presentation devices,
models, four-dimensional multi-media system, multi-touch and multimedia animation
technologies- are used in presenting the exhibitions about Rattanakosin City through
interactive self-learning devices. The content is divided into 9 topics in 9 galleries.

The Rattanakosin Exhibition hall show routes are divided into two routes
which are alternatives for exploring. Both routes consume approximately two hours of
presentation. The visitors are required to follow the route staff walking along the
whole presentation time. Then the explanation of each gallery would be narrated by
the gallery staffs that are standing by in each hall. The staffs give definition and
explanation in Thai Languages.

There is English language mobile audio devices provided for foreigners
visitors, and explanation both in English and Thai are provided in writing for each
exhibited items (Nitasrattanakosin, n.d.). The visitors of Rattankosin Exhibition Hall
are approximately one million people per year.

1. The First Route is more underline the value of Rattanakosin City
history, art, culture, and the value of the Royal ceremonies. This route has seven halls
for presenting Rattanakosin era from different aspects such as old communities, art
and culture, architecture etc.

2. The second route is more highlight on the value of the King Rama
Royal Family and the development of Rattanakosin communities in term of culture

and living life style.
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2.4.2 Multi-media interpretation in Rattanakosin Exhibition Hall

As the paper is to investigate in only the second route of Rattanakosin
Exhibition Hall, to elaborate, the route uses multi-media interpretation to convey their
purpose to encourage pride of the national treasure (Nitasrattanakosin, n.d.).
The second route is combined with two halls for presentation;

The Colorful Thai Way of Living Hall tells the evolution of the Thai way
of life from the past to the present that has changed with the different social context
and influences in each historical period from a water community to a cosmopolitan by
the virtual reality presentation. Visitors are to sit on a boat simulating a boat, tram and
BTS, the sky train of Bangkok. The transportations show the changes from the old
Thai community along the boat side into the land with road construction and other
Western technologies. It uses magic visions, videos and replicas to illustrate the
outlook of Rattanakosin city.

The Heart and Soul of the Nation Hall illustrates the history of the
Rattanakosin era. The hall tells the contributions of kings of the Chakri dynasty to the
development of the nation. The story of each reign is told through videotapes, magic
visions, light and sound effects, graphic censors, LED screens, 4D theatres and
dioramas that reveal the social context and circumstantial factors that affected the
choices made by each reign to engage in different key activities and effort for the
nation.

With the help of multimedia technologies, Rattanakosin Exhibition Hall
believes that it could improve the visitors’ understanding of discourse and be the key
answer to their objectives to make people proud of Rattanakosin and obligation to

Thai kings.
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Figure 2.8 (Left) The gallery staff narrating “The Colorful Thai Way of Living”
Figure 2.9 (Middle) The light and sound presentation of King Rama V glory
Figure 2.10 (Right) Video presentation of King Rama I1X and King Rama IX
Photo by Patcharachon, Kanop 2014

In summaries, the two museums have two main similarities. First, they
exhibit history and culture-related content. Second, they have similar background as
non-commercialized organizations; the National Museum Bangkok supported by Thai
government and the Rattanakosin Exhibition Hall supported by the Crown Property
Bureau. Thirdly, their target markets are Thai people; particular pupils and students.
However, the museums are different in their on-site interpretation techniques to

convey their discourses.

2.5 Conceptual framework
This study will mainly focus on the interpretations used in the museums as
shown in figure 2.11. The framework provides the concept of how visitors understand

the discourses of the museums from their on-site interpretations.

ON-SITE UNDERSTAND .| GUIDELINE FOR MUSEUM
INTERPRETATION DISCOURSES i INTERPRETATION

A\ 4

Figure 2.11 Concept Mapping: to demonstrate the framework of the research

The study is to explore which interpretation, between traditional and
multimedia interpretation, that could facilitate better visitors’ understanding towards
museum discourses. The findings would be a guideline or reference for museums to

use the interpretation to convey their discourses and make people understand.
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CHAPTER Il
RESEARCH METHODOLOGY

This research is an exploratory study aims to assess the visitors’
understanding of museum discourses. The study has adopted both quantitative and
qualitative research methods. While the quantitative method was used in questionnaire
survey, the qualitative method was employed in-depth interview. The following
sections in this chapter explain the methods in details.

3.1 Research design

3.2 Quantitative research

3.3 Qualitative research

3.4 Research ethics

3.1 Research design

This study uses a mixed methods of qualitative and quantitative research
methods to analyze the data on visitors’ understanding of museum discourses.
According to Decrop (1999), to avoid and restrict the bias and gain more valid results,
incorporating qualitative and quantitative techniques is much more credible method
(Decrop, 1999).

Both primary and secondary data were collected in this research in order
to better understand the appropriate interpretation that makes visitors understand the
discourses of the museums by comparing traditional interpretation in the National
Museum Bangkok and multi-media interpretation in the Rattanakosin Exhibition Hall.

To begin with, an in-depth semi-structure interviews with museum
directors from both Rattanakosin Exhibition Hall and National Museum Bangkok was
conducted in order to obtain the primary data of the general information of the

museums and also their opinions on visitors’ understanding of museums discourses.
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Together with the secondary data from the literature reviews, the main
items were identified and the questionnaires conveyed. In addition to this, the
interview questions were designed in order to know the better interpretation to convey

the discourses of the museums.

3.2 Quantitative research

The questionnaires used in this research are to explore the visitors’
understanding toward museums discourses and interpretations. However, it will not
show the rationale of such findings, therefore, qualitative research using semi-structure

interview will be uses to investigate in-depth information (see Qualitative research).

3.2.1 Target population and sample size

According to the study objective, this study will be conducted in both
Rattanakosin Exhibition Hall and the National Museum Bangkok. The target
population of this study will be Thai visitor including the youth and adults visitors of
those museums. The respondents are not randomly selected but the study used
purposive sampling on the basis of willingness to respond; it is an easier, less
expensive and timely technique (Sthapit, 2013). The criteria for the museum visitors
sample selection is explain as follow;

a.) Thai visitors who are the native resident of Thailand

b.) Thai visitors who are mother tongued and able to communicate in Thai.

The author will ask the screen questions to the target visitors regarding
their nationality/race and age in order to get the right informants. The data collection
will be carried on if the characteristics of target tourists fit in the identified three
criteria. The research will be done with both quantitative and qualitative methods so
that the collected data can be analyzed and reveals the most accurate result.

To determine the sample size, probability sampling method is used in this
study. A simplified formula to calculate sample sizes according to Yamane (1967) will
be used to calculate the sample size. This formula was used to calculate the sample

size for 95% confidence level and precision of 5% are assumed.
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_ N
1+ N(e)?

Where:
n is representing the sample size
N is representing the population size

e is representing allowable error (normally used at 0.05)

In this study:

N = Summary numbers of visitors per year at National Museum Bangkok
and Rattanakosin Exhibition Hall.

As National Museum Bangkok has around 300,000 and Rattanakosin
Exhibition Hall has around 100,000 visitors per year, therefore, the summary numbers

of visitors per year would be 400,000 visitors.

L N
14+ N(e)®
400,000

1+ 400,000 (0.05)2

n = 399.60

n = 400

Therefore, the sample size of this research is approximately equal to 400.
However, to avoid bias or misunderstanding of the questionnaire, it will be focused on
discussion interviews and to certify items through questionnaire survey, because that is

most relevant for explaining the visitors’ understanding of museum discourses.

3.2.2 Data collection and questionnaire design

The questionnaire will be equally distributed to visitors from National
Museum Bangkok and Rattanakosin Exhibition Hall to achieve 200 usable surveys
from each museum. The data collection will be personal contribution to ensure they
complete all questions so the questionnaire is usable. Furthermore, the data collection
will be done in various time of the day which aims to minimize bias and improve

randomness.
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To get information on the visitors understanding of museum discourses,
the questionnaires with opened-end questions was used. The respondents will be asked
to rate the extent they agreed with statements concerning with the on-site
interpretation with a 5-point Likert scale of 1=strongly disagree to 5 strongly agree.
The advantage of using Likert scale is that it enables attitudinal responses to be
summated and facilitates the researcher to examine trends in the responses to
particular responses (Bryman, 2008).

The questionnaire consists of three sections: 1.) visitors’ demographic and
characteristics, 2.) visitors’ understanding, and 3.) open-ended questions.

The first section, visitors’ characteristics, is mainly requested general
information of museum visitors such as nationality/race, age, gender, and purpose of
visit. The second section, visitors’ understanding of museum discourses, is requested
the respondents agreement with statements which concluded from the literature
reviews about museum visitors’ understanding of museums’ discourse. The third
section, open-ended questions, is to give a choice for the respondents to answer the
questions and put their own opinions or recommendations on the questionnaires freely.

However, the researcher might challenge with the validity issue in term of
the understanding of questionnaire. Therefore, the pilot test had conducted before the
data collection process in order to minimize the issue of the validity. Also to improve
the questionnaire, in order to ensure that the respondent can accurately understand the
questions and no difficulty to answer those questions.

Reliability of the collected data is to be concern as well. Therefore in this
research 30 museum visitors were ask to answer the questionnaire (pilot test).After
that SPSS was use to analysed raw data into useful statistic information and in the
Cronbach’s Alpha (1951) was apply to measure the internal consistency of the scale.
Of all the result they are display number higher than 0.7. Therefore, in social science,
it is state that a reliability coefficient of 0.7 or above is considered acceptable (Institute
for Digital Research, 2014). In this case the questionnaire can be considered

acceptable.
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3.2.3 Data Analysis

The program called Statistical Package for the Social Sciences (SPSS) will
be employed to analyze the collected data. It provides descriptive, frequent, and
statistics. The demographic and characteristics of museum visitors respondents’ profile
should be analyze using frequencies report. Though the descriptive data, it will be
utilized to evaluate the scores for each items of the questionnaire questions based on

the 5-level of Likert scale.

3.3 Qualitative research

The objective of qualitative research method is to obtain the general
information from the museum directors and also the opinions of museums visitors
toward their understanding of museums’ discourses. The collected information would
help explaining the result from quantitative research and may identify the distinctive

of visitors’ understanding of museum discourses.

3.3.1 Target population and sample size

In accordance with Walker (1985), with respect to individual semi-
structured in-depth interviews, the data of a sample size of 20 to 40 interviewees was
considered valid for exploratory qualitative research methodology. Correspondingly,
the qualitative research of this study used purposive sampling on the basis of
willingness of the visitors to response in order to carry out with approximately 20
museum visitors or until the result meet the saturation point where the visitors repeat

answering the same direction.

3.3.2 Data collection method

Semi-structure interview technique will be employed for data collection
since it is open-ended question that allow informants to express opinion more
naturally. There may be some significant point to add on and help researcher to get

different perspective.
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The interview will be conducted with the directors of the National
Museum Bangkok and Rattanakosin Exhibition Hall to obtain the general information
for issuing questionnaire and interview questions for visitors.

The semi-structured interview will be conducted by using tape recording
and note taking. The estimated length of each interview for museum visitors will be
10-15 minutes in Thai at the actual sites, Rattanakosin Exhibiton Hall or National
Museum Bangkok, or the convenient location requested by the interviewee. Before
starting the interview, participant will be introduced to the overview and purpose of
the study they are involved in. Secondly, there will be the main part of interview
which including open and close-ended questions and lastly the interviewees’

cooperation will be acknowledged.

3.3.3 Data analysis

During the face to face interview, the content was recorded by the
permission of the respondents. The data of interview from the sample group will be
transcribed by using coding process and content analysis technique. The key themes
and variable such as understanding factors will be categorized in groups and draw
relationship to one another. After that, cross-check was implemented to find out the
valid findings. The findings of qualitative research were used to support for the results

of quantitative method.

3.4 Research ethics

Before distributing the questionnaire and interview, the research ethic had
been ratified by the Ethics of Human Research committee of Humanities and Social
Science Faculty, Mahidol University. The research ethics were needed to be approved
before conducting the survey because this study activity involved human subjects.
Therefore, the approach of how to collect data from the targeted population was

needed to be carefully considered.
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All of the participants would be informed about the objectives and process
of data collection and will be assured that all information would be treated
confidentially. All of the results were presented as a whole group and only used for
educational purposes. Therefore, the questionnaire packet that will be distributed
included a cover page explaining the project, information on the respondents’ rights
protection, instructions for returning the questionnaire, and a certified stamp from the
Ethics of Human Research Committee of Humanities and Social Science Faculty,
Mahidol University. After completion of research, all the records including the
participant’s information sheet, informed consent form, digital records, and

questionnaire would be destroyed.
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CHAPTER IV
RESEARCH FINDINGS

The purpose of this study is to understand the on-site interpretation that
makes visitors understand the discourses of the museums focusing comparative study
between traditional interpretation in the National Museum Bangkok and multi-media
interpretation in the Rattanakosin Exhibition Hall. In this chapter, quantitative and
qualitative findings of visitors’ understanding of museum discourses will be reported.

With respect to the interview with the administrators of both National
Museum Bangkok and Rattanakosin Exhibition Hall, the interview were conducted
with the director or manager of National Museum Bangkok and Rattanakosin
Exhibition Hall to obtain the general information regarding to the museum discourses
and their points of view concerning about the visitors’ understanding toward the
museum discourses.

After the museum interviews, the two hundred sets of quantitative
questionnaires were distributed to visitors visiting National Museum Bangkok and
Rattanakosin Exhibition Hall equally. Moreover, for the qualitative study, there were
40 interviewees from the two museums attended the survey. The interviewees included
20 visitors from National Museum Bangkok and another 20 visitors from Rattanakosin
Exhibition Hall. All the visitors who gave interviews were equally male and female
from different ages willingly.

In the findings, visitors’ names will not be identified. The study was not
designed to compare results from specific visitors. Further, anonymity reduces bias
against any interviewees or museums. However, as the purpose of this chapter is to
record the data collection, this research study was divided into sections for data
analysis; (1.) museums interview, (2.) demographic and characteristic profiles of the
visitors, (3.) visitors’ understanding of museums discourses and (4.) open-ended

questions for visitors.
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4.1 Museums interview

With respect to the interview with the Director of National Museum
Bangkok and the Administrative Manager of Rattanakosin Exhibition Hall, the
National Museum Bangkok has around 200,000-300,000 visitors per year while
Rattanakosin Exhibition Hall has around 100,000 visitors per year. The majority of
visitors of the two museums are similarly Thai visitors. Both museums also focus on
the same target groups of visitors which are the youth and adults respectively.

The Director of National Museum Bangkok mentioned the discourse of
National Museum Bangkok is to present Thai Civilization and make Thai people know
and be proud of their own cultural heritage and national treasure. Therefore, the
interpretation in National Museum Bangkok is object-based and focuses on artifacts
and the museum uses traditional interpretation to deliver their discourse. Even there
are multimedia provided, such as LCD screen presentation and audio headsets, the
museum still keeps multimedia technologies minimized in order to emphasize on only
objects and just to help visitors to see the importance of the objects. Moreover, there is
museum tour provided up on requests for group visitors but most of the visitors are
still self-directed.

“For National Museum Bangkok, the museum is to deliver the
appreciation of fine arts and the national treasure, therefore, the multimedia
technologies is not necessary... for Sivamokaphiman Hall (gallery of Thai history), we
aim to exhibit gallery with help of media and replica models. This kind of technique
would not be seen in any other galleries. The models we use is to support the story that
are not able to exhibit with objects or labels, to make it not too boring and visitors
could imagine clearer. It is to briefly summarize and show the visitors what they are
going to see in National Museum Bangkok.” (Ms. Silpanon, personal communication,
May 23, 2014)

In Rattanakosin Exhibition Hall, the discourse is about the glory of
Rattanakosin era to build the pride of being Thai under the obligation to Thai kings.
The hall believes in making use of the multimedia interpretation with helps of the
replica models, video animation and digital technologies to attract their target market
which is the youth.
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“For the youth, the less digital technologies the less young visitors could
understand in the exhibition” (Ms. Wongmas, Administrative Manager of
Rattanakosin Exhibition Hall, personal communication, May 20, 2014)

According that the two museums have different interpretation technique to
make visitors understand their discourses, the museums therefore have different ways
to attract the target group of visitors especially the youth. For National Museum
Bangkok, Ms. Silpanon considered the importance to consistency create new activities
both academic and educational such as temporary exhibition and tour guide workshop;

“In general, the exhibition in museums must consistency have temporary
exhibition even for us we have limited space only one hall...We also have special
events or exhibitions in pavilions from time to time. The activities keep changing
monthly including projects where people can visit such as tour guide course for
museum volunteer”, said Ms. Silpanon.

For Rattanakosin Exhibition Hall, the museum focuses on making use of
up-to-date multimedia technologies to attract visitors. The hall believes that the
technologies could make the story more understandable and impressive;

“The key to revive the past to fulfill people curiosity and develop the
knowledge is to bring in technologies. The technologies keep updating all the time,
our present technology might be out of interest within ten years. So, we has to find out
new contents, new a technology to interest our target groups both the youths and
regular visitors... when we have stories then bring the technology the help telling the
stories and emphasis the topic to make it understandable, accessible and sensible for
our visitors. We could use technology or interpretative techniques to keep the story
spectacular” said Ms. Wongmas.

Regarding to the museum staff, for National Museum Bangkok, all the
responsibility is at curator. Ms. Silpanon explained that the curators have multitasks.
In museums, there are six roles and the curators work with these roles of museums;

“For collection, curators are the one who consider receiving or purchasing
things into the museum. For registration, the curators are to record information
of the objects. For preservation, the curators are to investigate and take care of fine art
artifacts, help support and advise the museum staff. For exhibition, the curators

are to think about both permanent and temporary exhibition what to exhibit.
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For classification, the curators are to classify objects what they are and brought to the
museums. For education, the curators are to educate as well. To sum up, everything
inside the museum is all curators’ tasks”

However, for Rattanakosin Exhibiton Hall, the responsibilities of the
museum staff are different. The staffs are responsible as receptionist, tour leader and
exhibition caretaker;

“We don’t call ourselves curator, we call exhibition staff. Visitors are able
to meet our staff from the entrance, information counter. Their responsibility is to
provide brief information about the museum or general information asked by the
visitors. They also guide directions or introduce visit routes before the visitors buy
tickets. After be introduced and buying tickets, the visitors are to visit the galleries by
following another staff. In each gallery, the exhibition staff would describe the
information that they are assigned to be responsible for at their station. Apart from
these responsibilities to provide information, our staff from every department also
needs to take care of cleanliness and security, making sure everything is ready before
opening or well shutdown after closing the galleries. During the day, they also have to
every day list the damages and submit the concerned departments to fix it”

In summaries, there are many interpretation techniques used to deliver
discourses and the museums also believe that the interpretations could make visitors
understand their discourses. However, they never have done any research to ask
comments or feedback of the visitors whether the visitors could understand the
discourses of the museums or not. Therefore, to know whether the visitors could really
understand the discourses of the museums from their interpretation, the survey of
museums visitors are to look into the interpretation techniques in the perspective of
visitors.

The findings from the visitors’ survey would benefit museums in terms of
improvement in the interpretation techniques to make people understand the discourse

and reach the objectives of the museums.
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4.2 Demographic and characteristic profiles of the visitors

To better understand the background information in the findings, visitors’
profiles were included. Those profiles will also provide useful information to museum
administrators and future researchers. The gender, age, education, occupation, purpose
of visit, accompany, visit frequency, last visit and sources of information are described
in frequency and percentage in table 4.1.
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As can be seen in Table 4.1, the sample of 400 visitors who have visited
National Museum Bangkok and Rattanakosin Exhibition Hall completed the
questionnaires equally as 200 samples on each site. The majority of the participants
were female as of 57.25% was female and 42.75% was male. An examination the
participants’ ages indicates that the largest age group was 15-24 (60.75%), followed
by the group of 25-35 (16.75%), 35-44 (11.25%) respectively. In this case, there is no
invalid questionnaire.

From the finding it can be concluded that participants who visited the two
museums were in every ages variously from teenagers to seniors. The figures tell that
there is a difference in the range of visitors between the two museums. Even the
majority of the visitors are in the age of 15-24 year old for both National Museum
Bangkok and Rattanakosin Exhibition Hall as of 41% and 80.5% respectively.
However, for National Museum Bangkok, there are more visitors who are 25-34 year
old as of 24% and 35-45 year old as of 17.5%.

The finding illustrates the level of education of the visitors from National
Museum Bangkok and Rattanakosin Exhibition Hall is major in bachelor or equivalent
as of 53.5% and 76% respectively. However, the second large groups are different;
National Museum Bangkok has 21.5% of those who are in higher education while
Rattanakosin Exhibition Hall has 11.5% of the senior high school students.
Accordingly, with respect to the level of education, the occupation of the visitors from
National Museum Bangkok and Rattanakosin Exhibition Hall are major in students as
of 41% and 81% respectively. The second large group is company employees as of
25.5% in National Museum Bangkok and 7.5% in Rattanakosin Exhibition Hall.

The visitors® purpose of visit for National Museum Bangkok is major in
leisure (39%) while in Rattanakosin Exdhibition Hall is major in field trip (33.5%)
either with school or business observation. The majorities in both two museums are
accompanied by friends as 43.5% in National Museum Bangkok and 58% in
Rattanakosin Exhibition Hall; totally 50.75% of the entire visitors. However, the visit
frequency of the visitors from both National Museum Bangkok and Rattanakosin
Exhibition Hall are less than once a year (39%), following with once a year (24.5%).
Accordingly, the last visit that the visitors paid was major in more than two years
(30%) and last year (24%) respectively.



Kanop Patcharachon Research Findings / 48

The finding also presents how the participants know or hear about the
museum they pay a visit, the top poplar source for National Museum Bangkok is from
friends or relatives (32.5%) following with TV programs while for Rattanakosin
Exhibition Hall is from teacher or school (24%) following with online sources such as
social media and travel blogs (22.5%) respectively. However, combined the total
figures from the two museums, the main source that the visitors heard about the most
are from friends or relatives (27%) following with teacher or school (19%).

In order to get more detail in participants’ characteristics, the findings on
visitors” understanding of museums discourses present the visitors’ understanding in

different aspects.

4.3 Visitors’ understanding of museums discourses

Surveys and visitor interviews provided the information in this section.
The survey questions were generated from different attributes based on the Interactive
Experience Model. The table in this section report visitors’ characteristics according to
the three main contexts — personal, physical and social contexts. The survey questions
in each context are described in frequency, percentage, mean score (X) and Standard
Deviation (S.D.) in table 4.1.

4.2.1 Visitors’ knowledge
Tables 4.2 — 4.3 show descriptive statistics of frequency and percentage of
the visitors’ answer of survey’s questions. Those tables also show how respondents

rated their agreement of each questions.
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Table 4.2 Visitors” knowledge in visiting National Museum Bangkok

Totall . Totall
Contexts .O atly Disagree Neutral Agree otally S.D.
disagree agree
I think it is important to 10 5 48 67 70 3.91 1.07
have prior knowledge of
Thai history to 5.0% 2.5% 24.0% 335% 35.0%
understand the discourse
of the museum
I have some knowledge 15 29 79 43 34 3.26 1.13
background about Thai
history before my visit 7.5% 145% 395% 215% 17.0%
I’ve gained some new 7 8 37 71 77 402 1.02
knowledge of Thai
history after my visit 3.5% 4.0% 18.5% 355% 38.5%
I understand the content 9 9 49 84 49 3.78 1.01
in the exhibition well
after my visit 4.5% 4.5% 245% 42.0% 24.5%
I think the content in the 9 11 52 88 40 3.7 1

exhibition is sufficient to

my expectation 4.5% 55%  26.0% 44.0% 20.0%

Table 4.2 indicates that visitors from National Museum Bangkok consider
it is important to have prior knowledge of Thai history to understand the discourse of
the museum as mean score of 3.91. They also have prior knowledge or basic
background in Thai history for the visit as of mean score 3.26. With respect to the
understanding of the discourse, they agreed that they could gain knowledge from the

visit as the mean score of 4.02.

In interviews, the visitors indicated that the knowledge background were

important to understand the discourses of the museum. Some of the replied are follow:
“I’'m with foreigner friends today and I found it’s difficult to explain

Thai history here because they couldn’t read that much as the English

texts are limited and the foreigners don’t have basic knowledge of Thai

history before” (personal interview, September 13, 2014).
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- “I would say if you love history you will love this museum” (personal

interview, September 13, 2014).
The majority of the visitors “agree” and “totally agree” that they could
understand the content of the exhibition as of 66.5% in total. While the figure of

visitors who are “neutral” with the same statement are at 24.5%.

The last survey question regarding to the sufficiency of the content in the
exhibition also shows that the majority of visitors “agree” that the exhibition is
sufficient to their expectation to know the discourse of the museum and the second
large of the group is “neutral”.

- | do understand parts of history from school when | was young so |

meet what | expect to see and know today. However, | also want my
little son to learn Thai history and at this point I’m not sure if he could

understand it like I do” (personal interview, September 13, 2014).

Table 4.3 Visitors’ knowledge in visiting Rattanakosin Exhibition Hall

Totally Totally

Contexts . Disagree Neutral Agree S.D.
disagree agree
I think it is important to 1 5 16 94 84 428 0.76
have prior knowledge of
Thai history to 0.5% 2.5% 8.0% 47.0% 42.0%
understand the discourse
of the museum
I have some knowledge 4 29 96 51 20 327 09
background about Thai
history before my visit 2.0% 145%  48.0% 255% 10.0%
I’ve gained some new 0 1 12 106 81 434 0.61
knowledge of Thai
history after my visit 0.0% 0.5% 6.0% 53.0% 40.5%
I understand the content 0 2 32 98 68 416 0.72
in the exhibition well
after my visit 0.0% 1.0% 16.0% 49.0% 34.0%
I think the content in the 0 0 25 99 76 426 0.66

exhibition is sufficient to

my expectation 0.0% 0.0% 125% 49.5% 38.0%
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In table 4.3, the visitors in Rattanakosin Exhibition Hall consider it is
important to have prior knowledge of Thai history to understand the discourse of the
museum, the majority of the visitors as of mean score 4.28.

“If you don’t know much about Thai history, you can learn from here
but if you already knew Thai history, you will more enjoy and fun”
(personal interview, September 20, 2014).

Same as National Museum Bangkok, the visitors could obtain knowledge
from their visit as the mean score before visit from 3.27 in having knowledge
background and 4.34 of gaining knowledge after their visit.

They could gain some new knowledge of Thai history and understand the
content in the exhibition well as of mean score 4.16. The exhibition also meets the
visitors’ expectation that the content is sufficient to what they expect to know and get
from as of mean score 4.26.

“I learn a lot here, I know something I never know. The presentations
are easy to understand and beyond my expectation” (personal

interview, September 20, 2014).

For visitors’ knowledge, therefore, could be concluded that Rattanakosin
Exhibition Hall archives in terms of being beyond visitors expectation to know or
understand the story in the exhibition. However, in terms of understanding the story of
the exhibition, the two museums are similar. The visitors agree that the prior
knowledge of Thai history is important for the visit but they could gain some new
knowledge with no big difference in the two museums.

4.2.2 Exhibition environment
Tables 4.4 — 4.5 show descriptive statistics of frequency and percentage of
the visitors’ answer of survey’s questions. Those tables also show how respondents

rated their agreement of each questions.
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Table 4.4 Exhibition environment in National Museum Bangkok

Contexts Totally Disagree Neutral Agree Totally S.D.
disagree agree
| enjoyed my visit with 8 10 32 76 74 3.99 1.05
helps of the design of the
exhibition (layouts/ 4.0% 5.0% 16.0% 38.0% 37.0%
architectures)
| understand the 8 11 29 80 72 3.99 1.04
discourse of the museum
with helps of the design 4.0% 5.5% 145% 40.0% 36.0%
of the exhibition (layouts/
architectures)
| understand the 6 15 45 86 48 3.78 0.99
discourse of the museum
with helps of the wall- 3.0% 7.5% 225% 43.0% 24.0%
texts and labels
| understand the 11 12 45 76 56 3.77 1.09
discourse of the museum
with helps of the 5.5% 6.0% 225% 38.0% 28.0%
multimedia interpretation
| understand the 9 16 42 69 64 3.82 111

discourse of the museum
better using my senses
interact with the
interpretation

4.5% 8.0% 21.0% 345% 32.0%

As seen in table 4.4, the majority of National Museum Bangkok visitors
answering questions in these contents agree that they could enjoy their visit with helps
of the design of the exhibition as of mean score 3.99. Moreover, they could understand
the discourse of the museum as the same mean score of 3.99.

“l enjoy having self-study so much; it’s my favorite way to learn

something by reading” (personal interview, September 13, 2014).
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Despite 43% “agree” and 24% “totally agree” that they could understand

the discourse of the museum from labels and wall-texts, the limited multimedia

interpretation in the gallery of Thai history could also make visitors understand their

discourse as 38% “agree” and 28% “totally agree”. They also believed that they could

understand the discourse better by interacting with that multimedia even the

multimedia techniques are not the main focus of the museum as mean score of 3.82.

“Presentation makes me understand the message of the museum. Wall-

text, labels or even multimedia could facilitate understanding. Without

those presentations | could not get what museum deliver” (personal
interview, September 13, 2014).

Table 4.5 Exhibition environment in Rattanakosin Exhibition Hall

Totall ] Totall
Contexts _ota y Disagree Neutral Agree ealy S.D.
disagree agree
I enjoyed my visit with 1 2 20 54 123 448 0.76
helps of the design of the
exhibition (layouts/ 0.5% 1.0% 10.0% 27.0% 61.5%
architectures)
| understand the 1 5 19 77 98 433 0.79
discourse of the museum
with helps of the design 0.5% 2.5% 9.5% 385% 49.0%
of the exhibition (layouts/
architectures)
| understand the 1 2 26 91 80 424 0.75
discourse of the museum
with helps of the wall- 0.5% 1.0% 13.0% 455% 40.0%
texts and labels
| understand the 1 2 28 79 90 428 0.78
discourse of the museum
with helps of the 0.5% 1.0% 14.0% 395% 45.0%
multimedia interpretation
| understand the 2 4 26 87 81 421 0.82
discourse of the museum
1.0% 2.0% 13.0% 435% 40.5%

better using my senses
interact with the
interpretation
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From table 4.5, visitors from Rattanakosin Exhibition Hall agree that they
could enjoy their visit with helps of the design of the exhibition as of mean score 4.48
while they could also understand the discourse of the museum with help of the design
of the exhibition as of mean score 4.33.

- “I do enjoy visiting here; all the technologies and presentations here are

useful to make me understand the story” (personal interview,
September 20, 2014).

They could understand the discourse of the museum with helps of labels
and wall-texts as of 4.24 while they agree more that they could understand the
discourse with helps of multimedia as of 4.28. Same as National Museum Bangkok,
visitors could understand better if they could interact with the exhibition as mean score
of 4.21.

- “Even the tour didn’t leave much time to read wall-texts but helps of
the interactive components and multimedia technologies, I’'m satisfied
my trip and hope to revisit very soon” (personal interview, September
20, 2014).

Therefore, for environment of museum exhibition, there are no major
differences between National Museum Bangkok and Rattanakosin Exhibiton Hall. The
two museum and make visitors understand their discourses well. Even Rattanakosin
Exhibition Hall has more people agree on the enjoyment, the agreement on helps of
the interpretations both traditional and multimedia are not the matter that could make

huge differences on visitors’ understanding of museum discourses.

4.2.3 People engagement
Tables 4.6 — 4.7 show descriptive statistics of frequency and percentage of
the visitors’ answer of survey’s questions. Those tables also show how respondents

rated their agreement of each questions.
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Table 4.6 People engagement in National Museum Bangkok

Totall . Totall
Contexts .O atly Disagree Neutral Agree otally S.D.

disagree agree

| could understand the 8 14 52 84 42 3.69 1.01

discourse of the museum

better if | am able to talk 4.0% 7.0% 26.0% 42.0% 21.0%

with friends

| could understand the 9 14 49 88 40 3.68 1.02

discourse of the museum

better if | am able to 4.5% 7.0% 245% 44.0% 20.0%

discuss with other people

about the content of the

exhibition

I could understand the 9 16 44 87 44 371 1.04

discourse of the museum

better if | am able to talk 4.5% 8.0% 22.0% 435% 22.0%

with staff about the

exhibition

I could understand the 15 19 47 66 53 3.62 1.19

discourse of the museum
better by joining the tour
in the exhibition with the
help of staff

7.5% 9.5%  23.5% 33.0% 26.5%

Table 4.6 shows that the majority of visitors from National Museum

Bangkok “agree” with the statements in all the survey questions in these contexts.

Visitors agreed that they could understand the discourse of the museum better if they

are able to talk with friends or able to discuss with others as of mean score 3.69 and

3.68 respectively. The visitors also agreed that they could understand better if they

could be able to talk with staff or join the museum tour with help of staff as of mean
score 3.71 and 3.62 respectively.

“It’s great to visit the museum with friends or other people as a small

group of museum tour so that we could exchange and learn something

together” (personal interview, September 13, 2014).
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“The staffs are very important here since it is lack of attractive media to
tell the story and the texts alone could be boring. However, 1 didn’t

meet any during my visit” (personal interview, September 13, 2014).

Table 4.7 People engagement in Rattanakosin Exhibition Hall

Totally Totally

Contexts . Disagree Neutral Agree S.D.
disagree agree
I could understand the 0 5 51 99 45 3.92 0.76
discourse of the museum
better if | am able to talk 0.0% 2.5% 25.5% 495% 22.5%
with friends
I could understand the 1 4 51 105 39 3.89 0.75
discourse of the museum
better if | am able to 0.5% 2.0% 255% 525% 19.5%
discuss with other people
about the content of the
exhibition
I could understand the 1 5 39 97 58 403 0.8
discourse of the museum
better if | am able to talk 0.5% 2.5% 19.5% 485% 29.0%
with staff about the
exhibition
I could understand the 1 2 32 87 78 42 0.77

discourse of the museum
better by joining the tour
in the exhibition with the
help of staff

0.5% 1.0% 16.0% 43.5% 39.0%

Table 4.7 indicates that visitors visiting Rattanakosin Exhibition Hall
agreed that they could understand the discourse of the museum better if they are able
to talk with friends or able to discuss with others as of mean score 3.92 and 3.89
respectively. Moreover, the visitors also concern the importance of the staff and
museum tour by the staff as of 4.03 and 4.2 agreed that they could understand the

discourse better with helps of staff.
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“The staffs here are very helpful. They are not only led the museum
tour but they accompany my visit. They are someone who tell the story
rather than teach history” (personal interview, September 20, 2014).

“I met new friends here as we were grouped together for the tour.
I couldn’t believe I could talk with the people from different ages who
are interested in the same things which are history” (personal
interview, September 20, 2014).

In summary of the people engagement, most of the visitors visiting
National Museum Bangkok and Rattanakosin Exhibition Hall accordingly have the
same trend of responses in “agree”. Even there are more counts of “neutral” in
National Museum Bangkok as the museum offers self-directed tour rather than touring
with help of staff or tour group but the figure still indicates that the visitors concern
that the social context is necessary in making them understand the discourses of the
museums.

The finding in this chapter indicated that the respondents tended to
concern about having the prior knowledge for the visit, attraction or distraction of the
interpretation, and the importance of staff. With help of the Interactive Experience
Model, it indicates each dimension of the two museums in terms of making visitors
understanding of museum discourses. However, the discussion of those finding will be

reported in the next chapter.
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CHAPTER V
DISCUSSION

The purpose of this study is to look into the on-site interpretations of
Rattanakosin Exhibition Hall and the National Museum Bangkok to know which
museum’s interpretation that could facilitate better understanding of the discourse of
the museums to the visitors.

Thus, this chapter presents the discussion of the findings. The discussion is
arranged based on research objectives, to understand the on-site interpretation that
makes visitors understand the discourses of the museums focusing comparative study
between traditional interpretation in the National Museum Bangkok and multi-media
interpretation in the Rattanakosin Exhibition Hall.

To know the appropriate interpretations that could to facilitate better
understanding of visitors towards museum discourses and suit the characteristic of the
visitors in the two museums, it is essential to look into the similarities and differences
regarding to the understanding of the visitors. Therefore, this chapter is to compare
data collected between the two museums to illustrate to what extent the data is agree

or in contraction with those literature review.

5.1 Similarities in visitors’ understanding of museums discourses

between two museum interpretations

The result from quantitative research method pointed out that there are
similarities and differences between the two groups of visitors. For the similarities, the
most important is the “understanding of museums discourses” and “visitors’ concerns

about the importance of museums contexts”;



Fac. of Grad. Studies, Mahidol Univ. M.M. (Tourism and Hospitality Management) / 59

5.1.1 Understanding of museums discourses

In accordance with the findings, there are 148 people “agree” and “totally
agree”, in summary, that they could gain some new knowledge at the National
Museum Bangkok while there are 178 people from Rattanakosin response to the same
question. Therefore, the visitors from both National Museum Bangkok and
Rattanakosin Exhibition Hall could similarly gain knowledge from interpretations in
the two museums after the visit. They could also understand the discourses of the two
museums as sum of 133 people from the National Museum Bangkok and 166 people
in Rattanakosin Exhibition Hall “agree” and “totally agree” that they could understand
the content in the exhibition.

The result could be implied that whether traditional or multimedia
interpretation, museums are able to deliver their discourses and make visitors
understand it without outstanding differences. Therefore, the study disagrees with
McManus (1991) that the traditional interpretation is not appropriate for museums
because the discourse is depicted as an object with an identity of its own, separated
from the understanding situation of human (McManus, 1991) as the traditional
interpretation could also make people understand the museum discourses.

Moreover, it could also be implied that the multimedia could not stand
alone. Even with the multimedia, the visitors still need the wall-texts, labels and
interactive components to get the discourses of the museums because the visitors could
also understand the discourses of the museums from the traditional interpretation.
The implication agrees with Henning that the multimedia interpretation has to have all
the answers and explanations as same as traditional interpretation. In this case, it
implies that the museums with multimedia interpretation still have to rely on those of
labels, wall-texts and the interactive components to deliver the discourses to their

visitors to make them understand.
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5.1.2 Visitors’ concerns about the importance of museums contexts

The findings illustrate the importance of museum contexts to facilitate
understanding of visitors towards the discourses of the two museums. Regarding to the
findings, the study agrees with empirical studies that to convey the museums
discourses is to combine the contexts of the museum together not only to display
objects. In this case, The findings agree with Falk and Dierking who state the
importance of the contexts to facilitate people’s understanding. Also, despite it was not
spoken from the perspective of museums, the findings agree with scholars who
illustrate the importance of looking into other context to give people a total visiting

experience. The visitors similarly concern about the aspects as follow;

5.1.2.1 Prior knowledge

From the result, the percentages of those who agreed and
absolutely agreed of the importance of having prior knowledge are quite similar. There
are 77 people from National Museum Bangkok and 71 people from Rattanakosin
Exhibition Hall agree that they have some knowledge background about Thai history
before their visit. It indicates that the visitors agree that prior knowledge is important
for them to understand the discourses of the museums in both Rattanakosin Exhibition
Hall and National Museum Bangkok. The implication agrees with Jean Piaget and L.
V. Vigotsky that the museum visitors are knowledgeable and bring along with them
knowledge while they visit museum and react with the environment of the museum.
However, in National Museum Bangkok, the findings show that there are more people
who are related with history, arts and cultures. So this could be implied that those who
are interested to visit National Museum Bangkok should have more prior knowledge.

However, this finding left us a big query. Owing to majority
have prior knowledge; they are well equipped with Thai history prior to their visit to
the museums. It implies that the two interpretations might help re-enforce or
strengthen their understanding. Hence, it might not be really the interpretations that

facilitate their understanding; but just to simply reinforce their knowledge.
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5.1.2.2 Exhibition design

This study found that visitors from both Rattanakosin
Exhibition Hall and National Museum Bangkok perceived the museum environment
similarly. Both multimedia and traditional interpretation could create understanding
environment to the visitors and make them get the discourses of the museums.
There are 150 people from National Museum Bangkok and 177 people from
Rattanakosin Exhibition Hall “agree” and “totally agree” that they enjoyed their visit
with helps of the design of the exhibition. A well-oriented exhibition design was
ranked by visitors of both museums more important than interpretations to facilitate
their understanding. The findings imply that whether traditional or multimedia
interpretation, museums still needs those writing communication or interactive
components to make a clear orientation for the people to understand the discourses of
the museum. Therefore, this implies to the museum administrators that they should
prioritize arranging a well round orientation.

The implication agrees with Loykie Lomine and James
Edmunds that the interpretation needs clear information to guide the visitors to make
them understand. Moreover, the findings also agree with McManus (1991) that the
visitors could understand the discourses of the museums better if the museums provide

suitable writing communication.

5.1.2.3 People engagement

In accordance with the findings, there are 126 people from
National Museum Bangkok and 144 from Rattanakosin Exhition Hall agree that they
could understand the discourses of the museums better if they are able to talk with
friends. There are 128 people from National Museum Bangkok and 144 from
Rattanakosin Exhition Hall agree that they could understand the discourses of the
museums better if they are able to talk with others. Also, there are 131 people from
National Museum Bangkok and 155 from Rattanakosin Exhition Hall agree that they
could understand the discourses of the museums better if they are able to talk with

museum staff.
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The findings imply that the visitors could understand the
discourses of the museums better if they could talk or exchange information with other
people. Not only the tour leader but also their accompanies or other people in the
group. Whether it is traditional or mulitmedia, visitors would like to have dialogues
with staffs or friends or with other people. The finding disagrees with Dewey that the
more senses are used the greater opportunity for the people to make understand.
Because, even the traditional interpretation, which based on basic communication,
could also facilitate visitors’ understanding of museum discourses if the museum
could provide situations or opportunity for the visitors to talk, to share and to
exchange information with others.

In addition, regarding to the finding, whether with traditional
or multimedia interpretation, the visitors still require the interaction with people in the
museums. The main implication is that interaction is important to facilitate visitors’
understanding. However, visitors value the importance with interacting with people
that might be staff or those who visit the museums together. Disregarding traditional

or multimedia interpretation, they would like to have personal or live interpretation.

To sum up, the museum visitors agrees with the empirical studies of Falk
and Deirking and other scholars that it is important to combine the museums contexts.
The museums visitors should have prior knowledge before the visit so that the
interpretation could strengthen their knowledge while the museums have to provide a
well-oriented exhibition design with the opportunities for the visitors to talk with

others to make them understand the discourses of the museums.

5.2 Differences in visitors’ understanding of museums discourses

between two museum interpretations

Regarding to the finding, even the visitors could understand
the discourses of the museums and concern about the importance of museums contexts
similarly, there are differences between the two museums with different interpretations
in terms of visitors’ enjoyment and expectation of technologies and availability for a

mass audience.
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5.2.1 Visitors enjoyment and expectation of technologies

From the finding, there are 150 people from National Museum
Bangkok agrees that they enjoyed their visit while there are 177 people from
Rattanakosin Exhibition Hall responses to the same statement. So, the visitors from
both museums could enjoy their visit even the multimedia interpretation could better
arouse the enjoyment of the visitors.

Moreover, there are 128 people from National Museum
Bangkok and 175 people from Rattanakosin Exhibition Hall agree with the statement
that they think the exhibition is sufficient to their expectation. The finding implies that
the visitors from Rattanakosin Exhibition Hall might expect to experience something
more about the exhibition. Therefore, it agrees with Falk & Dierking that the museum
visitors expect technology (Falk & Dierking, 2000).

However, regarding to the understanding of museums
discourses, both traditional and multimedia interpretations could also provide
understanding of museums discourses to the visitors. To elaborate, there are 152
people from National Museum Bangkok and 175 people from Rattanakosin Exhibition
Hall agree that they could understand the discourses of the museums with help of the
design of the exhibition. There are 134 people from National Museum Bangkok and
171 people from Rattanakosin Exhibition Hall agree that they could understand the
discourses of the museums with help of wall-texts and labels. There are 132 people
from National Museum Bangkok and 169 people from Rattanakosin Exhibition Hall
agree that they could understand the discourses of the museums with help of the
multimedia. There are 133 people from National Museum Bangkok and 168 people
from Rattanakosin Exhibition Hall agree that they could understand the discourses of
the museums with help of the interactive components. The figures indicate the
implication that even the museum uses multimedia, those wall-texts, labels and the
interactive components are still important to make people understand the discourses of

the museums.
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Therefore, the multimedia could better arouse the visitors’
enjoyment and help to improve the museums to meet their visitors’ expectation of
technologies but it’s not the essential key for the museums to satisfy the learning needs
of people in terms of making them understand the discourses of the museums.
The visitors could understand the discourses of the museums with the design of the
exhibitions and its interpretations with help of wall-texts, labels and interactive

components.

5.2.2 Availability for a mass audience

Regarding to the finding, the multimedia interpretation could
better arouse enjoyment to the museums visitors and visitors are also expect
technologies (Falk & Dierking, 2000). Therefore, it agrees with Henning (2006) that
museum with multimedia interpretation seems to threaten the aura of the unique object,
through making it available for a mass audience because they are able to attract more
audience especially the youth who are familiar with the technologies. In this case, the
finding also agrees with Tallon & Walker that the museums connect to today visitors
by providing a language that they are familiar with while they visit museums (Tallon
& Walker, 2008).

However, with respect to the interview finding, the multimedia
interpretation could create the barrier to those who are not familiar with the use of
multimedia technologies (Ms. Wongmas, Administrative Manager of Rattanakosin
Exhibition Hall, personal communication, May 20, 2014). The finding agrees with
Loykie Lomine and James Edmunds (2007) that that interpretation aims at establishing
communication between people who do not share the same linguistic or cultural
frames or references. Even in the museums with multimedia interpretation, the visitors
are not limited only the new generation who get used to the multimedia technologies.
Therefore, it is possible that some visitors might not understand or even get lost if the

museum leaves the information unclear (Loykie Lomine and James Edmunds, 2007).
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In summary, research supports a conclusion that all aspects of visitors’
understanding are important. In this study, the museums visitors perceived “visitors’
prior knowledge”, “exhibition environment” and “people engagement” as the most
important considerations to understand the discourses of the museums. Other factors
were not indicated strongly. Even it is stated that multimedia technique could enhance
visitors’ enjoyment but the multimedia technologies, with huge investment required,
are not necessary in terms of creating visitors understanding of museums discourses.
Museums could still improve their interpretations and those context supporting

interpretations and make people understand the discourses that museum wish to tell.
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CHAPTER VI
CONCLUSION AND RECOMMENDATIONS

The final chapter of this study presents the conclusions of the entire study
to guide the appropriate methods for the museums to make visitors understand their
discourses from the visitors’ perspectives. The first part of this chapter presents the
conclusion and recommendations based on study results and analysis. Then, study

limitations of the research will be discussed to identify further research possibilities.

6.1 Conclusion

From an analysis of the data, both multimedia and traditional interpretation
could create understanding of the museums’ discourses to the visitors with no big
differences. However, apart from the on-site interpretation, the visitors could see the
importance of the contexts in the exhibitions that could support the interpretations and
also help them understand the discourses of the museums. This implies that the
interpretation does help visitors to understand the discourses but it couldn’t stand
alone. It still needs the supporting contexts to facilitate visitors’ understanding of

museums discourses.
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6.2 Recommendations
In order to make visitors understand the discourses, it is essential that the

museums have to look into the contexts of the exhibition. The contexts are as follow;

6.2.1 The importance of providing prior knowledge

According to the findings, prior knowledge is important to make visitors
understand the museums’ discourses. However, the visitors have more or less prior
knowledge before visit. Therefore, the museum administrators should pay more
attention to develop brief introduction for those who haven’t know about Thai history
so that they could have some idea about what they are going to see.

This could be done by setting up an orientation center to provide them
brief history Thailand in the form or leaflet, guidebook, video presentation or talks.
Besides, museum administrators should also improve the source of information about
the museum. Among possible improvements, more attention should be paid to
improving the online media because the main target of the two museums are the young
adult who are familiar with the online technologies. The two museums can also think
of providing information of the exhibition s on their website for the visitors to browse
prior knowledge. The improvement of websites is to provide rich and varied
information and brief visitors to have prior knowledge before visiting museums. Also,
through the data it could be found that the internet has already become a very useful

tool to attract visitors of the target market.

6.2.2 The importance of exhibition design

From the findings, the visitors whether from National Museum Bangkok
or Rattanakosin Exhibition Hall agree that they could understand the discourses of the
museums if the museums provide an appropriate orientation with clear design layouts
and signage. The findings reflect the importance a clear exhibition design in terms of
having clear signage and good layout. This gives indications to other museums that
apart from the on-site interpretations they also have to look into the design of the
exhibitions, especially the signage and orientations, as it is considered one of the

contexts that could support the visitors’ understanding of museums’ discourses.
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6.2.3 Mixture of traditional and multimedia interpretations

Regarding to the findings, there are visitors who thought they could
understand the discourse of National Museum Bangkok with help of the multimedia
interpretations while there are visitors who thought they could understand the
discourse of Rattanakosin Exhibition Hall with help of wall-texts and labels. As same
as the findings of the qualitative research, the museum administrators agree that the
multimedia could make visitors understand the discourses of the museums in terms of
creating “edutainment”.

This implied that neither traditional nor multimedia interpretation could
stand alone; the museums need a good mixture of the on-site interpretations.
Accordingly, it is the challenging tasks of the museum administrators to look into the

effective mixture rather than only one on-site interpretation.

6.2.4 To have dialogues with and among visitors

Regarding to the findings, it illustrated that the visitors could see the
importance of having dialogues with staff or among themselves. The roles of museums
to convey the discourses and make people understand, accordingly, are better let the
visitors talk to others. Based on this understanding, museums might have to think of
arranging staff in each gallery to tell the story to or to answer questions from visitors.
The museums’ curator can create the forum environment that the visitors could share
and exchange information with others or discuss issues among themselves or with staff
of the museums.

For Rattanakosin Exhibition Hall, the museum already provides museum
tour. Therefore, it would be better if the museum could create environment or chance
for visitors to exchange within a small group of visitors or with the staff in the tour.
Also, an appropriate time schedule should be planned for visitors in the tour groups
including free time or small group discussion to let them exchange with others.
Whereas in National Museum Bangkok, the visitors are free to talk or share
information with friends or other people within the group. Therefore, the museum
needs to provide staff or organize small groups of museum tour or forum so that the
visitors could have chance to talk, share and gain knowledge together while the staff

are to provide and exchange information.
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In addition, museums might have to prepare information leaflets or
orientation maps to visitors to help them tour the exhibitions. The museum
administrators could also arrange some activities that are suitable for whole families,
thereby allowing them to participate in the exhibition. Examples include tips for
parents into the kids leaflet so that they could teach their children. In this case, to do so,
the museum is to provide more chance of people engagement within the groups of

visitors.

6.3 Limitations
Although the researcher attempted to ensure the result of the study to be
reliable and valid, however, this research has its own limitation that should be

addressed. The limitations of this study are as follows;

6.3.1 Nature of museum

The study only focused on history museum, which means the findings
might not apply to other kinds of museums. For this reason, the study findings might
not be applicable to museums with different nature such as science museums, kid
museums, space museums etc.

Moreover, the study is looked into the interpretations of the museums in
Bangkok, Thailand; the finding might not accordingly be applicable to museums in

other parts of Thailand or in different countries.

6.3.2 Data sampling

The research was conducted during weekdays which the visitors are more
on groups of Thai students who are basically familiar with Thai history as they have
studied from school education. Therefore, the finding might only reflect that the
interpretation was to confirm their prior knowledge not the understanding of the

museums’ discourses.
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Future studies could try to collect time series data with a higher numbers
of samples with multinational visitors or foreigners with other demographic
backgrounds who never have knowledge about Thai history or with more groups of
families so that the researchers could further understand whether interpretation is to

create understanding or to strengthen visitors’ prior knowledge.

6.3.3. Variables in questioning

The questions in the surveys and interview were developed in the
framework of the relevant studies to investigate the understanding of visitors toward
museums discourses. However, as the study was not to test the context that best
facilitates visitors’ understanding of museum discourses, therefore, the visitors’
perceptions towards the most important context among the contexts supporting their
understanding was not questioned.

Moreover, during the analysis and discussion, the researcher discovered
that people from different generations and cultures might response differently due to
the general background. Therefore, the more various questions to look into the diverse
background of the visitors might provide more understanding of the unknown

information about the visitors of different background.

6.4 Future research

The study was conducted to Thai native speakers. Accordingly, the
cultural background might have affected the findings and conclusions of this study.
Future studies conducted to visitors with different background or multinational might
produce different results. Therefore, it is recommended to look into responses of
tourists or visitors of different nationalities.

Moreover, data was gathered from only two museums in Thailand so the
sample size is considered small and could not represent the entire museums in
Thailand. A larger number of museums might provide responses from visitors with

more diverse background.
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In addition, much of the data for this study came from visitors travel by
groups from students due to the data collection during weekdays. The limited numbers
of individual visitors was interviewed. Hence, future research may need to look into
individual visitors spending time in museums during weekends or holidays.

The present study produced certain findings related to Thai visitors’
understanding of museums discourses in history museums in Bangkok. A similar study
of other ethnic visitors in different kinds of museums in other towns or countries might
permit greater generalizations. A study might also reveal more about the most
important context among the three dimensions of the Interactive Experience Model.
Finally, surveys and interviews of customers should focus on whether interpretation

techniques help museums to educate and entertain visitors.
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COA.No. 2014/271.3009

| Documentary Proof of The Committee for Research Ethics (Social Sciences) |

}

Title of Project: On-Site Interpretations and Visitors' Understanding of Museum Discourses: The

National Museumn Bangkok and Rattanakosin Exhibition Hall

Principal Investigator: | Mr. Kanop Patcharachon

Name of Institution: International College, Mahidol University

Approval includes: 1) MU-SSIRB Submission form version received date 25 September 2014

2) Participant Information sheet for Questionnaire version date 29 August 2014

3) Participant Information sheet for Interview version date 29 August 2014

4) Participant Information sheet for Interview: Museumn Directors version date 29
August 2014

5) Informed Consent form version date 29 Aueust 2014

6) Questionnaire received date 29 August 2014
7) Interview Guideline received date 29 August 2014

The Comnmittee for Research Ethics (Social Sciences) is in full compliance with International
Guidelines of Human Research Protection such as Declaration of Helsinki, The Belmeont Report, CIOMS Guidelines

and the International Conference on Harmonization in Good Clinical Practice (ICH-GCP)

Date of Approval: 30 September 2014

Date of Expiration: 29 September 2015

(Emeritus Professor Santhat Sermsri)

Signature of Head of the Institute:

)

Dean of Faculty of Social Sciences and Humanities

(Assod/Prof.Dr.Wariya Chinw.

Office of The Committee for Research Fthics (Social Sciences), Faculty of Social Sciences and Humanities, Mahidol University

Phuttamonthon 4 Rd., Salaya, Phuttamonthon District, Nakhon Pathom 73170. Tel (662) 441 9180 Fax{662) 441 9181
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MUSEUM INTERVIEWS

1. What is the approximate numbers of visitors per year?
Y 9 = = =) [
Ay Teedsznanmaeastl dswaumls
2. What is the trend of the visitor’s rates?
9 Y 9y 9 < ' ' A o ' °

u Tinvesoanfnauiluedn’ls (nqulamiusiuau ngulaaasiuim)
3. Who is the majority of the visitors?

1 Y 9 [ aan o IA 1
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4. Who is the target group of the museum?

v 99 A d 9| aa o SA ]
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5. What is the discourse that museum wants to deliver to visitors?
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6. Which interpretation does the museum use to make visitors understand the discourse?
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7. How does the interpretation work? Any feedback from the visitors?
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8. How do you think about museums with different interpretations?
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9. Have you ever asked the visitors how well they could understand the discourse of the
museum? Any comments related to misunderstanding towards museum’s discourse?

[ Y 9 G v 9 9 9 Aaa @ Iy A S
ﬂ?ﬂlﬂﬂﬁ@ﬂﬂ?ﬂﬂﬁﬂ%ﬂﬁiﬂjﬂ ’JTQLGIJﬂ)’ll?ﬁ1]1ﬁﬂﬁlﬂﬂﬁTiﬂl@\iWW‘ﬁﬂmmﬂlﬂﬂLWﬂﬁﬂlﬂ UAINY
a 3 Yy 9 A = 9 a A @ Aaa o J Y A A 1 ]
ﬂﬂlﬁuﬂ]’ﬂ\‘l@LGU”IGH‘JJ‘VILLﬁﬂ\‘]E]\‘]ﬂ’J”IiJLGlIﬂi]Nﬂ DYINUVAITNNND mmmmmsﬁam@“ln ’E)fJNlli
10. Any suggestions or recommendations that might improve the museum?
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VISITOR INTERVIEWS

1. What do you expect to understand from the museum? Does the visit meet your
expectation?

v = o A Y aAaa o 4 (% ~ 1 1A
mummmmﬂmm%zmﬂﬁmz"lﬁnﬂwwmmm NAINITLHYUBUNIUNUINUNTTANITADY

4 @ 1 1 1

Tandanumanivesniulavie i edrels
2. Do you understand the message of the museums? Please elaborate.

1 {aa [ 4 4 [] a [
it lmassuinissasiaesmsdense I Tusaesure Taedauil
3. To what extent the interpretation techniques facilitate your clearer understanding of the
message of the museum (wall-texts/labels/objects/multimedia technologies)?

H v 4
“]ji]i]ﬂiﬂ“ﬁ“]ﬂﬂiﬁ}ﬂ'lulsﬁ}flﬁ]UWWﬂiiﬂJﬂJBQWWﬁﬂmcﬂﬂ@%}%ﬂlﬂu‘(’Neﬁu (%’Jwﬁ]mmm/amqﬂmmm/
Yhefingsams/Aenanaiac)

4. Do you think the content of the exhibition is appropriate or easy for you to understand the
message of the museum? Which part is difficult to understand or is there any problem for you to
make understanding of the story.

[ a 1 dy d‘ o = 9J 3 A [N} 9 A A
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5. From your opinion, objects or interpretation technique which one is more important in
museum?
< 1 o o a 4 o Y

AUANUAUUDINIU INQIALLTAN ﬁ%@mﬂuﬂﬂ"ﬁﬁﬂﬂQWNﬁﬂJTEJﬂdJﬂ’NﬂJﬁWﬂﬂJuﬂﬂﬂﬂ’J”lﬂu
6. How do you think about museums with different interpretations?
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7. Will you visit this museum again? What make you want or don’t want to revisit.
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8. Any suggestions or recommendations that might improve the museum interpretation to
make you easier understand the museum discourse?
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QUESTIONNAIRE

Thesiz project: On-site nterpretations and visitors’ understanding of pmsewm discourses:
the Mational Museumn Bangkok and Rattanakosin Exiubition Hall

Name of Site: () Matonal Museom Bangkok Date ..o
{ ) Raftanakosin Exhabition Hall

Ths swrvey 15 used as a part of a master’s thesis in Tounsm and Hospatahty Management program at
Mahidol University International College Data collected from this swrvey will be simply used for
academic propose and all information will be treated confidentially. The queshonname consists of two
parts which are visiters’ demographic and characteristic data andvisitors’ understanding Please know
that there 1= no nght or wrong answers, nor are some responses befter or worse than others The
research simply wants to know vour honest opinions about vour visit.

THE QUESTIONNAIRE WILL TAKE LESS THAN 5 MINUTES OF YOUR TIME
please answer all the guestions and thank you for your kind cooperation

Section 1: Visitors" demographicand characteriztic data
Direction-Please mark (V) for comect answer in each question

1. Nationality () Thaa () Foreigner
2. Gender: { ) Female { ) Male
3 Ape: (Junder 14 () 1524 (12534 ()3544 (345-54
() 5564 { ) 65 or more
4 Your highest education level: { ) Lower than High school { ) High school
() Vocathonal/ techmical college () Bachelor's degres
{ ) Post Graduate degree
5. Occupation: () Student { ) Business owner () Government emploves

() Betred’ Pensioner () Prvate/ Cumpan}'mplujrae { } Unemployed
() Museam staff () Orthers (Please speetfy). ...
6. Purpose of visit (Able to answer more than 1 choice])

{}]:rusimguh&ernﬁun () field tnp E. { ) leasare

() acadermc purposes ( Jother (Please identify). ... ...
7. Whom do vou visit with?

() alome {jmﬁﬂl};frﬂaﬁtg () moy friends

() growp towr () my girlfnend boyfriend

() other (please identify}...............
&. How often do vou visit musenms7

{} more than once a month () few months a ime () few times a year

() cnee a vear ( J le=s than once a year
9. When was your last tme visihng mmnseum?

() wnthun thes weeks () 24 weeks ago () 2-6 months ago

() 7- 12 months ago () Last year () more than 2 vears  10.
10 How do you know this musenm? (Able o answer more than 1 choice)

() fnends and relatmves () travel agenmes () TV program

() travel brochure or poster () travel magazme and'or travel gude book
() online sources () other (Please idembafy). . ...
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Section 1: Visitors' understanding of museum dizeourse
Dhirection: Please mark (V) at the mumber that best descnbes a level of vour agreement of components:
1= totally disagree, 2 = disagree, 3 =neutral 4 = agree, 5 = totally agres.

Orverall, the presentations and tour I attended today...

PERSONAL CONTEXTS
1.} I think it 15 important to have prior 1 2 3 4 5
knowledge of Tha hastory to
understand the discourse of the

nseum

2} I have some knowledge background 1 2 3 4 5
about Than lustory before my vasit

3.} I've ganed some new knowledge of 1 2 3 4 5
Tha hustory after moy visit

4} T understand the confent in the 1 2 3 4 5
exhibifion well after oy visit

5.} 1 think the content in the exiubition 1 2 3 4 5
15 sufficient to my expectaton

PHYSICAL CONTEXTS

6.} I enjoved my visit with helps of the 1 2 3 4 5
design of the exlnbition (layouts’
decorations’ archutectures)

7.} I understand the discourse of the 1 2 3 4 5
mseun with helps of the design of
the exhibition (layouts’ decorations/
architectures)

8) I understand the discourse of the 1 2 3 4 5
museum with helps of the wall-texts
and labels

9 Iunderstand the discourse of the 1 2 3 4 5
mseun with helps of the
rodfinedia .

10.) I understand the discourse of the 1 2 3 4 5
mseum betfer by using my senses
{(visually'mmsically/kinesthetically)
inferacting with the imterpretation 1n
the exhibition

SOCIAL CONTEXTS

11.) I could understamd the discourse of 1 2 3 4 5
the musenm better if | am able to
talk wnth friends

12.) I conld understand the discourse of 1 2 3 4 5
the museum better if | am able to
disenss with other people about the
content of the exhibition

13.) I conld understand the discourse of 1 2 3 4 5
the musenm better if | am able to
talk with staff about the exhibiton

14.) I could understamd the discourse of 1 2 3 4 5
the museum better by joining the
tour m the exhibihon with the help
of staff
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Section 3: Open-ended guestions

Question 1: Do vou understand the discourse of the museum?” Please zive an example of some
keywords or story.

THANK YOU FOER THE GENEROSITY OF YOUR TIME
If vou would like to tell the researcher anything else about your visit todary,
pleaze write it in the space behind thiz paper
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DATA COLLECTION

Data collection in Rattanakosin Exhibition Hall



Fac. of Grad. Studies, Mahidol Univ

NAME

DATE OF BIRTH

PLACE OF BIRTH
INSTITUTIONS ATTENDED

HOME ADDRESS

EMPLOYMENT ADDRESS
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